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WATERMELONS
U.S. Tariff Commission
Washington, April 20, 1961
Introduction

This report, published pursuant to section 7(d) of the Trade
Agreements Extension Act of 1951, as amended (U.S.C. 136L(d)), sets
forth the finding and conclusion of the U.S. Tariff Commission in
connection with its investigafion of watermelons (investigation No;
7-99). The purpose of the investigation was to determine whether
watermelons in their natural state, provided for in paragraph 752
of the Tariff Act of 1930, are, as a result in whole or in part of
the duty or other customs treatment reflecting concessions granted
thereon under the General Agreement on Tariffs and Trade, being
imported in such increased quantities, either actual or relative to
domestic production, as to cause or threaten serious injury to the
domestic industry producing like or directly competitive products.

The application for the investigation was filed with the Tariff
Commission on chober 28, 1960, by the Imperial Valley and Palo
Verde Valley, California, and Yuma and Central Arizona Watermelon
Growers Committee, E1 Centro, California, which organization
represents watermelon growers in the desert counties of Arizona
and California. The Commission instituted the investigation on
October 31, 1960, and public notiée of the institution of the
investigation and of the public hearing to be held in cqnnection
therewith, was given by postihg copies of the notice at the offices

of the Tariff Commission in Washington, D.C., and at its office in



New York City, as well as by publishing it in the Federal Register

(25 F.R. 11018) and the November 17, 1960, issue of Treasury
Decisions.

The public hearing was duly held on February 8, 1961. All
interested parties were given an opportunity to be present, to
produce evidence, and to be heard. In addition to the information
obtained at the hearing, data pertinent to the investigation were
obtained from other agencies of the Government, frdm the Commission's

files, and by fieldwork by members of the Commission's staff.

Finding and Conclusion of the Commission

On the basis of this investigation, including the hearing, the
Tariff Commission unanimously finds that fresh watermelons are not
being imported into the United States in such increased quantities,
either actudl or relati&e to domestic production, as to cause or
threaten serious injury to the domestic industry producing like or
cdirectly competitive products. Accordingly, in the judgment of
the Commission, no sufficient reason exists for a recommendation
to the President under the provisions of section 7 of the Trade

Agreements Extension Act of 1951, as amended.



Considerations Bearing on the Commission's Finding and
Conclusion
The finding and conclusion ststed above are based principally
upon the following considerations:

U.S. customs treatment

Watermelons are not speclally provided for in the Tariff Act of
1930, but are classifiable in paragraph 752 of that act under the
general provision for "fruits in their natural state." The statutory
rate is 35 percent ad valorem. Watermelons from Cuba have been free
of duty for many years.

Pursuant to a concession granted by the United States in the
trade agreement with Mexico, the general rate of duty on watermelons
was reduced from 35 percent to 20 percent ad valorem, effective
January 30, 19L43. The duty-free status of Cuban watermelons under
the Commercial Convention of 1902 between the United States and Cuba
was bound pursuant to the trade agreement with Cuba, effective
September 3, 193L, and pursﬁant to ‘a concession negotiated under GATT
with Cuba, effective Jamuary 1, 1948.

Although the trade agreemént with Mexico was terminated effective
January 1, 1951, the reduced general rate of duty (20 percent ad
valorem) was continued in effect by virtue of the obligation under
Article 1 of the GATT not to increase the absolute margin between the
duty on articles imported.from Cuba and the duty on non-Cuban articles.
The current general rate of duty on watermelons, therefore, is 20 per-

cent ad valorem.



Description and uses

Most watermelons that enter commercial channels range in weight from
10 to LO pounds, depending upon the variety. Smaller melons--such as
the "icebox" and "midget" types--are also grown commercially, but they
do not as yet account for an important part of total cohsumption.

There have been marked shifts in the varieties on the market in
recent years as growers have endeavored to improve yields and shipping
characteristics, develop strains that are resistant to disease,.and
improve the flavor of the product. Some of the leading varieties now
marketed include the Charleston Grey, which ﬁas introduced in 195L; the
Garrisonian, which was developed in efforts to breed strains resistant
to Aisease and sunburn and which was first marketed in'l957; the
Cannonball (or Black Diamond), which has been on the market for many
years; the Congo; the Klondike; the Long Stripe; and the Peacock--an
early season variety which is grown extensively in California, Arizona,
and Mexico.

Watermelons do best on rich, sandy loams, but almost any well-
drained, fertile soil in areas where there is a long, warm growing
season is suitable. Chiefly because of broblems‘of disease and of
soil nutrition, watermelons are usually grown in rotation with other
crops. The same land is seldom used for commercial production more
than once in 5 or 6 years. Generally, the melons are shipped in bulk.
Trucks are usually used for shipments under 1,500 miles, whereas rail
service is commonly used for longer hauls. The product is seldom

refrigerated in transit.



Watermelons do not store well and they are customarily kept either
at the shipping point or at terminal markets for only short periods of
time. Under ideal condilions they cannot be expected to keep more than
2 to 3 weeks.

In the United States the product is used almost exclusively in its
fresh state for human consumption. U.S. standard grades, as revised in
.19Sh, provide for U,S. No. 1, U.S. Commercial, and U.S. No. 2. Infor-
mation supplied by the trade indicates that the bulk of sales at retail,
both of domestic and imported melons, conform to the U.S. No. 1 grade.

U.S. industry

As noted, the purpose of this investigation is to determine
whether watermelons are being imported in such increased quantities
as to cause or threaten serious injury to the "domestic incustry pro-
ducing like or directly competitive products."

In their brief the applicants urged the Commission to consider
the "domestic industry" as producers of "Western spring watermelon, . .
in the desert counties of Arizona and Southern California and in
Texas." Hence, in this investigation, the position of the applicants
with respect to the question of the scope of the industry is analogous
to that of the applicants in the recent investigation on cantaloups,
wnercin 1t was maintained that the pertinent "domestic industry" con-
sisted of the growing of cantaloups in the desert regions of Arizona

and California in the late spring months. l/

1/ U.S. Tariff Commission, Cantaloups; Report on Escape-Clause Inves-
tization No. 7-98 . . ., 1961 (processed).




In its decision on cantaloups, the Commission adhered to its
ruling, previously enunciated under the escape-clause procedure, l/
that the questioﬁ of injury must be determined on the basis of the
impact of imports on the tdtality of domestic production of the like or
directly competitive product, and not on the production of an individual
firm or group of firms located in a particular geographic area that
represents only a portion or segment of the total domestic production.
Moreover, the Commission found no basis for defining the industry as
those growers who produce within a particular season or seasons, and it
ruled that the growers of cantaloups in the desert regions of Arizona
and California did not constitute a separate and distinct "industry"
for the purposes of section 7 of the Trade Agreements Extension Act
of 1951, as amended. The same principal applies in this investigation.

U.S. production

Trends.--Total reported domestic commercial production of water-
melons increased rapidly between pre-World War II years and 1955; it
has been fairly stable since that time.

U.S. production averaged about 1.7 billion pounds annualiy in
1937-39 and about 2.5 billion pounds in 1949-52 (table 1, in the
appendix). Thereafter it increased to about 3.5 billion pounds in 1955.
Production averaged about 3.2 billion pounds annually in 1956-60 and
ranged between a low of 2.9 billion pounds in 1959 and a high of 3.6
billion pounds in 1958; in 1960, output amounted to 3.3 billion pounds--

the third highest crop on record.

1/ U.S. Tariff Commission, Cast-Iron Soil-Pipe Fittings; Report on
Escape-Clause Investigation No. 7-87 . . ., 1960 (processed).




Farm value.--The farm value of the domestic crop averaged about
$33 million annually in 1946-49 and about $38 million in 1950-54. In
1955-60 it averaged about $443 million and ranged between a low of $33
million in 1958 and a high of $50 million in 1957--the highest level
on record. In 1960 the farm value of the crop amounted to about $40
million (table 1). |

Principal producing areas.--Watermelons require a relatively

long, warm growing season, and although substantial quantities

are grown successfully in northern areas of the United States, the
bulk of the domestic production is in the Southern States. Table 2,
which shows average anmual production in 1949-51 and 1955-60 by
principal producing States, indicates that Florida, the leading
producer, accounted for about a fifth of the domestic crop in
1949-5L, and for nearly a fourth of the total in 1955-60.

In contrast, the share of total output accounted for by Texas, the
second ranking producer, declined from about 20 percent in 1949-SL
to about 15 percent in 1955-60. Georgia, the third ranking State,
accounted for about 1lli percent of production in each of the two |
periods. Combined, these three States accounped for about 5L percent

of total average annual production in the years 1949-60.



The equivalent percentages for some of the other principal producing
States are as follows: California, 9 percent; South Carolina, 7 percent;
and Alabama, 5 percent. These three States, along with Florida, Texas,
and Georgia, accounted for about 77 percent of average annual production
in 1949-5L and for about 75 percent in 1955-60. As indicated in the table,
most of the remaining production also comes from Southern States.

The harvesting and marketing of domestically produced water-
melons generally begins about mid-April with a light volume of
shipments originating in Florida. Usually the Florida crop increases
to significant volume in May, reaches it peak in June, and declines
to small proportions by the end of July.

Shipments of watermelons grown in the desert valleys of
California usually begin the first or second week of May. The early
shipments from.this region consist chiefly of melons that have been
grown under paper caps or that have otherwise been protected against
frost in the early stages of the growing season. Shipments from
this section of the country usually do not reach peak volume until
late May or early June, at which time the "open" or uncovered crop,
which is planted later than the ''covered" crop, begins to mature.
Shipments from the desert valleys continue to be heavy until the
end of June; production in this region virtually ceases the first
or second week of July.

Melons grown in Arizona and Texas begin to move to the market
in late May or early June. Shipments of the Texas crop normally
continue well into August; the peak for the Arizona crop usually has

been passed by mid-July.



By the end of June, shipments originating in Louisiana,
Mississippi, Alabama, Georgia, and South Carolina dominate the
market; during the next 2 months production shifts further north.
Beginning early in July, heavy shipments originate in such States
as Oklahoma, North Carolina, Missouri, and Arkansas, and also in the
San Joaquin Valley of California. ILate in July or early in August
there 1s also a heavy volume of production in the Midwest, in the
Middle Atlantic States, and in the northwestern United States.

Production by season.--In its reports, the U.S. Department of

Agriculture publishes data relating to watermelons produced in the
United States on a seasonal basis. Aé indicated in table 3, the
recognized seasonal groupings for watermelons are the late spring
crop, the early summer crop, and the late summer crop. It is to

be noted that such seasonal groupings tend to obscure the fact that
production in some areas or States extends throughout one or more of
these seasons. Despite the overlapping with regard to seasons,
however, the data do serve to give a reasonable measure of the
relative importance of the watermelon crop produced in the early

season, the midseason, and the late season.
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In recent years, about a fourth of the total domestic crop
has been produced in the spring months, about three-fifths to two-
thirds of the total has been produced in the early summer, and about
a tenth in the late swmer, as shown in the following tabulation,
which is based on the data in table 3 and which indicates the per-
centage distribution, by season, of the average annual domestic

output in 1949-54 and 1955-60:

100.0

Season * 1949-54 © 1955-60

¢ Percent ¢ Percent

Late spring : 24.9 27.4
Early summer : 66.7 2 61.8
Late summer : 8.4 10.8
Total : :  100.0

Florida is by far the leading producer of the early crop; in
recent years, it hés accounted for more than four-fifths of production
in the spring season. Seven States (Texas, Georgia,>South Carolina,
Alabama, California, }/ Oklahoma, and Arkansas) normally account for
more than 80 percént of the early”summer'crop, whereas late surmer
production is accounted for chiefly by Indiana, Missouri; and |

Virginia.

1/ Excluding the desert valleys of California, production data for
which are reported with the late spring crop.
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Late spring production averaged about 677 million pounds in
1949-5L, compared with about 886 million pounds in 1955-60 (table 3).
Production in the early summer season averaged about 1.8 billion
pounds annually in 1949-5L4 and about 2.0 billion in 1955-60. In
contrast, output in the late summer season averaged 229 million
pounds in 1949-5L and about 350 million pounds in 1955-60.

The average price received by growers in the late spring season
is generally significantly higher than the average price received
by all U.S. growers. It amounted to about $1.86 per hundredweight
in 1949-54 and to about $1.92 per hundredweight in 1955-60 (table 4).
In contrast, the average price received by all domestic‘growers
amounted to about $1.36 per hundredweight in 1949-54 and to about
$1.40 per hundredweight in 1955-60. In each of the periods shown
in the table, the average price received by growers in Arizona,
California, and Florida was usually significantly higher than that

received by growers in other areas.

U.S. exports

U.S. exports of watermelons have always been larger than imports
but small in relation to domestic output. Annual exports averaged
nearly 16 million pounds in 1937-39 and about 33 million pounds in
19L46-47 (table 1). Unusually small exports in 1948 and 1949 were
attributable to Canadian import restrictions temporarily imposed
for balance-of-payments reasons. Thereafter, U.S. exports increased
rapidly from about 36 million pounds in 1950 to about 65 million

pounds in 1959. In 1960 they amounted to about 8l million pounds.
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Exports were equlvalent to less than 1 percent of domestic
output in each of the years 1937-39. The ratio of exports to output
was slightly more than 1 percent in 19L6 and in 1947, Thereafter, it
increased irregularly from slightly more than 1 percent in 1950 to
about 2 percent in 1959. In 1960, exports were equivalent to about
2.5 percent of domestic production.

Canada is by far the major export outlet. In each of the years
1955-60, it accounted for more than 98 percent of total U.S. exports.
Mexico, Bermuda, Cuba, Jamaica, and the Netherlands Antilles have been
the other export markets (table 5).

U.S. imports

Trends.--Imports of watermelons have increased steédily in recent
years, but they constitute only a very small part of the total
domestic supply. As indicated in table 1, imports averaged about 0.5
million pounds annually in 1937-39, and about 3.0 million pounds
per year in 1946-50. Thereafter they increased almost without
interruption to about 72 million pounds in 1960.

In each of the years 1937-39 and l9h6~55, imports were equal
to less than 1 percent of total U.S. production. Notwithstanding
the increased volume of entries since 1955, they have continued to
be very small in relation to U.S. output. In 1956, for example, they
were equal to about 1.2 percent of production, compared with 0.8
percent in 1957, 1.2 percent in 1958, 2.0 percent in 1952, and 2,2

percent in 1960.
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Source.--Mexico accounted for about 92 percent of total U.S.
imports in 1955 and for about 98 percent of the total in 1956; in
each of the years since, it has supplied more than 99 percent of

total imports (table 6). -

Table 7 shows imports by months for the years 1955-60. As in-
dicated therein, imports usually first enter the domestic market

in very small quantities in December and reach their peak in the

.

month of May, 1/

For the most part, Mexican exports are of varieties similar to
those grown and marketed in the United States; currently they consist
almost entirely of "Peacocks," an early maturing variety that is
grown extensively in Califorhia and Arizona. This melon is generally
well regarded by dealers both because of its appearance and taste and
because of its shipping characteristics and convenient-to-carry size.

Although precise data are not available, it is known that an
important shafe of the total Mexican production for export (chiefly
to the United States and Canada) is financed with U.S. capital 2/ and
is grown and distributed under the supervision of the U.S. éoncerns
or individuals.

The Mexican industry has reportedly improved production, grading,
and handling techniques materially in recent years. It is estimated
that mofe than 80 percent of its exports to the United States currently

meet quality standards for U.S. grade No.‘l.

1/ Actual entries tend to be made somewhat earlier than indicated
by the U.S. Bureau of Census reports. The lag is attributable
chiefly to unavoidable delays in reporting and tabulating the data.

2/ Estimates supplied by the trade indicate that from 30 to LO
percent of Mexico's production for export may be so financed.
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Much of the commercial output in Mexico is produced from irrigated
land supplied with water from either dams or deep wells. Notwithstand-
ing the prevalence of low wage rates, overall production and marketing
costs for meléns for export tend to be high. Frost, prolonged rains
in the planting season, occasional heavy rain in the growing season,
and the prevalence of insects and plant diseases make yields
of melons of exportable quality erratic. Numerous Mexican State and
Federal production and marketing charges (such as production taxes,
rail and stamp taxes, Mexican export duties, and miscellaneous fees
and charges incident to crossing the border) combine to increase total

exporting costs substantislly.

Imports by customs districts.--The bulk of the U.S. imports are

entered through Nogales, Ariz., although entries through Laredo and
El Paso, Téx., have been increasing rapidly. As indicated in table 8,
imports through Laredo and E1 Paso accounted for 39‘percent of
total U.S. imports in 1960. The minor quantities of imports from
Cuba generally clear through New York or Florida.

Imports through Nogales, Ariz., originate chiefly, but not
'exclusively,'in Sonora and Sinaloa, Mexico, the so-called West Coast
District. Entries via Laredo and El Paso consist principally of

watermelons grown in the Apatzingan district west of Mexico City.
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Seasonal distribution of imported and domestically produced
watermelons

Table 9 shows the carlot equivalents of unloads of domestic and
imported watermelons in 38 major_U.S. markéts, by weeks, for the year
1959. Table 10 shows similar data for 1960. 1/ The data are shown
separately for Mexico and for those States which account for the bulk
of the early'domestic crop (Florida, California, Arizona, and Texas).

It is to be noted that the California unloads shown in the table for
the period April throﬁgh June consist almost entirely of melons
produced in the desert valleys of California. For the purposes of
this discussion, it has been assumed that ﬁhe last week of June is
the effective terminal date for shipments from this region, even
though some watermelons are shipped by this area in the first and

second weeks of July.

Table 9 indicates that in 1959 California_(desertbvalley) water-
melons fifst appeared on the market in significant qpéntitiesvin the
third week of May, by which time 92 percent of the total imports from
Mexico had already been ﬁarketed; in that week reported unloads of
desert valley melons amounted to 85 carlots. Reported Mexican un-
léads amounted to 90 carlots.

In the fourth week of May, 160 carlots of desert valley melons were
reported on the mafket, whereas onlj 60 carlots df Mexicén melons were
reported; by the end of that week 97 percent of the imported mélons;-

but only about 11 percent of the desert valléy production——ﬁad been

1/ The unload data represent about three-fifths of total imports
from Mexico in 1959-60 and nearly two-fifths of domestic watermelons
sold in U.S. markets. Thus the data, which are representative for
purposes of showing periods of marketing, tend to understate the
relative importance of domestic unloads. ’
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marketed. Thus about 89 percent of the desert valley production in
1959 was marketed after the virtual cessation of imports from Mexico.
Scarcely any of the melons produced elsewhere in California, in Arizona,
or in any other State except Florida entered the market until after
imports had praétically ceased.

Florida melons first appeared on the market in significant
quantities in the fourth week of April in 1959, by which time 52 per-
cent of the imported melons had already been marketed. Unloads of
Florida watermelons in that week amounted to 100 carlots, and unloads
of imported melons amounted to 193 carlots. In the first week of May,
unloads of Florida melons amounted to 287 carlots, whereas unloads of
imported melons amounted to 266 carlots. In the second week of May,
unloads of Florida melons amounted to 722 carlots, compared with 169

carlots of Mexican melons. By the end of the second week of May,

86 percent of imports had been marketed, whereas only 12 percent of the
Florida crop had been placed on the market. Thus, about 88 percent of
the Florida crop was marketed after the bulk of the imports had been
marketed; Florida dominated the market from the end of the fifst_week'in
May until near the end of June.

In 1960, early shipments from California were delayed by the weather,
and imports stayed on the marketllater than usual. Table 10 shows
that California (desert valley) watermelons first appeared on the
market in significant volume in the fifth week of May, by which time
91 percent of reported unloads from Mexico had already been marketed.
In that week 91 carlots of deser£ valley melons and 12); carlots of

Mexican melons were reported on the market, In the first week of June,
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251 carlots of desert valley melons were marketed, compared with 94
carlots of Mexican watermelons. By the end of the first week of June,
97 percent of the imported watermelons had been marketed, but only about
25 percent of the desert valley production had been marketed. Thus,
about 75 percent of the desert valley production was marketed after
imports from Mexico had virtually ceased. None of the melons produced
elsewhere in California or in any other State except Florida entered the
market in significant quantities until after imports had practically
ceased,

In 1960, Florida melons first appeared on the market in significant
amounts in the first week of May, by which time 50 percent of the im-

ported watermelons had already been marketed. Unloads of Florida

watermelons in that week amounted to 96 carlots, compared with 133
carlots from Mexico. In the next week (the second week of May) un-

loads of Florida melons amounted to 186 carlots, and unloads of im-
ported watermelons amounted to 173 carlots. In the third week of May,
unloads of Florida melons amounted to 386 carlots, whereas only 137
carlots of Mexican watermelons were unloaded. (Thereafter, Florida
dominated the markep until well into June). By the end of the third

week of May only about 6 percent of the Florida crop had been marketed
whereas nearly 70 percent of the imported melons had been marketed. Thus,
in 1960, about 9l percent of the Florida crop was marketed after the

bulk of the imports had been placed on the market,
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The foregoing data indicate that imports usually overlap the Florida
marketing season by about 3 weeks and the desert valley marketing
season by about 2 weeks. As is shown in the following section, Mexican
watermelons are generally marketed nationally. In contrast, the
Florida crop is sqld chiefly in markets east of the Mississippi River
and the California crop is sold chiefly in western markets.

Market distribution

The market distribution of watermelons produced in Arizona, California,

Texas, Florida, and Mexico in 1959 is shown in the following tabulation:

. .

: : b H
Market area . Arizona , California , Florida , Texas , Mexico

s Percent : Percent : Percent :Percent : Percent
New England and t t : : :
Middle Atlantic : : H : H
States———mmmmm——— 11.7 0.9 : b0.3 ¢ 6,7 :  26.8
North Central States : 23.6 2.9 : 18.8 : 37.5 : 26,1
Pacific and Mountain: : 3 : :
5] /-0 =Y I —— : 63.2 . 96.0 : - ¢ 9.7 : Lo.h
Southern States-———- : 1.5 .2 t 0.9 : L6.1 6.7
Total---——-——-—i 100.0 : 100.0 : 100.0 : 100.0 : 100.0

The data, which are based on the carlot equivalents of rail and
truck unloads in major U.S. markéts, l/ were compiled from materials
published by the U.S. Department of Agriculture. The tabulation
indicates that about lj0 percent of the Mexican imports in 1959 were
sold in the western markets; about 53 percent were sold in markets
in the North Central States and in the northeastern United Stateé.
Whereas virtually all of the Florida crop was sold in markets east
of the Mississippi River, about 96 percent of the California crop

went to western markets. Most of the remaining California melons

1/ The data represent rall unloads in 100 major U.S. markets and the
carlot equivalents of truck unloads in 38 major markets. For the pur-
pose of this analysis the markets were grouped according to standard
geographic divisions used by the U.S. Bureau of the Census,
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were sold in the North Central States. Markets in the west accounted
. for about 63 percent of the Arizona cropj the bulk of the melons
grown in Texas were sold in the Southern and North Central States.
The market distribution of imported and domestic watermelons in
the month of May, the period in which the overlap between the two
sources of supply is most pronounced, does not appear to be
markedly different from that indicated for the entire year. For
example, analysis of unloads at 22 markets for May 1959 indicates that
more than 90 percent of California's (desert valley) unloads were at
western markets and that nearly all of Florida's unloads were in eastern,

‘gsouthern and midwestern markets (table 11). In May 1959 about L6 percent
of the unloads of Mexican melons were at western.markets; most of the

remainder were at markets in the midwestern and eastern States. l/

}/In their brief, the applicants compared total imports of water-
melons from Mexico only with reported rail shipments from the desert
valleys of California and from Arizona and Texas in the months of May
and June. Such a comparison is misleading and greatly overstates the
" ratio of imports to production in the late spring season, since (1) it
omits truck movements from the aforementioned producing areas, and (2)
it omits shipments from Florida, which state accounts for the bulk of
the late spring crop. Analysis of unload data at 38 major U.S. markets
indicates that in 1959, 75 percent of the early season watermelons pro-
duced in the desert valleys of California and in Arizona and Texas were
transported by truck; in 1960, 90 percent were transported by truck. As
has already been shown, Florida usually accounts for more than 80 per-
cent of the late spring crop; moreover it is the principal domestic
supplier in the import season of markets east of the Mississippi River,
where more than half of the Mexican melons are usually sold.
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Representative mldweek price quotations for watermelons at four
U.S. wholesale markets (Los Angeles, San Francisco, Chicago, and New
York) for the year 1959 are shown in table 12. Similar data for the
year 1960 are shown in table 13,

The tables indicate the range of prices most frequently quoted for
melons of average quality; quotations for melons of exceptionally high
quality or of poor quality or condition are excluded. The tables also
indicate the principal, but not necessarily the exclusive, sources of
the melons to which these price quotations are applicable.

As has been noted, imported watermelons first appear on the market
early in the year, whereas domestic melons do not usually appear until mid-
April, Characteristically, the first melons to arrive on the market
sell at prices that are significantly higher than those that prevail
in midseason, when the supplj-is much greater. Since the imports
arrive on the market first, they sell at relatively high early-season
prices that would otherwise be received for the first domestic ship-
ments.

The demand for watermelons selling at these high, early—éeason
prices is limited. And while it is clear that the opening price for the
domesfic watermelons would be higher in the absence of imports, by far
the largest share of domestic watermelons is sold in the season when
foreign melons are no longer on the market. Moreover, in the period
when the bulk of the domestic crop is sold, the supply originates in

a number of different U.S. producing areas, many of which compete with
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one another on a price basis in common markets. In this period any
effect of imports on the prices of domestically produced watermslons
must be negligible.

As indicaéed in table 12, watermelons were not consistently quoted
in all four markets in 1959 until the month of March, when the price
was materially higher than that prevailing a few months'later.‘ In
March, however, the supply was quite small., For example, in the
fourth week of March only 28 carlots of watermelons (all from Mexico)
were recorded as having been unloaded at the major U.S. markets (table
9). At that time the midweek price was about 12 cents per pound at
Los Angeles, whereas it was between 17 and 18 cents per pound at San

- Francisco. At Chicago, melons were selling at about 12 cents per
pound and in the New York wholesale market the price quotations ranged
between 12 and 1l cents,

The table indicated a steady decline in prices as the supply of
watermelons increased. For example, in the second week of May in
1959, prices ranged between 6 and 6—1/2 cents per pound at Los Angeles
and San Francisco, and between 6-1/2 and 7 cents per pound at Chicagoj
in New York, the price ranged from 6 to 8 cents per pound. l/ In
that week, total reported unloads in the major U.S. markets amounted to.
901 carlots. Of this amount, 722 carlots were from Florida, and 169

were from Mexico,

1/ At that time, the midweek price for Florida melons on the New York
market ranged between 6 cents and 7 cents per pound; price quotations
for Mexican melons ranged between 7 and 8 cents per pourd.
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Market prices continued to decline and of course were significantly
lower in the summer months, when supplies, which were entirely of
domestic origin, were very much greater. In the last week of June,
total reported unloads amounted to 3,999 carlots, of which 1,157 were
from Florida and 1,337 were from California, Arizona, and Texas. tOther
States accounted for 1,505 carlots. Prices in this week ranged from
2-1/2 to 2-3/l cents at Los Angeles, from 3-1/L to 3-1/2 cents at
San Francisco, and from L to L-1/l, cents at Chicago and New York.

In 1959, Mexican watermelons were last regularly quoted at New York
in the second week of May, when they were selling at 7 to 8 cents per
pound. Florida melons were quoted at 6 to 7 cents per pound at that
time. In the third week of May when Florida was the principal source
of supply, the price was between 5 and 6 cents per pound.

. At Chicggo, prices for Mexican melons were last regularly quoted
in the fourth week of May, when the market price ranged from 7 to 7-1/2
cents. In the following week (the first week of June) the market was
between 6-1/2 and 7 cents, and Florida and Texas were the principal
suppliers. In the San Francisco market the midweek price for Mexican
melons was about 6 cents per pound in the fourth week of May; in the
following week melons from California were quoted at L-1/2 to 5 cents
per pound. At Los Angeles, Mexican melons were selling at about 6
cents in the second week of May, and in the third week of May both

i
Mexican and California melons wére commonly quoted at 5-1/2 cents per
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pound. In the fourth week of May the price ranged between 5 and
5-1/2 cents, and California was the principal supplier.

Table 13, which shows similar data for the year 1960, indicates
much the same pattern with regard to the behavior of market prices.
Mexican melons Qere not continuously reported in all four markets
until the third week of March. At that time the price, which ranged
from 7 cents (at Chicago) to 10 cents (at New York and San Francisco),
was high relative to that later in fhe season. The supply, however,
was small--only L8 carlots were reported on all markets (table 10).
As in 1959 the market price declined steadily as the supply increased.
By the fifth week of May the price had declined to 5 to 5.1/2 cents
at Los Angeles, to 6-1/2 to 7 cents at San Francisco, and tois to 6-1/2
cents at the Chicago and New York terminals. In that week the unloads
reported at all U.S. markets totaled 991 carlots, of which 772 came
from Florida, 124 from Mexico, and 91 from California.

By the fourth week of June the price was down to 2-3/k to 3-1/L
cents at Los Angeles, 3-1/2 to L cents at San Francisco, and 3 to
3-1/l cents at Chicago and New York. In that week there were 3,713
carlots on 38 U.S. markets, all of which were of domestic origin.

In 1960 the price quotation for domestic watermelons in all
four markets was significantly lower in the week following the last

reported quotation for Mexican melons.
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It is to be noted that 1n the Chicago market Mexican melons were
quoted, in 1960, until the third week of June. In that week, Florida
melons were selling at 3 to 3-1/2 cents and Mexlcan melons were quoted
at L to 4-1/2 cents. In the fourth week of June, when the quotations>
applied chiefly to melons from Texas and Florida, the price was
3 to 3-1/L cents per pound.

’Summagx

The information obtained in this investigation shows that the
U.S. average annual output of watermelons was significantly higher
in 1955-60 than in 1949-54, when imports were much lower; that
although imports have increased substantially they continue to be
small in relation to domestic output and in each of the years 1959
and 1960 were equivalent to only about 2 percent of U.S, production;
that there has been no decrease in the farm value of the domestic
crop; that the great bulk of the imports have usually been sold by
the time the domestic producers begin to éhip in significant volume;
that the overlép period, when both imported and domestic melons
are being marketed in significant volume, seldom exceeds 3 wéeks;
that the principal U.S. producing areas in the import seéson
are Florida and the desert valleys of California, but that about
nine-tenths of the Florida crop and more than three-fourths of
the crop grown in the desert valleys of California are usually
marketed after the bulk of imports have been marketed; that none
~ of the melons produced elmgewhere in the United States enter
the market in significant quantities until after imports have
virtually ceased; that after the first shipments from Florida
and the desert valleys of California are placed on the market,

the price of watermelons declines steadily and significantly
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as a resul£ of pressure of increasing supplies from these and other
domestic producing areas; that imported watermelons have not been
able to compete in the U.S. market after prices have declined to
the levels at which the bulk of the Florida and desert valley
watermelons are sold; that the late spring crop produced in Florida
and California was larger in 1960 than in 4 of the preceding 5
years; and that the average annual price received by growers of
the late spring crop was higher in 1955-60 than in 1949-54.

In view of the foregoing considerations, the Commission concludes
that watermelons are not being imported into the United States in
such increased quantities as to cause or threaten serious injury to
the domestic industr<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>