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U.S. PURCHASERS’ QUESTIONNAIRE

METHYLENE DIPHENYL DIISOCYANATE (“MDI”) PRODUCTS FROM CHINA


This questionnaire must be received by the Commission by January 5, 2026.
See last page for instructions regarding how to file this questionnaire.

The information called for in this questionnaire is for use by the United States International Trade Commission in connection with its antidumping investigation concerning MDI products from China (Inv. No. 731-TA-1733 (Final)). The information requested in the questionnaire is requested under the authority of the Tariff Act of 1930, title VII. This report is mandatory and failure to reply as directed can result in a subpoena or other order to compel the submission of records or information in your possession (19 U.S.C. § 1333(a)). Further information on this questionnaire can be obtained from John Benedetto (202-205-3270, john.benedetto@usitc.gov).

	[bookmark: T_0001]Name of firm      	
Address	
[bookmark: T_0002][bookmark: T_0003][bookmark: T_0004]City      	  State   	  Zip Code      	
[bookmark: T_0005]Website      	
Has your firm purchased MDI products from any source (domestic or foreign) at any time since January 1, 2022?
[bookmark: C_0006]|_| NO	(Sign the certification below and promptly return only this page of the questionnaire to the Commission)
[bookmark: C_0007]|_| YES	(Complete all parts of the questionnaire, and return the entire questionnaire to the Commission)

Return questionnaire via the Commission’s secure portal by clicking on the following link:  https://usitc.gov/qportal. (PIN:  MDIP, Phase: FINAL). See last page for detailed instructions.


CERTIFICATION
I certify that the information herein supplied in response to this questionnaire is complete and correct to the best of my knowledge and belief and understand that the information submitted is subject to audit and verification by the Commission. By submitting this certification I also grant consent for the Commission, and its employees and contract personnel, to use the information provided in this questionnaire and throughout this proceeding in any other import-injury proceedings conducted by the Commission on the same or similar merchandise. 

I, the undersigned, acknowledge that information submitted in response to this request for information and throughout this proceeding or other proceedings may be disclosed to and used: (i) by the Commission, its employees and Offices, and contract personnel (a) for developing or maintaining the records of this or a related proceeding, or (b) in internal investigations, audits, reviews, and evaluations relating to the programs, personnel, and operations of the Commission including under 5 U.S.C. Appendix 3; or (ii) by U.S. government employees and contract personnel, solely for cybersecurity purposes. I understand that all contract personnel will sign appropriate nondisclosure agreements.

[bookmark: T_0008][bookmark: T_0009][bookmark: T_0010]     	         		        	
Name of Authorized Official                    Title of Authorized Official 	Date

[bookmark: T_0011][bookmark: T_0012]	         	            	
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PART IV.--PRICING AND RELATED INFORMATION

OMB No. 3117-0016/USITC No. 25-3-5153; Expiration Date: 6/30/2026
(No response is required if currently valid OMB control number is not displayed)
Signature	Phone	       Email address
PART I.—GENERAL INFORMATION

Background. This proceeding was instituted in response to a petition filed on February 12, 2025, by the MDI Fair Trade Coalition consisting of BASF Corporation, Florham Park, New Jersey; and The Dow Chemical Company, Midland, Michigan. Antidumping duties may be assessed on the subject imports as a result of these proceedings if the Commission makes an affirmative determination of injury, threat, or material retardation, and if the U.S. Department of Commerce (“Commerce”) makes an affirmative determination of dumping. Pertinent information to this proceeding is available at: 
Questionnaires: https://usitc.gov/reports/active_import_injury_questionnaires. 
Other case information: https://ids.usitc.gov/case/8267/investigation/8742. 

MDI products subject to this investigation is methylene diphenyl diisocyanate (MDI), which is an aromatic polyisocyanate material whose composition includes two or more isocyanate groups (i.e., functional group containing a nitrogen atom, a carbon atom, and an oxygen atom bonded together (-NCO)) attached to one or more benzene rings (i.e., flat, symmetrical molecule made up of six carbon atoms arranged in a hexagonal ring and has the chemical formula C6H6) that are joined by methylene bridges (i.e., a carbon atom bound to two hydrogen atoms (-CH2-) and connected by single bonds to two other distinct atoms in the rest of the molecule). MDI is commonly called Polymeric, Monomeric, or Modified MDI and may also be referred to under other names, including Methylene bisphenyl isocyanate, 4,4′-Diphenylmethane diisocyanate, Methylene di-p-phenylene ester of isocyanic acid, Methylene bis(4-phenyl isocyanate), and polymethylene polyphenylene isocyanate. MDI is normally associated with Chemical Abstracts Service (CAS) registry numbers 9016-87-9, 101-68-8, 5873-54-1, 2536-05-2, 1689576-89-3, 25686-28-6, 26447-40-5, and 39310-05-9, but several others are also used. 

MDI ranges in physical form from low viscosity liquids to solids. MDI is covered by the scope of this investigation irrespective of whether it has gone through a distillation process and regardless of acid content, reactivity, functionality, freeze stability, physical form, viscosity, grade, purity, molecular weight, or packaging. 

MDI may contain additives, such as catalysts, solvents, plasticizers, antioxidants, fire retardants, colorants, pigments, diluents, thickeners, fillers, softeners, toughening agents. The scope does not include mixtures of MDI with other materials, when the combined MDI component comprises less than 40 percent of the total weight of the mixture. 

MDI may be partially reacted with itself, polyol, or polyamines, and retain MDI component that has not fully chemically reacted so as to convert it into a different product no longer containing isocyanate groups. These products are known as homopolymer, uretonimine MDI, carbodiimide MDI, or prepolymers. The scope does not include partially reacted MDI when its NCO content is less than 10 weight percentage. 

For MDI that enter as part of a system with separately packaged resin consisting mostly of a chemical compound that has an OH reactive group, including polyol, only the MDI portion of the system is included in the scope. The scope does not include any separately packaged polyol that would not fall within the scope if entered on its own. 



The scope includes merchandise matching the above description that has been processed in a third country, including by commingling, diluting, introducing or removing additives, or performing any other processing that would not otherwise remove the merchandise from the scope of the investigation if performed in the subject country.

The scope also includes MDI that is commingled or blended with MDI from sources not subject to this investigation. Only the subject component of such commingled products is covered by the scope of this investigation. 

This merchandise is currently classifiable under Harmonized Tariff Schedule of the United States (HTSUS) subheadings 2929.10.8010 and 3909.31.0000. Subject merchandise may also be entered under subheadings 3824.99.2600, 3909.50.1000, 3909.50.2000, 3909.50.5000, 3824.99.2900, 3506.91.5000, 3911.90.4500, 3921.13.5000, and 3920.99.5000. The HTSUS subheadings are provided for convenience and customs purposes only; the written description of the scope is dispositive.

Reporting of information. If information is not readily available from your records, provide carefully prepared estimates. If your firm is completing more than one questionnaire (i.e., a producer, importer, and/or purchaser questionnaire), you need not respond to duplicated questions.  

Confidentiality. The commercial and financial data furnished in response to this questionnaire that reveal the individual operations of your firm will be treated as confidential by the Commission to the extent that such data are not otherwise available to the public and will not be disclosed except as may be required by law (see 19 U.S.C. § 1677f). Such confidential information will not be published in a manner that will reveal the individual operations of your firm; however, general characterizations of numerical business proprietary information (such as discussion of trends) will be treated as confidential business information only at the request of the submitter for good cause shown.

Verification. The information submitted in this questionnaire is subject to audit and verification by the Commission. To facilitate possible verification of data, please keep all files, worksheets, and supporting documents used in the preparation of the questionnaire response. Please also retain a copy of the final document that you submit.

Release of information.--The information provided by your firm in response to this questionnaire, as well as any other business proprietary information submitted by your firm to the Commission in connection with this proceeding, may become subject to, and released under, the administrative protective order provisions of the Tariff Act of 1930 (19 U.S.C. § 1677f) and section 207.7 of the Commission’s Rules of Practice and Procedure (19 CFR § 207.7). This means that certain lawyers and other authorized individuals may temporarily be given access to the information for use in connection with this proceeding or other import-injury proceedings conducted by the Commission on the same or similar merchandise; those individuals would be subject to severe penalties if the information were divulged to unauthorized individuals. 



I-1.	Reporting requirements.--Please report the actual number of hours required and the cost to your firm of completing this questionnaire for use by the Office of Management and Budget.

	Hours
	Dollars

	[bookmark: N_0013]     
	[bookmark: N_0014]     



Public reporting burden for this questionnaire is estimated to average 20 hours per response, including the time for reviewing instructions, gathering data, and completing and reviewing the questionnaire. 

We welcome comments regarding the accuracy of this burden estimate, suggestions for reducing the burden, and any suggestions for improving this questionnaire. Please provide such comments to the Office of Investigations, import_injury@usitc.gov.

I-2a.	Establishments covered.--Provide the name and address of your U.S. establishment(s) covered by this questionnaire, if different from that listed on the cover page. Firms operating more than one establishment should combine the data for all establishments into a single response.

“Establishment”‑‑Each facility of a firm involved in the purchase of MDI products, including auxiliary facilities operated in conjunction with (whether or not physically separate from) such facilities.
 
	[bookmark: T_0015]     



[bookmark: T_0016]I-2b.	Stock symbol information.-- If your firm or parent firm is publicly traded, please specify the stock exchange and trading symbol:      .

I-2c.	External counsel.-- If your firm or parent firm is represented by external counsel in relation to this proceeding, having filed an entry of appearance, please specify the name of the law firm and the lead attorney(s). 

	Law firm:
	[bookmark: T_0017]     

	Lead attorney(s):
	[bookmark: T_0018]     




I-3.	Ownership.--Is your firm owned, in whole or in part, by any other firm?

[bookmark: C_0019][bookmark: C_0020]|_| No	|_| Yes--List the following information, relating to the ultimate parent/owner.

	Firm name
	Country
	Extent of ownership (percent)

	[bookmark: T_0021]     
	[bookmark: T_0022]     
	[bookmark: T_0023]     

	[bookmark: T_0024]     
	[bookmark: T_0025]     
	[bookmark: T_0026]     



[bookmark: _Hlk107326272]I-4.	Related producers/importers/exporters.--Does your firm have any related firms, either domestic or foreign, that produce MDI products, import MDI products into the United States, or export MDI products to the United States?

“Related firm” –A firm that your firm solely or jointly owned, managed, or otherwise controlled; a firm that solely or jointly owned, managed, or otherwise controlled your firm; and/or a firm that was solely or jointly owned, managed, or otherwise controlled by a firm that also solely or jointly owned, managed, or otherwise controlled your firm.    


[bookmark: C_0027][bookmark: C_0028]|_| No	|_| Yes--List the following information.

	Firm name
	Type (i.e., producer, exporter, importer)
	Country
	Affiliation

	[bookmark: T_0029]     
	[bookmark: T_0030]     
	[bookmark: T_0031]     
	[bookmark: T_0032]     

	[bookmark: T_0033]     
	[bookmark: T_0034]     
	[bookmark: T_0035]     
	[bookmark: T_0036]     




PART II.--PURCHASES

Contact information.--Please identify the responsible individual and the manner by which Commission staff may contact that individual regarding the confidential information submitted in this questionnaire.
 
	Name
	[bookmark: T_0037]     

	Title
	[bookmark: T_0038]     

	Email
	[bookmark: T_0039]     

	Telephone
	[bookmark: T_0040]     



II-1.	Purchases and imports.--Report separately your firm’s domestic purchases and imports of MDI products.  

“Purchase” – Purchase from a U.S. entity such as a U.S. producer, a U.S. importer, or other U.S. firm. 

“Import” – Purchase directly from a foreign supplier and your firm is the importer of record.

	[bookmark: _Hlk92983318]Item
	2022
	2023
	2024
	January—September 2025

	
	Quantity (in short tons)

	Purchases of MDI products produced in—
United States
	[bookmark: N_0041]     
	[bookmark: N_0042]     
	[bookmark: N_0043]     
	[bookmark: N_0044]     

	China
	[bookmark: N_0045]     
	[bookmark: N_0046]     
	[bookmark: N_0047]     
	[bookmark: N_0048]     

	All other countries1
	[bookmark: N_0049]     
	[bookmark: N_0050]     
	[bookmark: N_0051]     
	[bookmark: N_0052]     

	Sources unknown2
	[bookmark: N_0053]     
	[bookmark: N_0054]     
	[bookmark: N_0055]     
	[bookmark: N_0056]     

	Total purchases
	

   0
	

   0
	

   0
	

   0

	Imports of MDI products from—
China
	[bookmark: N_0057]     
	[bookmark: N_0058]     
	[bookmark: N_0059]     
	[bookmark: N_0060]     

	All other countries1
	[bookmark: N_0061]     
	[bookmark: N_0062]     
	[bookmark: N_0063]     
	[bookmark: N_0064]     

	Total imports3
	

   0
	

   0
	

   0
	

   0

	[bookmark: T_0065]1 Please identify these countries:       
[bookmark: T_0066]2 Please indicate the firm(s) from which you purchased this merchandise:       
3 If your firm imported MDI products at any time since January 1, 2022, please contact Lawrence Jones (202-205-3358, Lawrence.jones@usitc.gov) to complete and return a U.S. importers' questionnaire in this proceeding.  





[bookmark: _Hlk132718991]II-2.	Changes in purchasing patterns.-- Please indicate whether the shares of your firm’s purchases of MDI products steadily decreased, fluctuated but ended lower, were constant, fluctuated but ended higher, or steadily increased since January 1, 2022 from the listed sources.

Select one box per row.
	Source of purchases
	Did not purchase
	Steadily increased
	Fluctuated up
	No change
	Fluctuated down
	Steadily decreased
	Explanation for trend

	United States
	[bookmark: C_0067]|_|
	[bookmark: C_0068]|_|
	[bookmark: C_0069]|_|
	[bookmark: C_0070]|_|
	[bookmark: C_0071]|_|
	[bookmark: C_0072]|_|
	[bookmark: T_0073]     

	China
	[bookmark: C_0074]|_|
	[bookmark: C_0075]|_|
	[bookmark: C_0076]|_|
	[bookmark: C_0077]|_|
	[bookmark: C_0078]|_|
	[bookmark: C_0079]|_|
	[bookmark: T_0080]     

	Belgium
	[bookmark: C_0081]|_|
	[bookmark: C_0082]|_|
	[bookmark: C_0083]|_|
	[bookmark: C_0084]|_|
	[bookmark: C_0085]|_|
	[bookmark: C_0086]|_|
	[bookmark: T_0087]     

	Germany
	[bookmark: C_0088]|_|
	[bookmark: C_0089]|_|
	[bookmark: C_0090]|_|
	[bookmark: C_0091]|_|
	[bookmark: C_0092]|_|
	[bookmark: C_0093]|_|
	[bookmark: T_0094]     

	Netherlands
	[bookmark: C_0095]|_|
	[bookmark: C_0096]|_|
	[bookmark: C_0097]|_|
	[bookmark: C_0098]|_|
	[bookmark: C_0099]|_|
	[bookmark: C_0100]|_|
	[bookmark: T_0101]     

	Portugal
	[bookmark: C_0102]|_|
	[bookmark: C_0103]|_|
	[bookmark: C_0104]|_|
	[bookmark: C_0105]|_|
	[bookmark: C_0106]|_|
	[bookmark: C_0107]|_|
	[bookmark: T_0108]     

	Saudi Arabia
	[bookmark: C_0109]|_|
	[bookmark: C_0110]|_|
	[bookmark: C_0111]|_|
	[bookmark: C_0112]|_|
	[bookmark: C_0113]|_|
	[bookmark: C_0114]|_|
	[bookmark: T_0115]     

	South Korea
	[bookmark: C_0116]|_|
	[bookmark: C_0117]|_|
	[bookmark: C_0118]|_|
	[bookmark: C_0119]|_|
	[bookmark: C_0120]|_|
	[bookmark: C_0121]|_|
	[bookmark: T_0122]     

	Spain
	[bookmark: C_0123]|_|
	[bookmark: C_0124]|_|
	[bookmark: C_0125]|_|
	[bookmark: C_0126]|_|
	[bookmark: C_0127]|_|
	[bookmark: C_0128]|_|
	[bookmark: T_0129]     

	All other countries
	[bookmark: C_0130]|_|
	[bookmark: C_0131]|_|
	[bookmark: C_0132]|_|
	[bookmark: C_0133]|_|
	[bookmark: C_0134]|_|
	[bookmark: C_0135]|_|
	[bookmark: T_0136]     

	Sources unknown
	[bookmark: C_0137]|_|
	[bookmark: C_0138]|_|
	[bookmark: C_0139]|_|
	[bookmark: C_0140]|_|
	[bookmark: C_0141]|_|
	[bookmark: C_0142]|_|
	[bookmark: T_0143]     




II-3. 	Purchasing subject imports rather than domestic products.—

(a) 	Since January 1, 2022, did your firm import and/or purchase imports of MDI products from China instead of purchasing U.S.-produced MDI products?  
	
	Source
	Yes
(also respond to parts (b) and (c))
	No
(If “No”, skip to next question)

	China
	[bookmark: C_0144]|_|
	[bookmark: C_0145]|_|


[bookmark: _Hlk206506659]
1. If you responded “Yes” to part (a), was the imported product priced lower than the domestic product?

	Source
	Yes
	No

	China
	[bookmark: C_0146]|_|
	[bookmark: C_0147]|_|



(a) If you responded “Yes” to part (a), was price a primary reason for importing and/or purchasing subject imports rather than domestic product?

	Source
	Yes
	If Yes, estimate the quantity of imports purchased and/or imported instead of domestic product since January 1, 2022 
(in short tons)
	No
	If No, please indicate the reason your firm imported and/or purchased imports instead of domestic product

	China
	[bookmark: C_0148]|_|
	[bookmark: N_0149]     
	[bookmark: C_0150]|_|
	[bookmark: T_0151]     

	[bookmark: T_0152]If the quantity reported above exceeds the total quantity reported in II-1, please explain.      





II-4. 	U.S. producers and import competition.—

(a)	Since January 1, 2022, in connection with a sale or offer to sell MDI products to your firm, did U.S. producers reduce their prices of domestically produced MDI products in order to compete with lower-priced imports of MDI products from the subject countries? 

	Source
	Yes (also respond to question part (b))
	No (If “No”, skip to next question)
	Don’t know

	China
	[bookmark: C_0153]|_|
	[bookmark: C_0154]|_|
	[bookmark: C_0155]|_|



(b)	If your firm responded “yes”, please provide an estimate of the reduction in U.S. producers’ prices and any additional explanations.

	Source
	Estimated reduction in U.S. prices
(percent)
	Additional explanation, including such information as timing (e.g., months/years), frequency of price reductions, or other market/competitive factors

	China
	[bookmark: N_0156]     
	%
	[bookmark: T_0157]     



II-5.	Country knowledge.--Please indicate whether your firm has experience or is otherwise familiar with MDI products produced in the following countries.

	United States
	China
	Belgium
	Germany
	Nether-lands
	Portugal
	Saudi Arabia
	South Korea
	Spain
	Other countries1

	[bookmark: C_0158]|_|
	[bookmark: C_0159]|_|
	[bookmark: C_0160]|_|
	[bookmark: C_0161]|_|
	[bookmark: C_0162]|_|
	[bookmark: C_0163]|_|
	[bookmark: C_0164]|_|
	[bookmark: C_0165]|_|
	[bookmark: C_0166]|_|
	[bookmark: C_0167]|_|

	[bookmark: T_0168]1Other countries (specify):      .



II-6.	Supplier identification.--Please list your firm’s FIVE largest suppliers for MDI products since January 1, 2022, by quantity. Also, provide the share of the quantity of your firm’s total purchases of MDI products that each of these suppliers accounted for in 2024. 

	No.
	Supplier’s name
	City and state
	Share of quantity of 2024 purchases

	1
	[bookmark: T_0169]     
	[bookmark: T_0170]     
	[bookmark: N_0171]     
	%

	2
	[bookmark: T_0172]     
	[bookmark: T_0173]     
	[bookmark: N_0174]     
	%

	3
	[bookmark: T_0175]     
	[bookmark: T_0176]     
	[bookmark: N_0177]     
	%

	4
	[bookmark: T_0178]     
	[bookmark: T_0179]     
	[bookmark: N_0180]     
	%

	5
	[bookmark: T_0181]     
	[bookmark: T_0182]     
	[bookmark: N_0183]     
	%




PART III.--MARKET CHARACTERISTICS AND PURCHASING PRACTICES

III-1.	Firm type.--Which of the following best describes your firm as a purchaser of MDI products (check all that apply)?

	End user 
	Processor/Formulator
	Distributor
	Other
	Describe other

	[bookmark: C_0184]|_|
	[bookmark: C_0185]|_|
	[bookmark: C_0186]|_|
	[bookmark: C_0187]|_|
	[bookmark: T_0188]     



If your firm is a distributor of MDI products, please answer questions III-2 and III-3.

III-2.	Competition for sales.--Does your firm compete for sales to customers with the manufacturers or importers from which your firm purchases MDI products?

	No
	Yes
	If yes, please describe.

	[bookmark: C_0189]|_|
	[bookmark: C_0190]|_|
	[bookmark: T_0191]     



III-3.	Types of customers.--What are the major types of customers to which your firm sells MDI products?

	[bookmark: T_0192]     



If your firm is an end user of MDI products, please answer questions III-4 and III-5. 

III-4.	End uses.--List the top 3 products your firm makes using MDI products and estimate the percent of your total production cost that is accounted for by MDI products and by other inputs (such as labor, energy, and other raw materials).

	Product(s) your firm produces
	Share of total cost in each of the product(s) your firm produces accounted for by
	Total 
(should sum to 100.0% across)

	
	MDI products
	
	Other inputs 
	
	

	[bookmark: T_0193]     
	[bookmark: N_0194]     
	%
	+
	[bookmark: N_0195]     
	%
	=
	

   0.0
	%

	[bookmark: T_0196]     
	[bookmark: N_0197]     
	%
	+
	[bookmark: N_0198]     
	%
	=
	

   0.0
	%

	[bookmark: T_0199]     
	[bookmark: N_0200]     
	%
	+
	[bookmark: N_0201]     
	%
	=
	

   0.0
	%



III-5.	Demand for end-use products.--

1. [bookmark: _Hlk184715828]Has the demand for your firm’s final products incorporating MDI products steadily increased, fluctuated but ended higher, been constant, fluctuated but ended lower, or steadily decreased since January 1, 2022?

Select one answer.
	Steadily increased
	Fluctuated up
	Constant
	Fluctuated down
	Steadily decreased

	[bookmark: C_0202]|_|
	[bookmark: C_0203]|_|
	[bookmark: C_0204]|_|
	[bookmark: C_0205]|_|
	[bookmark: C_0206]|_|



(b)	Has this had any effect on your firm’s demand for MDI products? 

	No
	Yes
	Explain

	[bookmark: C_0207]|_|
	[bookmark: C_0208]|_|
	[bookmark: T_0209]     




III-6.	Substitutes.--Can other products be substituted for MDI products? 

[bookmark: C_0210][bookmark: C_0211]|_| No	|_| Yes--Please fill out the table. 

	Substitute
	End use in which this substitute is used 
	Have changes in the price of this substitute affected the price for MDI products?

	
	
	No
	Yes
	Explanation

	1.  
	[bookmark: T_0212]     
	[bookmark: T_0213]     
	[bookmark: C_0214]|_|
	[bookmark: C_0215]|_|
	[bookmark: T_0216]     

	2.  
	[bookmark: T_0217]     
	[bookmark: T_0218]     
	[bookmark: C_0219]|_|
	[bookmark: C_0220]|_|
	[bookmark: T_0221]     

	3. 
	[bookmark: T_0222]     
	[bookmark: T_0223]     
	[bookmark: C_0224]|_|
	[bookmark: C_0225]|_|
	[bookmark: T_0226]     



[bookmark: _Hlk132718002]III-7.	Demand trends.-- Has demand within the United States and outside of the United States (if known) for MDI products steadily increased, fluctuated but ended higher, not changed, fluctuated but ended lower, or steadily decreased since January 1, 2022? Explain any trends and describe the principal factors that have affected these changes in demand.

Select one box per row.
	Market
	Steadily increase
	Fluctuate up
	No change
	Fluctuate down
	Steadily decrease
	Explanation and factors

	Within the United States
	[bookmark: C_0227]|_|
	[bookmark: C_0228]|_|
	[bookmark: C_0229]|_|
	[bookmark: C_0230]|_|
	[bookmark: C_0231]|_|
	[bookmark: T_0232]     

	Outside the United States
	[bookmark: C_0233]|_|
	[bookmark: C_0234]|_|
	[bookmark: C_0235]|_|
	[bookmark: C_0236]|_|
	[bookmark: C_0237]|_|
	[bookmark: T_0238]     



III-8.	Country preferences.-- Do you or your customers ever prefer to order MDI products produced in a specific country or countries over other possible country sources of supply?

	No
	Yes
	If yes, identify the countries and explain any preferences.

	[bookmark: C_0239]|_|
	[bookmark: C_0240]|_|
	[bookmark: T_0241]     




III-9.	Importance of purchasing domestic product.--Please fill out the table below, estimating the share of your firm’s total 2024 purchases of MDI products that required MDI products produced in the United States. 

	
	Estimated share of your firm’s total 2024 purchases of MDI products

	Purchases that did not require domestic product 
	[bookmark: N_0242]     
	%

	Purchases that were required by law or regulation to be domestic product (e.g., government purchases under “Buy American” provisions)  
	[bookmark: N_0243]     
	%

	Purchases that were not required by law or regulation, but were required by your customers to be domestic product
	[bookmark: N_0244]     
	%

	[bookmark: T_0245]Purchases that were required to be domestic product for other reasons (explain:      . ) 
	[bookmark: N_0246]     
	%

	Total (should sum to 100.0%)
	

   0.0
	%



III-10.	Business cycles.--Is the MDI products market subject to business cycles, either during the year or across years? If yes, describe.

	No
	Yes
	If yes, please describe, including any changes since January 1, 2022.

	[bookmark: C_0247]|_|
	[bookmark: C_0248]|_|
	[bookmark: T_0249]     



III-11.	Conditions of competition.--Is the MDI products market subject to conditions of competition distinctive to MDI products other than the business cycles described in the previous question? If yes, describe.

	No
	Yes
	If yes, please describe, including any changes since January 1, 2022.

	[bookmark: C_0250]|_|
	[bookmark: C_0251]|_|
	[bookmark: T_0252]     




III-12.	Decisions based on producer and country-of-origin.-- How often does your firm, and if known,  do your customers, make purchasing decisions involving MDI products based on its producer or country of origin?

	Item
	Always
	Usually
	Sometimes
	Never
	If at least sometimes, explain noting the producers and/or countries.

	Decision based on producer

	Your firm
	[bookmark: C_0253]|_|
	[bookmark: C_0254]|_|
	[bookmark: C_0255]|_|
	[bookmark: C_0256]|_|
	[bookmark: T_0257]     

	Your customers
	[bookmark: C_0258]|_|
	[bookmark: C_0259]|_|
	[bookmark: C_0260]|_|
	[bookmark: C_0261]|_|
	[bookmark: T_0262]     

	Decision based on country of origin

	Your firm
	[bookmark: C_0263]|_|
	[bookmark: C_0264]|_|
	[bookmark: C_0265]|_|
	[bookmark: C_0266]|_|
	[bookmark: T_0267]     

	Your customers
	[bookmark: C_0268]|_|
	[bookmark: C_0269]|_|
	[bookmark: C_0270]|_|
	[bookmark: C_0271]|_|
	[bookmark: T_0272]     



III-13.	Availability of supply.--Has the availability of MDI products in the U.S. market changed since January 1, 2022? 

	Availability in the U.S. market
	No
	Yes
	Please explain, noting the countries and reasons for the changes.

	U.S.-produced product
	[bookmark: C_0273]|_|
	[bookmark: C_0274]|_|
	[bookmark: T_0275]     

	Imports from China
	[bookmark: C_0276]|_|
	[bookmark: C_0277]|_|
	[bookmark: T_0278]     

	Imports from all other countries
	[bookmark: C_0279]|_|
	[bookmark: C_0280]|_|
	[bookmark: T_0281]     




III-14.	Supply constraints.—

1. Has any firm refused, declined, or been unable to supply your firm with MDI products since January 1, 2022 (examples include placing customers on allocation or “controlled order entry,” declining to accept new customers or renewing existing customers, delivering less than the quantity promised, being unable to meet timely shipment commitments, etc.)?

	No - skip to next question
	Yes – respond to (b)

	[bookmark: C_0282]|_|
	[bookmark: C_0283]|_|



1. For each year that your firm faced supply constraints, identify the source(s) of the constraint (U.S. producers, foreign producers and/or importers, or all), and describe the constraints with the details requested below. For constraints that span multiple years, check all years they exist and describe how they vary over time, if at all.

	Period
	Yes - U.S. producer
	Yes - foreign producer or importer
	Describe, including the name of the supplier(s), country of origin of MDI products, as well as the timing, duration, and reason for the constraint.

	2022
	[bookmark: C_0284]|_|
	[bookmark: C_0285]|_|
	[bookmark: T_0286]     

	2023
	[bookmark: C_0287]|_|
	[bookmark: C_0288]|_|
	[bookmark: T_0289]     

	2024
	[bookmark: C_0290]|_|
	[bookmark: C_0291]|_|
	[bookmark: T_0292]     

	January 1, 2025 - present
	[bookmark: C_0293]|_|
	[bookmark: C_0294]|_|
	[bookmark: T_0295]     



(c)  Were there any specific supply constraints, listed in part b or otherwise, related to the petition that was filed on February 12, 2025? 

	No
	Yes
	If yes, please describe the constraints that were related to the petition being filed.

	[bookmark: C_0296]|_|
	[bookmark: C_0297]|_|
	[bookmark: T_0298]     






III-15.	Availability of specific product types.--Are certain grades/types/sizes of MDI products only available from certain country sources?

	No
	Yes
	If yes, please identify the countries and the grades/types/sizes available only from those countries.

	[bookmark: C_0299]|_|
	[bookmark: C_0300]|_|
	[bookmark: T_0301]     



III-16.	Purchasing frequency.--

(a) How frequently does your firm make purchases of MDI products (check one)?

	Daily
	Weekly
	Monthly
	Quarterly
	Annually
	Other 
	If other, specify

	[bookmark: C_0302]|_|
	[bookmark: C_0303]|_|
	[bookmark: C_0304]|_|
	[bookmark: C_0305]|_|
	[bookmark: C_0306]|_|
	[bookmark: C_0307]|_|
	[bookmark: T_0308]     



(b) Has this purchasing frequency changed since January 1, 2022? 

	No
	Yes
	If yes, please describe.

	[bookmark: C_0309]|_|
	[bookmark: C_0310]|_|
	[bookmark: T_0311]     



(c) How frequently do you receive or have MDI products delivered?

	Daily
	Weekly
	Monthly
	Quarterly
	Annually
	Other 
	If other, specify

	[bookmark: C_0312]|_|
	[bookmark: C_0313]|_|
	[bookmark: C_0314]|_|
	[bookmark: C_0315]|_|
	[bookmark: C_0316]|_|
	[bookmark: C_0317]|_|
	[bookmark: T_0318]     



(d) Has this delivery frequency changed since January 1, 2022?

	No
	Yes
	If yes, please describe.

	[bookmark: C_0319]|_|
	[bookmark: C_0320]|_|
	[bookmark: T_0321]     






III-17.	Raw material prices.—

(a) Is your firm familiar with the prices for raw materials used in the production of MDI products?

	No – skip to III-18
	Yes – respond to (b)

	[bookmark: C_0322]|_|
	[bookmark: C_0323]|_|



(b) Has information on raw material prices affected your firm’s negotiations or contracts to purchase MDI products since January 1, 2022?

	No
	Yes
	Explain

	[bookmark: C_0324]|_|
	[bookmark: C_0325]|_|
	[bookmark: T_0326]     



[bookmark: T_0327][bookmark: T_0328]III-18.	Number of suppliers contacted.--How many suppliers of MDI products does your firm generally contact before making a purchase? Between        and       firms

III-19.	Supplier negotiations.--Do your firm’s purchases of MDI products usually involve negotiations between your firm and suppliers of MDI products?

	No
	Yes
	If yes, explain the factors your firm generally negotiates and note whether your firm quotes competing prices during negotiations.

	[bookmark: C_0329]|_|
	[bookmark: C_0330]|_|
	[bookmark: T_0331]     



III-20.	Change in suppliers.--Has your firm changed suppliers since January 1, 2022?

	No
	Yes
	If yes, please list the supplier(s), whether the firm was added or dropped, and the reasons for the change.

	[bookmark: C_0332]|_|
	[bookmark: C_0333]|_|
	[bookmark: T_0334]     



III-21.	New suppliers.--Are you aware of any new suppliers, either foreign or domestic, that have entered the market since January 1, 2022?

	No
	Yes
	If yes, please identify the firms.

	[bookmark: C_0335]|_|
	[bookmark: C_0336]|_|
	[bookmark: T_0337]     





III-22.	Supplier certification.--Do you require your suppliers to be or to become certified or qualified to sell MDI products to your firm? 

If yes, provide the following information.
· The number of days required to qualify a new supplier.
· A general description of the certification or qualification process. Also, a brief description of the factors that you consider when qualifying a new supplier (e.g., quality of product, reliability of supplier, etc.). 

	No
	Yes
	Number of days
	Certification/qualification process and factors considered

	[bookmark: C_0338]|_|
	[bookmark: C_0339]|_|
	[bookmark: T_0340]     
	[bookmark: T_0341]     




III-23.	Failure to certify.--Since January 1, 2022, have any domestic or foreign producers failed in their attempts to certify or qualify their MDI products with your firm or have any producers lost their approved status?

	No
	Yes
	If yes, please identify these producers, the countries where they are located, and the reasons why they failed or lost the certification/qualification.

	[bookmark: C_0342]|_|
	[bookmark: C_0343]|_|
	[bookmark: T_0344]     



III-24.	Major purchasing factors.--Please list, in order of their importance, the main factors your firm considers in deciding from whom to purchase MDI products (examples include availability, extension of credit, contracts, price, quality, range of supplier’s product line, traditional supplier, etc.).

	1.
	[bookmark: T_0345]     

	2.
	[bookmark: T_0346]     

	3.
	[bookmark: T_0347]     

	[bookmark: T_0348]Please list any other factors that are very important in your purchase decisions:       .	





III-25.	Purchasing factors.--Please rate the importance of the following factors in your firm’s purchasing decisions for MDI products.

	Factor
	Very
important
	Somewhat
important
	Not
important

	Availability
	[bookmark: C_0349]|_|
	[bookmark: C_0350]|_|
	[bookmark: C_0351]|_|

	Delivery terms
	[bookmark: C_0352]|_|
	[bookmark: C_0353]|_|
	[bookmark: C_0354]|_|

	Delivery time
	[bookmark: C_0355]|_|
	[bookmark: C_0356]|_|
	[bookmark: C_0357]|_|

	Discounts offered
	[bookmark: C_0358]|_|
	[bookmark: C_0359]|_|
	[bookmark: C_0360]|_|

	Minimum quantity requirements
	[bookmark: C_0361]|_|
	[bookmark: C_0362]|_|
	[bookmark: C_0363]|_|

	Packaging
	[bookmark: C_0364]|_|
	[bookmark: C_0365]|_|
	[bookmark: C_0366]|_|

	Payment terms
	[bookmark: C_0367]|_|
	[bookmark: C_0368]|_|
	[bookmark: C_0369]|_|

	Price
	[bookmark: C_0370]|_|
	[bookmark: C_0371]|_|
	[bookmark: C_0372]|_|

	Product consistency
	[bookmark: C_0373]|_|
	[bookmark: C_0374]|_|
	[bookmark: C_0375]|_|

	Product range
	[bookmark: C_0376]|_|
	[bookmark: C_0377]|_|
	[bookmark: C_0378]|_|

	Proximity to bulk terminals
	[bookmark: C_0379]|_|
	[bookmark: C_0380]|_|
	[bookmark: C_0381]|_|

	Quality meets industry standards
	[bookmark: C_0382]|_|
	[bookmark: C_0383]|_|
	[bookmark: C_0384]|_|

	Quality exceeds industry standards
	[bookmark: C_0385]|_|
	[bookmark: C_0386]|_|
	[bookmark: C_0387]|_|

	Reliability of supply
	[bookmark: C_0388]|_|
	[bookmark: C_0389]|_|
	[bookmark: C_0390]|_|

	Technical support/service
	[bookmark: C_0391]|_|
	[bookmark: C_0392]|_|
	[bookmark: C_0393]|_|

	U.S. transportation costs
	[bookmark: C_0394]|_|
	[bookmark: C_0395]|_|
	[bookmark: C_0396]|_|



III-26.	Quality characteristics.--What characteristics does your firm consider when evaluating the quality of MDI products?

	[bookmark: T_0397]     




III-27.	Minimum quality.--How often do MDI products from the following countries meet minimum quality specifications for your uses or your customers’ uses?

	Source
	Always
	Usually
	Sometimes
	Rarely or never
	Don’t know

	United States
	[bookmark: C_0398]|_|
	[bookmark: C_0399]|_|
	[bookmark: C_0400]|_|
	[bookmark: C_0401]|_|
	[bookmark: C_0402]|_|

	China
	[bookmark: C_0403]|_|
	[bookmark: C_0404]|_|
	[bookmark: C_0405]|_|
	[bookmark: C_0406]|_|
	[bookmark: C_0407]|_|

	[bookmark: T_0408]Other:      
	[bookmark: C_0409]|_|
	[bookmark: C_0410]|_|
	[bookmark: C_0411]|_|
	[bookmark: C_0412]|_|
	[bookmark: C_0413]|_|



III-28.	Frequency of decisions based on price.--How often does your firm purchase the MDI products that are offered at the lowest price?

	Always
	Usually
	Sometimes
	Never

	[bookmark: C_0414]|_|
	[bookmark: C_0415]|_|
	[bookmark: C_0416]|_|
	[bookmark: C_0417]|_|



III-29.	Price leaders.--A price leader is defined as (1) one or more firms that initiate a price change, either upward or downward, that is followed by other firms, or (2) one or more firms that have a significant impact on prices. A price leader is not necessarily the lowest-priced supplier.

Please list the names of any firms you have considered price leaders in the market for MDI products since January 1, 2022.  
  
	Firm(s)
	Describe how the firm(s) exhibited price leadership

	[bookmark: T_0418]     
	[bookmark: T_0419]     



[bookmark: _Hlk97739467]
III-30.	Role of section 301 tariffs.-- Did the tariffs on Chinese-origin products under section 301, or changes in these tariffs, have an impact on the MDI products market in the United States, including any effects on the cost, price, supply, and/or demand for MDI products since January 1, 2022?

	No
	Yes
	Don’t know

	[bookmark: C_0420]|_|
	[bookmark: C_0421]|_|
	[bookmark: C_0422]|_|



	If yes, please describe the impact on cost, price, supply, and/or demand, and include the timing of such impacts. 

	[bookmark: T_0423]     



III-31.	Role of new or modified tariffs.--Have tariff announcements associated with recent executive orders since January 1, 2025 (e.g., changes in country or reciprocal tariffs) impacted the MDI products market in the United States, including any effects on price, supply, demand, and/or raw material costs?

	No
	Yes
	Don’t know

	[bookmark: C_0424]|_|
	[bookmark: C_0425]|_|
	[bookmark: C_0426]|_|



	If yes, please identify the specific change, describe the impact on price, supply, demand, and/or raw material costs, and include the timing of such impacts. 

	[bookmark: T_0427]     



III-32.	Origin of purchases from domestic producers.--If you purchased MDI products from a domestic producer that also imports MDI products, do you inquire or are you aware of the country in which it was produced?

	No
	Yes
	Additional comments

	[bookmark: C_0428]|_|
	[bookmark: C_0429]|_|
	[bookmark: T_0430]     



PART IV.—PRODUCT COMPARISONS 

IV-1.	Source interchangeability.—How often are MDI products produced in the United States and in other countries interchangeable (i.e., can they physically be used in the same applications)?  

Please indicate A, F, S, N, or 0 in the table below:
A = the products from a specified country-pair are always interchangeable 
F = the products are frequently interchangeable 
S = the products are sometimes interchangeable 
N = the products are never interchangeable 
0 = no familiarity with products from a specified country-pair
[bookmark: _Hlk206481494]
	Country-pair
	China
	Belgium
	Germany
	Nether-lands
	Portugal
	Saudi Arabia
	South Korea
	Spain
	Other countries

	United States
	[bookmark: D_0431]
	[bookmark: D_0432]
	[bookmark: D_0433]
	[bookmark: D_0434]
	[bookmark: D_0435]
	[bookmark: D_0436]
	[bookmark: D_0437]
	[bookmark: D_0438]
	[bookmark: D_0439]

	China
	
	[bookmark: D_0440]
	[bookmark: D_0441]
	[bookmark: D_0442]
	[bookmark: D_0443]
	[bookmark: D_0444]
	[bookmark: D_0445]
	[bookmark: D_0446]
	[bookmark: D_0447]

	[bookmark: T_0448]For any country-pair producing MDI products that are sometimes or never interchangeable, identify the country-pair and explain the factors that limit or preclude the interchangeable use of MDI products produced in the countries:      



IV-2.	Product interchangeability. How often are different types of MDI products interchangeable (i.e., can they physically be used in the same applications)?

Please indicate A, F, S, N, or 0 in the table below:
A = the product types are always interchangeable 
F = the product types are frequently interchangeable 
S = the product types are sometimes interchangeable 
N = the product types are never interchangeable 
0 = no familiarity with MDI product types 

	Product type
	Polymeric MDI (excluding crude)
	Monomeric MDI
	All other MDI products

	Crude MDI
	[bookmark: D_0449]
	[bookmark: D_0450]
	[bookmark: D_0451]

	Polymeric MDI (excluding crude)
	
	[bookmark: D_0452]
	[bookmark: D_0453]

	Monomeric MDI
	
	
	[bookmark: D_0454]

	[bookmark: T_0455]For any pair of MDI product types that are sometimes or never interchangeable, identify the products and explain the factors that limit or preclude the interchangeable use of each MDI product:      




IV-3.	Factors other than price.—How often are differences other than price (e.g., quality, availability, transportation network, product range, technical support, etc.) between MDI products produced in the United States and in other countries a significant factor in your firm’s purchases of the products?  

Please indicate A, F, S, N, or 0 in the table below:
A = such differences are always significant
F = such differences are frequently significant 
S = such differences are sometimes significant 
N = such differences are never significant
0 = no familiarity with products from a specified country-pair  
[bookmark: _Hlk206481626]
	Country-pair
	China
	Belgium
	Germany
	Nether-lands
	Portugal
	Saudi Arabia
	South Korea
	Spain
	Other countries

	United States
	[bookmark: D_0456]
	[bookmark: D_0457]
	[bookmark: D_0458]
	[bookmark: D_0459]
	[bookmark: D_0460]
	[bookmark: D_0461]
	[bookmark: D_0462]
	[bookmark: D_0463]
	[bookmark: D_0464]

	China
	
	[bookmark: D_0465]
	[bookmark: D_0466]
	[bookmark: D_0467]
	[bookmark: D_0468]
	[bookmark: D_0469]
	[bookmark: D_0470]
	[bookmark: D_0471]
	[bookmark: D_0472]

	[bookmark: T_0473]For any country-pair for which factors other than price are always or frequently a significant factor in your firm’s sales of MDI products, identify the country-pair and the relevant factors other than price, and report the advantages or disadvantages imparted by such factors:      



 


IV-4.	Factor country comparisons.--For the factors listed below, please rate how MDI products produced in each country you identified in your response with which you are familiar, as reported in question II-5, compare with MDI products produced in each of the other countries with which you are familiar.

If you are unfamiliar with the product from a particular country, please leave the boxes for those country comparisons blank.
	Factor
	Product from
United States
compared to product from
China
	
	Product from
United States
compared to product from
Belgium
	
	Product from
United States
compared to product from
Germany

	
	Superior
	Comparable
	Inferior
	
	Superior
	Comparable
	Inferior
	
	Superior
	Comparable
	Inferior

	Availability
	[bookmark: C_0474]|_|
	[bookmark: C_0475]|_|
	[bookmark: C_0476]|_|
	
	[bookmark: C_0477]|_|
	[bookmark: C_0478]|_|
	[bookmark: C_0479]|_|
	
	[bookmark: C_0480]|_|
	[bookmark: C_0481]|_|
	[bookmark: C_0482]|_|

	Delivery terms
	[bookmark: C_0483]|_|
	[bookmark: C_0484]|_|
	[bookmark: C_0485]|_|
	
	[bookmark: C_0486]|_|
	[bookmark: C_0487]|_|
	[bookmark: C_0488]|_|
	
	[bookmark: C_0489]|_|
	[bookmark: C_0490]|_|
	[bookmark: C_0491]|_|

	Delivery time
	[bookmark: C_0492]|_|
	[bookmark: C_0493]|_|
	[bookmark: C_0494]|_|
	
	[bookmark: C_0495]|_|
	[bookmark: C_0496]|_|
	[bookmark: C_0497]|_|
	
	[bookmark: C_0498]|_|
	[bookmark: C_0499]|_|
	[bookmark: C_0500]|_|

	Discounts offered
	[bookmark: C_0501]|_|
	[bookmark: C_0502]|_|
	[bookmark: C_0503]|_|
	
	[bookmark: C_0504]|_|
	[bookmark: C_0505]|_|
	[bookmark: C_0506]|_|
	
	[bookmark: C_0507]|_|
	[bookmark: C_0508]|_|
	[bookmark: C_0509]|_|

	Minimum quantity requirements
	[bookmark: C_0510]|_|
	[bookmark: C_0511]|_|
	[bookmark: C_0512]|_|
	
	[bookmark: C_0513]|_|
	[bookmark: C_0514]|_|
	[bookmark: C_0515]|_|
	
	[bookmark: C_0516]|_|
	[bookmark: C_0517]|_|
	[bookmark: C_0518]|_|

	Packaging
	[bookmark: C_0519]|_|
	[bookmark: C_0520]|_|
	[bookmark: C_0521]|_|
	
	[bookmark: C_0522]|_|
	[bookmark: C_0523]|_|
	[bookmark: C_0524]|_|
	
	[bookmark: C_0525]|_|
	[bookmark: C_0526]|_|
	[bookmark: C_0527]|_|

	Payment terms
	[bookmark: C_0528]|_|
	[bookmark: C_0529]|_|
	[bookmark: C_0530]|_|
	
	[bookmark: C_0531]|_|
	[bookmark: C_0532]|_|
	[bookmark: C_0533]|_|
	
	[bookmark: C_0534]|_|
	[bookmark: C_0535]|_|
	[bookmark: C_0536]|_|

	Price1
	[bookmark: C_0537]|_|
	[bookmark: C_0538]|_|
	[bookmark: C_0539]|_|
	
	[bookmark: C_0540]|_|
	[bookmark: C_0541]|_|
	[bookmark: C_0542]|_|
	
	[bookmark: C_0543]|_|
	[bookmark: C_0544]|_|
	[bookmark: C_0545]|_|

	Product consistency
	[bookmark: C_0546]|_|
	[bookmark: C_0547]|_|
	[bookmark: C_0548]|_|
	
	[bookmark: C_0549]|_|
	[bookmark: C_0550]|_|
	[bookmark: C_0551]|_|
	
	[bookmark: C_0552]|_|
	[bookmark: C_0553]|_|
	[bookmark: C_0554]|_|

	Product range
	[bookmark: C_0555]|_|
	[bookmark: C_0556]|_|
	[bookmark: C_0557]|_|
	
	[bookmark: C_0558]|_|
	[bookmark: C_0559]|_|
	[bookmark: C_0560]|_|
	
	[bookmark: C_0561]|_|
	[bookmark: C_0562]|_|
	[bookmark: C_0563]|_|

	Proximity to bulk terminals
	[bookmark: C_0564]|_|
	[bookmark: C_0565]|_|
	[bookmark: C_0566]|_|
	
	[bookmark: C_0567]|_|
	[bookmark: C_0568]|_|
	[bookmark: C_0569]|_|
	
	[bookmark: C_0570]|_|
	[bookmark: C_0571]|_|
	[bookmark: C_0572]|_|

	Quality meets industry standards
	[bookmark: C_0573]|_|
	[bookmark: C_0574]|_|
	[bookmark: C_0575]|_|
	
	[bookmark: C_0576]|_|
	[bookmark: C_0577]|_|
	[bookmark: C_0578]|_|
	
	[bookmark: C_0579]|_|
	[bookmark: C_0580]|_|
	[bookmark: C_0581]|_|

	Quality exceeds industry standards
	[bookmark: C_0582]|_|
	[bookmark: C_0583]|_|
	[bookmark: C_0584]|_|
	
	[bookmark: C_0585]|_|
	[bookmark: C_0586]|_|
	[bookmark: C_0587]|_|
	
	[bookmark: C_0588]|_|
	[bookmark: C_0589]|_|
	[bookmark: C_0590]|_|

	Reliability of supply
	[bookmark: C_0591]|_|
	[bookmark: C_0592]|_|
	[bookmark: C_0593]|_|
	
	[bookmark: C_0594]|_|
	[bookmark: C_0595]|_|
	[bookmark: C_0596]|_|
	
	[bookmark: C_0597]|_|
	[bookmark: C_0598]|_|
	[bookmark: C_0599]|_|

	Technical support/service
	[bookmark: C_0600]|_|
	[bookmark: C_0601]|_|
	[bookmark: C_0602]|_|
	
	[bookmark: C_0603]|_|
	[bookmark: C_0604]|_|
	[bookmark: C_0605]|_|
	
	[bookmark: C_0606]|_|
	[bookmark: C_0607]|_|
	[bookmark: C_0608]|_|

	U.S. transportation costs1
	[bookmark: C_0609]|_|
	[bookmark: C_0610]|_|
	[bookmark: C_0611]|_|
	
	[bookmark: C_0612]|_|
	[bookmark: C_0613]|_|
	[bookmark: C_0614]|_|
	
	[bookmark: C_0615]|_|
	[bookmark: C_0616]|_|
	[bookmark: C_0617]|_|

	1 A rating of “superior” on price and U.S. transportation costs indicates that the first country generally has lower prices/U.S. transportation costs than the second country.


IV-4.	Factor country comparisons.—Continued For the factors listed below, please rate how MDI products produced in each country you identified in your response with which you are familiar, as reported in question II-5, compare with MDI products produced in each of the other countries with which you are familiar.

If you are unfamiliar with the product from a particular country, please leave the boxes for those country comparisons blank.
	Factor
	Product from
United States
compared to product from
the Netherlands
	
	Product from
United States
compared to product from
Portugal
	
	Product from
United States
compared to product from
Saudi Arabia

	
	Superior
	Comparable
	Inferior
	
	Superior
	Comparable
	Inferior
	
	Superior
	Comparable
	Inferior

	Availability
	[bookmark: C_0618]|_|
	[bookmark: C_0619]|_|
	[bookmark: C_0620]|_|
	
	[bookmark: C_0621]|_|
	[bookmark: C_0622]|_|
	[bookmark: C_0623]|_|
	
	[bookmark: C_0624]|_|
	[bookmark: C_0625]|_|
	[bookmark: C_0626]|_|

	Delivery terms
	[bookmark: C_0627]|_|
	[bookmark: C_0628]|_|
	[bookmark: C_0629]|_|
	
	[bookmark: C_0630]|_|
	[bookmark: C_0631]|_|
	[bookmark: C_0632]|_|
	
	[bookmark: C_0633]|_|
	[bookmark: C_0634]|_|
	[bookmark: C_0635]|_|

	Delivery time
	[bookmark: C_0636]|_|
	[bookmark: C_0637]|_|
	[bookmark: C_0638]|_|
	
	[bookmark: C_0639]|_|
	[bookmark: C_0640]|_|
	[bookmark: C_0641]|_|
	
	[bookmark: C_0642]|_|
	[bookmark: C_0643]|_|
	[bookmark: C_0644]|_|

	Discounts offered
	[bookmark: C_0645]|_|
	[bookmark: C_0646]|_|
	[bookmark: C_0647]|_|
	
	[bookmark: C_0648]|_|
	[bookmark: C_0649]|_|
	[bookmark: C_0650]|_|
	
	[bookmark: C_0651]|_|
	[bookmark: C_0652]|_|
	[bookmark: C_0653]|_|

	Minimum quantity requirements
	[bookmark: C_0654]|_|
	[bookmark: C_0655]|_|
	[bookmark: C_0656]|_|
	
	[bookmark: C_0657]|_|
	[bookmark: C_0658]|_|
	[bookmark: C_0659]|_|
	
	[bookmark: C_0660]|_|
	[bookmark: C_0661]|_|
	[bookmark: C_0662]|_|

	Packaging
	[bookmark: C_0663]|_|
	[bookmark: C_0664]|_|
	[bookmark: C_0665]|_|
	
	[bookmark: C_0666]|_|
	[bookmark: C_0667]|_|
	[bookmark: C_0668]|_|
	
	[bookmark: C_0669]|_|
	[bookmark: C_0670]|_|
	[bookmark: C_0671]|_|

	Payment terms
	[bookmark: C_0672]|_|
	[bookmark: C_0673]|_|
	[bookmark: C_0674]|_|
	
	[bookmark: C_0675]|_|
	[bookmark: C_0676]|_|
	[bookmark: C_0677]|_|
	
	[bookmark: C_0678]|_|
	[bookmark: C_0679]|_|
	[bookmark: C_0680]|_|

	Price1
	[bookmark: C_0681]|_|
	[bookmark: C_0682]|_|
	[bookmark: C_0683]|_|
	
	[bookmark: C_0684]|_|
	[bookmark: C_0685]|_|
	[bookmark: C_0686]|_|
	
	[bookmark: C_0687]|_|
	[bookmark: C_0688]|_|
	[bookmark: C_0689]|_|

	Product consistency
	[bookmark: C_0690]|_|
	[bookmark: C_0691]|_|
	[bookmark: C_0692]|_|
	
	[bookmark: C_0693]|_|
	[bookmark: C_0694]|_|
	[bookmark: C_0695]|_|
	
	[bookmark: C_0696]|_|
	[bookmark: C_0697]|_|
	[bookmark: C_0698]|_|

	Product range
	[bookmark: C_0699]|_|
	[bookmark: C_0700]|_|
	[bookmark: C_0701]|_|
	
	[bookmark: C_0702]|_|
	[bookmark: C_0703]|_|
	[bookmark: C_0704]|_|
	
	[bookmark: C_0705]|_|
	[bookmark: C_0706]|_|
	[bookmark: C_0707]|_|

	Proximity to bulk terminals
	[bookmark: C_0708]|_|
	[bookmark: C_0709]|_|
	[bookmark: C_0710]|_|
	
	[bookmark: C_0711]|_|
	[bookmark: C_0712]|_|
	[bookmark: C_0713]|_|
	
	[bookmark: C_0714]|_|
	[bookmark: C_0715]|_|
	[bookmark: C_0716]|_|

	Quality meets industry standards
	[bookmark: C_0717]|_|
	[bookmark: C_0718]|_|
	[bookmark: C_0719]|_|
	
	[bookmark: C_0720]|_|
	[bookmark: C_0721]|_|
	[bookmark: C_0722]|_|
	
	[bookmark: C_0723]|_|
	[bookmark: C_0724]|_|
	[bookmark: C_0725]|_|

	Quality exceeds industry standards
	[bookmark: C_0726]|_|
	[bookmark: C_0727]|_|
	[bookmark: C_0728]|_|
	
	[bookmark: C_0729]|_|
	[bookmark: C_0730]|_|
	[bookmark: C_0731]|_|
	
	[bookmark: C_0732]|_|
	[bookmark: C_0733]|_|
	[bookmark: C_0734]|_|

	Reliability of supply
	[bookmark: C_0735]|_|
	[bookmark: C_0736]|_|
	[bookmark: C_0737]|_|
	
	[bookmark: C_0738]|_|
	[bookmark: C_0739]|_|
	[bookmark: C_0740]|_|
	
	[bookmark: C_0741]|_|
	[bookmark: C_0742]|_|
	[bookmark: C_0743]|_|

	Technical support/service
	[bookmark: C_0744]|_|
	[bookmark: C_0745]|_|
	[bookmark: C_0746]|_|
	
	[bookmark: C_0747]|_|
	[bookmark: C_0748]|_|
	[bookmark: C_0749]|_|
	
	[bookmark: C_0750]|_|
	[bookmark: C_0751]|_|
	[bookmark: C_0752]|_|

	U.S. transportation costs1
	[bookmark: C_0753]|_|
	[bookmark: C_0754]|_|
	[bookmark: C_0755]|_|
	
	[bookmark: C_0756]|_|
	[bookmark: C_0757]|_|
	[bookmark: C_0758]|_|
	
	[bookmark: C_0759]|_|
	[bookmark: C_0760]|_|
	[bookmark: C_0761]|_|

	1 A rating of “superior” on price and U.S. transportation costs indicates that the first country generally has lower prices/U.S. transportation costs than the second country.


IV-4.	Factor country comparisons.—Continued For the factors listed below, please rate how MDI products produced in each country you identified in your response with which you are familiar, as reported in question II-5, compare with MDI products produced in each of the other countries with which you are familiar.

If you are unfamiliar with the product from a particular country, please leave the boxes for those country comparisons blank.
	Factor
	Product from
United States
compared to product from
South Korea
	
	Product from
United States
compared to product from
Spain
	
	Product from
China
compared to product from
Countries other than the United States

	
	Superior
	Comparable
	Inferior
	
	Superior
	Comparable
	Inferior
	
	Superior
	Comparable
	Inferior

	Availability
	[bookmark: C_0762]|_|
	[bookmark: C_0763]|_|
	[bookmark: C_0764]|_|
	
	[bookmark: C_0765]|_|
	[bookmark: C_0766]|_|
	[bookmark: C_0767]|_|
	
	[bookmark: C_0768]|_|
	[bookmark: C_0769]|_|
	[bookmark: C_0770]|_|

	Delivery terms
	[bookmark: C_0771]|_|
	[bookmark: C_0772]|_|
	[bookmark: C_0773]|_|
	
	[bookmark: C_0774]|_|
	[bookmark: C_0775]|_|
	[bookmark: C_0776]|_|
	
	[bookmark: C_0777]|_|
	[bookmark: C_0778]|_|
	[bookmark: C_0779]|_|

	Delivery time
	[bookmark: C_0780]|_|
	[bookmark: C_0781]|_|
	[bookmark: C_0782]|_|
	
	[bookmark: C_0783]|_|
	[bookmark: C_0784]|_|
	[bookmark: C_0785]|_|
	
	[bookmark: C_0786]|_|
	[bookmark: C_0787]|_|
	[bookmark: C_0788]|_|

	Discounts offered
	[bookmark: C_0789]|_|
	[bookmark: C_0790]|_|
	[bookmark: C_0791]|_|
	
	[bookmark: C_0792]|_|
	[bookmark: C_0793]|_|
	[bookmark: C_0794]|_|
	
	[bookmark: C_0795]|_|
	[bookmark: C_0796]|_|
	[bookmark: C_0797]|_|

	Minimum quantity requirements
	[bookmark: C_0798]|_|
	[bookmark: C_0799]|_|
	[bookmark: C_0800]|_|
	
	[bookmark: C_0801]|_|
	[bookmark: C_0802]|_|
	[bookmark: C_0803]|_|
	
	[bookmark: C_0804]|_|
	[bookmark: C_0805]|_|
	[bookmark: C_0806]|_|

	Packaging
	[bookmark: C_0807]|_|
	[bookmark: C_0808]|_|
	[bookmark: C_0809]|_|
	
	[bookmark: C_0810]|_|
	[bookmark: C_0811]|_|
	[bookmark: C_0812]|_|
	
	[bookmark: C_0813]|_|
	[bookmark: C_0814]|_|
	[bookmark: C_0815]|_|

	Payment terms
	[bookmark: C_0816]|_|
	[bookmark: C_0817]|_|
	[bookmark: C_0818]|_|
	
	[bookmark: C_0819]|_|
	[bookmark: C_0820]|_|
	[bookmark: C_0821]|_|
	
	[bookmark: C_0822]|_|
	[bookmark: C_0823]|_|
	[bookmark: C_0824]|_|

	Price1
	[bookmark: C_0825]|_|
	[bookmark: C_0826]|_|
	[bookmark: C_0827]|_|
	
	[bookmark: C_0828]|_|
	[bookmark: C_0829]|_|
	[bookmark: C_0830]|_|
	
	[bookmark: C_0831]|_|
	[bookmark: C_0832]|_|
	[bookmark: C_0833]|_|

	Product consistency
	[bookmark: C_0834]|_|
	[bookmark: C_0835]|_|
	[bookmark: C_0836]|_|
	
	[bookmark: C_0837]|_|
	[bookmark: C_0838]|_|
	[bookmark: C_0839]|_|
	
	[bookmark: C_0840]|_|
	[bookmark: C_0841]|_|
	[bookmark: C_0842]|_|

	Product range
	[bookmark: C_0843]|_|
	[bookmark: C_0844]|_|
	[bookmark: C_0845]|_|
	
	[bookmark: C_0846]|_|
	[bookmark: C_0847]|_|
	[bookmark: C_0848]|_|
	
	[bookmark: C_0849]|_|
	[bookmark: C_0850]|_|
	[bookmark: C_0851]|_|

	Proximity to bulk terminals
	[bookmark: C_0852]|_|
	[bookmark: C_0853]|_|
	[bookmark: C_0854]|_|
	
	[bookmark: C_0855]|_|
	[bookmark: C_0856]|_|
	[bookmark: C_0857]|_|
	
	[bookmark: C_0858]|_|
	[bookmark: C_0859]|_|
	[bookmark: C_0860]|_|

	Quality meets industry standards
	[bookmark: C_0861]|_|
	[bookmark: C_0862]|_|
	[bookmark: C_0863]|_|
	
	[bookmark: C_0864]|_|
	[bookmark: C_0865]|_|
	[bookmark: C_0866]|_|
	
	[bookmark: C_0867]|_|
	[bookmark: C_0868]|_|
	[bookmark: C_0869]|_|

	Quality exceeds industry standards
	[bookmark: C_0870]|_|
	[bookmark: C_0871]|_|
	[bookmark: C_0872]|_|
	
	[bookmark: C_0873]|_|
	[bookmark: C_0874]|_|
	[bookmark: C_0875]|_|
	
	[bookmark: C_0876]|_|
	[bookmark: C_0877]|_|
	[bookmark: C_0878]|_|

	Reliability of supply
	[bookmark: C_0879]|_|
	[bookmark: C_0880]|_|
	[bookmark: C_0881]|_|
	
	[bookmark: C_0882]|_|
	[bookmark: C_0883]|_|
	[bookmark: C_0884]|_|
	
	[bookmark: C_0885]|_|
	[bookmark: C_0886]|_|
	[bookmark: C_0887]|_|

	Technical support/service
	[bookmark: C_0888]|_|
	[bookmark: C_0889]|_|
	[bookmark: C_0890]|_|
	
	[bookmark: C_0891]|_|
	[bookmark: C_0892]|_|
	[bookmark: C_0893]|_|
	
	[bookmark: C_0894]|_|
	[bookmark: C_0895]|_|
	[bookmark: C_0896]|_|

	U.S. transportation costs1
	[bookmark: C_0897]|_|
	[bookmark: C_0898]|_|
	[bookmark: C_0899]|_|
	
	[bookmark: C_0900]|_|
	[bookmark: C_0901]|_|
	[bookmark: C_0902]|_|
	
	[bookmark: C_0903]|_|
	[bookmark: C_0904]|_|
	[bookmark: C_0905]|_|

	1 A rating of “superior” on price and U.S. transportation costs indicates that the first country generally has lower prices/U.S. transportation costs than the second country.


PART V.—ADDITIONAL INFORMATION

V-1.	Other explanations.--If your firm would like to further explain a response to any question for which a narrative response box was not provided, please note the question number and the explanation in the space provided below.
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HOW TO FILE YOUR QUESTIONNAIRE RESPONSE 

This questionnaire is available as a “fillable” form in MS Word format on the Commission’s website at: https://usitc.gov/reports/active_import_injury_questionnaires.

Please do not attempt to modify the format or permissions of the questionnaire document. Please submit the completed questionnaire using one of the methods noted below. If your firm is unable to complete the MS Word questionnaire or cannot use one of the electronic methods of submission, please contact the Commission for further instructions.  

• Upload via Commission’s secure submission portal.— The questionnaire must be uploaded in two formats: (1) a Microsoft Word document; and (2) a PDF copy of the complete questionnaire with a signature on the first page. Please include any attachments at the end of the PDF (e.g., APO certification, additional comments, etc.).
Web address:  https://usitc.gov/qportal 	Pin:  MDIP	Phase:  FINAL
• E-mail.— E-mail the MS Word questionnaire to john.benedetto@usitc.gov; include a PDF copy of the complete questionnaire with a signature on the first page. Submitters are strongly encouraged to encrypt nonpublic documents that are electronically transmitted to the Commission to protect your sensitive information from unauthorized disclosure. The USITC secure submission portal and the Electronic Document Information System (EDIS) use Federal Information Processing Standards (FIPS) 140-2 cryptographic algorithms to encrypt data in transit. Submitting your nonpublic documents by a means that does not use these encryption algorithms (such as by email) may subject your firm’s nonpublic information to unauthorized disclosure during transmission. If you choose a non-encrypted method of electronic transmission, the Commission warns you that the risk of such possible unauthorized disclosure is assumed by you and not by the Commission.

If your firm does not purchase this product, please fill out page 1, print, sign, and submit a scanned PDF copy via the Commission’s secure submission portal or email.

Parties to this proceeding.— If your firm is a party to this proceeding, it is required to serve a copy of the completed questionnaire on parties to the proceeding that are subject to administrative protective order (see 19 CFR § 207.7). A list of such parties may be obtained from the Commission’s Secretary (202-205-1802). A certificate of service must accompany the completed questionnaire you submit (see 19 CFR § 207.7). Service of the questionnaire must be made in paper form.
