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NOTE TO UNITED STATES GOVERNMENT
RECIPIENTS OF THIS REPORT

U.S. Government officials are invited to inquirc about thc availability of statistics on
U.S.-NME trade othcr than thosc presented hercin.  The Commission’s East-West Trade
Statistics Monitoring System contains the full detail of U.S. trade with all NMEs as issucd by
the Census Burcau. These data are maintained by the Commission on an annual, quartcrly,
and monthly basis, and arc generally available within 8 wecks after the close of each reporting
period. More information on this scrvice may be obtained from the Chicf, Trade Rcports
Division, USITC, tclcphone: (202) 252-1255.
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Introduction

This serics of reports by the United States
International Trade Commission is made pursuant o
scction 410 of the Trade Act of 1974 (19 US.C. w
2440), which requires the Commission to monitor
imports from and exports to certain nonmarket
cconomy countries (NMEs).! These countries include
both those listed in general note 3(b) of the
Harmonized Tariff Schedule of the United States
(HTS)? and subject to the generally higher statutory
rates of duty in column 2 of the HTS and those
accorded most-favored-nation (MFN) tariff status in
the genecral subcolumn of column 1 of the HTS,
namely (as of Sept. 30, 1990), Hungara'. the People’s
Republic of China (China), and Poland.> Although all
of the countries covered in this rcport remain
designated NMEs, some of them have made significant
progress in introducing market-oricnted reforms into
their economies.

Under section 410, the Commission is rcquired (o
publish a summary of trade data for the Congress and
the East-West Foreign Trade Board once each calendar
quarter. As of January 2, 1980, the East-West Foreign
Trade Board was abolished, and its functions were
transferred to the Trade Policy Committee chaired by
the United States Trade Representative.

The statute requires that the reports in this series
present data on the effect, if any, of imports from
NME:s on the production of like or directly competitive
articles in the United States and on employment within
industries producing those articles. To fulfill this
requirement, the Commission devcloped an automated
trade statistics monitoring system to identify imports
from the NMEs that have grown rapidly and to
measure the degree of penctration of such imports.
Because comprehensive data on the production of the
U.S. manufacturing sector are compiled and published
annually rather than quarterly, the monitoring system is

! Earlier reports in this series included Yugoslavia among the
NMEs whose trade with the United States is monitored. At the
suggestion of the United States Trade Representative and after
consultation with the appropriate congressional committees, the
Commission determined that Yugoslavia would no longer be
included in the countries covered by this report. This decision
became effective with the 27th report. ( 27th Quarterly Report to
the Congress and the Trade Policy Commitiee on Trade Between
the United States and the Nonmarket Economy Countries Durin
April-June 1981, USITC Publication 1188, September 1981, p. 1,
hereinafter 27th Quarterly Report.)

2 As of Sept. 30, 1990, the following countries or areas were
enumerated in general note 3(b) of the HTS: Afghanistan,
Albania, Bulgaria, Cambodia (Kampuchea), Cuba,
Czechoslovakia, Estonia, the German Democratic e?blic (East
Germany), Laos, Latvia, Lithuania, Mongolia, North .
Romania, the US.S.R., and Vietnam. In this repont, impons from
and exports to Estonia, Latvia, and Lithuania are included in the
data on US. US.S.R. trade. These countries were previously
listed in headnote 3(d) of the Tariff Schedules of the United
f;lsl;l (TSUS). The HTS replaced the TSUS effective Jan. 1,

3 On Nov. 17, 1990, Czechoslovakia was added 10 the list of
those NMEs accorded MFN tariff status. In addition, the
unification of Germany on Oct. 3, 1990, automatically made
products imported from the former East Germany subject to MFN
tariff treatment.

run only oncc each ycar. Howecver, cvery quarterly
report monitors imports from NMEs and discusscs
trends that may be significant for U.S. commerce.

The reports focus on Bulgaria, China,
Czechoslovakia, East Germany, Hungary, Poland,
Romania, and the U.S.S.R., whosc current levels of
trade with the United States have the potential to affect
a domestic industry.  Although U.S. tradc with
Afghanistan, Albania, Cambodia, Cuba, Laos,
Mongolia, North Korca, and Victnam is ncgligible,
exports to and imports from cach of these arc shown
and included in the totals for “All NMEs” in thesc
reports.

In the early 1950s, thc MFN status of all NMEs
was suspended in accordance with scction S of the
Trade Agreements Extension Act of 1951, which
provided that the benefits of trade-agrecment
concessions were not to be accorded to such countrics.
Section 401 of the Trade Act of 1974 rcaffirmed the
policy of denying MFN tariff trcatment to imports from
NMEs with the exception of Poland, whosc MFN trade
status had been restored in 1960.4 Howcver, scction
402 of the Trade Act of 1974 authorizes the President
to extend MFN status to those countrics that mect the
freedom-of-emigration requircment provided for in this
section (the Jackson-Vanik amcndment) or to waive
full compliance with this rcquircment when he has
received certain assurances. Waivers resulting in MFN
tariff treatment were extended to Romania in 1975, to
Hungary in 1978, and to China in 1980.5

During the 1980s, the following dcvclopments
affected the MFN status of individual NMEs. In
October 1982, the President suspended the MFN status
of Poland, but restored it in February 1987 In
February 1988, the Government of Romania informed
the U.S. Government that it had dccided to rcnounce
MFN status under the terms of section 402 of the Trade
Act of 1974, and the waiver cxtended to Romania was

4 This provision was not applicable to countrics that had
MFN status when the Trade Act of 1974 was enacted.

3 As noted in footnote 3, the United States extended MFN
tariff treatment to the products of Czechoslovakia on Nov. 17,
1990. Culminating a process initiated when President Bush issucd
a waiver of the Jackson Vanik amendment for Czechoslovakia in
February 1990, a trade agreement beiween the two countrics
entered into force on that date. On Dec. 12, 1990, the President
issued a Jackson-Vanik waiver for the Soviet Union 10 make it
immediately eligible for n:ron credit guarantees provided by the
U.S. Department of Aﬁ iculture for the purchase of U.S.
agriculwral . However, the Soviet Union cannot reccive

FN tariff status until the United States-Sovict trade agrcement is
approved by the Congress and takes effect.

6 The reason cited for the suspension was the failure of
Poland since 1978 to meet certain import commitments under its
Protocol of Accession to the General Agreement on Taniffs and
Trade (GATT), but a more immediate reason was the Polish
Govemment's banning of the Solidarity trade union in Oclober
1982. The restoration of Poland’s MFN status in 1987 completed
the gradual removal, over more than a 3-year period, of a number
of economic sanctions that the United States had enacted against
the Polish Govemment in response to its imposition of marual
law in 1981 and its subsequent repression of the Polish pcople.
Since Poland's MFN status was initially restored prior to the
enactment of the Trade Act of 1974, its reinstaied MFN status is
2312 subject to either the review or renewal provisions of section



accordingly suspended on July 2, 1988.7 Finally, on
October 26, 1989, in response to a new emigration law
passed by the Hungarian Parliament, the President
reported to the Congress that Hungary was in full
compliance  with  the  freedom-of-emigration
requirement of section 402. This determination
released Hungary from the waiver procedure that had
made its MFN status subject to annual renewal.

Imports from Communist countries can be subject
to market-disruption investigations by the Commission
under section 406 of the Trade Act of 1974 (19 U.S.C.
w 2436). Section 406 was included in the Trade Act of
1974 because, in the view of the Senate Committee on
Finance, a Communist country, “through control of the
distribution process and the price at. which articles are
sold,” could direct exports “so as to flood domestic
markets within a shorter time period than could occur
under frece market condition[s].”8

In the HTS, as noted above, the MFN rates of duty
are sct forth in the general subcolumn of column 1,
and the rates applicable to products of designated
Communist countries are set forth in column 2. The
latter are, in general, the rates that were established by
the Tariff Act of 1930, and they are equal to or higher
_than the MFN rates. Since many column 2 rates are
substantially  higher than the corresponding
column 1-general rates, actual or potential U.S.
imports from countries subject to column 2 rates are
affected in some measure by the rates of duty on the
specific items involved.

Except as otherwise noted, the trade data in this
series of reports are compiled from official statistics of
the U.S. Bureau of the Census. Imports are imports for
consumption (the sum of directly entered imports plus
withdrawals from customs warehouses) at customs
value (generally equivalent to f.o.b. value at the foreign
port of export). Exports are domestic exports
(U.S.-produced goods) at f.a.s. value.

Beginning with the 58th Quarterly Report,® the
trade data in this series have been presented in terms of
the Harmonized System (HS). The detailed analysis of
imports is now based on the six-digit subheadings of
the HTS, and that of exports is based on the six-digit
subheadings of the HS-based Schedule B (1990
Edition). The analysis of aggregate trade levels and
trends is presented in terms of HTS and HS-based
Schedule B sections, and the discussion of this trade
also includes references to chapters gtwo-digit
numbers) and headings (four-digit numbers). 0 These

7 Any waiver of the Jackson-Vanik amendment remains in
effect only through July 2 of each year if not renewed by the
President at least 30 days before this scheduled expiration date.

8 U.S. Congress, Senate, Trade Reform Act of 1974 Report
of the Committee on Finance..., 93d Cong., 2d sess., 1974, Rep.
No. 1298, p. 210.

9 Throughout the repont, citations in this abbreviated form
refer to earlier reports in this series.

10 The Harmonized System is a hierarchical coding system,
with the first two digits of a six-digit subheading representing one
of the chapters into which the sections are divided, the second
two digits representing a heading in a chapter, and the third two
digits representing the subdivision of a heading.

new classifications for reporting trade between the
United States and the NMEs have replaced the
seven-digit items of the Tariff Schedules of the United
States Annotated (TSUSA), seven-digit Schedule B
Nos., and Standard International Trade Classification
(SITC) Revision 2 categories used in all earlier reports
in this series. Consequently, since the trade data for
1988 and earlier periods were compiled using the old
classifications and then converted to the HS-based
system, the values and quantities shown for all
commodities exported and imported prior to 1989 must
be treated as estimates.

The U.S. International Trade Commission is an
independent, factfinding agency. Thus, any statements
made in the quarterly reports on U.S. trade with the
NME:s do not necessarily reflect the views of executive
branch agencies and should not be taken as an official
statement of U.S. trade policy. These reports are also
done independently of any other work conducted by the
Commission, and nothing in these reports should be
construed to indicate the Commission’s determinations
on investigations conducted under other statutory
authorities.

This quarterly report contains a summary of U.S.
trade with the NMEs during July-September 1990 and,
where appropriate, January-September 1990. The
report also contains a section on imports from China
selected from among the product groups identified by
the 1990 run of the automated East-West trade statistics
monitoring system: men’s and boys’ shirts; men’s and
boys’ trousers, slacks, and shorts; both rubber and
nonrubber footwear; luggage; and dolls, toys, games,
and sporting and athletic goods. The examination of
each product group includes a description of the U.S.
industry, U.S. imports from China and other sources,
and the U.S. market. Such information as could be
obtained on these industries in China is also included.

Additional copies of this report (USITC
Publication 2350) can be obtained by calling (202)
252-1809 or by writing to the Office of the Secretary,
U.S. Intemnational Trade Commission, 500 E Street
SW., Washington, DC 20436. Requests to receive the
report on a quarterly basis should be directed to (202)
252-1255 or to the Trade Reports Division, U.S.
International Trade Commission, 500 E Street SW.,
Washington, DC 20436.

Third-Quarter Developments in
Trade Between the United States
and the Nonmarket Economy
Countries

Two-way merchandise trade between the United
States and the nonmarket economy countries (NMEs)
increased by 2.6 percent, from $6.5 billion during
July-September 1989 to $6.7  billion during
July-September 1990. U.S. exports to the NMEs
dropped by 29.6 percent to $1.7 billion, and imports
grew by 21.7 percent to $5.0 billion. (Worldwide U.S.
exports over the same period increased by 4.3 percent
and imports by 4.9 percent) The NME share of



worldwide U.S. exports declined from 2.8 percent
during the third quarter of 1989 to 1.9 percent during
the quarter under review, whereas the NME share of
total U.S. imports rose from 3.5 percent to 4.1 percent
(table 1).

The U.S. deficit of $1.7 billion in trade with the
NMEs during July-September 1989 nearly doubled to a
record $3.3 billion during the third quarter of 1990.
The increase was mainly attributable to a similar rise in
the U.S. deficit with China, from $1.8 billion during
the third quarter of 1989 to $3.3 billion during the
quarter under review. The U.S. surplus in trade with
the Soviet Union declined, from $287.6 million during
the third quarter of 1989 to $82.4 million during the
third quarter of 1990, and the deficit with Eastern
Europe!! shrank from $170.2 million to $48.4 million.

Two-way merchandise trade between the United
States and the NMEs amounted to $19.7 billion during
January-September 1990, up 6.4 percent from the
corresponding period of 1989. Although U.S. exports
to the NMEs declined by 15.4 percent over this period,
U.S. imports from these countries increased by 24.9
percent. The U.S. deficit in trade with the NMEs
increased from $1.5 billion during the first 9 months
of 1989 to $5.4 billion during the corresponding period

11 Eastern E refers to Bulgaria, Czechoslovakia, East
Germany, Hma;y. land, and Romania. July-September 1990 is
the final quarnter for which data on U.S. trade with East Germany
were available.

of 1990. In trade with China, the U.S. deficit increased
from $4.0 billion during January-September 1989 to
$74  billion during January-September 1990,
significantly exceeding the $6.1 billion record annual
deficit registered for the full year of 1989. In trade
with the Soviet Union, the U.S. surplus declined from
$2.7 billion during January-September 1989 to $2.1
billion during January-September 1990, and in trade
with Eastern Europe, the U.S. deficit declined from
$198.4 million to $58.2 million.

Reflecting a precipitous fall in U.S. grain
shipments to the Soviet Union from the second to the
third quarter of 1990, U.S. exports to the NMEs
showed their first quarterly decline during the
12-month period that ended in September 1990 (fig. 1).
U.S. exports to the Soviet Union amounted to
$294.4 million during the quarter under review,
compared with $1.2 billion during the previous quarter
and $451.1 million during the corresponding quarter of
1989. U.S. exports to China amounted to $1.2 billion
during both the quarter under review and the previous
quarter, and to $1.8 billion during the third quarter of
1989. U.S. exports to Eastern Europe amounted to
$254.9 million during the quarter under review, $285.1
million during the previous quarter and $178.8 million
during the third quarter of 1989. (For data on U.S.
exports to each NME during July-September 1990, see
table 2.) U.S. exports to China and the Soviet Union
comprised 50.5 percent and 37.6 percent, respectively,
of total US. exports to the NMEs during
January-September 1990 (fig. 2).

Table 1
U.S. trade with the world and with the nonmarket economy countries,! by quarters, July 1989-September 1990
1989 1990
July- October- January- April- July-
Item September December  March June September
Value (million dollars)
U.S. world trade
EXports ..........cciiiiiiiii 85,562 89,277 92,657 95,821 89,253
Imports ............... ...t 116,936 120,520 118,365 118,688 122,667
Balance ................... ... ... -31,374 -31,243 -25,708 -22,867 -33,414
Trade turnover (exports plus imports) ....... 202,498 209,797 211,022 214,509 211,920
U.S. trade with NMEs:
XPOMS . .. ittt 2,434 2,580 2,727 2,745 1,712
Imports ........ ... ... ... 4,107 3,837 3,656 3,880 4,999
Balance ... .............uviiiiiien... -1,673 -1,257 -929 -1,135 -3,287
Trade turnover (exports plus imports) ....... 6,541 6417 6,383 6,625 6,711
Percent of total
Share of total U.S. trade accounted for
by trade with NMEs:
Exports ............ .. ..t 284 2.89 294 2.86 1.92
Imports ..............civiiiiiiiii 3.51 3.18 3.09 3.27 4.08

oo A?hanisun. Albania, Bulgaria, Cambodia, China, Cuba, Czechoslovakia, East Germany, Hungary, Laos, Mongolia, North
Korea, Poland, Romania, the U.S.S.R. (including Estonia, Latvia, and Lithuania), and Vietnam.

Note.—Import figures in this and all other tables in this report are Census-based imports for consumption at customs value. Exports
are domestic exports only, including Defense Department military assistance shipments, and are valued on an f.a.s. basis.

Source: Compiled from official statistics of the U.S. Department of Commerce.



Figure 1
U.S. exports to all nonmarket economy countries, China, and the U.S.S.R., by quarters, October 1987-September 1990
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Table 2

U.S. exports to the individual nonmarket economy countries and to the world, 1988, 1989, January-September 1989,
January-September 1990, July-September 1989, and July-September 1990

(In thousands of dollars)
January-September— July-September—

Market 1988 1989 1989 1990 1989 1990
Afghanistan ............... 5 579 4,776 3,459 3,327 920 863
Abania ................... 5,287 4,172 7,022 2,100 3,554
Bulgaria .................. 126 446 180,733 161,571 24,631 14,007 5,453
Cambodia................. 71 34 34 34 4 0
China .................... 5,004,318 5,775,478 4,479,772 3,628,508 1,797,060 1,156,664
Cuba .................... 3,397 2,629 2,268 1,121 872 403
Czechoslovakia ............ 54,423 51,287 39,088 48,275 11,462 18,937
EastGermany ............. 108.122 92,893 71,01 60,845 25,898 8,111
Hungary .................. 76,1 119,305 81,678 93,085 24,718 26,296
laos ..................... 847 341 323 439 15 431
Mongolia ................. 29 30 30 20 30 6
NorthKorea ............... 65 16 16 30 4 0
Poland ................... 300,785 411,228 324,567 289,907 61,458 141,300
Romania.................. 202,245 165,312 101,432 320,492 41,270 54,832
USSR .................. 2,762,754 4,262,336 3,215,081 2,700,181 451,058 294,401
Vietnam .................. 15,499 10,493 7,903 6,410 2,837 1,173

TJotal ................... 8,667,983 11,072,178 8,492,405 7,184,322 2,433,713 1,712,423

........... 310,346,325 349,432,947 260,156,038 277,731,148 85,562,250 89,252,876

Note.—Because of rounding, figures may not add to the totals shown.

Source: Compiled from official statistics of the U.S. Department of Commerce.



Figure 2

Relative shares of U.S. exports to the nonmarket economy countries, 1989 and January-September 1990
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Source: Compiled from official statistics of the U.S. Department of Commerce.

U.S. agricultura! exports!2 to the NMEs decreased
from $4.6 billion during January-September 1989 to
$3.6 billion during January-September 1990. These
exports comprised 50.7 percent of total U.S. exports to
the NMEs during the first 9 months of 1990, down
from 54.6 percent during the corresponding period of
1989. (Consult table A-1 for the percentage
distribution of U.S. exports to the NMEs by
commodity sections during January-September 1990,
and Appendix B for data on U.S. exports to each
NME.) Items in this commodity group constituted
eight of the top ten U.S. exports to the Soviet Union
during this period (table C-5), six of the top ten to
Eastern Europe (table C-7), and three of the top ten to
China (table C-3).

Com was the largest and wheat the second largest
U.S. export to the NMEs during January-September
1990. U.S. corn shipments!3 to the Soviet Union fell
from 10.7 million metric tons (mt) during
January-September 1989 to 8.9 million mt during
January-September 1990, whereas those to Eastern
Europe remained at 1.3 million mt. Corn shipments to

12 Secs. 1-4 plus fertilizers (sec. 6, ch. 31) and raw cotton
(sec. 11, heading 5201). The products in this group are genenally
homogeneous agricultural ocutputs and/or inputs, with price as the
single main competing factor in their marketing.

13 “Total com shirnenu” refers to the quantity reported by
the U.S. Department of Commerce under “com (maize)” (heading
1005). This category includes seed (Schedule B subheading
1005.10.00) and other com (Schedule B subheading 1005.90.40)
in addition to the largest and sometimes exclusively reported
u&ory of “yellow dent com” (Schedule B subheading
1005.90.20).

China, negligible during the first 9 months of 1989,
amounted to 139,524 mt during the first 9 months of
1990. During January-September 1990, the United
States also exported a total of 3.7 million mt of wheat!4
to the Soviet Union and 3.0 million mt to China,
compared with wheat shipments of 5.2 million mt and
6.4 million mt, respectively, to these countrics during
January-September 1989. U.S. whcat shipments to
Eastern Europe, with Poland as the exclusive
destination during the periods considered, increased
from 16,847 mt during the first 9 months of 1989 to
55,557 mt during the first 9 months of 1990.

Grain shipments to the Soviet Union, which largely
govern quarterly fluctuations in U.S. exports to the
NMEs, evolved as follows from the second to the third
quarter of 1990: Com shipments declined from
$628.3 million during April-June 1990 to $15.3
million during the quarter under review, and those of
wheat from $228.4 million to $10.9 million. Breaking
with the traditional pattern, com and wheat were not
the first two leading items among U.S. exports to the
Soviet Union during the quarter under review.!s

14 “Total wheat shipments™ refers to the quantity reported by
the U.S. rtiment of Commerce under “wheat and meslin”
(heading 1001). This category includes durum wheat (Schedule B
subheading 1001.10.00) and seed (Schedule B subheading
1001.90.10) in addition to “other” wheat (Schedule B subheading
1001.90.20), the largest and sometimes exclusively reported
cateqory.

S "Soviet grain uction is estimated in the high range of
235-240 million mt during 1990. Shonages of meat, milk
products, and vegetables remained acute in the large cities of the
Soviet Union, partially because of difficulties in distribution.
(Interview with U.S. riment of Agriculture, Economic
Research Service, Dec. 4, 1990.)




Among other agricultural exports, shipments of
fertilizers to the NMEs, with the China as the main
NME customer, amounted to $519.7 million during
January-September 1990, a decline from the
$584.0 million registered during the corresponding
period of 1989. In a similar comparison, exports of
soybean oil cake (sec. 4, heading 2304), with the Soviet
Union accounting almost exclusively for these
shipments, declined from $353.0 million to $272.6
million over the period. Increased shipments to
Romania and the Soviet Union accounted for the
growth in U.S. exports of soybeans (sec. 2, heading
1201) o the NMEs, from $624 million to
$139.2 million.  Reflecting largely a significant
increase in exports of meat (sec. 1, ch. 02) and dairy
products (sec. 1, ch. 04) to the Soviet Union, U.S.
exports to the NMEs in these product categories rose
from insignificant amounts during the first 9 months of
- 1989 to $89.5 million and $78.9 million, respectively,
during the first 9 months of 1990. Mostly as a result of
increased shipments to China, U.S. exports of raw
cotton (sec. 11, heading 5201) to the NMEs rose from
$221.6 million to $266.1 million.

U.S. exports of advanced industrial products (secs.
16, 17, and 18)!6 to the NMEs increased from $2.0

16 On average, products classified in these categories are
relatively differentiated and carry a higher “value added” than
products classified in the rest of the nomenclature. Their
production generally requires complex technologies, and quality
and product features play a relatively important part in their
marketing.

Figure 3

billion during the first 9 months of 1989 to $2.2 billion
during the first 9 months of 1990. With China
accounting for over three-fourths of the NME market,
advanced industrial goods accounted for 30.1 percent
of all US. exports to the NMEs during
January-September 1990, up from 24.1 percent during
the corresponding period of 1989. Ten of the
20 leading U.S. exports to China during the first 9
months of 1990 belonged to this commodity group.
Aircraft (sec. 17, Schedule B subheading 8802.40),
with China as the most significant buyer, followed by
Poland, was the third leading export to the NMEs
during the first 9 months of 1990.

China accounted for almost seven-tenths of the
variety of products that comprised the remaining 19.3
percent of U.S. exports to the NMEs during
January-September 1990. Eastern Europe roughly
accounted for two-tenths and the Soviet Union for the
remaining one-tenth.

Reflecting a sharp rise in the level of shipments
from China, U.S. imports from the NMEs registered
their second consecutive quarterly increase and an
alltime quarterly high during July-September 1990 (fig.
3). U.S. imports from China amounted to $4.5 billion
during the quarter under review, compared to $3.4
billion during the previous quarter and $3.6 billion
during the corresponding quarter of 1989. Remaining
relatively steady, U.S. imports from Eastern Europe
registered $303.4 million during the quarter under
review, $292.1 million during the previous quarter, and

U.S. imports from all nonmarket economy countries, China, and the U.S.S.R,, by quarters, October 1987-September 1990
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$349.0 million during the corresponding quarter of
1989. U.S. imports from the Soviet Union amounted to
$212.0 million during July-September 1990, compared
to $167.5 million during the previous quarter and
$163.5 million during the corresponding quarter of
1989. (For data on U.S. imports from each NME
during July-September 1990, see table 3.) U.S. imports
from China comprised 87.6 percent of total U.S.
imports from the NMEs during January-September
1990 (fig. 4).

U.S. imports of textiles and textile articles (sec. 11)
from the NMEs increased from $2.6 billion during
January-September 1989 to $3.1 billion during
January-September 1990. Textile and textile articles
accounted for 24.6 percent of U.S. imports from the
NMEs during the first 9 months of 1990. (Consult table
A-5 for the percentage distribution of U.S. imports
from the NMEs by commodity sections during
January-September 1990, and Appendix B for data on
U.S. imports from each NME.) These imports from
China increased by $459.2 million, from $2.5 billion
during the first 9 months of 1989 to $2.9 billion during
the comesponding period of 1990. During
January-September 1990, imports of textiles and textile
articles from China accounted for 95.8 percent of total
NME shipments in this category and 23.5 percent of all
US. imports from NMEs. Amounting to $429.7
million, the largest increase among such shipments
from China occurred in articles of apparel and clothing
accessories, not knitted or crocheted (sec. 11, ch. 62).
During both January-September 1990 and the
corresponding period of 1989, sweaters, pullovers, and
sweatshirts (sec. 11, HTS subheading 6110.90)
represented the largest single U.S. textile and textile

Table 3

product import from China. In this product category,
imports from China accounted for 55.9 percent of
worldwide U.S. imports during January-September
1989 and for 58.1 percent during January-September
1990.

U.S. imports of advanced industrial products (secs.
16, 17, and 18) from the NMEs increased from $1.6
billion during the first 9 months of 1989 to $2.1 billion
during the first 9 months of 1990. The ratio of these
shipments among all U.S. imports from the NMEs
increased slightly over the period, from 16.1 percent to
16.6 percent, and the ratio of exports to imports shrank
from 1.26:1.00 to 1.04:1.00. Shipments from China
accounted for over nine-tenths of all U.S. advanced
industrial products from the NMEs during the first
9 months of 1990. The leading items among these
shipments from the NMEs were radio reception
apparatus (sec. 16, HTS subheading 8527.11),
telephone sets (sec. 16, HTS subheading 8517.10), and
electric fans (sec. 16, HTS subheading 8414.51). (See
table C-2.) All these shipments originated in China
(table C4).

U.S. imports of miscellaneous manufactured
articles (sec. 20) from the NMEs—consisting mainly of
a wide array of relatively inexpensive consumer
goods—increased from $1.3 billion during the first 9
months of 1989 to $19 billion during the
corresponding period of 1990. These goods accounted
for 14.8 percent of all U.S. imports from the NMEs
during January-September 1990, and China’s share was
98.3 percent. Toys, games, and sports equipment (ch.
95), with shipments originating almost entirely from
China, remained the largest category.

U.S. imports from the individual nonmarket economy countries and from the world, 1988, 1989, January-September 1989,
Janusry-September 1990, July-September 1989, and July-September 1980

(In thousands of dollars)
January-September— July-September—

Source 1988 1989 1989 1990 1989 1990
Afghanistan ............... 4,745 3,821 3,147 4,901 1,332 2,083
Albania ................... 2,391 2,815 2,204 1,934 789 192
Bulgaria .................. 36,554 §7,331 40,460 34,307 13,445 11,030
Cambodia................. 446 314 222 112 32 0
China .................... 8,412,932 11,859,172 8,510,774 10,983,003 3,591,849 4,479,926
Cuba .................... 0 0 0 77 0 0
Czechoslovakia ............ 84,891 82,117 56,249 57,765 18,652 20,857
EastGermany ............. 111,382 134,825 109,844 81,069 34,171 20,143
Hungary .................. 293,054 326,694 250,726 251,354 87,556 82,632
Laos ..................... 3,068 821 821 231 137 167
ia ... 1,244 1,088 925 1,714 301 1,040
............... 5 §33 533 0 45 0
Poland ................... 369,821 362,862 269,636 294,347 86,729 107,643
Romania.................. 677,973 348,201 250,882 176,583 108,453 61,071
USSR .................. 563,877 690,891 837,955 647,641 163,496 212,005
M o (o] 0 0 0 0
Total ................... 10,562,382 13,871,482 10,034,377 12,535,036 4,106,987 4,998,788

Total, U.S. imports

theworld ......... 437,140,247 468,012,021 347,491,715 359,719,660 116,936,341 122,666,694

Note.—Because of rounding, figures may not add to the totals shown.

Source: Compiled from official statistics of the U.S. Department ot Commerce.



Figure 4

Relative shares of U.S. imports from the nonmarket economy countries, 1989 and January-September 1990
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U.S. imports of footwear, headgear, and artificial
flowers (sec. 12) from the NMEs increased from
$802.5 million during January-September 1989 to $1.4
billion during January-September 1990. These goods
accounted for 11.0 percent of all U.S. imports from the
NMEs during January-September 1990, and China’s
share was 96.9 percent. Footwear (ch. 64) imports
from China more than doubled, from $508.6 million
during the first 9 months of 1989 to $1.1 billion during
the first 9 months of 1990. At $403.6 million,
footwear with rubber or plastic soles and uppers (HTS
subheading 6402.99) from China was the leading U.S.
ittm among imports from the NMEs during
January-September 1990 (tables C-2, C-4).

U.S. imports of mineral products (sec. 5) from the
NMEs declined from $842.6 million during
January-September 1989 to $785.5 million during
January-September 1990. These goods accounted for
6.3 percent of all U.S. imports from the NMEs during
January-September 1990.  China accounted for
59.7 percent of these imports, the Soviet Union for
240 percent, and Eastem Europe for 16.2 percent.
Imports of crude petroleum (heading 2709) from China
increased by $53.5 million; however, refined
petroleum products (heading 2710) from Eastem
Europe decreased by $42.0 million, and products in
these two categories combined from the Soviet Union
decreased by $40.8 million. Despite these decreases,
refined petroleum products led imports from the
U.S.S.R. and from Eastern Europe (in particular from

Romania and East Germany) during January-
September 1990 (tables C-6, C-8, C-22, and C-34).

Hides, skins, travel goods, and handbags (sec. 8)
accounted for 5.4 percent of U.S. imports from the
NMEs during January-September 1990; basc metals
(sec. 15), 4.0 percent; products of the chcmical or
allied industries (sec. 6), 3.3 percent; and animal
products (sec. 1), 2.8 percent. Imports from the NMEs
increased in all four product sections from the first 9
months of 1989 to the corresponding period of 1990.
China was by far the largest supplier of section 8 -
commodities imported from the NMEs during both
periods. Leather articles, travel goods, handbags, and
similar containers (ch. 42) constituted the bulk of these
products.

Articles of iron or steel (sec. 15, ch. 73); tools,
implements, and cutlery (sec. 15, ch. 82); and iron and
steel (sec. 15, ch. 72) constituted roughly two-thirds of
all U.S. base metal imports from the NMEs during
January-September 1990. Shipments in the first two
product categories, where China was the dominant
NME supplier, increased from January-September
1989 to the corresponding period of 1990. However,
imports of iron and steel declined from
January-September 1989 to January-September 1990
primarily as a result of reduced shipments from China.
Reduced shipments from China (61.6 percent) and
from Eastern Europe (26.0 percent) over the period
more than outweighed a 77.8-percent increase in
shipments from the Soviet Union. During



January-September 1990, Eastern Europe was the
largest NME supplier of these products, followed by
the Soviet Union and China.

China was the largest NME supplier of products of
the chemical or allied industrics during January-
September 1990, although shipments from the Sovict
Union increased the most from the corresponding
period of 1988. The growth in Soviet shipments was
led by radioactive chemicals (sec. 6, heading 2844).
China was the dominant supplier of U.S. animal
product imports from the NMEs during the first 9
months of 1990. Fish and crustaceans (sec. 1, ch. 03)
made up 85.1 percent of these shipments from China.

China accounted for 64.0 percent of the variety of
products that comprised the remaining 11.2 percent of
US. imports from the NMEs  during
January-September 1990. Eastern Europe and the
Soviet Union each accounted for about one-half of the
rest. A noteworthy development among imports in this
residual category was a major increase in Sovict
shipments of semimanufactured rhodium (HTS
subheading 7110.39) from the first 9 months of 1989 to
the corresponding period of 1990. Although U.S.
imports of prepared food items (sec. 4, ch. 16) from
Eastern Europe declined over this period, mainly as a
result of reduced shipments from Poland and Romania,
prepared or preserved hams (HTS subheading 1602.41)
remained the second leading item among U.S. imports
from the region during January-September 1990 and
the leading item among U.S. imports from Poland
(tables C-8 and C-32).

Imports From China and
Competitive Conditions in the U.S.
Market: Further Examination of
Product Groups Identified by the
East-West Trade Statistics
Monitoring System

In the 63d Quarterly Report, the Commission
presented updated findings of its East-West Trade
Statistics Monitoring System.  This automated
import-monitoring system, which has been run
annually since 1982, is designed to address a legislative
requirement that the Commission’s reports on U.S.
trade with the NMEs provide data on “the effects of
such imports, if any, on the production of like, or
directly competitive, articles in the United States and
on employment within the industry which produces
lslke, or dnrectly competitive, articles in the United

mws ”

Since statistics on U.S. trade and U.S. production
are not collected on the basis of a common
nomenclature (numbering system) or at the same level
of detail, the monitoring system aggregates the import
data into product groups that correlate with a version of
the Standard Industrial Classification (SIC)

17 19 U.S.C. § 2440.

referred to as MSIC. In the 1990 run of the monitoring
system, the identification of those import groups that
might warrant closer examination was based on the
following critcria: (1) at least 2-percent penetration by
a product group imported from an NME sourcc in
conjunction with at least 20-percent penetration by
such imports from all sources, and (2) import growth
(in terms of value) from an NME source of at lcast 15
percent from 1988 to 1989 and from January-Junc 1989
to January-Junc 1990.!%

The system identified a total of ninc three-digit
MSIC categories that met both criteria.  All were
imports from China. Since the growth rates in the
value of China’s shipments to the U.S. market in all of
these categories were significant, ranging between 18.0
percent and 149.9 percent from 1988 to 1989 and
between 24.7 percent and 165.4 percent from
January-June 1989 to January-June 1990, the selection
of product groups for further examination was
necessarily arbitrary.

The five MSIC categories sclected were men’s and
boys’ shirts, pants, and undcrwear (MSIC 232); rubber
or plastic footwear (MSIC 302); nonrubber footwcar
(MSIC 314); luggage (MSIC 316); and dolls, to s,
games, and sporting and athlctic goods (MSIC 394).19
Some of the presentations have been slightly modificd,
however, to provide a better correlation between the
U.S. industry and trade data and to take into account
differences between the new trade classification
system, initiated in 1989, and the system uscd in
previous years. The analysis of MSIC 232 is divided
into two sections, men’s and boys’ shirts (MSIC 2321)
and men’s and boys’ trouscrs, slacks, and shorts (MSIC
2325), the segments that account for most of the U.S.
production represented by the three-digit category and
for the greatest influx of such imports into the U.S.
market. On the other hand, the two footwear catcgorics
(MSIC 302 and MSIC 314) arc covered in one scction,
although the discussions of the U.S. industry and U.S.
imports are divided into nonrubber and rubber
footwear.

Each section includes a description of the product
group and a discussion of the U.S. industry, U.S.
imports from China and other sources, and the U.S.
market. To the extent information could be obtained,
the industry in China is also discusscd.

Men’s and Boys’ Shirts (MSIC 2321)

Description and Uses

The products covered here include men’s and boys’
shirts (hereafter called men’s shirts) made of wholly or
chiefly cotton, other vegetable fibers, manmade fibers,

18 For more information on the data sources and
methodology. see 63d Quarterly Report, p. 14.

19 The four remaining alegones identified by the 1990 run
of the system were women's outerwear, mcludmg blouses and
dresses (MSIC 233); women'’s, girls', and infants’ undergarments
(MSIC 234); hendwear (MSIC 35); "and miscellaneous apparel,
including gloves and robes (MSIC 238). For the complete results
of the 1990 run of the monitoring system (including tables), see
63d Quarterly Report, pp. 15-39.




silk, and wool. Approximately 87 percent of these
shirts are produced in establishments classified in
industry SIC 2321, men’s and boys’ shirts, except work
shirts. Most of the remainder is produced in plants
classificd in industry SIC 2326, work clothing, and
industry SIC 2253, knit outerwear mills.

Men'’s shirts as a product group are subdivided into
dress, sport, and work shirts. These catcgories are
further subdivided, according to the construction of the
fabric from which they are made, into either knit or
woven. Dress shirts, made predominantly of woven
fabrics, are frequently wom with neckties for business
wear or semiformal occasions. Sports shirts, the
majority of which are produced from knitted fabrics,
are worn generally as sportswear or casual wear. Sport
shirts include outerwear T-shirts, tank tops, and shirts
with full or partial frontal openings, such as golf or
polo shirts. The most common distinction bctween
dress and sport shirts is the method by which they are
sized. Dress shirts tend to have sizes stated for collar
and sleeve lengths in inches while sport shirts are
generally sized small, medium, large, and extra large,
or have dual neck sizes, or a combination of both.
Work shirts are usually made of dark, neutral, or
patterned heavy-duty fabrics, many of which are
permanent press, durable, and soil resistant, and are
distinguished by certain construction featurcs, such as
special pockets for pens and small tools. Cotton and
manmade fibers or a blend of these fibers account for
over 90 percent of all shirts produced domestically and
imported. The use of cotton in shirts has increased
steadily since 1985, with a corresponding decline in the
use of manmade fibers. The domestic shipments of
shirts, wholly or chiefly of cotton, increased by 30
percent annually during 1985-89.

Like most apparel items, the production of shirts is
labor intensive, but the importance of labor in this
industry has somewhat diminished in recent years as
automatcd systems are being increasingly used to
produce shirts. Most shirts are made in cut-and-sew
shops which produce shirts from purchased woven and
knit fabrics. A small quantity of shirts are also
produced in knit outerwear mills by directly knitting
shirts from yarn.

The U.S. Industry

In 1987, 587 establishments, classified in industry
SIC 2321, were manufacturing men’s shirts. These
establishments empioyed 69,900 workers and had a
payroll of nearly $1 billion. In addition, in 1987, 33
establishments that were classified in industry product
class code 23261 produced work shirts and employed
7,500 people. In 1989, domestic shipments of men’s
shirts totaled about 103 million dozen, valued at $5.1
billion. Approximately 66 percent of these shirts, by
value, consisted of sports shirts; about 27 percent, dress
shirts; and the remaining 7 percent, work shirts.

Cotton and manmade fibers or a blend of these
fibers were predominantly used in shirts. Shirts of
these fibers accounted for over 90 percent of total
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men’s and boys’ shirts during 1985-89. Since the use
of cotton in men’s shirts has increased in recent years,
the share of cotton shirts in domestic shipments rose
from 28 percent in 1985 to 46 percent in 1989.
Although shipments of manmade-fiber shirts increased
by 9 percent during the period, their share of domestic
output dropped from 65 percent to 45 percent.

Production of men’s shirts is concentrated in the
South, mostly in Alabama, Florida, Georgia, North
Carolina, South Carolina, Tennessee, and Virginia.
These states together produced nearly 60 percent of
total shirts in 1987. Other major shirt-producing states
are New York, Pennsylvania, and California, which
supplied a combined 15 percent in 1987. Lower labor
costs, favorable business climate, and the proximity to
fabric suppliers are believed to be the primary reasons
for concentration of apparel plants in the South.

The number of employees in this industry declined
each year during 1985-89 from 80,000 in 1985 to
69,900 in 1989. Approximately 87 percent of
employees in 1989 were production workers. The
average hourly eamings of production workers
increased steadily from $5.05 in 1985 to $5.65 in 1989.
The ratio of payroll to value-added declined from
46 percent in 1982 to 40 percent in 1987, reflecting
the diminishing labor intensity in the industry.
Technological advances include computerized
designing, marking, and cutting, that were traditionally
performed manually in this industry. In addition, a
number of production related operations such as
application of collar stays, buttons, and pockets have
been automated.

New capital expenditures by the industry generally
increased and averaged $54 million per year during
1984-87, about 1.4 percent of the value of industry
shipments. This is a relatively small share compared to
that of the textile industry, in which capital
expenditures averaged more than 3 percent of industry
sales. New capital expenditures per production worker
advanced from $658 in 1985 to $771 in 1987, owing
largely to extensive restructuring and automation.
Despite this increase, the capital expenditure per
worker in the industry remained significantly lower
than that of the textile industry and of all
manufacturing, in which capital expenditure per worker
averaged necarly $3,000 and $7,000, respectively, in
1987.

Although domestic shipments of men’s shirts grew
16 percent annually by quantity and 9 percent
annually by value during 1985-89, the employment in
the industry averaged a 3-percent decline per year
during the period. This decline in employment was
attributed largely to rapid productivity growth,
estimated to have averaged 4 percent per year in this
period. The decline in unit value of domestic output
was due primarily to changes in product-mix, which
consisted of an increased proportion of less expensive
T-shirts and tank tops in recent years.

The U.S. industry producing men’s shirts is highly

fragmented. According to the latest available census
data, the four largest companies accounted for only 19



percent of industry shipments, and the 20 largest
companies controlled 48 percent. Concentration had
increased in this industry between 1977 and 1982, and,
although data are unavailable since 1982, industry
concentration is believed to have accelerated due to the
growing number of mergers and acquisitions and other
restructuring in the industry.

The extensive restructuring and automation in the
industry helped to improve the profitability of the
industry.  The profitability ratios that measure
management’s overall effectiveness, as shown by the
return on net sales and investment, generally increased
during 1985-88 before dropping modestly in 1989.
According to Dun & Bradstreet’s industry surveys,
between 1985 and 1988 after-tax return on sales rose
from 2.8 t0 4.1 percent; return on assets rose from 5.3
to 7.0 percent; and return on net worth increased from
12.8 t0 16.7 percent. The higher return on net worth
reflected the growing financial leverage in the industry
in a period of economic boom. The sales to
asset-turnover ratio declined to 2.13 in 1988, after
peaking at 2.63 in 1987, indicating that sales growth in
this mature industry did not keep up with the growth in
assets employed to generate sales.

Capacity utilization in the shirt industry remained
high during 1985-88, fluctuating between 87 and
91 percent, significantly higher than that of the apparel
industry as a whole, which averaged 73 percent during
the period.

The Industry in China®®

China’s apparel industry is relatively small
compared to its textile industry. It accounts for only
about 3 percent of China’s total industrial output value
compared with about 15 percent for the textile
industry. However, to meet the increasing demand at
home and abroad, the apparel industry in China has
grown rapidly in recent years. Although traditionally
the Chinese have worn homemade clothes, the demand
for different styles and materials has increased. In
order to meet its domestic demand and to improve its
global competitiveness, China has made serious efforts
to achieve greater quality and higher productivity
through utilizing foreign investment, technology, and
advanced management methods.

Data specifically on China’s shint-producing
industry are not avaiiable. However, current output of
shirts in China’s medium and large firms is estimated
to total between 25 and 30 million dozens, valued at
nearly $1 billion. It is reported that there are over
1,000 apparel firms producing garments of all types,
including shirts, for export markets. Overall apparel
production in China’s medium and large establishments
is reported to have increased rapidly between 1978 and
1986, doubling in quantity to 1.3 billion pieces and

20 Most of the material presented in this section also applies
to China's uction of men's and boys’ trousers, slacks, and
shorts (MSIC 2325).

rising by nearly twentyfold in value to $3.3 billion in
1986. In addition, small factories reportedly account
for nearly as much apparel as is produced by the
medium and large firms. The seventh S-year plan
targets 2.8 billion pieces of apparel production by
19%0, a 65-percent increase over the 1985 level.

The investment in China’s apparel industry had
been relatively small and averaged about $20 million
per year during 1981-1985. This represented only 0.1
percent of China’s total investment in the industrial
sector.  Although China’s apparel producers put
emphasis on developing current fashions and styles, the
estimated investment in the apparel industry continues
to remain small. This low level of investment is
atributed to the Government’s reluctance to invest
large sums in a labor-intensive industry in which China
has enormous advantages in labor costs. However, the
apparel industry is considered very important to China
as a means of stimulating economic growth and as a
source of foreign-exchange earnings. Cooperation with
foreign firms through joint ventures and countertrade
arrangements has brought in foreign capital together
with moderm equipment and technology.

Hourly wages of production workers in China’s
apparel industry are estimated to have averaged
20 cents in 1989. This accounts for less than
20 percent of industry’s value-added per hour
estimated at less than $1.00. Although China’s
value-added per hour amounts to only about 5 percent
of value added per hour in the U.S. shirt industry
(which in 1987 averaged $18.43), China’s labor costs
account for less than 20 percent of value-added
compared with 40 percent in the U.S. industry.?!

China’s ready-made garments comprised less than
30 percent of total production of all garments in 1986
and are believed to have increased to SO percent by
1990. Reportedly, the Chinese Government’s policy is
to continue to promote the development of fashionable,
diverse, and fine quality apparel in the coming years.
China currently has diversified export markets, and its
garments go to more than 100 countries. The United
States, Canada, Japan, Australia, the European
Community, and Hong Kong make up 80 percent of
China’s export market. To foster export growth, the
industry in China works closely with trading
companies to strengthen links between production and
market requirements.

U.S. Imports from China and Other Sources

Men’s shirts imported into the United States are
classified for tariff purposes under Chapters 61 (knit)
and 62 (woven) in the Harmonized Tariff Schedule of
the United States (HTS). The 1989 weighted average
duty on woven and knit shirts amounted to
23.8 percent ad valorem. Imports from China are

2 In a shint factory in China visited by the Commission staff
in September 1987, labor costs accounted for approximately 18
percent of the value added for shins. See U.S. Global
Competitiveness: The U.S. Textile Mill Industry, USTTC
publication 2048, December 1987, p. 6-10.
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currently dutiable at a column 1-gencral, or
most-favored-nation (MFN), rate that ranges from a
low of 3 percent ad valorem on silk and some
noncotton vegetable-fiber shirts of woven fabric to a
high of 34.6 percent ad valorem on manmade-fiber
shirts of knit fabrics. Most of the shirts from China are
made of cotton and manmade fibers with duties
ranging from 21 to 34.6 percent ad valorem.

U.S. imports of men’s shirts arc not eligible for any
preferential tariff treatment other than that provided to
shirts from Israel and Canada, both small suppliers.
Imports of noncotton vegetable-fiber shirts are cligible
for duty-free treatment under the Caribbcan Basin
Economic Recovery Act (CBERA), but such imports
are insignificant. No shirt imports are currently
eligible for special treatment under the Gencralized
System of Preferences (GSP).

U.S. imports of shirts can be subject to restraint
under the Multifiber Arrangement (MFA). The MFA
covers trade in textiles and apparcl of cotton, wool,
manmade fibers, other vegetable fibers, such as lincn
and ramie, and certain silk blends. The MFA provides
a framework for the negotiation of bilateral agrecements
between importing and exporting countries or for
unilateral action by importing countrics in the absence
of an agreement to control textile and apparel trade
among the signatories and to prevent market
disruption. Currently, the United States has bilateral
agreements with 37 countries, including China.

Approximately 90 percent of U.S. shirt imports in
1989 were regulated by some form of quantitative
limit. Imports from all major suppliers, including
China, are covered by spccific limits. The current
4-year bilateral agreement with China, due to expire on
December 31, 1991, provides for growth rates for
shirts that are higher than the growth rates for shirts
provided for under the current U.S. textiles and apparel
agreements with Hong Kong, South Korea, and
Taiwan, the major suppliers of shirts to the U.S.
market. The growth rates for most shirts from China
were generally less than 4.5 percent, whereas those for
major suppliers were mostly less than 1 percent. In
1989, China filled almost all its quotas on cotton and
manmade-fiber shirts. The quota categories covering
men’s shirts from China, the specific quota limits on
these categorics for 1989, and the percentage of quota
filled in 1988 and 1989 are provided in the tabulation
at the bottom of the page.

About 6 percent of shirts in 1989 entered the
United States under HTS heading 9802, under which

articles assembled abroad from U.S.-made componcents
are exempt from duty on the value of such components.
The imports under this tariff provision came almost
entirely from Mexico and the Caribbcan Basin.

Total U.S. imports of men’s shirts averaged a
7-percent growth ratc per year in quantity and a
12-percent growth rate per ycar in value during
1985-89, amounting in 1989 to 56.9 million dozcn,
valued at $3.1 billion (f.0.b), as shown in tablec 4. In
1989, China was the fourth largest supplicr of men’s
shirts to the United States, behind South Korca, Hong
Kong, and Taiwan. Imports from China, in terms of
quantity, increased 13 percent annually during 1985-89
while the value of such imports averaged a 20-percent
growth rate per year. In 1989, imports from China at
4.7 million dozen shirts represented 8 percent of the
quantity of total U.S. imports. China’s import sharc
rose from 7 percent in 1985 to 9 percent in 1986, then
declined to 7 percent in 1988 before increasing to 8
percent in 1989 (table 5). Imports from China
increased rapidly during January-September 1990,
growing by 37 percent in quantity and by 45 percent
in value compared with the corresponding period of
1989. Conscquently, China’s share of total imports, in
terms of quantity, advanced to 11 percent in the first 9
months of 1990 (table 5). During 1985-89, China
continuously upgraded the quality of its shipments as
reflected by the 6-percent annual incrcasc in their unit
value. This increase occurred despitc a 15.7-percent
devaluation of the Chinese renminbi against the U.S.
dollar in 1986.22

The U.S. Market

U.S. apparent consumption of shirts incrcascd by
12 percent annually during 1985-89 to total 155
million dozen in 1989 (table 5). This rcprescnts a per
capita consumption in 1989 of about 16 shirts pcr male
over 2 years old. Most of the market growth stemmed
from increased sales of sport shirts, which accounted
for an estimated 85 percent of the total number of
shirts consumed in the United Statcs during 1989. The
rapid growth in demand for active-wcar and sportswecar
during the period helped to gencrate sales of sports
shirts. The share of U.S. apparcnt consumption

2 China again devalued its currency against the U.S. dollar
and other major foreign currencies in December 1989. That
devaluation represented a 21.2-percent adjustment in the
renminbi-dollar rate. China’s most recent foreign-exchange
adjustment, in November 1990, represented a 9.6-percent
devaluation against the U.S. dollar.

Final Percentage filled
Quota adjusted
category Description level, 1989 1988 1989
Dozens
338/339 Cotton knitshirts &blouses .......................... 2,122,785 96.8 94 .4
340 Cottonshirts, notknit . .............................. 785,930 96.9 100.0
438 Wool knitshirts & blouses ........................... 25,240 845 51.1
638/639 Manmade-fiber knit shirts andblouses ................. 2,291,940 100.0 100.0
640 Manmade-fiber shirts, notknit ........................ 1,347,489 94 6 100.0
840 Silk and vegetable fiber shirts and blouses, notknit . ... ... 384,707 100.0 98.0




Table 4
Men’s and boys’ shirts: U.S. imports for consumption, by principal sources, 1985-89, January-September 1989, and January-September 1990

¢l

Jan.-Sept.—
Source 1985 1986 1987 1988 1989 1989 1990
Quantity (1,000 dozen)
SouthKorea ..................c.iiiiiiiiinninnnea.. 9,924 10,434 10,154 9,236 9,907 7.7 5,426
HongKong . ...... ... i 5,799 5,951 6,115 6,757 6,804 4,896 5,101
TaAIWAN . .. 6,535 6,879 5,932 5,283 5,587 4,338 3,710
China ... 2,942 4,107 4,073 3,300 4,725 3,540 4,867
SinPapore ............................................. 1,454 1,548 1,546 1,540 1,937 1,454 1,372
Philippines . ........ ... .. .. .. ... 1,220 1,511 1,785 1,932 2,215 1,691 1,681
AYSIA . ... 1,0 1,008 1,080 1,242 1,237 924 919
India .. ... . 1,098 1,242 1,451 1,311 1,275 963 979
Bangladesh . ............... ... il 1,263 969 2,527 2,329 2,466 1,934 1,769
Indonesia ............. ...t 1,261 1,306 1,369 1,630 2,033 1,444 1,559
Allother .. ... 10,677 12,027 14,850 15,956 18,666 13,786 15,560
Total ... ... 43,223 46,982 50,881 50,516 56,852 42,681 42,943
Value (million dollars)’
SouthKorea .................iiiiuiieiuumininanennenen. 434 445 503 482 527 406 322
HongKong ........ .. o i 368 378 446 553 564 358 385
TAIWAN . .. e e 332 354 368 340 347 265 240
CRINa . 119 164 17 162 243 179 260
Sin (- T P 77 84 98 123 154 113 118
Philippines . ....... ... .. 50 61 90 104 17 87 91
Malaysia ............ .. . 53 51 68 94 103 75 77
India ... .. 53 64 76 80 84 63 69
Bangladesh . ... ........... oot 36 27 77 79 86 68 67
INdONESIA .. ... ... 35 39 55 77 101 72 84
Allother .. ... ... e 412 465 607 714 799 646 776
Total ... 1,970 2,133 2,559 2,807 3,125 2,332 2,489
Average unit value (per dozen)
SoUthKOrea .. :............ouuiiiiiiiiiiiiiiiinaa.n. 43.76 42.66 49.51 52.18 63.16 52.65 59.34
HongKong . ... . i 63.48 63.49 73.00 81.80 82.95 73.12 75.48
TaAIWAN . . e 50.78 51.51 61.96 64.29 62.10 61.08 64.69
China ... 40.41 39.90 42.06 49.02 51.42 50.56 3.42
SinPapore ............................................. 53.14 54.02 63.60 80.09 79.55 77.72 86.00
Philippines . ........ ... ... 40.90 40.62 50.53 53.68 52.96 51.44 54.13
Malaysia ........... 50.79 50.56 63.16 75.73 83.38 81.17 83.79
India ... e 48.65 51.82 52.06 61.35 65.55 65.42 70.48
Bangladesh ........... .. ... .. ... 28.14 27.70 30.62 33.74 34.79 35.16 37.87
Indonesia .. ............ i i 27.50 29.86 40.32 47.08 49.68 49.86 53.88
Allother .. .. ... .. e 38.61 38.70 40.85 4473 4281 46.86 49 .87
AVEIage . .. ... 45.57 45.40 50.30 55.56 54.97 54.64 57.96

! Imports are based on f.0.b. value, which does not include freight and insurance costs or duties paid.

Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table 5

Men's and boys’ shirts: U.S. imports, total and from China, U.S. producers’ shipments, and U.S. apparent consumption, 1985-89, January-September 1989, and

January-September 1990

Jan.-Sept.—
Item 1985 1986 1987 1988 1989 1989 1990
Quantity (1,000 dozen)
Total US. imports . ................... ... 43,223 46,982 50,881 50,516 56,852 42,681 42,943
US. imports from China ..................... ... ....... 2,942 4,107 4,073 3,300 4,725 3,540 4,867
U.S. producers’ shipments ............................... 59,240 66,002 78,400 87,576 103,212 " "
U.S. apparent consumption . .....................oioo.... 100,089 109,884 124,832 2133,165 2154,564 " h)
Percent

Ratio of—
Imports from China to total

IMPOMS . .. e 7 9 8 7 8 8 11
Total imports to apparent

CONSUMPLION . . ...\ttt it ettt 43 43 41 38 37 M M
Imports from China to

apparent consumption . .. .......... .. 3 4 3 2 3 M "

! Not available.
2 Partly estimated.

Source: Compiled by the U.S. International Trade Commission from official statistics of the U.S. Department of Commerce.



accounted for by imports declined from 43 percent in
1985 and 1986 to 37 percent in 1989. The decline in
import penetration, especially since 1987, coincided
with the rapid growth in domestic output, which was
accounted for by increased production of outerwear
T-shirts and singlets. Moreover, tight MFA quotas on
imports to the United States limited import growth.

U.S. producers and importers market men’s shirts
through the same channels of distribution, which
include retailers, wholesalers, and outlet stores. Major
U.S. shirt producers usually sell directly to retailers,
through their sales force. Some major national retail
chains or department stores also import directly. A
number of U.S. producers, especially the larger ones,
manufacture shirts in foreign countries for export to the
U.S. market or import shirts from unrelated
manufacturers of other countries to supplement their
product line. Several U.S.-based producers with
widely recognized brand names service foreign
markets by licensing their trademarks to foreign
producers. Some U.S. firms also ship components to
sewing facilities in Mexico and the Caribbean Basin,
where they are assembled using low-cost labor and
brought back into the United States as finished shirts.

Price, quality, and brand preferences tend to
influence consumers of men’s dress and sport shirts
more than fashion changes. Style is more important in
the markcting of sport shirts. Although branded
merchandise has remained popular, there has been a
shift from traditional manufacturers’ brands to
individual store brands and designer label shirts. The
major competitive factors existing between imports and
domestically produced shirts are price, service, and
leadtimes involved in delivery. Domestic producers
have competitive advantages over China and other
forcign suppliers in service, faster initial and fill-in
dclivery, and less uncertainty concerning quality
control. However, because of lower labor costs, China
enjoys distinct price advantages over domestic
producers and most foreign suppliers.

U.S. imports of shirts from China have historically
catered to the low end of the market, primarily because
of their frequently lower quality and of their
irresponsiveness to style changes caused by long delays
between order and delivery dates. However, the
quality of imports from China has improved
significantly in recent years as China, constrained by
quantitative limits imposed under the MFA, has
upgraded its products to increase the value of
shipments. As a result, China now competes mostly at
popular price ranges with not only U.S. producers, but
also with a number of other Asian suppliers, including
South Korea, Hong Kong, and Taiwan. China’s
competitive advantage in the world market stems from
its prices, which are reportedly set by the central
Government. Domestic Chinese prices are insulated
from world market prices for the dual purpose of
maintaining domestic price stability and of protecting
domestic industries. In China, domestic prices of
textiles and apparel, including shirts, reportedly are
higher than export prices. Nevertheless, firms are

obligated to export a portion of their production if they
want to import capital equipment for modernizing their
plants and developing the quality of their production.
The greatest competitive advantage of China is derived
from its extremely low wages, considered among the
lowest in the world. This factor, along with the larger
growth rates provided to China under the MFA
bilateral agreement, will probably contribute to greater
increases in U.S. imports from China in the coming
years.

Men’s and Boys’ Trousers, Slacks, and
Shorts (MSIC 2325)

Description and Uses

The products covered here include men’s and boys’
trousers, slacks, and shorts (hereafter called men’s
trousers), made of wholly or chiefly cotton, other
vegetable fibers, manmade fibers, wool, and silk.
These garments include dress and casual slacks,
jean-cut casual slacks, jeans, dungarees, and shorts.
They also include jogging, warm-up, and similar
athletic shorts and pants. These products are primarily
classified in SIC 2325, men’s and boys’ separate
trousers and slacks. Over 90 percent of trousers
covered here are produced in establishments classified
in this industry. -Most of the remainder is produced in
establishments classified in SIC 2326, men’s and boys’
work clothing (e.g., work pants).

Changing lifestyles and fashions during the 1980s
greatly influenced the market for trousers. As leisure
activities increased and clothing styles became more
casual, jeans and warm-up pants evolved as important
fashion items. These products now account for about
two-thirds of total U.S. production of trousers, by
value. Tailored dress and sport pants make up most of
the remainder. By fiber, the majority of dress and sport
trousers are made of manmade fibers, primarily
reflecting consumer preferences for easy-care
garments. Over 95 percent of jeans in 1989 were
made wholly or chiefly of cotton.

Like other apparel products, the production of
trousers is labor intensive. The relative importance of
labor in the manufacture of trousers, however, varies
considerably by product types. Jeans production is
more standardized and involves fewer manual tasks
than that of tailored trousers. As a result, the labor
intensity in jeans production is relatively lower than
that of dress trousers. Like all apparel items, trousers
are produced in cut-and-sew shops. Fabrics are cut into
desired shapes and sewn together, with pockets,
zippers, buttons, and other trimmings. The trousers are
then pressed, inspected, and packaged for shipment.

The U.S. Industry

In 1989, 500 establishments, classified in SIC
2325, were engaged in producing men’s trousers. They
employed 87,300 workers and had a payroll of over
$1.1 billion. Domestic production of trousers in 1989
totaled 45 million dozens, valued at nearly $6 billion.
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Approximately 43 percent of the quantity and one-half
of the value of total output consisted of jeans and
jean-cut casuals. Tailored dress and sport trousers
accounted for 24 percent of the  quantity and
31 percent of the value, and work pants accounted for
nearly 10 percent of both quantity and value. The
remainder consisted of warm-up and jogging trousers
and athletic shorts. Nearly 60 percent of dress and
sports were primarily of manmade-fiber fabric while
95 percent of jeans and jean-cut casuals were of fabric
that was wholly or chiefly of cotton.

Establishments engaged in producing and selling
trousers can be classificd in one of three categories:
manufacturers, contractors, or jobbers. Manufacturers
produce trousers in their own facilities and also market
the products using their own sales force. These firms
generally tend to be large, usually employing more
than 100 people. Contractors produce trousers in their
own plants from materials supplicd by jobbers and
manufacturers, but do not have sales capability; they
work strictly under contract and are paid only for their
labor. These establishments gencrally are small.
Jobbers are firms that scll trousers under their own
label or on a private-label basis for their customers, but
have no production facilities. They rely exclusively on
contractors for production.

The industry segment producing men’s trouscrs
operates on a much larger scale than many other
segments of the apparel industry. Men’s trousers are
generally not as seasonal as many other garments nor
are they subject to rapid fashion changes. The number
of employees per plant producing men’s trousers
averaged 173 in 1987, compared with about 50 workers
for the apparel industry as a whole.

The U.S. industry making men’s trousers,
particularly the sector producing jeans, is marked by a
high degree of concentration. In 1985, the four largest
producers of jeans accounted for an estimated
70 percent of jeans shipments that year, compared with
67 percent in 1982. The four largest companies
producing tailored trousers in 1982 accounted for 30
percent of industry shipments that year. Although data
are not available for recent years, the concentration in
both jeans and tailored-trousers producing sectors are
believed to have increased since 1982.

Geographically, the establishments producing
men’s trousers that are concentrated in the South
account for roughly three-fourths of industry shipments
and employment. Other important producing states
include New York, Pennsylvania, New Jersey, and
California. Plants in these states are smaller than those
in the South. The larger U.S. producers maintain
international operations in Europe and Canada. These
companies, through licensing or joint ventures, not
only manufacture and market trousers internationally
under their brand names, but also manufacture for the
private-label market. They also maintain contract
operations in the Far East and/or in Mexico and the
Caribbean Basin. Frequendy, they import trousers
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under tariff provision HTS 9802 from the operations in
Mexico and the Caribbean Basin.

The number of employces in the industry declined
by 2 percent annually, from 98,000 in 1985 to 87,300
in 1989. Production workers accounted for about
88 percent of total employment. The average hourly
camings of production workers increascd by just over
1 percent annually, from $5.42 in 1985 to $5.72 in
1989. The relative importance of labor in the
manufacture of men’s trouscrs varies considerably by
product types. Jeans production is more standardized
than tailored trousers, and, as a result, the labor
intensity of jeans production, as measured by the ratio
of payroll to value added by manufacture, is
substantially lowcr, averaging 19 percent versus about
45 percent for tailored trouscrs. The ratio of payroll to
value added in the industry segment producing jeans
declined from 24 percent in 1982 to 19 percent in
1987. This reflected the diminishing labor intensity in
the industry that resulted from significant automation
and new capital expenditures during the period. New
capital expenditures in the industry averaged $897 per
production worker in 1987, generally higher than that
of most apparel segments. New capital expenditures
per production worker in the jeans-producing segment
increased from $714 in 1982 to $1,275 in 1987. The
latter figure was twice the amount invested per worker
in the scgment producing tailored trousers in 1987.

Domestic production of men’s trousers, by
quantity, showed no significant change between 1985
and 1989, averaging 45.1 million dozen, and
cmployment in the industry dcclined 2 percent
annually during the period. The decline in cmployment
was, in part, attributed to productivity gains in the
industry, estimated to have averaged between 3 and
4 percent annually. The capacity utilization in the
industry, especially in the jeans-producing scgment, is
believed to have declined with the softening demand
for jeans since 1987.

The profitability in the men’s trouser industry
fluctuated during 1985-87, reaching a pcak in 1988
before dropping sharply in 1989. After-tax return on
sales averaged an cstimatcd 2.8 percent during
1985-87, then rose to 3.8 percent in 1988 before
declining to 2 percent in 1989; return on assets
increased from an estimated 5.3 percent during
1985-87 to 6.4 percent in 1988, and then declined to
3.4 percent in 1989; the return on nct worth also
reflected similar trends, increasing from an estimated
10.4 percent to 15.3 percent before dropping to 9.8
percent during the same period. The 1989 decline in
the after-tax profitability can be attributed partly to a
soft U.S. market for jeans and higher interest payments
and other debt obligations by some of the largest
manufacturers whose dcbt ratio in their capital
structure increased because of leveraged buy-outs in
the 1980s.

U.S. Imports from China and Other Sources

Men’s trousers imported into the United States are
classified in Chapters 61 (knit apparcl) and Chapter 62



(woven apparel) of the Harmonized Tariff Schedule of
the United States (HTS). The 1989 weighted average
duty on men’s trousers amounted to 21.4 percent ad
valorem. Imports from China currently are dutiable at
a column 1-general, or most-favorcd-nation (MFN),
rate which ranges from 3 percent for trouscrs made of
such miscellaneous fibers as linen, ramie, and silk to 30
percent for trousers of manmade fibers. The majority
of imports from China are made of woven fabrics of
cotton or of manmade fibers that have duty rates of
17.7 percent and 29.7 percent, respectively. A
significant portion of trousers from China is of ramie
and has a duty rate of 3 percent.

The only preferential tariff treatment for imports of
men’s trousers is for trousers from Israel and Canada
under the free trade agreements with each of these
countries, both small suppliers. Additionally, imports
of non-cotton vegetable fiber trousers are eligible for
duty-free treatment under the Caribbecan Basin
Economic Recovery Act (CBERA), but such imports
are insignificant. Trousers are currently not eligible for
preferential treatment under the Gencralized System of
Preferences (GSP).

Imports of trousers of cotton, wool, manmade
fibers, certain silk blends, and other vegetable fibers
can be subject to restraint under the MFA. Currently,
the United States has agreements with 37 countries,
including China. Overall, over 90 percent of trouser
imports in 1989 were covered by quotas. The current
agreement with China is effective through 1991,
Whereas the current bilateral agreements with South
Korea and Hong Kong limit their annual quota growth
generally to less than 1 percent, the agreement with
China provides for growth rates that range between 3
and 4 percent per year. In 1988 and 1989, China filled
its trouser quotas in almost all fiber categories. The
quota categories covering trousers, the specific quota
limits for China in these categories for 1989, and the

percentage of quota filled in 1988 and 1989 are’

provided in the tabulation at the bottom of the page.

U.S. imports of men’s trousers increased
17 percent annually by quantity and 21 percent
annually by value during 1985-89, totaling 28.2 million
dozens, valued at $2.4 billion landed duty-paid (table
6). China was the third largest supplier of men’s
trousers in 1989, behind Hong Kong and Taiwan. The
quantity of trousers imported from China doubled
between 1985 and 1987, then declined by 25 percent
in 1988 before increasing by 30 percent in 1989 t0 2.7
million dozens. China shared 9 percent of total imports
in 1985, and this share rose to 10 percent in 1989 and
to 12 percent during January-September 1990 (table

7). Other major suppliers of men’s trouscrs include
Mexico, the Dominican Republic, ASEAN countrics,
and Costa Rica. Almost all trouser imports from
Mexico, the Dominican Rcpublic, and Costa Rica
entered under HTS heading 9802.22 The unit valuc of
imports from China declincd by 14 percent in 1986
from the 1985 lcvel, reflecting largely the cffect of a
15 percent devaluation of the Chinese renminbi
against the U.S. dollar in 1986. Sincc 1986, the unit
valuec of China’s trousers rosc rapidly, increasing by
12 percent annually between 1986 and 1989. The unit
value of trousers from China rosc by another
14 percent during the first 9 months of 1990, despitc a
further 21 percent devaluation of China’s cumrency
against the U.S. dollar in late 1989. The rapid incrcase
in the unit value of imports from China reflects China’s
ongoing efforts to upgrade the quality of its products to
increase its export eamnings, especially in vicw of the
quantitative restraints on imports to the Unitcd States
and of the keen competition for U.S. market sharc from
a large number of countries.

The U.S. Market

U.S. apparent consumption of men’s trouscrs
increascd by nearly 4 percent per year during 1985-89,
totaling 66.8 million dozen in 1989 (table 7). Most of
the growth occurred from increased salcs of sport
trousers and sweat pants that were incrcasingly worn as
leisure wear. Imports’ share of apparent consumption
grew rapidly, increasing from 26 percent in 1985 10
42 percent in 1989. China doubled its share of the
U.S. market to 4 percent between 1985 and 1986; its
share then declined to 3 percent in 1988 before
increasing again to 4 percent in 1989.

Most manufacturers produce men’s trouscrs in
response to orders placed by rctailers and ship the
merchandise directly to retail stores. In addition o0
purchasing directly from domestic manufacturers,
major national chains and dcpartment storcs may also
import directly from foreign producers. Brand name
and designer trousers arc sold primarily in dcpartment
stores and specialty stores, but, in recent years, more
and more of such trousers are being sold in national
chain stores. A large quantity of nonbrand trouscrs arc
sold in chain, discount, and varicty storcs. These

B Trouser imports can benefit significantly from reduced
duties under HTS heading 9802, under which anicles assembled
abroad form U.S.-fabricated components arc excmpt from duty on
the value of such com ts. Such impons in 1989 accountcd
for 18 percent of total trouser imports.

Final Percentage filled
Quota L adjusted
category Description level, 1989 1988 1989
Dozens
347/348 Cotton trousers, slacks,andshorts .................... 2,194,918 100.0 100.0
447 Wool trousers and shorts for menandboys ............. 3,544 100.0 94.4
647 Manmade-fiber trousers for menandboys .............. 1,264,919 100.0 100.0
847 Silk and vegetable fibers trousers ... .................. 1,077,543 100.0 100.0

17
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Table 6

Men’s and boys’ trousers: U.S. imports for consumption, by principal sources, 1985-89, January-September 1989, and January-September 1990

Jan.-Sept.—
Source 1985 1986 1987 1968 1989 1989 1990
Quantity (1,000 dozen)
HongKong ..o 2,074 2,128 2,820 2,707 2,561 1,912 1,971
AIWAN . . . .. e , 3,304 3,194 3,344 3,314 2,707 2,124
CRINA ... s 1,358 2,390 2,775 2,085 2,711 2,343 2,780
DominicanRepublic ................ ... ... . o i 799 1,273 1,812 2,123 2,875 1,998 2,185
MEXICO ...ttt 1,130 1,648 \ 2,323 2,563 1,912 1,668
Philippines . ........... .. 306 481 687 851 1,431 1,063 1,569
INAONESIA .. ... ... 590 837 1,018 988 1,508 976 839
SOUthKOrea ... ......coviiiein e, 846 1,114 1,257 927 869 671 621
CostaRica .........coiiiit 240 497 708 841 986 724 840
SINGAPOre .. ... .. ..ottt 598 842 730 758 870 578 699
Allother . . ... .. 4,131 5,303 6,887 7,264 8,549 6,111 7,519
Total . ... i 15,068 19,817 23,891 24,21 28,237 20,994 22,819
Value (million dollars)’
Hong Kong 201 194 291 285 312 227 253
aiwan 213 252 285 303 293 235 201
China 99 151 181 159 241 205 276
Dominican Republic .. 53 88 123 168 230 163 173
MeXICO .........c.oiiiiiiiiias .. 83 112 141 175 206 152 143
Philippines .. .. 23 30 50 70 128 92 148
Indonesia ... 32 42 59 66 120 77 79
South Korea . 84 97 128 121 116 88 84
Costa Rica . . .. 21 38 51 67 86 63 74
SiNgapore ...................iiiiiiiian . 43 51 57 63 77 52 64
Allother . . ... ... e 296 344 466 526 628 457 581
Total . o e 1,148 1,398 1,831 2,002 2,434 1,810 2,076
Average unit value (per dozen)
HongKong . ........o.oinniiii i 97.00 91.11 103.19 105.17 121.80 118.99 128.10
AIWEAN . . .. e e 71.23 76.19 89.36 '90.58 88.47 86.65 94 .53
ChINA ... e e 72.98 62.95 65.23 76.08 88.76 87.33 99.25
DominicanRepublic .............. ... ... ... il 65.81 69.26 68.02 79.29 79.87 81.80 79.28
MOXICO .. ..o s 73.24 67.95 70.37 75.18 80.30 79.33 85.50
Philippines ..........ccoiiii e 74.82 61.55 72.23 81.76 89.37 86.20 94.28
INAONESIA .. ... ... e 54.39 50.46 67.65 66.80 79.67 78.89 94.66
SOUthKOrea ..........c.coiiiiinineiie i, 99.61 87.31 102.13 129.99 132.22 130.63 134.98
CoStaRICA .. ..ottt 85.34 76.91 72.02 80.00 86.92 87.11 88.26
SINGAPOTE . ..o\ e ot ittt e 72.57 60.22 77.46 82.92 88.35 90.41 92.08
AllOther .. ... 71.58 64.83 67.59 72.43 73.41 7474 77.30
AVETAgO ... ..ottt 76.18 70.55 76.65 82.67 86.21 86.22 90.99

1 Represents the landed duty—paid value, which includes the cost of the goods plus freight, insurance, and duties paid.

Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table 7

Men'’s and boys’ trousers: U.S. imports, total and from China, U.S. producers’ shipments, and U.S. apparent consumption, 1985-89, January-September 1989, and

January-September 1990
Jan.-Sept.—
hem 1985 1986 1987 1988 1989 1989 1990
Quantity (1,000 dozen)
TJotal US. imports .. ........... .. .. ..ciiiiiiiiiian. 15,068 19,817 23,891 24,211 28,237 20,994 22,819
US. imports from China ...........................o... 1,358 2,390 2,775 2,085 2,711 , 2,780
U.S. producers’ shipments ............................... 45,127 46,856 45,487 43,716 44,533 (") )
U.S. apparent consumption .....................ccnnn. 57,559 63,166 64,657 62,435 266,770 M) ")
Percent

Ratio of—
Imports from China to total

(17T T - 9 12 12 9 10 1" 12
Total imports to apparent

CONSUMPHION . ... ... ... ... c.tienriiiiinneenennnn. 26 31 37 39 42 ) "
Imports from China to

apparent consUMPON . .......... ... oo 2 4 4 3 4 M M

1 Not available.

2 partly estimated.

Source: Compiled by the U.S. Intemational Trade Commission from official statistics of the U.S. Department of Commerce.




trousers compete in the market primarily on price. A
large amount of imports are sold in chain, discount, and
variety stores. Brand name is particularly important in
marketing of jeans, and U.S. producers tend to promote
brand names more than foreign producers. As a result,
domestic producers are more competitive than foreign
suppliers in jeans.

Demand for trousers in the U.S. market is
influenced by price, fashion, and quality. The latter
two factors have influenced the rapid growth in the
number of well-known brand names and designer
labels that are available. These names are often
associated with a prestige image, a particular styling or
fashion feature, certain fabric, and price line.
However, for many consumers, price is the most
important factor in their purchase decisions. They are
unwilling to pay higher prices for the status provided
by the brand name and designer label products.

The major competitive factors between imports and
domestically produced trousers are price, service, and
delivery.  Domestic producers have competitive
advantages over Chinese and other foreign supplicrs in
service, faster initial and fill-in delivery, and less
uncertainty in quality control. However, in terms of
.price, China enjoys significant advantages because of
its extremely low labor costs and its pricing system,
which is reportedly controlled by the central
Government. In the past, China supplied trousers to
the low end of the market, primarily because of the
product’s lower quality and slower response to style
changes. In recent years, the quality of imports from
China has increased significantly, largely because
quantitative restraints under the MFA have forced
China to upgrade its products to generate more export
eamnings. Because the trouser market is extremely
competitive, low labor costs in China will place the
country in a competitive advantage over other sources.
This factor, along with the larger growth rate provided
to China in its bilateral agreement under the MFA and
the potential for further improvement in the quality of
its products, is likely to make China a greater threat to
the U.S. industry in the coming years.

Footwear (MSIC 302 and MSIC 314)

Description and Uses

For marketing purposes in both domestic
production and U.S imports, footwear is broadly
classified into two categories-“nonrubber” and
“rubber.” Nonrubber footwear primarily includes
leather or vinyl dress, casual, athletic, and work shoes;
boots; sandals; and slippers. Rubber footwear includes
galoshes and other protective footwear, and rubber or
plastic-soled footwear with fabric uppers, such as
sneakers and certain joggers. In terms of quantity,
nonrubber footwear is by far the largest shoe category
and accounts for 90 percent or more of domestic
consumption.
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The U.S. Industry

Nonrubber footwear

According to the Census of Manufactures, in 1987
there were 379 companies operating 471
establishments in the nonrubber footwear industry.
U.S. production is concentrated in seven states,
Missouri, New York, Maine, Pennsylvania, Tennessee,
Massachusetts, and Texas.

The U.S. nonrubber footwear industry decreased
in size during the 1980s, as imports captured the bulk
of the domestic market. Between 1980 and 1989, net
factory closings totaled approximately 350, with 22
closings in 1989. Morover, during that period,
employment declined by almost 70,000 workers, or by
46 percent, and production fcll by 70 percent to 227
million pairs (valued at $4.1 billion). U.S. shoe
manufacturers have responded to the intense foreign
competition by closing and consolidating operations
for increascd efficiency. In addition, domestic
producers have moved into shoe and specialty retailing
while they import footwear parts and finished footwear,
often under their own brand names.

U.S. consumption of nonrubber footwear rose by
an average annual ratc of almost 5 percent during
1986-89, to $12.1 billion (table 8). The growth in the
total value of consumption during 1986-89 was
generated almost entirely by imports, whose valuc
share of the domestic market reached a record
71 percent during the period. In terms of volume,
however, apparent consumption of nonrubber footwear
declined during the period to 1.1 billion, or by
8 percent.  Per capita consumption also declined o
about 4.2 pairs from 4.5 pairs in 1988. After dropping
to a low of 3.3 pairs in 1980, per capita consumption
gradually increased to a high of 4.9 pairs in 1986
before turning down again.

Expenditures on new plant and equipment in the
nonrubber footwear industry avcraged $49.4 million
per year during 1983-87, ranging from a low of $41.9
million in 1986 to a high of $63.7 million in 1984.
These expenditures averaged about 1 percent of the
industry’s sales. A recent profile of 30 publicly held
U.S. shoe companies, including producers, importers
and retailers, indicated that increased sales of athletic
footwear produced overseas contributed significantly to
the ongoing improvement in the U.S. footwear
industry’s profitability in fiscal 1989. Overall footwear
sales climbed 19 percent and profits rose by a much
greater 43 percent. The industry’s return on sales
increased to 6.2 percent, compared with 5.1 percent in
the preceding year. This compares with the apparel
industry’s return on sales of 4.4 percent in 1988 and
4.7 percent in 1989.

Most of the manufacture of nonrubber footwecar
remains labor intensive, comprising essentially a
piecework and cut and assembly operation. The new
technology developed in the footwear industry
encompasses entire production systems rather than just
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individual machines. These systems incorporate
computers and microprocessors and combine several
operations into one. Through the use of video
monitors, die-cutting or waterjet-cutting machines can
now automatically cut an irregular patterned and
uniform product, such as leather. The new cutting
technology, combined with Computer-Aided Design
(CAD) technology, assures accurate cutting with the
most efficient yields. Although new technologies have
been developed to improve manufacturing efficiency,
cost considerations have limited their application by
the U.S. industry mostly to the larger firms.

The most significant factor influencing the
competitive position of U.S. and foreign producers is
labor costs, which, along with raw material costs,
represent the bulk of manufacturing costs. Labor costs
account for a litde over S50 percent of the U.S.
industry’s total manufacturing costs. Hourly
compensation costs for production workers in the U.S.
nonrubber footwear industry in 1989 averaged $8.54
per hour, which were substantially higher than the
average hourly wage of these workers in the major
supplying countries. Production workers in Taiwan
earned $2.71 an hour; in South Korea, $2.52; in Brazil,
$1.7224; and in China, less than $1.00. In Europe, the
hourly compensation costs for footwear workers in
1989 averaged $9.94 in Italy and an estimated $6.80 in
Spain.25 However, lower productivity in the foreign
industries partially offsets their labor-cost advantage.
Most nations, especially in the Far East and South
America, do not have the cost of certain mandatory
regulations (e.g., those issued by the Environmental
Protection Agency and the U.S. Occupational Safety
and Health Administration) present in the United
States.

Rubber footwear

The U.S. rubber footwear industry, located
primarily in the Northeast and the South, consisted of
66 establishments in 1987. During 1984-89, the
industry’s employment ranged from a high of 16,400
employees in 1984 to a low of 13,000 in 1985. In 1989
there were 11,000 employees in this segment of the
footwear industry. Approximately 40 of the
establishments produced fabric-upper footwear and the
remainder, protective footwear. In terms of volume,
fabric-upper footwear accounted for 82 percent of the
industry’s output in 1989, with more than one-half of
that coming from six producers. The fabric-upper
footwear segment is dominated by producers of
brand-name joggers and other athletic footwear.

U.S. shipments of rubber footwear, in terms of
quantity, increased from 70.1 million pairs in 1986 to
95.7 million pairs in 1989, or by 37 percent. This
substantial increase reflected the continued popularity
in canvas athletic and casual shoes, the major part of
the U.S. rubber footwear market. Nevertheless, by
1989 imports had captured over 70 percent of this

2 Represents hourly compensation in all manufacturing.
2 Jtaly and Spain are other important competitors of the U.S.
industry.

22

market segment. As a result of growing import
competition, U.S. manufacturers of rubber footwear,
like producers of nonrubber footwear, have either gone
out of business, modified production processes to
reduce costs, targeted selected market niches, or have
become importers and distributors. U.S. producers of
certain athletic shoes, in particular, have increasingly
tummed to offshore operations for footwear parts and
finished footwear.

U.S. consumption of rubber footwear reached a
record $1.3 billion in 1989, with fabric-upper footwear
accounting for nearly 85 percent of the total and
protective footwear accounting for the rest (tables 9
and 10 ). Rubber footwear sales, after continuing the
downward trend prevailing during the early 1980s,
began to recover in 1986, when consumption rose by
14 percent. And, between 1987 and 1989, they
increased by another 40 percent. This turnaround is
primarily attributable to a renewed popularity in
lightweight, inexpensive canvas athletic and casual
shoes, replacing the costlier leather footwear such as
garment-leather aerobic shoes. Domestic producers
benefited greatly from the change, because their
shipments of fabric-upper shoes (in terms of volume)
during this period increased by 36 percent.

Expenditures on new plant and equipment in the
industry averaged $12 million per year during
1983-87, ranging from $6.3 million in 1986 to
$23 million in 1984. In 1987 these expenditures,
which were $9.7 million, averaged about 1 percent of
the industry’s sales. The rubber footwear industry’s net
profit as a percentage of sales in 1989 was 6.0 percent
compared to 9.3 percent in 1985.

As in the production of nonrubber footwear, labor
costs play a key role in determining the competitive
advantage of world producers of rubber footwear.
Hourly compensation costs for production workers in
the U.S. rubber footwear industry in 1989 were $8.87
per worker. Hourly compensation costs of the major
foreign suppliers were considerably lower and largely
offset their lower productivity. Workers in South
Korea earned $2.63 an hour; in Taiwan, $2.71; and in
China, less than $1.00.

The Industry in China

In the second quarter of 1990, China supplanted
Taiwan as the top volume supplier of footwear to the
United States. The entry of China into the world
footwear markets has been one of the main features of
the industry in the 1980s. China’s major competitive
advantages in world markets result from low
manufacturing costs based on low costs for labor,
certain materials, and energy.

By Western standards, the size of the Chinese
leather and leathergoods industries is immense.
Reportedly these industries consist of over 600
tanneries employing 140,000 people; 200 leathergoods
companies with 80,000 employees; and 1,700 shoe
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Table 9

Canvas fabric upper footweer: U.S. imports, total and from Chins,! U.S. producers’ shipments, and U.S. apparent consumption, 1986-89, January-September 1989, and
Janusry-September 1990

Jan.-Sept.—
Item 1966 1987 1988 1989 1989 1990
Value (million dollars)
Total US. imports .. ..... ... 3188 446.6 5927 7438 562.3 7254
US. imports from China ............ ... . ... ... .. il 413 60.9 1215 193.1 147.7 200.7
U.S. producers’ shipments .....................cccooiemiiieenaioni. 3258 3170 414.4 2365.4 2203.5 22726
U.S. apparent CONSUMPHON . ... .........c..ueeroneanannamannnnanennns 644.6 763.6 1,007.1 21,109.2 27658 2998.0
Percent

Ratio of—
Impons from China to total
T ports| ......................... P 13 14 20 26 26 28

otal imports to apparent

CONSUMPUION . . ..ottt ittt ittt eaeee e 49 58 59 67 73 73
Imports from China to

apparent CONSUMPHON . . ... ..ottt ittt eaeeannenn 6 8 12 17 19 20

1 Imports are imports for consumption based on landed duty—paid value, which includes the cost of the goods plus freight, insurance, and duties paid.
2 Preliminary.
Note.—Data does not include exports, which represented 4 percent of U.S. shipments in 1989.

Source: Compiled by the U.S. International Trade Commission from official statistics of the U.S. Department of Commerce.




Table 10

® w':c"t‘lg l::’l\gnr: U.S. imports, total and from China,! U.S. producers’ shipments, and U.S. apparent consumption, 1986-89, January-September 1989, and January-

Jan.-Sept.—
Item 1986 1987 1968 1989 1989 1990
Value (million dollars)
Total U.S. iMPOrts ... ...ttt e 76.4 68.0 739 66.5 49.7 53.1
US. imports from China .......... ... ... ... ..o i 20 24 6.7 94 6.8 103
US. producers’ shipments ................. ... ... ...l 114.0 116.6 1440 21435 295.3 2126.3
U.S. apparent CoNSUMPHON . ... ...........c.vurenrenenreneanneeneennn. 190.4 1846 187.9 22100 2145.0 2179.4
Percent

Ratio of—
Imports from China to total

HMIPOMS . .\ttt ettt et e et ettt et e e e e e e 3 4 9 14 14 19
Total imports to apparent

CONSUMPHION . . ..ottt ittt ettt ie et ae e e e 40 37 39 32 34 30
Imports from China to

apparent CONSUMPUON . .. .. .........utuuinirrnnoeennneeennenneeennnns 1 1 4 4 5 6

;Impons are imports for consumption based on landed duty—paid value, which includes the cost of the goods plus freight, insurance, and duties paid.
Preliminary.

Note.—Data does not include exports, which represented 4 percent of U.S. shipments in 1989.
Source: Compiled by the U.S. International Trade Commission from official statistics of the U.S. Department of Commerce.




manufacturers with 3 million employees.2® A total of
over 5 million workers depend on these industries.

The footwear industry in China produces over 200
million pairs of leather footwear and over 1 billion
pairs of canvas fabric upper footwear. The intention of
industry planners is to double the output of lcather
footwear over a S-year period from 1986 to 1990. This
plan calling for a huge investment is currently
attracting the attention of material and machinery
companies from all over the world.2’

China’s shoe production is influenced by the
proximity of such competitors as Hong Kong and
Taiwan, who are already involved in footwear
production, and who have become involved in joint
ventures with the Chinese. Much of China’s footwear
production is located around Beijing, Shanghai,
Tianjin, and Suanghou. It is reported that over 80
companies have an output of over one million pairs
each.  Access to workshops and factories in
Guangdong has also enabled many Hong Kong traders
to compete with manufacturers in South Korea,
Taiwan, and the Philippines.

China has shown rapid progress in its footwear
industry in recent years. However, it still faces a
number of major problems. It is reported that there are
limited domestic raw materials, transportation
problems, a large but relatively inexperienced labor
force, and minimal understanding of production costs.
Also, a drawback for most Chinese footwear producers
is the lack of access to international market and design
trends.  China’s selection of shoes is mainly
conservative and stylistically outdated. The generally
low level of technology and skill of workers in many of
their shoe production lines has resulted in poor
workmanship. Leather shoes produced in Shanghai
usually are the best made and are comparable to those
produced in Taiwan and South Korea. China
reportedly imports 90 percent of its raw materials.
Chinese and U.S. companies already are starting to set
up chemical plants and tanneries in China.

The rapid development in China’s shoe industry
has been attributed in part to the technical and expern
assistance given by Taiwan, Hong Kong and, more
recently, Japan. The rapid pace of development is also
atributed to governmental measures to help the
footwear industry, since it is an important source of
foreign currency. China has designated its textile and
apparel industries, including footwear, as an “important
industry” under the seventh 5-year (1986-90) plan to
provide employment opportunities and generate foreign
exchange for developmental products. In addition, the
Ministry of Light Industry in China has plans to invest
$200 million to renovate and modernize a number of
tanneries and shoe factories. The Government hopes
that such investments will lead to the introduction of an
up-to-date leather technology for improved leather
finishing. This is a requirement that must be met if
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Chinese shoe manufacturers are to be able to produce
better quality leather footwear for the Western markets.

The materials and machinery industrics supplying
China’s footwcar industry are also in need of
modemization and expansion. Recportedly, China has
17 shoe machinery companies that can supply around
50 types of machines. To be sclf-sufficicnt, China
needs some 200 machine types. At present, the
Chinese footwear industry relics on imported
machinery, primarily from Italy and West Germany.

It is rcported that the Government has allowed
workers incentives in some footwear factories to
increase productivity and efficiency. In addition, the
Government has set up special economic zones (SEZs)
in the east coast region where the footwear center is
located. Imports are allowed duty-free entry into the
SEZs if they are used to make products for export.

U.S. Imports from China and Other Sources

Nonrubber footwear

U.S. imports of nonrubber footwear are provided
for under Chapter 64 of the Harmonized Tariff
Schedule of the United States (HTS). The currcent
column 1-general rates of duty for the subject products
range from frce to 20 percent ad valorem, and the
column 2 rates range from 10 to 35 percent ad
valorem. Imported nonrubber footwear is neither
cligible for duty-frec trcatment under the Generalized
System of Preferences (GSP) nor afforded preferential
duty rates if imported from the lcast developed
developing countries. U.S. rates of duty on nonrubber
footwear were not reduced during the Tokyo round.
Articles of nonrubber footwear are not included for
preferential duty treatment in either the United
States-Israel free trade area agreement (FTA) or the
United States-Canada FTA.

Table 11 shows the evolution of U.S. imports of
nonrubber footwear by primary sources, in quantity
and value, and changes in the average unit value of
imports. U.S. imports of nonrubber footwear in 1989
totaled 860 million pairs, valued at $8.4 billion,
representing a S-percent decline in volume and a
2-percent drop in value from the previous year’s levels.
This marked the third consecutive year that the volume
of imports of nonrubber footwear had declined. During
January-September 1990, however, imports showed
some recovery with a S5-percent gain over the
corresponding period of 1989.

In 1988, U.S. imports of nonrubber footwear from
Taiwan, which was then the leading supplier, began to
decline in both quantity and value, and in 1989,
imports from South Korea also fell. Meanwhile,
shipments of the lower-priced footwear from China and
imports from several other Asian sources grew rapidly.
From 1986 to 1989, imports from Taiwan fell by
40 percent to 262 million pairs, valued at $2.0 billion,
and those from South Korea dropped by 5 percent to
173 million pairs, valued at $2.2 billion. The quantity
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Table 11

Nonrubber footwear: U.S. imports for consumption, by principal sources, 1985-89, January-September 1989, and January-September 1990 '

Jan.-Sept.—

Source 1985 1986 1987 1988 1989 1989 1990
Quantity (1,000 pairs)
SouthKorea ............c..ciiiiiiiii i, 137,150 182,380 191,836 192,244 172,811 131,410 127,192
TaIWAN . .. 372,470 436,931 427,044 345,986 262,131 208,797 136,422
Brazil . ... .. 113,198 113,393 108,240 112,860 112,834 86,723 83,385
Maly ... 74,715 943 47,73 44,467 41,747 31,667 37,374
ChINA .. 20,801 26,813 47,314 85,645 143,549 102,552 192,949
T 111 A APPSR 39,808 155 28,222 23,005 22,616 16,411 15,934
ailand ... ... 4,937 6,850 7,766 15514 20,623 14,912 22,046
HongKong ... .. ...ttt 34,621 30,663 28,602 23,428 16,816 12,492 10,705
INONESIA .. ... .ottt e e YA 134 3,461 12,060 7,302 23519
ICD . o i 3,524 3,942 7,080 8,792 9,271 6,979 6,845
Allother . . .. .. 41,419 40,633 50,826 47,687 45,963 34,766 33,943
Total . .. 842,703 940,774 937,716 903,089 860,421 654,011 690,314
Value (million dollars)’
SoUth KO ... ...\ttt 1,137 1,567 1,803 2,349 2,185 1,634 1,898
JAIWAN . .. e e et 1,940 2,307 2,655 2,535 2,042 1,591 1,174
Brazil . ...... .. e 1,021 947 1,060 1,095 1,158 868 913
Maly ..o 1, 1,031 959 935 920 686 833
ChINA ..ot 42 54 115 288 638 443 1,019
T 1 4 483 470 434 409 386 279 301
ailand ... .. 22 38 46 114 183 129 214
HongKong . ... ..o 103 120 142 161 128 95 85
Indonesia .. ............ i e e e e 1 1 1 25 92 56 187
30+ Y 38 39 66 80 83 62 63
AOther . . .. e 483 491 550 658 701 446 479
Total ... e 6,276 7,065 7,831 8,569 8,433 6,289 7,166
Average unit value (per pair)
SoUthKOrea .............ciuiiieee i iiaaneenns 8.29 8.59 9.40 12.22 12.65 12.44 4.92
TaIWAN . .. e 521 5.28 6.22 7.33 7.79 7.62 8.60
Brazil . ... e 9.02 8.35 9.79 9.70 10.26 10.00 10.95
Maly ... 13.46 15.88 20.10 21.02 22.03 21.66 22.29
CRINA ... e 203 2.03 243 3.37 4.45 4.32 5.28
T 1T ANt 12.12 13.76 15.38 17.76 17.05 17.01 18.92
ailanNd ... e 443 5.61 5.90 7.36 8.87 8.63 9.73
HongKong .......... ..ot AU 2.97 3.91 4.98 6.87 7.61 7.61 7.97
INAONESIA .. ..ot e 8.25 14.84 9.13 7.34 7.66 7.63 7.96
MOXICO ..ottt e 10.92 9.80 9.28 9.05 . 9.00 8.90 9.27
AOIhBr . . e 11.66 12.09 10.83 13.79 15.24 12.82 14.13
AVEIage .. ...t e 7.45 7.51 8.35 9.49 9.80 9.62 10.38 -

1 Represents the landed duty—paid value, which includes the cost of the goods plus freight, insurance, and duties paid.

Note.—Because of rounding, figures may not add to the totals shown.

Source: Compiled from official statistics of the U.S. Department of Commerce.



of imports from these two sources continued to decline
during January-September 1990, when imports from
Taiwan fell by another 35 percent to 136 million pairs
($1.2 billion), and those from South Korea fell by
3 percent to 127 million pairs ($1.9 billion).
Nevertheless, South Korea and Taiwan remain the two
principal suppliers in terms of value. From 1985 to the
first 9 months of 1990, the average unit value of
nonrubber footwear from Korea increased by
80 percent to $14.92 per pair; Taiwan’s average unit
value increased by 65 percent to $8.60. In recent
years, Taiwan has concentrated on upgrading its
footwear and is currently a supplier of relatively
inexpensive to medium-priced footwear. South Korea
largely markets branded athletic shoes.

During 1986-89, imports from the European
Community (EC), whose member states together
constitute the third largest source of imports in terms of
value, declined by 35 percent to 70 million pairs,
valued at $1.4 billion. This trend reversed in the first 9
months of 1990 when imports increased by 10 percent
over those during the corresponding period of 1989, to
59 million pairs ($1.3 billion). Imports from Brazil
were generally stable during 1985-89, totaling 113
million pairs, valued at almost $1.2 billion in 1989.
Brazil, Italy, and Spain have been losing market shares
in recent years; all three supply moderate to higher
priced, brand-name leather footwear, especially for
women.

During 1985-89, imports from China showed the
greatest percentage growth among the major suppliers,
and, in January-September 1990, China became the
leading supplier to the U.S. market, supplying
28 percent of the total volume. Imports from China
grew from 21 million pairs in 1985, valued at $42
million, to 144 million pairs in 1989, valued at $638
million. This represented an average annual growth
rate of 62 percent. The trend continued in
January-September 1990, as Chinese shipments
increased by another 88 percent over the same period
in 1989 to 193 million pairs ($1.0 billion). The
Chinese products consist mostly of low-cost fabric or
plastic casual shoes for women. Aside from China,
whose export potential to the U.S. market is
considerable, other newly emerging or rapidly growing
suppliers include Thailand and Indonesia.

Rubber footwear

U.S. imports of rubber footwear are classified
under Chapter 64 of the HTS with column 1, or
most-favored-nation (MFN), rates of duty that ranged
from 8 percent ad valorem to 90 cents per pair plus
37.5 percent ad valorem. The only imported rubber
footwear eligible for duty-free treatment under the GSP
and the CBERA are thonged sandals called zoris (HTS
item 6402.20).

Imports of rubber footwear more than doubled
during 1985-89, from $383 million to $810 million.
Rubber footwear accounts for only about 10 percent of
the total value of U.S. footwear imports; the remainder
consists of nonrubber footwear. Rubber footwear
imports, unlike those of nonrubber footwear, are

concentrated among a relatively small number of
suppliers. The major suppliers in 1989 were China,
South Korea, Taiwan, and Mexico, which together
accounted for 90 percent of the total volume of
imports. Imports from China have increased very
rapidly in recent years, and in 1989 such shipments had
increased by almost threefold over their 1986 level to
97 million pairs ($202 million), and accounted for half
of the total volume of imports in this category. By
1988, China had become the major U.S. source for
rubber footwear.

The overall level of rubber footwear imports is
largely influenced by changes in demand for
fabric-upper footwear, which accounted for over
90 percent of such imports during 1985-89 (table 12).
Imports of canvas fabric-upper footwear more than
doubled from 1985 to 1989, reaching 190 million pairs,
valued at $744 million. Imports continued their climb
during January-September 1990, when shipments
totaled 162 million pairs ($725 million), representing a
10-percent gain over the corresponding period in 1989.
Shipments from China, rose from 15 million pairs ($28
million) in 1985 to 95 million pairs ($193 million) in
1989, or by over 500 percent. China’s shipments in
this category consisted of very inexpensive canvas
casual shoes and slippers, with an average unit value of
$2.09 per pair in the first 9 months of 1990. Imports of
fabric-upper footwear from Taiwan consisted mostly of
moderate priced fabric casual shoes. Mexico's
shipments consisted mostly of low-valued casual shoes
and slippers, while South Korea supplied mostly
athletic shoes.

Imports of protective footwear decreased annually
from 1985 to 1989, falling to 8.2 million pairs, valued
at $67 million (table 13). South Korea traditionally has
been the major source of this footwear, accounting for
40 percent or more of the value of these imports
during the period. However, shipments from South
Korea declined each year during 1985-89, falling from
8.7 million pairs ($69 million) to 2.5 million pairs ($27
million). China’s shipments of protective footwear,
however, have grown steadily, increasing from 295,000
pairs, valued at $1.7 million, to 1.5 million pairs,
valued at $9.4 million, in 1989. China’s shipments -
continued to climb during January-September 1990,
reaching 1.7 million pairs, valued at $10.3 million.

Imports of zoris, valued at $0.45 per pair, totaled
22 million pairs, valued at $10 million, in 1989. China
displaced Taiwan and Hong Kong as the major
suppliers in 1987, when it accounted for 57 percent of
such imports in terms of quantity; in 1989 China
accounted for 61 percent. Zoris are not produced in the
United States.

The U.S. Market

Channels of distribution

The major channels of distribution for domestically
produced footwear consist of producers selling directly

. through their own sales force to retailers and, to a

lesser extent, selling through their own retail outlets or
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Table 12

Canvas fabric upper footwear: U.S. Imports for consumption, by principal sources, 1985-89, January-September 1989, and January-September 1990

Jan.-Sept.—
Source 1985 1986 1987 1988 1989 1989 1990
Quantity (1,000 pairs)
SoUthKOrea ...........viiiiiiiie it eiiia i 17,872 19,468 33,578 40,378 33,841 25,414 26,105
ChiNa ... e 5 24,256 32,245 62,362 95,252 73,227 95,869
TaIWAN . ... e 21,234 20,780 18,794 15,274 20,619 16,715 14,253
MBXICO ... ittt e , 23,671 24,062 25474 23,883 18,903 13,492
Hon?al(ong ............................................ 4,937 4,951 3,367 5311 7,730 5,994 3,423
Thailand . ......... ... 762 561 1,269 ,808 3,836 3,200 964
OPIN . ..ot e e 804 1,241 933 752 1,073 902 685
BalY ... e 343 240 140 130 257 210 138
L2071~ 7T PP 265 197 154 145 197 185 55
Srilanka. . ... ... 450 710 1,101 1.196 529 460 558
AlOther . ... ... e 3,496 3,045 3,883 2,887 2,859 2,066 2,780
Total .. ... e 84,760 99,120 119,526 157,657 190,076 147,276 162,322
Value (1,000 dollars)!
SouthKorea ................ciiiniiiiiiiiiiiiinininnnn. 96,643 105,798 204,023 283,970 285,159 204,826 294,614
[0 4 P 28,025 41,294 60,949 121,523 193,061 147,665 200,681
BIWEI . .. et 84,439 85,707 92,980 85,696 142,809 112,298 134,008
MBXICO . ...ttt e e e 38,329 43177 45,255 49,252 56,178 44,209 38,270
HongKong ............ciiiiiiiiiiiiiiinneiininiinannnn,s 9,853 10,554 8,251 11,631 17,110 12,652 9,543
Thmnd .............................................. 1,271 1,111 3,896 13,007 16,028 13,583 24,181
SPBIN . ...t e 2,503 4,973 4,235 4,110 6,006 4979 4,529
Ay ..o e e 3,326 3,265 3,352 3,195 5,010 3, 3,108
FraNOB ... ... ittt ittt 3672 3,827 2,575 1,828 4,386 3,871 1,052
Srilanka...... ... ... ..t 2,162 3,438 5,196 5,883 2,599 2, 2814
AHOther . . ... e 17,856 15,697 15,930 12,611 15,432 12,151 12,574
Total ... e e 288,079 318,841 446,642 592,706 743,778 562,294 725,374
Average unit value (per pair)
SoUthKOMBa ............00iiiiiiiiitiieiiinerniannanann 5.41 '8.43 6.08 7.03 8.43 8.06 11.29
ChiNA ... . e 1.81 1.70 1.89 1.95 203 2.02 209
TIWAN . ... 398 4.12 495 561 6.93 6.72 9.40
MBXICO .. ...ttt i et 2.01 1.82 1.88 1.93 235 234 284
Hon?aKong ............................................ 2.00 213 245 2.19 2.21 2.1 2.79
Thatland ... ... ... ... 1.67 1.98 3.07 3.42 4.18 4.24 4.87
PN . ... e e 3.11 4.01 454 5.46 5.60 5.52 6.61
Baly ... e 9.70 13.59 23.89 24.68 19.50 18.08 22.54
FraNO . ... it e 13.86 19.43 16.76 12.60 22.27 20.93 18.97
S LaNKa . ... e e e e 4.80 484 4.72 4.92 4.9 493 5.04
AllOther . ... e 51 5.16 4.10 446 5.40 5.88 4.52
AVEIage ... ...t e 3.40 322 3.74 3.76 3.91 3.82 4.47

1 Represents the landed duty—paid value, which includes the cost of the goods plus freight, insurance, and duties paid.

Note.—Because of rounding, figures may not add 1o the totals shown.

Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table 13
Protective footwear: U.S. imports for consumption, by principal sources, 198589, January-September 1989, and January-September 1990

Jan.-Sept.—
Source 1985 1986 1987 1988 1989 1989 1990
Quantity (1,000 pairs)
SouthKorea ................ciiiiiiiniiiiiiiii ... 8,743 6,142 5,475 4,248 2,524 1,990 2,018
China ... 295 398 590 1,276 1,453 1,07 1,661
TaIWaN ... e 2,621 2,615 1,901 1,243 1,485 1,234 826
Canada ... 96 90 335 453 828 490 843
Yugoslavia . ... 138 41 169 435 528 261 360
Baly .. 225 275 138 n 9 67 93
Malaysia . ........... .. 1 14 8 52 119 99 138
HongKong ....... ... ... . . ... .. 112 145 171 226 167 145 93
MeXICO ... .. 1 (") ( 116 179 155 60
UnitedKingdom ......... ... .. ... .. .. ... ... ... 129 114 9. 98 64 58 28
Allother . .. ... . 486 871 742 739 714 506 426
Total ... 12,847 10,705 9,622 8,957 8,157 6,076 6,546
Value (1,000 dollars)2
SouthKorea .................oiiuiiiiiiiiiiiaia... 68,681 47,664 44,750 41,999 26,916 20,885 21,897
ChiNa .. 1,743 1,993 2,424 6,721 9,390 6,777 10,313
TAWAN . .. e 14,847 14,594 9,438 9,240 9,113 8,320 2,488
Canada . ... 1,539 1,586 2,978 4,473 8,908 5,078 8,273
Yugoslavia ......... ... 520 143 672 2,122 2,718 1,375 2,125
aly .. 2,191 3,001 1,772 1,873 1,764 1,121 1,704
Malaysia .............. o 5 225 132 567 1,474 1,244 1,867
HongKong .......... ... .. ... i 506 443 476 1,174 859 765 535
MeXICO .. ... . 7 @ ® 359 803 671 230
UnitedKingdom .. ....... .. ... .. .. ... . it 1,877 2,18 1,509 1,640 766 700 577
Allother . ... . 2,891 4,551 3,881 3,743 3,783 2,714 3,123
Total . .. 94,807 76,387 68,032 73,91 66,494 49,650 53,132
Average unit value (per pair)
SouthKorea ............ ... .ottt 7.86 7.76 8.17 9.89 10.66 10.49 10.85
China ... 5.91 5.01 411 527 6.46 6.33 6.21
TaIWAN ... 5.66 5.58 497 7.43 6.14 6.75 3.01
Canada ...ttt e e 16.10 17.53 8.89 9.87 10.75 10.35 9.82
Yugoslavia . ....... ... ... 3.77 353 397 4.87 5.15 527 5.90
Raly .. 9.75 10.91 12.80 26.34 18.28 16.75 18.32
Malaysia . ..... ... 8.37 15.83 15.76 10.84 12.34 12.59 13.56
HongKong ......... ... .. 4.50 3.05 2.78 5.18 5.16 5.26 5.76
MEXICO ... e 12.37 1.70 5.05 3.10 4.49 4.34 3.83
UnitedKingdom ........ ... ... .. it 14.59 19.16 16.25 16.75 11.90 12.07 20.55
Allothers ... ... ... 595 523 5.23 5.06 5.30 536 7.33
AVErage ... ... ... 7.38 7.14 7.07 8.25 8.15 8.17 8.12

1 Less than 500 pairs.
2 Represents the landed duty—paid value, which includes the cost of the goods plus freight, insurance, and duties paid.
3 Less than $500.

Note.—Because of rounding, figures may not add to the totals shown.

Source: Compiled from official statistics of the U.S. Department of Commerce.




distributing through wholesalers (also known as
jobbers). Imported footwear is sold by foreign
manufacturers to U.S. importers, which in turn sell
directly or through wholesalers to U.S. retailers or
retail the footwear themselves. To an increasing
degree, retailers and U.S. producers are importing
directly.

Footwear is sold to individual consumers primarily
through independent shoe stores, department stores,
chain stores, and, to a lesser extent, through mail-order
houses and supermarkets. Independent shoe stores and
department stores sell predominantly, but not
exclusively, nationally branded footwear in the middle
and higher price ranges and provide full customer
service.

Conditions of competition

Demand for footwear, like most other apparel
products, is influenced by price, quality, and fashion.
As indicated earlier, the most significant factor
influencing the competitive position of U.S. and
foreign producers is labor costs. Because the
production of footwear is highly labor intensive,
low-labor-cost countries, such as China, have a
significant cost advantage over the United States.

The significant differences in labor costs have
forced a number of U.S. producers to import footwear
and footwear parts to remain competitive in the market.
The U.S. industry considers the adoption of new
technology essential to improve cost competitiveness
in manufacturing. Increased use of computers has
already helped to integrate design, management,
manufacturing, and marketing functions. In general,
U.S. producers have also developed market niches,
improved product quality, and emphasized nonprice
factors such as customer service and warehousing to
compete with imports. As a result of these factors,
along with the differences in manufacturing costs,
domestically made footwear differ significantly in unit
costs from imports. In 1989, domestic nonrubber
footwear averaged $18.01 per pair (wholesale),
compared with $8.64 per pair for imports (f.0.b. value);
domestic rubber footwear averaged $8.13 per pair
compared with $4.20 per pair for imports.

Industry sources believe that the long-term outlook
for the footwear manufacturing industry is only fair.
After 20 years of decline, U.S. production has
stabilized and is expected to increase gradually during
the next 5 years. The proliferation of
computer-assisted technologies in the United States
will help the footwear industry to improve quality and
speed of delivery, which may also help competition
against imported shoes of which the chief advantage is
lower prices. The use of such tools will obviate the
need to hire increasingly hard-to-find and expensive
U.S. workers.

The expansion of the Chinese footwear industry
has been dramatic, and, according to trade experts, the
potential in the industry is tremendous. The future of
the industry depends on the political situation within
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China itself. The country has experienced problems
associated with rapid growth, such as the lack of
materials and machinery. Moreover, there is a need for
hard currency. China will continue to offer
inducements to overseas companies, but problems are
likely to remain both for those seeking to export
know-how, components, or machinery, and for those
seeking to buy footwear.

Luggage (MSIC 316)

Description and Uses

The term “luggage” covers an extremely
heterogeneous group of articles, including travel goods,
such as trunks, hand trunks, lockers, valises, satchels,
suitcases, wardrobe cases, overnight bags, pullman
bags, gladstone bags, knapsacks, kitbags, haversacks,
dufflebags, and like articles designed to contain
clothing or other personal effects during travel. Also
included are briefcases, portfolios, schoolbags,
photographic equipment bags, golf bags, camera cases,
binocular cases, gun cases, occupational luggage
(physicians’ bags, sample cases, and so forth), and like
containers designed to be carried with the person.

Luggage is made from a variety of materials, the
most important of which include textiles, plastics, and
leather; less important materials include unspun fibrous
vegetable materials, wood, and metal. Previously, the
principal type of exterior material for traditional hand
luggage and many other types was plastics, often with a
cloth backing; now it is textiles, both for U.S.
production and imports. Textile materials predominate
especially in sports bags, such as backpacks,
knapsacks, and dufflebags. Leather is important only
for very expensive traditional luggage and for specialty
products, such as business cases.

In the trade, a broad distinction is made between
hard-side and soft-side luggage when speaking of
traditional hand luggage (suitcases and the like). The
former includes rigid, molded luggage and luggage
with an interior frame of wood or lightweight metal,
such as aluminum alloy. The latter includes luggage of
semisoft construction that has a wooden or metal frame
with expandable sides, as well as luggage with no
frame. Currently, soft-side luggage is by far the most
popular, although hard-side luggage has made a minor
resurgence in recent years.

A large number of substitutes for luggage exist.
Even paper bags, paper shopping bags, and cardboard
boxes can serve the same functions, and handbags are
close substitutes for tote bags.

Although most producers have attempted to
automate and introduce assembly-line techniques in the
fabrication of luggage, the production process is
essentially labor intensive compared with that of many
products and does not readily yield large economies of
scale; that is, costs per unit of luggage are not
significantly lowered with larger production runs. This
is particularly true of soft-side luggage, which requires
machine- or hand-cutting and a multitude of individual
hand operations, often including sewing, to piece the
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product together. In addition, the equipment used is of
relatively low technology and is readily available
throughout the world. The labor intensiveness of this
product helps explain the relative ease with which
production facilities can be established in both the U.S.
and foreign industries, much of the increase in U.S.
imports of luggage in recent years, and the shift in
imports among low-cost foreign sources in response (o
changing cost conditions. However, the production of
hard-side, molded luggage is considerably more capital
intensive than the production of soft-side luggage,
requiring relatively large amounts of capital to begin
operations.

The U.S. Industry

The number of establishments producing luggage
decreascd from 292 facilities in 1982 to 241 in 1987,
and is believed to have further decreased since then.
Total employment increased from 11,300 in 1985 to
11,700 in 1989. The 22 leading producers, each with
100 or more employees, accounted for 62 percent of
the total value of industry shipments in 1987. There is
almost no vertical integration in the industry.
Producers are located principally in the Northcast (New
York, New Jersey, and Pennsylvania), California,
Illinois, Colorado, and Florida.

Domestic producers manufacture little low-priced
luggage. They emphasize the production of
moderate-to-high priced bags. Thus, many producers
import luggage to offer a broader price and fashion line
of merchandise. Some have shifted entirely or almost
entirely to importing.

U.S. producers’ shipments of luggage decreased
from $626.9 million in 1985 to $567.0 million in 1986,
and they then increased to an estimated $911.5 million
in 1989 (table 14). It is believed that firms in the
luggage industry are operating at about 50 percent of
capacity.  Inventories as a percentage of U.S.
producers’ shipments decreased from 26.2 percent in
1985 10 18.9 percent in 1988.

The Industry in China

China has expanded its production of luggage in
recent years as part of its emphasis on the development
of labor-intensive light industries to increase export
eamings.

The exterior material giving the luggage its
essential character used in the manufacture of China’s
exports of luggage to the United States in 1989,
January-September 1989, and January-September
199028 is shown in the following tabulation (in
percent):

28 The period during which the United States has been under
the harmonized trade classification system.

January-September-
Material 1989 1989 1990
Textles ...... 55 54 59
Plastics ... ... 25 27 26
Leather ... ... 13 1" 10
Other........ 7 7 5

Of the luggage made of textile materials, that of
manmade fibers accounted for about 80 percent of U.S.
imports of luggage from China during these periods,
and that of cotton accounted for about 15 percent.

Although Chinese luggage continued to be offered
and sold for export to the United States by a number of
branches of the China National Light Industrial
Products Import & Export Corp., particularly in
Shanghai, and by other official Government trading
organizations, industry sources indicate that most of
U.S. imports of luggage from China came from a
concentration of factories in the Shenzhen Special
Economic Zone (SEZ) in Guangdong Province.2®
There are many small factories, and most are joint
ventures with entrepreneurs from Hong Kong and some
from Taiwan, Another small but growing
concentration of factories is located in Fujien Province
across the strait from Taiwan and consists mostly of
joint ventures with entreprencurs from Taiwan. The
recent loosening of political restrictions, industry
sources report, have allowed Taiwan partners to invest
in this province where, in addition to being close to
Taiwan, the same dialect of Chinese is spoken, making
business easier than in Guangdong Province where the
Cantonese dialect is spoken. Also, many Taiwan
nationals are believed to have relatives in Fujien. The
joint venture partners in both areas of concentration are
responsible for providing the raw materials that require
sophisticated manufacturing. Less expensive plastic
parts and articles like thread come from China. The
Hong Kong partners obtain most of their materials
from Taiwan and, to a lesser extent, from South Korea
because Hong Kong has only small supplies of those
needed. The Chinese supply the factory buildings and
labor. Low-cost labor is the essential element supplied
by China. Although industry sources belicve that labor
rates are much lower than in Taiwan, the principal
supplier of U.S. luggage imports, they also report that
wages in Guangdong Province are being driven up by
competition from many other industrics. Styling is
supplied by either the U.S. importer or the joint venture
partner. Quality control is generally carried out by the
joint venture partner, often in conjunction with the
importer.

Industry sources report that, because of China’s
poor railway and highway systems, the concentrations
are near sources of ocean transportation. It appears,

2 To auract foreign investment, China offers joint
foreign-Chinese equity ventures and wholly forcign-owned
enterprises locating in the SEZs exemptions from impont duties,
reduced taxes, and other preferential treatment. Shenzhen is the
largest SEZ in Guangdong Province.
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they report, that those investors in Fujien Province are
willing to assume extra costs of transportation now in
hopes that a further loosening of political restrictions
will lead to direct access between this province and
_ Taiwan, as is now the casc between Guangdong and
Hong Kong. Currently, they can get from Taiwan to
Fujien only indirectly through Hong Kong and
Singapore,

U.S. Imports from China and Other Sources

U.S. imports of luggage are classificd for tariff
purposes in subheadings 4202.11.00-4202.19.00,
4202.91.00-4202.99.00, 4602.10.21, 4602.10.22,
4602.10.25, and 4602.10.2940 of the Harmonized
Taniff Schedule of the United States (HTS), depending
upon the principal material that covers the luggage and
gives it its “essential character.”30  Prior to the
implementation of the HTS, luggage was classified on
the basis of the component material of chief value.
Thus leather luggage would have normally been
considered to be in chief value of leather. However,
luggage made of leather, textiles, and plastics could
have beecn in chief value of any one of these materials,
depending upon which one individually had the
greatest (chief) value. The HTS adopted an entirely
new classification system in which what might have
been a chief value leather bag might become a textile
or plastic bag because the principal exterior material
covering the bag is a textile or plastic. Thus, the
estimated statistics for individual tariff lines prior to
1989 are of limited use, but the aggregate data for all
luggage is fairly accurate. Changes in the popularity of
materials and in their prices cause shifts in import
levels among the tariff classifications. The column
1-general, or MFN, rates of duty ranged from 5.3
percent to 20.0 percent ad valorem in 1990. The
special rates of duty applicable to luggage imports
from Canada ranged from 3.1 percent to 16.0 percent
ad valorem in 1990. All luggage imports from Isracl
entered free of duty.

With regard to traditional-type luggage, the major
share of importing is done by importers, including
some U.S. manufacturers, who sell directly to retail
outlets. Direct importing by retailers is also important
for this type of luggage. A certain amount of
importing is done by firms that manufacture products
like computers and cameras and sell a bag or case with
the product.

On a landed duty-paid basis, total U.S. imports of
luggage increased irregularly from $791.1 million in
1985 to $1.2 billion in 1989 (table 15). Overall, the
growth in imports amounted to a 56-percent increase
during the period, at an average annual rate of increase
of 11.7 percent. During January-September 1990,
imports increased by 15 percent compared with the
corresponding period of 1989, from $888.4 million to
$1.0 billion. This latter figure nearly equaled U.S.

30 Golf bags of leather are classified as luggage in the tariff
schedules, but are excluded from MSIC 316. Thus, imponts
entering the United States under HTS subheading 4202.91.0010
are not included in this report.

imports of luggage for the entire year in both 1987 and
1988. As a share of total U.S. imports of luggage in
1989 and 1990, luggage of textiles accounted for about
two-thirds, plastics for about one-fifth, and lcathcr for
about one-seventh.

Although Taiwan’s share of the total value of
imports decreased from 48 percent in 1985 to 36
percent in 1989, it rcmaincd the largest exporter of
luggage to the U.S. market. Its share further croded
from 36 percent during January-September 1989 to 30
percent during the first three quarters of 1990. Over
the 1985-89 period, such imports from Taiwan
increased irregularly from $380.2 million to $443.6
million, having peaked at $462.9 million in 1987, an
overall increase of only 17 percent. U.S. imports of
luggage from Taiwan decreased from $321.2 million
during January-September 1989 1o $307.5 million
during January-September 1990. This crosion of
market share is attributable to a number of factors.
Industry sources report that wage ratcs have risen in
Taiwan and that the exchange rate of the New Taiwan
dollar against the U.S. dollar has been unfavorable for
several years, causing U.S. importers to scck lower cost
suppliers, such as China and Thailand. In addition,
such sources report that when quotas were originally
placed on luggage of textile materials in 1984, U.S.
importers began to look for other sources of supply
because the quotas were having a notable effect on

~ imports of such luggage from Taiwan. Quotas now

apply to all textile fiber luggage from Taiwan and
South Korea and to both cotton and manmade fiber
luggage from China.3! U.S. imports of cotton and
manmade fiber luggage from Thailand were subject to
quotas until 1989, but a bilateral agreement with
Thailand was allowed to lapse during that year, despitc
the rapid growth of such luggage.

U.S. imports of luggage from China cxpanded
without interruption and much more rapidly than total
imports, jumping from $69.9 million in 1985 to $249.2

31 These quotas were im under the Multifiber
Amangement. According to the U.S. Department of Commerce
publication, S of Currens Agreements, Taiwan had a
combined quota for luggage of any textile material of 41 million
kilograms for calendar year 1990. South Korea had a combined
?uou for luggage of any textile material of 15,439,545 kilograms
or calendar year 1990. China had separate calendar-year quotas
of 2,500,428 kilograms for luggage of cotton and of 12,755,743
kilograms for luggage of manmade fibers, both of which were
subsequently in . The quota for cotton luggage was first
increased to 2,625,449 kilograms and then to 2,700,462
kilograms, and that for manmade fiber luggage was increased to
13,648,645 kilograms. Recently, 1991 calendar-year quotas for
China were announced in which 2,625,449 kilograms were
allocated for luggage of cotton and 13,265,973 kilograms for
luggage of manmade fibers, both below the levels in effect as a
result of increased allocations for 1990. A publication of the U.S.
Department of Commerce, Office of Textiles and Apparel,
Performance Report, showed that China’s allocations had been
84.82 percent filled on cotton luggage and 78.68 percent filled on
manmade fiber luggage as of the end of August. This
undoubtedly led to higher allocations in November (the cotton
allocation had already been raised by August). Industry sources
believe that China will still have its exports of luggage
embargoed at the end of 1990. In contrast, South Korea had filled
only 52.81 percent of its quota by the end of August and Taiwan
had filled only 45.97 percent of its quota.
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Table 15
Luggege: U.S. imports for consumption, by principsl sources, 1985-89, January-September 1989, and January-September 1990

Jan.-Sept.—
Source 1985 1986 1987 1968 1989 1989 1990
Value (1,000 dozen)
TAIWAN . ..o e 380,214 406,758 462,856 395,849 443,554 321,189 307,531
ChiNA ... e 69,887 79,458 131,981 176,561 249,236 180,951 295,672
SouthKorea ..............c.ccuiuiiiinrineeeenennnnn. 174,324 198,326 232,698 226,638 241,540 177,690 177,496
Thailand . ....... ... ... e 955 3,334 31,770 46,082 59,311 38,290 59,612
MeXICO ...t e 21,492 22,741 25,888 28,778 41,424 31,369 28,342
Philippines ................. .0ttt 5,482 10,779 19,278 19,286 34,702 23,325 29,993
HongKong ......... ... oot 43,703 36,296 33,929 28,412 28,407 20,845 17,571
Maly ................. P 16,005 20,446 18,465 17,325 24,208 18,402 19,897
FranoB .. ...t 8,460 15,729 17,706 24,098 15,672 10,695 11,620
Colombia......... . ... 3,083 4,313 7,580 8,785 13,839 8,671 11,477
Allother . ... ... .. 67,479 79,715 92,101 81,955 80,462 56,948 62,542
Total ... i 791,085 877,894 1,074,252 1,053,770 1,232,354 888,375 1,021,753
Share of value (percent)

48 46 43 38 36 36 30
9 9 12 17 20 20 29
508 3 g : g i
6
:; g 2 3 3 4 3
1 1 2 2 3 3 3
6 4 3 3 2 2 2
2 2 2 2 2 2 2
(11 (‘2 ? ? } 1 1
1 1
3 3 9 8 7 6 6
100 100 100 10 100 100 100

1 Less than 0.5 percent.

N:r&—eocaus': of rounding, figures may not add to the totals shown. Imports are based on landed duty—paid value, which includes the cost of the goods plus freight, insurance,
a ties paid.

Source: Compiled from official statistics of the U.S. Department of Commerce.



million in 1989, an increase of 257 percent or an
average annual rate of growth of 37.4 percent. They
continued to increase, rising from $181.0 million
during January-September 1989 to $295.7 million
during the corresponding period of 1990, an increase of
63 percent. China experienced an uninterrupted
increase in its share of total U.S. imports, from 9
percent in 1985 and 1986 to 29 percent during
January-September 1990, up from 20 percent during
the corresponding period of 1989. Of the total $133.4
million increase in U.S. imports of luggage from the
first three quarters of 1989 to the first three quarters of
1990, China accounted for $114.7 million, or 86
percent. Two-thirds of this increase in China’s imports
was luggage of textile materials. (See the above
tabulation for information on U.S. imports of luggage
from China in 1989 and 1990 by type of material.)

The other major supplier during this period was
Korea, registering about 20 percent of total U.S.
imports of luggage. However, it also registered both an
absolute and share decrease during the
January-September 1990 period compared with the
corresponding period of 1989. On the other hand,
Thailand is a supplier that bears watching. Its
shipments of luggage to the U.S. market increased
from only $955,000 in 1985 to $59.3 million in 1989,
and its share of the market increased from less than 0.5
percent to 5 percent of total imports. Imports from
Thailand further increased from $38.3 million during
the first three quarters of 1989 to $59.6 million during
the first three quarters of 1990, or by 56 percent.
During 1989 and 1990, 76 to 80 percent of these
imports from Thailand were of textile materials. From
January-September 1989 to January-September 1990,
luggage of textile materials from Thailand increased by
45 percent in value. Over the same period, the share of
luggage of leather from Thailand grew from 10 percent
to 20 percent, which amounted to a 208-percent
increase in value.

The U.S. Market

Apparent U.S. consumption of luggage (based on a
valuation that includes freight, insurance, and import
duties) increased from $1,396.0 million in 1985 to an
estimated $2,079.7 million in 1989 (table 14). The
share of the luggage market supplied by imports
increased from 57 percent in 1985 to an estimated 59
percent in 1989, having peaked at 62 percent in 1986.
The share of market supplied by China increased from
5 percent in 1985 to an estimated 12 percent in 1989.

In a broad sense, travel for business or pleasure,
the modes of travel, and the levels of business, sports,
and recreational activity all influence the level of
demand for luggage. One of the basic forces affecting
the demand for luggage is disposable personal per
capita income. This conclusion is supported by the
close correlation between the level of luggage sales and
cyclical changes in the economy as reflected in the
gross national product and overall employment
conditions. Luggage does not sell well when less funds
are available for travel, either for business or pleasure

or for sports or recreation. In general, people purchase
luggage for a specific purpose (e.g., a business case) or
as a replacement item; little impulse buying of luggage
occurs, although the trade appears to be trying to
encourage it by increasing the emphasis on fashion
luggage and selling luggage as a total lifestyle package
to each customer.

Domestic manufacturers do enjoy some advantage
because of proximity to the market and the ability to
respond quickly to a “hot” fashion item. Domestic
producers still maintain a solid niche in the
medium-price market, in which “style” and *“value” are
relatively more important than price. They are very
strong in the business case segment of the market. It is
in the low- and low-medium price ranges that
competition from imports is most intense, since price is
the most important factor in the purchase decision for
these products. Competition from imports is also very
intense in the high-price market where brand name and
“image” are very important. China enjoys a substantial
laborcost advantage over U.S. producers in the
production of this highly labor-intensive product, and
imports from China supply primarily the low-priced
end of the market, although some are sold under brand
names at higher prices. Since the technology involved
in the machinery is simple and relatively inexpensive, a
luggage factory is easily established.

Dolls, Toys, Games, and Sporting and
Athletic Goods (MSIC 394)

Description and Uses

The products covered here consist of stuffed and
unstuffed dolls representing human beings, doll parts,
and doll clothing, except doll wigs; of toys either
mechanical or nonmechanical, stuffed or nonstuffed,
and reduced-size models; of games and game sets,
except coin-operated game machines; of children’s
wheel goods and vehicles, except bicycles; and of
sporting and athletic goods, not elsewhere classified.
The principal use of most of these commoditics is the
amusement of children and adults.

Dolls can be divided into two broad categories,
dolls for play and dolls for collection or decoration, not
generally considered for children’s play, with the
former category the more significant in terms of trade.
Toys may be either stuffed or unstuffed and may
represent animals or nonhuman creatures. The toy
category also includes toy fumiture, doll carriages,
reduced-size models, construction sets and other toy
sets, toy musical instruments, toys and models
incorporating a motor, Kkites, inflatable toys not
including balloons, toy guns, and nonriding vehicles.
Reduced-size models must be more than a crude
representation of an original and are used to entertain,
explain, or teach.

Games include puzzles, playing cards, gambling
tables, roulette wheels, board games, and game
machines, except for coin-operated game machines.
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Board games are games played on boards of special
design, such as chess, checkers, parchisi, backgammon,
and darts. Game machines are games that transmit or
transform energy and involve skill, competition, or
chance. Non-coin-operated game machines consist
mainly of home video game systems, hand-hecld
electronic games, and road-racing sets.

Children’s vehicles include baby carriages, baby
walkers and strollers, tricycles, coaster wagons, play
cars, sleds, and other children’s outdoor wheel goods
and vehicles, except bicycles.

Sporting and athletic goods include such articles as
fishing tackle; golf, tennis, baseball, football,
basketball, hockey, and soccer equipment; roller skates
and ice skates; gymnasium and playground equipment;
billiard and pool tables and equipment; and bowling
alleys and equipment. Not included in this rcport are
athletic apparel or footwear and small arms or
ammunition.

The U.S. Industry

As of 1989, there were approximately 2,750
establishments in the U.S. industry engaged in the
manufacture of dolls, toys, games, and sporting and
athletic goods. Of these, approximately 690
establishments had 20 employees or more, compared
with 770 establishments of this size in 1985.
Establishments of at least 20 employees produced more
than 90 percent of domestic shipments in 1989.
Two-thirds of the establishments in the U.S. industry
produced sporting and athletic goods. Whereas
establishments that produced sporting and athletic
goods limited their production largely to these items,
the major toy producers typically also manufactured
dolls and games.

U.S. producers’ shipments stood at $8.9 billion in
1989 (table 16). Over the 1985-89 period, producers’
shipments grew at an average annual rate of 9 percent.
The primary products contributing to this growth in
domestic production were sporting and athletic goods,
which grew at a rate more than twice that for games,
toys, and children’s vehicles, and more than five times
that for dolls and stuffed toys. Approximately 57
percent of U.S. producers’ shipments in the industry
reported here consisted of sporting and athletic goods.

The U.S. industry for dolls, toys, games, and
sporting and athletic goods is concentrated in New
York, Illinois, California, and Massachusetts.
Domestic employment in this industry rose from
73,900 in 1985 to 88,700 in 1987, but declined in the 2
subsequent years to approximately 84,000 in 1989.
Much of the growth in employment has been limited to
the sporting and athletic goods sector of the industry,
whereas employment has declined in 4 of the last §
years for establishments producing dolls, toys, and
games. The primary reason for this decline was the
lower labor costs available overseas, especially in
Asian countries, which led many larger U.S. producers
to shift production to these areas by either opening
production facilities or by contracting with Asian
manufacturers. U.S. firms that have lowered or
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eliminated their U.S. production now gear their
domestic operations to marketing, distribution,
development, and management. Some producers
manufacture certain parts domestically when this
proves economical. Others do assembly operations for
parts manufactured overscas. It is believed that firms
in the industry are producing at about 80 percent of
capacity.

The Industry in China

Production in China continues to grow
significantly, whereas production in Hong Kong and
South Korea is declining, reportedly because of
wage-rate increases, the loss of favorable trecatment
under the Generalized System of Preferences (GSP) in
1989, and a shrinking labor pool in Hong Kong. China
offers Hong Kong and other investors a significant
competitive advantage through the bencfits of a
low-cost labor pool, as well as the cost savings of
operating under less restrictive govemment regulations.
Most production of the commodities reported here is
located in Guangdong Province, where wage rates arc
somewhat above the national average. Production was
largely unaffected by political disruption in other areas
of China in 1989.

U.S. Imports from China and Other Sources

Imports of most categories of dolls, toys, games,
and sporting and athletic goods are classified for tariff
purposes in Chapter 95 of the Harmonized Tariff
Schedule of the United States (HTS). The column
1-general, or MFN, rates of duty vary considerably for
sporting and athletic goods, ranging from frce up to a
maximum of 9.2 percent ad valorem. Other products in
this report also have a broad MFN duty range,
including 3.6 percent for most wheeled toys designed
to be ridden by children, 3.9 percent for vidco gamcs,
4.64 percent for board games, 6.8 percent for most toys
and models, and 12 percent for most doll items. These
column 1-general duty rates apply to imports from
China. Several categories of items enter duty free,
including chain-driven wheeled toys, crossword puzzle
books, toy ceramic tea sets, hockey and lacrosse sticks
and equipment, skeet targets, toboggans, and bobsleds
and luges used in international competition.

Imports of the products reported here are eligible
for preferential tanff treatment under the GSP, but
China is not eligible for such treatment. Taiwan and
the South Korea were beneficiaries of GSP treatment
until January 1, 1989, and U.S. imports of the subject
articles from both countries exceeded U.S. imports
from China as recently as 1987. Hong Kong also lost
GSP treatment in 1989, but a decline in market share of
U.S. imports from Hong Kong predated the decision on
GSP and was more attributable to changes in the Hong
Kong economy than to the territory’s loss of favorablc
GSP treatment. Other preferential duty treatment is
afforded to selected countries as a result of the
Caribbean Basin Economic Recovery Act (CBERA), as
well as to Israel and Canada by particular tariff
programs. The column 2 rate of duty varies widely for
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Table 18

Dolls. toys, games, and sporting and athletic goods: U.S. imports, total and from China,! U.S. producers’ shipments, and U.S. apparent consumption, 1985-89,
anusry-September 1989, and January-September 1990
Jan.-Sept.—
Htem 1985 1986 1987 1988 1989 1989 1990
Value (million dollars)
Total US. imports ............. ... ... .. ... 24 312 24917 % 047 26,240 8,144 5,656 6,369
US. imports from China ................................ 2205 2429 2806 1,180 1,798 1,188 1,605
us. *shipments ............................... 26,304 2,287 7,651 28,648 28,900 ® )
U S. apparent consumption . ........................... .. 210,013 210,570 212,832 213,267 215,706 (3 ()
Percent
Ratio of—
I from China to
total imports . ............ ... ... .. 7 9 13 19 22 21 25
Total imports to apparent
MPLON . ... ... 43 47 47 47 52 % 3
Imports from China to
apparent consumption ................... .. ... 3 4 6 9 1" (&) ()
; Imports are those for consumption based on landed duty—paid value, which includes the cost of the goods plus freight, insurance, and duties paid.
Estimated.
3 Not available.

Source: Compiled from official statistics of the U.S. Department of Commerce.




athletic and sporting goods, ranging from 20 to 80
percent ad valorem, while the duty on video games is
35 percent, on board games is 40 percent, and on most
doll and toy items is 70 percent.

U.S. imports of these products from all foreign
sources increased during 1985-89 at an average annual
rate of 17.2 percent, from $4.3 billion to $8.1 billion.
During this same 5-year period, U.S. imports of these
items from China increased at an average annual rate of
57.1 percent, from $295 million to nearly $1.8 billion.
An indication of the increasing importance of imports,
and especially imports from China, relative to U.S.
apparent consumption is seen in the following results.
Imports in relation to apparent consumption increased
from 43 percent in 1985 to 47 percent during 1986-88
and to 52 percent in 1989. Imports from China as a
share of U.S. apparent consumption increased each
year during the most recent 5-year period, from 3
percent in 1985 to 11 percent in 1989 (table 16).

In 1985, the top foreign suppliers to the United
States for these goods were Taiwan, Hong Kong, South
Korea, and Japan (tables 17 and 18). The top three of
these four received favorable GSP treatment at the
time, and together the top four suppliers accounted for
71 percent of U.S. imports of these goods. Taiwan
alone, as the top-ranked supplier, shipped 26.2 percent
of U.S. imports in that year. For its part, China ranked
fifth among suppliers, shipping 6.8 percent of U.S.
imports of these products.

Taiwan remained the foremost source for U.S.
imports of these goods through 1988 in terms of value,
although the share of imports from Taiwan in relation
to imports from all sources reached its peak a year
carlier. Imports from Hong Kong have decreased in
value since 1987, and those from Korea have likewise
decreased in value since 1988. By yearend 1989, Japan
had become the top-ranked supplier of these goods
when viewed as a whole. Approximately $2 billion in
Japanese goods were imported into the United States in
1989, representing about one-fourth of the imports
from all foreign sources. China ranked as the number
two supplier, with its nearly $1.8 billion in shipments
representing 22.1 percent of worldwide imports of
these products into the United States. For the first 9
months of 1990, Japan’s 27.3 percent and China’s 25.2
percent demonstrate continued increases in market
share of these goods imported into the United States.
In contrast, Taiwan, South Korea, and Hong Kong
continued to lose ground to Japan and China in terms
of both value and market share.

Not only have imports of these goods from China
increased dramatically during 1985-89, but also
specific categories of these imports within particular
industries have exhibited widely differing growth in
this period (table 19). In 1985, 86 percent of these
imports from China were dolls and stuffed toys (MSIC
3942). Between 1985-89, imports of dolls and stuffed
toys from China continued to grow at an average
annual rate of 31 percent, from about $255 million to
$759 million. However, growth in imports of these
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commodities was far surpassed by that in games, toys,
and children’s vehicles. Imports from China of games,
toys, and children’s vehicles (MSIC 3944) grew at an
average annual rate of 132 percent during 1985-89,
from $33 million to $960 million. The third category
of imports from China, sporting and athletic goods
(MSIC 3949), also grew significantly, at an average
annual rate of 83 percent during 1985-89, from $7
million to $79 million. The growth in imports of
sporting and athletic goods from China accelerated
even further in 1990, as the $88 million in imports
during the 9 months ending in September 1990
amounted to more than twice the value of imports
during the corresponding period of 1989.

Products that experienced especially significant
growth in imports from China during the period
1985-89 were nonstuffed dolls (from $23 million in
1985 to $279 million in 1989), toys without a spring
mechanism ($18 million to $376 million), stuffed toys
($67 million to $215 million), toys representing
animals and nonhuman creatures ($29 million to $135
million), game machines other than coin operated ($0.6
million to $124 million), and gym and exercise
equipment ($1 million to $31 million).

Three categories of products imported from China
demonstrate continued growth into 1990. The 9-month
import value in 1990 for each of these products
imported from China exceeded by at least 75 percent
the value of imports during the comparable 9-month
period in 1989. The product categories are shown,
along with the value of imports from China for
January-September 1990: stuffed dolls, whether or not
dressed ($109.3 million); dolls, except stuffed, over 33
cm. high, except with electromechanical movement of
body parts ($66.7 million); and baseballs and softballs
($13.4 million).

The U.S. Market

U.S. consumption of dolls, toys, games, and
sporting and athletic goods increased at an average
annual rate of 11.9 percent, from $10.0 billion in 1985
to $15.7 billion in 1989. The increase in consumption
of the products of these industries has affected the
consumption of goods likely to be produced overseas
more than the consumption of domestically produced
goods. This is particularly the case with regard to
goods produced in China, which increased to 11
percent of U.S. apparent consumption in 1989
compared with 3 percent in 1985.

Imports reach the United States in one of three
main channels. Most large retail chains import directly
from foreign producers (both U.S.-owned and other),
with designs and production increasingly tailored to the
needs of these large retailers. Smaller retailers usually
purchase products from wholesalers. Some foreign
producers have established U.S. subsidiaries to
distribute their products and, in some cases, to do the
final assembly and testing of the products in the United
States.
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Table 17

Dolls, toys, g;gl‘l,lﬂ, and sporting and athletic goods: U.S. imports for consumption,! by principal sources, 1985-89, January-September 1989, and January-
1

September
(In thousands of dollars)
Jan.-Sept.—

Source 1985 1986 1987 1988 1989 1989 1990
dapan ... 546,669 466,102 503,944 684,696 2,027,786 1,380,866 1,735,663
China .........ooiiiii 294,935 428,839 806,078 1,180,157 1,798,110 1,188,019 1,604,980
TaWaN. ... 1,128,991 1,392,770 1,795,868 1,651,762 1,611,137 1,104,048 1,057,453
SouthKorea ................. ..., 610,787 776,886 1,044,767 875,360 749,892 551,400 477,854
HongKong. ........... ... ... ... . il 774,522 779,480 699,876 530,825 396,124 282,609 212,263
MEXICO. .. .. i et 111,375 117,981 123,844 205,514 247,371 186,267 185,095
Canada. ... 93,389 100,555 99,716 124,126 147,783 108,920 102,045
Macao ....... ... 88,295 100,041 96,058 101,476 130,937 94,731 147,155
Thailand ....... ... .. ... 21,472 22,156 42,108 60,206 101,973 70,695 110,865
WestGermany. . ..........ouuniniiiiiiiiinn.n 69,635 90,358 103,629 102,280 98,445 67,251 90,806
Allother .. ....... ... . 571,724 641,394 731,185 823,341 834,151 620,810 645,254

TJotal . ... 4,311,795 4,916,563 6,047,073 6,239,732 8,143,709 5,655,616 6,369,432

1 Imports are based on landed duty—paid value, which includes the cost of the goods plus freight, insurance, and duties paid.
Note.—Data before 1989 are estimated.

Source: Compiled from official statistics of the U.S. Department of Commerce.



Table 18

S g:lls, '?:2’1%.9'8“’ and sporting and athletic goods: Share of total value of U.S. imports,! by principal sources, 1985-89, January-September 1989, and January—
ptem

(In percent)
Jan.-Sept.—
Source 1985 1986 1987 1988 1989 1989

JAPAN ... 12.7 9.5 83 1.0 249 24 4 .

ChiNa ... 6.8 8.7 13.3 18.9 221 21.0 .

TaAIWAN . ..o 26.2 28.3 29.7 24.9 19.8 19.5 .
SouthKorea ............ ...t 14.2 158 17.3 14.0 9.2 98 75
HongKong ................. ... il 18.0 15.9 11.6 8.5 49 50 33
XICO . o et e e e e e e 26 24 21 33 30 33 29
CaNadA .. ... 22 2.1 1.7 20 1.8 1.9 1.6
............................................. 2.1 20 1.6 1.6 1.6 1.7 2.3
Thailand ....... ... ... ... 5 .5 7 1.0 1.3 1.3 1.7
WestGermany ...............ciiiiiiinieninnnnnannns 1.6 1.8 1.7 1.6 1.2 1.2 1.4
Allother . ... ... .o e 13.3 13.0 12.1 13.2 10.2 11.0 10.1
Total ... 100.0 100.0 100.0 100.0 100.0 100.0 100.0

1 Imports are those for consumption based on landed duty—paid value, which includes the cost of the goods plus freight, insurance, and duties paid.
Note.—Data before 1989 are estimated. Because of rounding, figures may not add to the totals shown.

Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table 19

g:::. l%y:.&a’t‘l;n, and sporting and sthietic goods: U.S. imports from China,' by four-digit industry classification, 1985-89, January-September 1989, and January-
om '

(In thousands of dollars)
Jan.-Sept.—

Industry classification 1985 1966 1987 1988 1989 1989 1990
Dolls and stuffed toys

(MSIC 3942) . ...ttt .. 254,886 320,120 527,777 637,331 759,240 499 348 737,912
Games, toys, and children's

vehicles (MSIC 3944) .............................. 33,106 98,771 255,433 500,748 960,254 645,483 778,771
Sponm? and athletic goods,

not elsewhere classified

(MSIC 3949) ... ... ... ... i 6,944 9,949 22,868 42,077 78,615 43,187 88,297

Total . ... e 294,935 428,839 806,078 1,180,157 1,798,110 1,188,019

1,604,980

1 Imports are those for consumption based on landed duty—paid value, which includes the cost of the goods plus freight, insurance, and duties paid.
Note.—Data before 1989 are estimated. Because of rounding, figures may not add to the totals shown.

Source: Compiled from official statistics of the U.S. Department of Commerce.



Generally, U.S. producers have the following
competitive advantages over producers in China and
most other foreign countries: (1) U.S.-made products
are of a higher quality than many foreign products,
except for video games and certain sporting goods; (2)
the delivery time for U.S.-made products is shorter;
and (3) the warranties and service for U.S.-made
products are superior to those provided for imports.
The principal competitive advantage enjoyed by China
in world markets is that it can deliver lower-quality
and/or labor-intensive products at lower prices.
Imports from China such as certain games have a
competitive advantage over similar U.S.-made products
because China has lower labor costs to make
high-labor-content goods.

The recent past has evidenced a rise in consumer
demand for higher priced and higher quality products.
Money spent per capita on dolls, toys, games, and
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sporting and athletic goods has increased, which has
compensated for a declining birth rate. The growing
incidence of single parent families, with less time
available to spend with children, can be expected to
further increase the consumption of products that
enable children to pass time pleasantly.

Countering this factor is the uncertainty of the
length and severity of a recession already in evidence
by late 1990. The emphasis of manufacwrers and
retailers on marketing basic, already-established
products, instead of risking the introduction of
innovative products that face a high probability of
failure, is firmly evidenced and likely to be intensified.
For example, the continued popularity of Barbie dolls
and Nintendo games and a strong second year of sales
for Ninja Turtle toys have been major developments in
an otherwise lackluster 1990, culminating in a weak
holiday sales season at yearend.
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Table A-1
U.S. exports to the world and to the nonmarket economy countries,! by Schedule B sections, January-September 1989 and
January-September 1990

Exports to
Total exports the NMEs
Jan.-Sept. Jan.-Sept. Jan. t. Jan. .
Schedule B section 1989 P 1990 P 1 989—st 1 990-sept
Value (million dollars)
1. Live animals; animalproducts ...................... 4,592 5,031 13 186
2. Vegetable .............. ... i, 17,074 16,186 3,392 2,342
3. Animal or vegetable fats, oils,andwaxes ............. 1,122 1,015 18 15
4. Prepared foodstuffs, beverages, andtobacco . ......... 8,097 9,706 405 309
5. Mineralproducts ................ ... ... .. ... 8,994 10,173 107 157
6. Products of the chemical or allied industries ........... 23,507 23,810 993 863
7. Plastics and rubber, and articles thereof .............. 9,002 10,396 238 156
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers . . ... .. 2,049 2,247 74 23
9. Articles of wood, cork, or plaiting materials ............ 4,501 4,892 140 137
10. Wood pulp; paper, paperboard, and articles
thereof .. ...t 8,528 9,203 185 143
11. Textiles and textile articles .. ....................... 6,452 7,978 359 424
12. Footwear, headgear, and artificial flowers ............. 326 426 1 4
13. Articles of stone or ceramics; glass and glassware . . . . .. 1,678 2,131 19 17
14. Pearls; precious stones and metals; jewelry; coin . . . . . .. 3,905 3,421 19 10
15. Base metals and articles ofbasemetal . .............. 11,615 12,519 388 118
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof ........... 72,079 82,792 1,189 1,171
17. Vehicles, aircraft, and other transport equipment ....... 38,975 47,686 597 760
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical
instruments . .. .............ooiiiiiinaii.., 11,360 12,726 259 229
19. Arms and ammunition; parts and accessories
thereof ........ ... .. ... 1,477 1,731 2 2
20. Miscellaneous manufacturedarticles . .. .............. 2,57 3,383 1 15
21. Works of art, collectors’ pieces and antiques . ......... 1,007 1,738 3 5
22. Special classification provisions . ................... 21,248 8,541 80 98
Total ... e e 260,156 277,731 8,492 7,184
See notes at end of table.




Table A-1 —Continued

U.S. exports to the world and to the nonmarket economy countries,! by Schedule B sections, January-September 1989 and
January-September 1990

Exports to
Total exports thm&
Jan. t Jan. L. . . . .
Schedule B section 1 9853” 1990-3” ‘II;ZQ_SOP ‘ 12’90—6”'
Percent of total
1. Live animals; animalproducts ...................... 1.8 18 0.2 26
2. Vegetableproducts .............................. 66 58 39.9 326
3. Animal or vegetable fats, oils,andwaxes ............. 04 04 0.2 0.2
4. Prepared foodstuffs, beverages, andtobacco ... ..... .. 3.1 35 48 43
5. Mineralproducts ....................c..iiiii... 35 . 37 1.3 22
6. Products of the chemical or allied industries ........... 90 8.6 1.7 120
7. Plastics and rubber, and articles thereof .............. 35 3.7 28 2.2
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ... .. .. 08 08 0.9 03
9. Articles of wood, cork, or plaiting materials . ........... 1.7 1.8 1.6 1.9
10. Wood pulp; paper, paperboard, and articles
thereof . .......... ... ... . ... . 33 33 2.2 2.0
11. Textiles andtextilearticles .. .. ..................... 25 29 4.2 59
12. Footwear, headgear, and artificial flowers ............. 0.1 0.2 ® 0.1
13. Articles of stone or ceramics; glass and glassware . . .. .. 0.6 08 0.2 0.2
14. Pearls; precious stones and metals; jewelry; coin ... .. .. 1.5 1.2 0.2 0.1
15. Base metals and articles ofbasemetal . .............. 45 45 4.6 1.6
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof ........... 27.7 2.8 14.0 16.3
17. Vehicles, aircraft, and other transport equipment . ... ... 15.0 172 7.0 106
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical
insruments . ............ ... 44 46 3.1 3.2
19. Arms and ammunition; parts and accessories
thereof . ............. ...t 0.6 0.6 ® (C]
20. Miscellaneous manufacturedarticles . . ............... 1.0 1.2 0.1 0.2
21. Works of art, collectors’ pieces and antiques .......... 04 06 ® 0.1
22. Special classification provisions .................... 8.2 31 0.9 - 1.4
TOMl .o e 100.0 100.0 100.0 100.0

1 Afghanistan, Albania, Bulgaria, Cambodia, China, Cuba, Czechoslovakia, East Germany, Hungary, Laos, Mongolia,
North Korea, Poland, Romania, the U.S.S.R. (including Estonia, Latvia, and Lithuania), and Vietnam.

2 Less than 0.05 percent.
Note.—Because of rounding, figures may not add to the totals shown.
Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table A-2
U.S. exports to the nonmarket economy countries, by Schedule B sections, July-September 1990

(In thousands of dollars)
East
Afghani- Bul- . Camb- Czecho- Ger-
Schedule B section stan garia bodia China Cuba slovakia many Hungary
1. Live animals;
animal products .......... 0 0 247 0 3,258 (o] 65 898 1,846
2. Vegetableproducts ......... 0 1,165 33 0 160,416 0 5 9 59
3. Animal or vegetable fats,
oils,andwaxes . . ......... 0 0 0 0 261 0 0 0 5
4. Prepared foodstuffs,
beverages, and tobacco . . . . 310 0 492 0 1,554 0 159 0 893
5. Mineralproducts ........... 0 2,364 10 0 22,956 0 0 0 133
6. Products of the chemical
or alliedindustries ........ 138 0 1,687 0 177,834 0 2,092 349 2,233
7. Plastics and rubber,
and articles thereof . . . .. .. 0 (o] 95 0 45,154 0 92 223 487
8. Hides and skins; leather
and articles thereof;
travel goods, handbags
and similar containers . .. .. 0 0 0 0 1,113 0 1,347 0 90
9. Articles of wood, cork,
or plaiting materials ....... 0 0 26 0 69,597 0 306 0 113
10. Wood pulp; paper,
paperboard, a
articles thereof ........... 0 0 5 0 41,417 0 3,142 610 394
11. Textiles and textile articles . . . . 58 4 59 (o] 154970 16 1,561 418 1,006
12. Footwear, headgear, and
artificial flowers . . ......... 0 0 0 0 170 0 0 9 14
13. Articles of stone or
ceramics; glass and
glassware ............... 0 0 0 0 1,639 0 288 14 574
14. Pearls; precious stones
and metals; jewelry; coin . .. 0 0 115 0 1,523 0 64 0 54
15. Base metals and articles
ofbasemetal ............ 0 0 29 0 32,993 4 26 59 395
16. Machinery and mechanical
appliances; electrical
equipment; parts and .
accessornies thereof ....... 129 0 2,014 1] 270,222 98 7049 2653 8,324
17. Vehicles, aircraft, and
other transport equipment .. 107 0 203 0 101,145 22 165 1635 1,658
18. Optical, phouog
measuring, a medlcal
apparatus; clocks and
watches; musical
instruments . ............. 4 12 393 0 56,830 0 1,937 858 3,987
19. Arms and ammunition;
parts and accessories
thereof ................. 0 4 0 (o] 624 0 0 0 0
20. Miscellaneous manufac-
turedarticles . ............ 0 0 12 0 2,788 0 70 24 584
21. Works of art, collectors’
pieces and antiques ....... (] 0 0 0 39 0 21 300 5§50
22. Special classification '
provisions . .............. 17 5 33 0 10,161 263 549 54 2,898
Total ................. 863 3,554 5,453 0 1,156,664 403 18,937 8,111 26,296
See notes at end of table.
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Table A-2—Continued :
U.S. exports to the nonmarket economy countries, by Schedule B sections, July-September 1990

. . Mon-  North ) Viet-
Schedule B section Laos golia Korea Poland Romania U.S.S.R. nam Total
1. Live animals;
animal products .......... 0 0 0 250 117 69,836 0 76,517
2. Vegetableproducts ......... 0 0 0 9,250 26,181 27,193 0 224,310
3. Animal or vegetable
fats, oils, and waxes . .. .. .. 0 0 0 0 0 0 0 266
4. Prepared foodstuffs,
beverages, and tobacco . . . . 0 0 0 12,404 7 15,575 (] 31,394
5. Mineralproducts ........... 0 0 0 248 13,366 1,861 0 40,937
6. Products of the chemical
or alliedindustries . ....... 0 0 0 772 1,200 52,830 80 239,215
7. Plastics and rubber,
and articles thereof . . .. .. .. 0 0 0 1,069 188 4,799 0 52,106
8. Hides and skins; leather
and articles thereof;
travel goods, handbags
and similar containers . .. .. 0 0 0 300 1,672 286 0 4,707
9. Articles of wood, cork,
or plaiting materials ....... 0 0 0 52 5,718 6 0 75,818
10. Wood pulp; paper,
pape! , and articles
thereof ................. 0 0 0 2,338 0 2,090 0 49,997
11. Textiles and textile articles . . . . 0 0 0 3,784 2,724 1,013 0 165,613
12. Footwear, headgear,
and artificial flowers ....... 0 0 0 249 107 333 (] 883

13. Articles of stone or

ceramics; glass and

glassware ............... 0 0 0 182 65 549 (] 3,309
14. Pearls; precious stones

and metals; jewelry;

COIN ....ooveiii 0 0] 0 27 40 7 0 1,829
15. Base metals and articles

ofbasemetal ............ 0 0 0 269 1,227 2,338 0 37,339

16. Machinery and mech-

anical appliances;

electrical equip-

ment; parts and

accessories thereof ....... 289 0 0 14,471 1,242 95,653 -0 - 402,145
17. Vehicles, aircraft, and

other transport equip-

ment................... 0 0 (o] 81,165 203 3,087 0 189,390
18. Optical, photographic,

measuring, and medical

apparatus; clocks and

watches; musical

instruments . ............. 19 6 (o] 2,628 261 13,882 36 80,854
19. Arms and ammunition;

parts and accessories

thereof ................. 0 0 0 0 0 0 0 628
20. Miscellaneous manu-

factured articles .......... 0 0 0 1,154 118 523 0 5,273
21. Works of art, collectors’

pleces and antiques . ... ... 0 0 0 1,973 0 27 0 2,910
22. Special dassification

provisions ............... 123 0 (o] 8,715 493 2,513 1,056 26,982

Total ................. 431 6 0 141,300 54,832 294,401 1,173 1,712,423

Note.—Because of rounding, figures may not add to the totals shown.
Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table A-3

Twenty U.S. export items to the nonmarket economy countries that changed substantisily, by Schedule B subheadings,
January-September 1989 and January-September 1990!

Percentage chanie,
Jan.-Sept. 1990 from Value of exports
Jan.—Sept. 1989 ? all_g:lpEs,
an. L.
Schedule B Major NME Al 1990
subheading  Description customer NMEs World
1,000
Percent dollars
Substantially increased:
0405.00 Butter and other fats and oils
derivedfrommilk ....................... USSR 7,169.3 1799 78,592
8448.20 Parts and accessories of
machines of headin?
8444 or of their auxiliary machinery ......... US.SR 1,564.9 476 8,443
4407.91 Oak wood, sawn or chipped
lengthwise, sliced
or peeled, overémmthick ................ Romania 1,296.5 229 7,867
8502.30 Electricgenerating sets, nesi . ............... China 923.4 205 35446
3206.10 Pigments and preparations
ased on titanium dioxide . ............... China 729.2 637.0 15,332
§902.90 Tire cord fabric of high tenacity
yams of viscoserayon ................... China 707.1 6.8 7,253
8477.80 Machinery for working rubber or
plastics or for the manufacture of
products from these materials,nesi . ........ China 690.7 496 11,042
7204.49 Ferrous waste and scrap, nesi .............. China 565.4 6.9 5,350
3901.90 Polymers of ethylene, in primary
forms,nesi .............. ... ... ..., China 493.2 8.3 3,668
4906.00 Hand-drawn original plans and drawings;
hand-written texts; photo
reproductions on sensitized paper
and carbon copies of the foregoing ......... USSR 490.7 -85 3,149
Substantially decreased:
7304.20 Seamless casing, tubing and drill
pipe, of a kind used in the
drilling for oil or gas, of iron
(other than castiron)orsteel .............. China -975 -56.3 2,898
8701.30 Track—laying tractors (other
than tractors of heading8709) . ............ China -955 =249 758
7110.29 Palladium in semimanufacturedforms ........ China -93.1 -39.6 §72
8438.60 Machinery for the preparation
of fruits, nuts orvegetables ............... Poland -92.7 -338 724
4707.10 Waste and scrap of unbleached
kraft paper or paperboard or of
corrugated paper or paperboard ........... China -90.3 -17.5 1,201
7210.49 Flat—olled products of iron or
nonalloy steel 600 mm or more
wide, plated or coated with zinc (
other than electrolytically),
otherthancorrugated . .. ................. USSR -89.8 -34.7 5,990
7407.29 Bars, rods and profiles of
copperalloys,nesi ...................... China -89.7 =37.7 579
4801.00 Newsprint, inrollsorsheets ................ China -89.6 -25.4 1,285
8430.49 Boring or sinking machinery, nesi,
notself-propelled . ... ................... China -88.9 1.1 2915

2909.49 Ether—alcohols and their
halogenated, sulfonated,
nitrated or nitrosated derivatives, nesi . ... ... China -88.6 —479 1,624

1 Only items that accounted for at least 500,000 dollars’ worth of exports in both January—September 1989 and January—
September 1990 are included in this table.

Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table A-4
Twenty U.S. export items for which the nonmarket economy countries collectively accounted for the largest market share
in 1990, by Schedule B subheadings, January-September 1989 and January-September 1990'

Share of total
exports accounted Value of exports
for by NMEs to all NMEs,

Jan.—Sept.
1990

1,000
dollars

Scheadule B Major NME = -
subheading _ Description customer 1989 1990

Percent

7208.41 Flat—rolied iron or nonalloy steel

universal mill plate, not in

coils, 600 mm or more wide, hot—

rolled, not clad, plated or

coated, nesi ...................... China .0 74.0 1,871
0405.00 Butter and other fats and oils

derivedfrommilk .................. USSR 28 732 78,592
8443.40 Grawure printing machinery . ........... USSR .0 75 12,372
§509.21 Yarn (other than sewing thread)

containing 85% or more by

weight of polyester staple fibers,

singles, not put up for retail sale ... ... China .0 66.0 1,940
7209.42 Flat—olled iron or nonalloy steel

products, 600 mm or more

wide, not in coils, cold—rolled,

not clad, plated or coated,

nesi, over 1 mm but under

Immthick ....................... USSR .0 52.9 3,099
5§902.90 Tire cord fabric of high tenacity

yams of viscoserayon .............. China 7.0 52.6 7,253
7209.23 Flat—rolled iron or nonalloy steel

products, 600 mm or more

wide, in coils, cold—rolled,

not clad, plated or coated,

nesi, 0.5 mm or more but

notmmthick .................... USSR 82.6 8,603
2817.00 Zinc oxide; zinc peroxide .. ............ USSR 53.5 3,771
2908.90 Derivatives of phenols or phenol—

alcohols,nesi ..................... China 39.3 405 5,070
8448.19 Auxiliary machinery for machines

of heading 8444, 8445, 8446 or

B447,nesl ................ ... China 218
8448.32 Parts and accessories of machines

for pfe'garing textile fibers,

other than card clothing ............. USSR 208
2304.00 Oilcake and other solid residues,

resulting from the extraction

ofsoybeanoil .................. ... USSR 39
8502.30 Electricgenerating sets,nesi . ... ....... China 4
5506.30 Synthetic staple fibers, carded,

combed or otherwise processed

for spinning, of acrylic or modacrylic ... China 81.4
2917.36 Tereﬁhthalic acidanditssalts .......... China 35.1
8479.20 inery for the extraction or

preparation of animal or fixed

table fats oroils,nesi ........... China 20.6

8428.31 Continuous—action elevators and

conveyors, for goods or

materials, specially designed for

undergrounduse . ................. China .0 33.7 1,730
5801.21 Uncut wetft pile fabrics of cotton,

other than fabrics of

heading 58020r5806 .............. China 79 33.1 1,323
1001.90 Wheat and meslin, excluding

durumwheat .................. ... USSR 369 31.1 955,645
8455.21 Hot or combination hot and

cold metal—rolling mills, other

thantubemills ... ................. USSR 1.7 298 10,995

&&
NO

w
©
®

15,558

©0

20,505

272617
35,446

won

8,288
110,691

8 & 88 8
©on

. ]

4,176

1 Only items that accounted for at least 1 million dollars’ worth of exports in January-September 1990 are included in this table.

Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table A-S
U.S. imports from the world and from the nonmarket economy countries,! by HTS sections, January-September 1989 and
January-September 1990

Imports from
Total imports the NMEs
Jan.-Sept. Jan.-Sept. Jan.-Sept. Jan.-Sept.
HTS section 1989 1990 1989 1990
Value (million dollars)
1. Live animals; animal products ...................... 6,017 6,296 257 352
2. Vegetableproducts .............................. 5,782 5,764 93 105
3. Animal or vegetable fats, oils,andwaxes ............. 554 584 3 1
4. Prepared foodstuffs, beverages, andtobacco .......... 7,625 8,359 275 215
5. Mineralproducts ................. ..., 40,777 46,460 843 786
6. Products of the chemical or allied industries ........... 15,124 15,814 360 417
7. Plastics and rubber, and articles thereof .............. 8,865 9,036 201 323
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ... .. .. 3,777 3,957 527 676
9. Articles of wood, cork, or plaiting materials . ........... 4,461 4,277 106 120
10. Wood pulp; paper, paperboard, and articles
thereof ....... ... ... ... . ... 9,947 9,817 45 49
11. Textiles and textile articles .. ....................... 21,316 22,560 2,630 3,079
12. Footwear, headgear, and artificial flowers .......... ... 6,983 8,001 803 1,374
13. Articles of stone or ceramics; glass and
glassware . .............. . .iiii 3,536 3,701 144 161
14. Pearls; precious stones and metals; jewelry; coin ... .. .. 9,040 8,246 202 294
15. Base metals and articles ofbasemetal . ............ .. 22,213 20,327 472 504
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof .. ......... 88,159 89,460 1,383 1,733
17. Vehicles, aircraft, and other transport equipment .. ... .. 61,130 60,879 109 156
18. Optical, photographic, measuring, and medical
apparatus; clocks and watches; musical
instruments .. ................ ... 10,368 10,999 125 198
19. Arms and ammunition; parts and accessories
thereof . ... ... ... . . .. 362 341 18 10
20. Miscellaneous manufactured articles . .. .............. 10,991 11,938 1,339 1,851
21. Works of art, collectors’ pieces and antiques ... ....... 1,556 1,673 30 25
22. Special classification provisions .................... 8,908 11,233 72 107
Total . ... 347,492 359,720 10,034 12,535
See notes at end of table.
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Table A-5 —Continued
U.S. imports from the world and from the nonmarket economy countries,! by HTS sections, January-September 1989 and
January-September 1990

Imports from

Total imports the NMEs
Jan.-Sept. Jan.-Sept. Jan.-Sept. Jan.-Sept.
HTS section 1989 1990 1989 1990
Percent of total
1. Live animals; animalproducts . ..................... 1.7 1.8 2.6 28
2. Vegetableproducts ................. ... ... . ..., 1.7 1.6 0.9 0.8
3. Animal or vegetable fats, oils, and waxes ............. 0.2 0.2 ® (?®
4. Prepared foodstuffs, beverages, andtobacco . ....... .. 2.2 23 2.7 1.7
§. Mineralproducts .................... . ... ... ..., 1.7 12.9 84 6.3
6. Products of the chemical or allied industries ........... 44 4.4 3.6 33
7. Plastics and rubber, and articles thereof .............. 2.6 25 20 2.6
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ... .. .. 1.1 1.1 5.2 54
9. Articles of wood, cork, or plaiting materials . ........... 1.3 1.2 1.1 1.0
10. Wood pulp; paper, paperboard, and articles
thereof . ...... ... ... . . ... 29 27 0.4 04
11. Textiles and textile articles .. ....................... 6.1 6.3 26.2 246
12. Footwear, headgear, and artificial flowers .......... ... 20 2.2 8.0 1.0
13. Articles of stone or ceramics; glass and
glassware . ............... . . i 1.0 1.0 1.4 1.3
14. Pearls; precious stones and metals; jewelry; coin ... .. .. 2.6 23 20 23
15. Base metals and articles of basemetal . ......... ... .. 6.4 57 4.7 4.0
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof .. ......... 25.4 249 13.8 13.8
17. Vehicles, aircraft, and other transport equipment .. ... .. 17.6 16.9 1.1 1.2
18. Optical, photographic, measuring, and medical
apparatus; clocks and watches; musical
instruments . .. ............ . e 3.0 3.1 1.2 1.6
19. Arms and ammunition; parts and accessories
thereof . ....... ... .. ... . ... 0.1 0.1 0.2 0.1
20. Miscellaneous manufactured articles . .. .............. 3.2 33 13.3 14.8
21. Works of ant, collectors’ pieces and antiques . ......... 04 05 0.3 ‘ 0.2
22. Special classification provisions .. .................. 2.6 3.1 0.7 0.9
Total ......... e P 100.0 100.0 100.0 100.0

! Afghanistan, Albania, Bulgaria, Cambodia, China, Cuba, Czechoslovakia, East Germacy, Hungary, Laos, Mongolia,
North Korea, Poland, Romania, the U.S.S.R. (including Estonia, Latvia, and Lithuania), and Vietnam.

2 Less than 0.05 percent.
Note.—Because of rounding, figures may not add to the totals shown.
Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table A-6
U.S. imports from the nonmarket economy countries, by HTS sections, July—-September 1990

(In thousands of dollars)

East
Afghani- Bul- Camb- Czecho- Ger-
HTS section stan Albania garia bodia China  Cuba slovakia many Hungary
1. Live animals;
animalproducts . .......... 0 0 368 0 53,837 0 25 0 1,899
2. Vegetable products .......... 336 184 31 0 21,933 0 41 3 510
3. Animal or vegetable fats,
oils,andwaxes .. .......... 0 0 0 0 260 0 0 0 0
4. Prepared foodstuffs,
beverages, and
tobacco.................. 0 0 5,386 0 19,807 0 1,636 139 12,544
§. Mineral products .. .......... 0 0 3,774 0 159,209 0 125 97 240
6. Products of the chemical
or allied industries . ........ 0 0 558 0 66,793 0 145 303 5,789
7. Plastics and rubber,
and articles thereof . . .. .. ... 0 0 0 0 108,335 0 1,291 1898 3,495
8. Hides and skins;
leather and articles
thereof; travel goods,
handbags and similar
containers . ............... 0 0 3 0 260,474 0 259 105 1,069
9. Articles of wood, cork,
or plaiting materials ... .. ... 0 0 0 0 41,770 0 34 183 94
10. Wood pulp; paper,
paperboard, and articles
thereof ... .............. 0 9 0 0 19,164 0 373 89 93
11. Textiles and textile
articles .................. 1,514 0 274 0 1,227,358 (o] 2,750 488 16,471
12. Footwear, headgear, and
artificial flowers . . .. ..... ... 82 0 0 0 534,057 0 4,204 51 4,513

13. Articles of stone or

ceramics; glass and

glassware . ............... 0 0 28 0 49,124 0 2,158 1,508 2,042
14. Pearls; precious stones

and metals; jewelry; )

COIN ... 0 0 0 0 35,209 0 14 86 160

15. Base metals and articles
ofbasemetal ...... .. .. ... 0 0 58 0 151,077 0 1,439 4493 8,494

16. Machinery and mechanical
appliances; electrical
equipment; parts and

accessories thereof ........ 110 0 5 0 650,231 0 1970 6594 6,411
17. Vehicles, aircraft, and

other transport equip-

ment .................... 0 0 0 0 22,689 0 2,134 ‘2 15,456

18. Optical, photographic,

measuring, and medical

apparatus; clocks and

watches; musical

instruments . .............. 0 0 0 0 99,035 0 287 843 226
19. Arms and ammunition;

parts and accessories

thereof . ................. 0 0 0 0 2,454 0 47 0 180
20. Miscellaneous manu-
factured articles . .......... 0 0 160 0 918,980 0 1,146 1,929 2,236
21. Works of art, collectors’
pieces and antiques ........ 2 0 0 0 3,852 0 137 0 80
22. Special classification
provisions . .............. . 39 0 383 0 34,278 0 642 1,333 631
Total . ................. 2,083 192 11,030 0 4,479,926 0 20,857 20,143 82,632
See notes at end of table.
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Table A-6—Continued
U.S. imports from the nonmarket economy countries, by HTS sections, July-September 1990

HTS section

Laos

Mon-
golia

North
Korea

Poland

Romania U.S.S.R.

Viet-
nam

Total

1.

10.

1.
12.
13.

14.

1§.

16.

17.

18.

19.

21.
22.

® N oM & WN

Live animals;

animal products ..........
. Vegetable products .........
. Animal or vegetable
fats, oils, and waxes .. . .. ..

Prepared foodstuffs,

beverages, and tobacco . . ..
. Mineralproducts ...........
. Products of the chemical
or alliedindustries ........
. Plastics and rubber,
and articles thereof . .. ... ..
. Hides and skins; leather

and articles thereof;
travel goods, handbags

and similar containers . . ...
. Articles of wood, cork,
or plaiting materials .......

Wood pulp; paper,
papert:oard. and articles

thereo
Textiles and textile

articles .................

Footwear, headgear,

and artificial fiowers ... ....

Articles of stone
or ceramics; glass

andglassware ...........

Pearls; precious stones
and metals; jewelry;

COIN ..ot ieiei

Base metals and articles

ofbasemetal ............

Machinery and mechanical
appliances; electrical
equipment; parts and

accessories thereof ... .. ..

Vehicles, aircraft, and
other transport equip-

ment...................

Optical, photographic,
measuring, and medical
apparatus; clocks and
watches; musical

instruments . .............

Arms and ammunition;
parts and accessories

thereof .................
. Miscellaneous manu-
factured articles ..........

Works of art, collectors’

pieces and antiques .......

Special classification

provisions . ..............
Total .................

-

O O OO o oo

o O o o

o
o o 80 o oo

o

20

0
0
0
0

o O OO0 O oo

o

4,342
5,423

0
26,591
0

5,485
705
671

398

81
22,025
987

4,632
84
11,631
11,973

6,358

522

4
4,863
216
752

0
0
0

368
30,113

110
372

1,256
74

9,182
8,690

1,447

232
4,064
1,471

646

290

0
2,521
44
187

495
246

0

6,811
82,747

14,983
166

3,603

1,849

493
3,449
22

991

75,563

7,900

1,602

5,408

240

506
3,196
1,735

o O OO0 O oo

60,966
28,722

260

73,282
276,804

94,166
116,261

267,530

44,456

20,305
1,284,041
652,607

61,930

111,348

189,056

680,367

52,694

101,462

2,685
932,340
7527
39,980

167

1,040

0
0
0
0
0

107,643

61,071

212,005

olo o o o

4,998,788

Note.—Because of rounding, figures may not add to the totals shown.

Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table A-7
Twenty U.S. import items from the nonmarket economy countries that changed substantially, by HTS subheadings,
January-September 1989 and January-September 1990!

Percentage chan?e,
Jan.-Sept. 1990 from Value of exports
Jan.—Sept. 1989 to all NMEs,
Jan.-Sept.
HTS Major NME All 1990
subheading  Description Supplier NMEs World
1,000
Percent dollars

Substantially increased:

8708.60 Non—driving axles and parts thereof of

the motor—vehicles of headings 87

01108705 ... ... ... ... . ... ... Hungary 1,108.2 -105 12517
0307.29 Scallops, including queen scallops,

whether in shell or not, frozen, dried,

saltedorinbrine ....................... China 1,025.1 1.5 16,670
2844.10 Natural uranium and its compounds;

alloys, dispersions, ceramic

products & mixtures containing

natural uranium or natural uranium

compounds . .............. e USSR 947 .4 -33.0 15,707
6104.42 Women's or girls’ dresses, knitted

or crocheted, ofcotton .. ................. China 768.4 63.6 5,323
9030.39 Instruments and apparatus nesi, for

measuring or checking electrical
voltage, current, resistance or power, i
withouta recordingdevice ................ China 707.0 1.2 5,257

8534.00 Printedcircuits . .......................... China 645.6 956 7,222
8501.10 Electric DC motors of an output
notexceeding37.5W ................... China 585.6 13.2 17,094

2844.20 Uranium enriched in U235 and

plutonium and their compounds;

alloys, dispersions, ceramic products

mixtures containing these
products . ... USSR 658.2 2958 71,086

6210.50 wOmens or girls’ garments, nesi, not

knitted or crocheted, made up of

fabrics of heading 5602, 5603, 5903,

§59060r5907 . ........................ China 541.7 70.8 9,308

9105.91 Clocks, nesi, battery or ACpowered .. ........ China 4743 96.2 3,584
Subslantlally decreased:
7202.41 Ferrochromium containing by weight .
9303.30 sprg'?nre th:n 4 percent of carbohog ............. China -92.4 -39.9 1,455
. ing, hunting or target-shooting

rifles,nesi ............ .. ... ... .. China -848 -125 1,313
2003.10 Mushrooms ‘grspared or preserved

otherwise than by vinegar or acetic acid .. ... China —84.2 -19.2 8,616
5509.53 Yarn (other than sewing thread) of

polyester staple fibers mixed mainly

or solely with cotton, not put up

forretailsale .......................... China —84.0 -82.0 615
8539.31 Fluorescent, hot cathode discharge

lamps, other than ultraviolet lamps ......... Hungary -83.7 5.0 564
1005.10 Seedcom(maize) ........................ Hungary -82.1 -54.2 926
8426.19 Tran orter cranes, gantry cranes

bridgecranes ...................... China -814 -26 1,346

4015.11 Sutgncal and medical gloves of

vulcanizedrubber .. ............ ... ...... China -79.4 -19.7 2,183

7304.39 Seamiess tubes, pipes and hollow

profiles, of iron or nonalloy steel,

nesi, of circular cross section, other

than cold-drawn or cold—olled ............ East Germany -70.1 36.3 1,014
5515.13 Woven fabrics of polyester staple

fibers, mixed mainly or solely with

woolor fineanimalhair ............... ... Hungary —69.9 -37.0 1,383

1 Only items that accounted for at least 500,000 dollars’ worth of imports in both January—September 1989 and January—
September 1990 are included in this table.

Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table A-8

Twenty U.S. import items for which the nonmarket economy countries collectively accounted for the largest market share
in 1990, by HTS subheadings, January-September 1989 and January-September 1990'

Share of total
imports accounted Value of imports
for by NMEs from all NMEs,
HTS Major NME - - Jan.—Sept.
subheading _ Description supplier 1989 1990 1990
1,000
Percent dollars
2917.13 Azelaic acid, sebacic acid, their
saltsandesters ................... China 85.8 99.8 2,931
6107.19 Men'’s or boys' underpants and
briefs, knitted or crocheted,
of textile materials, nesi . ............ China 846 - 89.6 2,030
2932.21 Coumarin, methylcoumarins and
ethylcoumarins . ................... China 51.4 889 1,586
7202.80 Ferrotungsten and ferrosilicon
tungsten . ... China 99.8 88.5 2,168
5002.00 Raw silkk (notthrown) . ................ China 88.1 88.2 6,548
6108.99 Women's or girls’ negligees,
bathrobes, dressing gowns and
similar articles, knitted or
crocheted, of textile materials,
NESI ...t China 89.0 88.1 3,836
9502.91 Garments and accessories
thereof and footwear
and headgear for dolls
representing only
humanbeings .................... China 85.1 87.8 33,815
8110.00 Antimony and articles thereof,
includingwasteandscrap ........... China 884 859 17,206
8516.31 Electrothermic hairdryers ............. China 84.7 84.1 87,578
0502.10 Pigs’, hogs' or boars’ bristies
and hair and waste thereof .......... China 93.1 78.6 4,797
9404.30 Sleepingbags ...................... China 61.8 76.6 3,431
6302.40 Table linen, knitted or crocheted . ....... China 83.6 759 9,709
3604.10 Fireworks . . ........................ China 7.2 75.0 37,445
6502.00 Hat shapes, plaited or made by
assembling strips of any material,
neither blocked to shape,
nor with made brims, not
lined, nortrimmed ................. China 80.5 74.7 7,567
6401.91 Waterproof footwear covering the
knee, nesi, with outer soles and
uppers of rubber or plastics .......... China 46.6 744 1,966
2841.80 Tungstates (wolframates) ............. China 63.9 742 2,741
3301.25 Essential oils of mints, other
thanpeppermint . .................. China 39.7 74 .1 2,852
8516.32 Electrothermic hairdressing .
apparatus other
than hairdryers ................... China 69.0 729 59,847
5004.00 Silk yarns (other than yarn
spun from silk waste)
notputup forretailsale ............. China 705 704 1,220
2511.10 Natural banum sulfate (barytes) ........ China 5§71 69.3 14,704

! Only items that accounted for at least 1 million dollars' worth of imports in January—September 1990 are included in this table.

Source: Compiled from official statistics of the U.S. Department of Commerce.
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APPENDIX B
U.S. TRADE WITH THE NONMARKET ECONOMY COUNTRIES,
BY SCHEDULE B AND HTS SECTIONS, 1989,
JANUARY-SEPTEMBER 1989, AND JANUARY-SEPTEMBER 1990



Table B-1

U.S. trade with all nonmarket economy countries,' by Schedule B and HTS sections, 1989, January-September 1989, and
January-September 1990

(In thousands of dollars)
Jan.-Sept. Jan.-Sept.
Section 1989 1989 1990
U.S. exports:
1. Live animals; animalproducts .......................... 33,944 13,077 186,275
2. Vegetableproducts ....................... ... 4,344,552 3,392,089 2,341,994
3. Animal or vegetable fats, oils, and waxes ........ R 28,009 18,066 14,801
4. Prepared foodstuffs, beverages, and tobacco e 466,161 404,826 309,441
S. Mineralproducts ........................... e 162,433 106,581 156,962
6. Products of the chemical or alliedindustries ............... 1,283,403 992,505 862,996
7. Plastics and rubber, and articles thereof .................. 294,010 238,216 155,799
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ........... 95,924 74,301 23,204
9. Articles of wood, cork, or plaiting materials ................ 190,087 139,586 137,230
10. Wood pulp; paper, paperboard, and articles thereof . ........ 244 115 185,136 142,694
11. Textiles and textile articles ... .......................... 477,304 359,258 424,351
12. Footwear, headgear, and artificial flowers .............. ... 1,136 927 3,930
13. Articles of stone or ceramics; glass and glassware .. ........ - 25,039 18,924 16,684
14. Pearls; precious stones and metals; jewelry; coin ... ........ 24,273 19,162 10,456
15. Base metals and articies ofbasemetal . .................. 482,569 387,879 117,696
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof .. ............. 1,644,806 1,188,838 1,171,190
17. Vehicles, aircraft, and other transport equipment ........... 793,639 597,479 759,891
18. Optical, photographic, measuring, and medical ap—-
paratus; clocks and watches; musical
INSTUMeNtS . ... ... .. ... ... 350,506 259,051 229,220
19. Arms and ammunition; parts and accessories
thereof ....... ... ... . . ... ... 1,959 1,545 1,629
20. Miscellaneous manufactured articles . . ................... 13,403 11,083 14,954
21. Works of art, collectors’ pieces and antiques . ............. 3,832 3,430 4,528
22. Special classificationprovisions . ....................... 111,074 80,458 98,395
Total ... 11,072,178 8,492,405 7,184,322
U.S. imports:
1. Live animals; animalproducts .......................... 406,332 267,325 362,326
2. Vegetableproducts ......................... ... 121,953 92,656 105,347
3. Animal or vegetable fats, oils,andwaxes ................. 3,453 2,748 1,422
4. Prepared foodstuffs, beverages, andtobacco .............. 350,323 275,202 214,624
§. Mineralproducts ..................... .. .. 0000, 1,108,754 842,600 785,504
6. Products of the chemical or allied industries . .............. 471,359 369,610 417,140
7. Plastics and rubber, and articles thereof .................. 295,396 200,571 323,427
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ........... 722,187 526,566 675,840
9. Articles of wood, cork, or plaiting materials . ............... 147,841 105,885 119,554
10. Wood pulp; paper, paperboard, and articles thereof . ... ... .. 65,340 4517 48,698
11. Textiles and textile articles ............................. 3,420,812 2,629,553 3,078,994
12. Footwear, headgear, and artificial flowers .. ............... 1,126,504 802,549 1,374,344
13. Articles of stone or ceramics; glass and glassware .. ........ 204,231 144,399 160,695
14. Pearls; precious stones and metals; jewelry; coin ... ........ 273,310 202,454 293,662
15. Base metals and articles of basemetal ................... 639,684 472,288 504,376
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof . ... ........ ... 2,041,827 1,383,132 1,732,762
17. Vehicles, aircraft, and other transport equipment . .. ........ 145,810 108,971 X
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical
nstruments ... ............ ... ..., 186,682 125,024 197,809
19. Arms and ammunition; parts and accessories
thereof ... .. ... .. . ... 22,619 17513 9,668
20. Miscellaneous manufacturedarticles . .................... 1,979,408 1,339,052 1,850,845
21. Works of art, collectors’ pieces and antiques .............. 35,151 29,568 25,483
22. Special classification provisions ........................ 102,505 71,593 106,879
Total ... 13,871,482 10,034,377 12,535,036

! Afghanistan, Albania, Bulgaria, Cambodia, China, Cuba, Czechoslovakia, East Germany, Hungary, Laos,
Mongolia, North Korea, Poland, Romania, the U.S.S.R. (including Estonia, Latvia, and Lithuania), and Vietnam.

Note.—Because of rounding, figures may not add to the totals shown.
Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table B-2
U.S. trade with China, by Schedule B and HTS sections, 1989, January—-September 1989, and January-September 1990

(In thousands of dollars)

Jan.-Sept. Jan.—-Sept.
Section 1989 1989 1990
U.S. exports:
1. Live animals; animalproducts .......................... 10,152 6,608 11,174
2. tableproducts ............. ... ... 1,132,775 964,961 428,677
3. Animal or vegetable fats, oils, andwaxes ................. 271 236 1,815
4. Prepared foodstufts, beverages, andtobacco . ............. 62,746 39,825 9,705
5. Mineralproducts ............... ... .ciiiiiii, 31,219 26,923 47,445
6. Products of the chemical or allied industries ............... 926,433 720,934 598,700
7. Plastics and rubber, and articles thereof .................. 227,354 186,985 122,550
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ........... 14,552 9,677 2,852
9. Articles of wood, cork, or plaiting materials ................ 181,451 135,071 123,500
10. Wood pulp; paper, paperboard, and articles thereof . ........ 206,000 155,989 111,432
11. Textiles and textile articles .. ........................... 417,868 320,404 372,352
12. Footwear, headgear, and artificial flowers ................. 689 637 715
13. Articles of stone or ceramics; glass and glassware .. ........ 16,593 12,685 9,167
14. Pearls; precious stones and metals; jewelry;coin . .......... 12,030 9,228 7,737
15. Base metals and articles ofbasemetal . .................. 366,453 309,608 85,924
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof .. ............. 1,271,502 927,272 853,937
17. Vehicles, aircraft, and other transport equipment . .......... 601,353 419,596 642,786
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical
INSITUMENTS . .. . ...ttt 266,032 204,147 155,267
19. Arms and ammunition; parts and accessories
thereof . ............ ... ... .. 1,727 1,313 1,522
20. Miscellaneous manufactured articles . .................... 8,887 7,570 9,733
21. Works of art, collectors’ pieces and antiques . ............. 664 270 66
22. Special classificationprovisions ........................ 28,727 19,931 31,451
Total ... 5,775,478 4,479,772 3,628,505
U.S. imports:
1. Live animals; animalproducts .......................... 374,676 238,241 326,342
2. Vegetable products ........ R 97,567 72,330. 80,202
3. Animal or vegetable fats, oils,andwaxes ................. 2,072 1,738 1,033
4. Prepared foodstuffs, beverages, andtobacco . ............. 126,592 105,524 56,934
§. Mineralproducts ....................... ... ... ..., 573,839 431,612 469,055
6. Products of the chemical or allied industries ............... 270,012 201,013 226,468
7. Plastics and rubber, and articles thereof .................. 257,992 172,967 291,310
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ........... 690,193 502,097 656,377
9. Articles of wood, cork, or plaiting materials ................ 138,323 98,083 113,135
10. Wood pulp; paper, paperboard, and articles thereof ... ... ... 58,241 39,610 45,589
11. Textiles and textile articles .. ........................... 3,241,399 2,490,269 2,949,513
12. Footwear, headgear, and artificial flowers . .............. .. 1,061,219 753,284 1,331,666
13. Articles of stone or ceramics; glass and glassware .......... 148,987 102,798 121,954
14. Pearls; precious stones and metals; jewelry;coin ........... 104,464 81,169 82,
15. Base metals and articles of basemetal . .................. 483,133 359,947 400,974
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof ............... 1,944,906 1,311,845 1,650,844
17. Vehicles, aircraft, and other transport equipment . .......... 47,458 32,153 60,348
18. Optical, photographic, measuring, and medical ap—
paratus, clocks and watches; musical
INSTUMeNtS . .. ...t 175,841 117,193 190,607
19. Ams and ammunition; parts and accessories
thereof . ....... ... ... 21,196 16,119 9,028
20. Miscellaneous manufacturedarticles . .................... 1,938,339 1,308,378 1,818,935
21. Works of art, collectors’ pieces and antiques .............. 15,274 12,877 12,880
22. Special classificationprovisions . ....................... 87,450 61,529 87,240
Total ... 11,859,172 8,510,774 10,983,003

Note.—Because of rounding, figures may not add to the totals shown.

Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table B-3
U.S. trade with U.S.S.R.,' by Schedule B and HTS sections, 1989, January-September 1989, and January-September 1990

(In thousands of dollars)
Jan.-Sept. Jan.—Sept.
Section 1989 1989 1990
U.S. exports:
1. Live animals; animalproducts . ......................... 14,069 3,885 144,706
2. Vegetableproducts .............. ... ...l 3,009,412 2,246,141 1,668,006
3. Animal or vegetable fats, oils,andwaxes ................. 26,694 17,825 12,829
4. Prepared foodstuffs, beverages, andtobacco ... ........... 389,532 347,153 274,666
5. Mineralproducts .......... e S 29,331 18,183 22,432
6. Products of the chemical or allied industries . .............. 286,234 215,902 214,765
7. Plastics and rubber, and articles thereof ... ............ ... 65,249 42,898 26,966
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ........... 2,712 2,031 "~ 839
9. Articles of wood, cork, or plaitingmaterials ................ 90 90 8
10. Wood pulp; paper, paperboard, and articles thereof ... ... ... 22,786 19,563 10,548
11. Textilesand textile articles .. ........................... 10,049 7,847 13,171
12. Footwear, headgear, and artificial flowers .. ............... 61 42 1,238
13. Articles of stone or ceramics; glass and glassware .......... 2,651 2,195 1,453
14. Pearls; precious stones and metals; jewelry; coin ... ........ 9,337 9,337 729
15. Base metals and articles ofbasemetal ................... 108,982 73,828 26,282
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof ............... 217,133 154,838 221,199
17. Vehicles, aircraft, and other transport equipment ........... 26,632 21,104 5,345
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical
Instruments ... .. ... 44,465 27,765 46,182
19. Arms and ammunition; parts and accessories
thereof ... ... .. .. . ... 0 0 95
20. Miscellaneous manufacturedarticles . . ................... 1,425 1,029 1,695
21. Works of art, collectors’ pieces and antiques . ............. 657 657 400
22. Special classification provisions ........................ 4,834 2,769 6,627
Total ... 4,262,336 3,215,081 2,700,181
U.S. imports:
1. Live animals; animalproducts .......................... 3.434 3,096 4,033
2. Vegetableproducts ..................... ... 18 10 976
3. Animal or vegetable fats, oils,andwaxes ................. 0 0 7
4. Prepared foodstuffs, beverages, andtobacco ... ........... 25,408 17,345 16,281
5. Mineral products .. ........ R T R T, 282,714 230,664 188,899
6. Products of the chemical or allied industries .. ............. 106,804 83,999 133,959
7. Plastics and rubber, and articles thereof .............. . ... 626 407 794
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ........... 14,046 12,018 : 8,479
9. Articles of wood, cork, or plaiting materials ................ 3,863 3,144 3,953
10. Wood pulp; paper, paperboard, and articles thereof ... ... ... 2,191 1,545 1,805
11. Textiles and textile articles .. ........................... 12,736 10,693 6,691
12. Footwear, headgear, and artificial flowers ................. 196 14 24
13. Articles of stone or ceramics; glass and glassware .. ........ 4,885 4,229 3,271
14. Pearls; precious stones and metals; jewelry;coin ... ..... ... 165,077 118,373 207,876
15. Base metals and articles ofbasemetal . .................. 30,976 22,495 27,998
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof .. .. ........... 2,828 2,205 3,858
17. Vehicles, aircraft, and other transport equipment ........ ... 11,648 9,640 16,770
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical
INSTUMENES . . . .. ..t e 1,400 1,062 399
19. Arms and ammunition; parts and accessories
thereof . ... ... .. . e 47 47 48
20. Miscellaneous manufacturedarticles . .. .................. 832 546 1,366
21. Works of art, collectors’ pieces and antiques ... ........... 16,335 14,077 10,532
22. Special classification provisions ........................ 4,726 2,246 9,621
Total ... 690,891 537,955 647,641

1Includes Estonia, Latvia, and Lithuania.

Note.—Because of rounding, figures may not add to the totals shown.
Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table B4

U.S. trade with Eastern Europe,! by Schedule B and HTS sections, 1989, January-September 1989, and

January-September 1990
(In thousands of dollars)

. Jan.—Sept. Jan.—Sept.
Section 1989 1989 1990
U.S. exports:

1. Live animals; animalproducts . ......................... 9,723 2,584 30,395
2. Vegetable products .. ... e 202,343 180,987 244,147
3. Animal or vegetable fats, oils, andwaxes ................. 1,008 5 158
4. Prepared foodstuffs, beverages, andtobacco . ............. 21,455 16,156 23,775
5. Mineralproducts ............. ST e 96.411 57,192 81,252
6. Products of the chemical or alliedindustries ............... 70,140 55,434 48,451
7. Plastics and rubber, and articles thereof .................. 11,176 8,107 6,269
8. Hides and skins; leather and articles thereof;

travel goods, handbags and similar containers ........... 78,660 62,692 19,513

9. Articles of wood, cork, or plaitingmaterials . ............... 8,527 4,405 13,721
10. Wood pulp; paper, paperboard, and articles thereof ... ...... 15,329 9,584 20,715
11. Textiles and textile articles .. ........................... 49,340 30,981 38,517
12. Footwear, headgear, and artificial flowers ................. 386 247 1,977
13. Articles of stone or ceramics; glass and glassware .......... 5,795 4,044 6,065
14. Pearls; precious stones and metals; jewelry;coin ........... 2,907 587 1,990
15. Base metals and articles of basemetal . ... ............... 7127 4,437 5477
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof ............... 154,561 105,134 94,978
17. Vehicles, aircraft, and other transport equipment ........... 165,383 156,564 111,463
18. Optical, photographic, measuring, and medical ap—-
paratus; clocks and watches; musical
INSTUMENIS . .. . ... it 39,838 26,978 27,672
19. Arms and ammunition; parts and accessories
thereof . ....... ... .. . .. 231 231 7
20. Miscellaneous manufactured articles . .................... 3,039 2,443 3,627
21. Works of art, collectors’ pieces and antiques .............. 2,512 2,503 4,062
22. Special classificationprovisions ........................ 64,867 48,052 63,102
Total .. 1,010,758 779,347 837,234
U.S. imponts: ‘
1. Live animals; animalproduets .......................... 28,038 15,923 21,948
2. Vegetableproducts ..........................o 19,813 16,371 21,931
3. Animal or vegetable fats, oils,and waxes .......... 1,128 756 381
4. Prepared foodstuffs, beverages, and tobacco 198,323 152,333 141,330
S. Mineralproducts ............. e 251,789 179,914 127,051
6. Products of the chemical or allied industries 94,531 74,586 56,352
7. Plastics and rubber, and articles thereof .................. 36,777 27,196 31,318
8. Hides and skins; leather and articles thereof; ,
travel goods, handbags and similar containers ........... 17,922 12,439 10,835
9. Articles of wood, cork, or plaiting materials . ............... 5,592 4,631 2,412
10. Wood pulp; paper, paperboard, and articles thereof . ........ 4,891 3,944 1,295
11. Textiles and textile articles ............................. 163,610 126,136 118,559
12. Footwear, headgear, and artificial flowers ................. 65,087 49,250 42,571
13. Articles of stone or ceramics; glass and glassware .......... 50,326 37,354 35,469
14. Pearls; precious stones and metals; jewelry;coin ... ........ 3,646 2,833 3,116
15. Base metals and articles of basemetal ................... 125,453 89,724 74,715
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof .. .......... ... 93,942 68,931 77,946
17. Vehicles, aircraft, and other transport equipment ... ... .. ... 86,561 67,041 78,491
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical _
nstruments ... ............ ... 9,366 6,694 6,782
19. Arms and ammunition; parts and accessories
thereof ... ... ... . ... 1,377 1,347 591
20. Miscellaneous manufactured articles . .. .................. 40,169 30,103 30,544
21. Works of art, collectors’ pieces and antiques . ............. 3,427 2,538 1,998
22. Special classificationprovisions ........................ 10,262 7,751 9,788
Total .. 1,312,029 977,795 895,424

! Bulgaria, Czechoslovakia, East Germany, Hungary, Poland, and Romania.

Note.—Because of rounding, figures may not add to the totals shown.

Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table B-5
U.S. trade with Afghanistan, by Schedule B and HTS sections, 1989, January-September 1989, and

January-September 1990
(In thousands of dollars)
Jan.-Sept. Jan.-Sept.
Section 1989 1989 1990
U.S. exports:
1. Live animals; animalproducts .. ........................ 0 0 0
2. Vegetableproducts .................. ... 23 0 0
3. Animal or vegetable fats, oils, andwaxes ................. 35 0 0
4. Prepared foodstuffs, beverages, andtobacco . .. ........... 2,427 1,692 1,265
5. Mineralproducts ............ .. ... ... ... ... 193 133 23
6. Products of the chemical or allied industries .. .......... ... 508 146 1,001
7. Plastics and rubber, and articles thereof ... ........... .. .. 16 10 14
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ... ........ 0 0 0
9. Articles of wood, cork, or plaiting materials . ............ ... 0 0
10. Wood pulp; paper, paperboard, and articles thereof ... ... ... 0 0 0
11. Textiles and textilearticles ............................. 29 22 269
12. Footwear, headgear, and artificial flowers ........... ... .. 0 0 0
13 Articles of stone or ceramics; glass and glassware .. ........ 0 0 0
14. Pearls; precious stones and metals; jewelry;coin ... ... ... .. 0 0 0
15. Base metals and articles of basemetal . ....... .. ... ... .. 6 6 0
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof . ... ........... 999 994 313
17. Vehicles, aircraft, and other transport equipment .. ... ... ... 267 210 272
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical
INSUMENES . . . . ...t 142 136 8
19. Arms and ammunition; parts and accessories
thereof . ...... ... .. ... ... 0 0 0
20. Miscellaneous manufactured articles . .. .................. 43 33 0
21. Works of ant, collectors' pieces and antiques . - 0 0 0
22. Special classification provisions ........................ 88 77 162
Total . ... 4,776 3,459 3,327
U.S. imports:
1. Live animals; animalproducts .......................... 5 0
2. Vegetableproducts ..................... ... .. ... 1,091 1,091 1,017
3. Animal or vegetable fats, oils,andwaxes .............. ... 0 0 0
4. Prepared foodstuffs, beverages, andtobacco . .......... ... 0 0 29
§. Mineralproducts .................... ... ............. 0 0 0]
6. Products of the chemical or allied industries ............ ... 0 0 361
7. Plastics and rubber, and articles thereof ... ............. .. 0 0 -4
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ....... .. .. 2 2 1
9. Articles of wood, cork, or plaiting materials ............. ... 0 0 0
10. Wood pulp; paper, paperboard, and articles thereof ... ... ... 0 0 0
11. Textiles and textilearticles ............................. 2,412 1,830 2,970
12. Footwear, headgear, and artificial flowers ................. 2 1 83
13. Articles of stone or ceramics; glass and glassware .. .. ... ... 14 0
14. Pearls; precious stones and metals; jewelry;coin .. ... .. .. .. 95 57 25
15. Base metals and articles of basemetal . .............. ... 24 24 0
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof ............... 85 85 114
17. Vehicles, aircraft, and other transport equipment ... ........ 5 0 0
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical
INSUMENES . .. .. ... it 0 0 0
19. Arms and ammunition; parts and accessories
thereof ... ... ... ... ... 0 0 0
20. Miscellaneous manufacturedarticles . . ................... 1 1 0
21. Works of ant, collectors’ pieces and antiques . ............. 74 46 67
22. Special classificationprovisions . ....................... 10 10 230
Total . ... 3821 3,147 4,901

Note.—Because of rounding, figures may not add to the totals shown.
Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table B-6
U.S. trade with Albania, by Schedule B and HTS sections, 1989, January-September 1989, and January-September 1990

(In thousands of dollars)

Jan.—-Sept. Jan.-Sept.
Section 1989 1989 1990

U.S. exports:
1. Live animals; animaiproducts . .........................
. Vegetableproducts .......................... ... ...
. Animal or vegetable fats, oils, and waxes .. ...
. Prepared foodstuffs, beverages, and tobacco . .
Mineralproducts ........................
. Products of the chemical or allied industries . . .
. Plastics and rubber, and articles thereof ..................
. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers . ..........
9. Articles of wood, cork, or plaiting materials ................
10. Wood pulp; paper, paperboard, and articles thereof
11. Textiles and textilearticles .. ..................
12. Footwear, headgear, and artificial flowers ...... ..
13. Articles of stone or ceramics; glass and glassware
14. Pearls; precious stones and metals; jewelry;coin .. .........
15. Base metals and articles of basemetal . ..................
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof ......... ... ...
17. Vehicles, aircraft, and other transportequipment ...........
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical
INSTUMBNLS . .. ...ttt e i ee e iia e,
19. Arms and ammunition; parts and accessories
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20. Miscellaneous manufactured articles . .. ... ...
21. Works of art, collectors’ pieces and antiques . .
22. Special classificationprovisions ........................

NnOoOo L

Nloococo o

Total ... 5,287 41

. imports:
. Liveanimals; animalproducts .......................... 0
Vegetable products .. ... S 2,776 2.1

. Animal or vegetable fats, oils,andwaxes ................. 0
Prepared foodstuffs, beverages, andtobacco .............. 0
Mineralproducts ..................c0iiiiiiiinienn, 0
Products of the chemical or alliedindustries ............... 0
. Plastics and rubber, and articles thereof .................. (4]

. Hides and skins; leather and articles thereot,
travel goods, handbags and similar containers ........... 0
. Articles of wood, cork, or plaiting materials ................ 0
. Wood pulp; paper, paperboard, and articles thereof ......... 13
. Textiles and textilearticles ............................. 8
0
20
0
0
0

7.022

BDNONBLON=
-

9
"
12. Footwear, headgear, and artificial flowers .................
13. Articles of stone or ceramics; glass and glassware ..........
14. Pearls; precious stones and metals; jewelry;coin . ..........
15. Base metals and articles of basemetal ...................
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof . ..............
17. Vehicles, aircraft, and other transport equipment ...........
18. Optical, photographic, measuring, and medical ap-
paratus; clocks and watches; musical
INSTUMBNES . . . .. .ottt e et eieinneeeeennns 0
19. Arms and ammunition; parts and accessories
thereof . ... ... ... .. i 0
20. Miscellaneous manufactured articles . .. .................. g
5

oo o8occowoo ococococolo
o §°ooopoo ooooogo

21. Works of ant, collectors' pieces and antiques ..............
22. Special classificationprovisions ........................

g "nwoo00 ©
g oOwWwoo o

Total ... 2,815

N
-

Note.—Because of rounding, figures may not add to the totals shown.
Source: Compiled from official statistics of the U.S. Department of Commerce.



Table B-7

U.S. trade with Bulgaria, by Schedule B and HTS sections, 1989, Jandary—Soptembef 1989, and January-September 1990

(In thousands of dollars)
Jan.-Sept. Jan.-Sept.
Section 1989 1989 1990
U.S. exports:
1. Live animals; animal products . ......................... 82 18 276
2. Vegetableproducts ....................... ... .. 129,347 129,281 7,710
3. Animal or vegetable fats, oils,andwaxes ................. 0 0 0
4. Prepared foodstuffs, beverages, andtobacco . ............. 4,266 3,243 559
5. Mineralproducts ................ .. i, 14,193 9,424 4,358
6. Products of the chemical or alliedindustries ............... 2,709 2,17 1,913
7. Plastics and rubber, and articles thereof ............... ... 3,376 3,316 307
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ........... 695 265 0
9. Articles of wood, cork, or plaitingmaterials . ............... 190 0 52
10. Wood pulp; paper, paperboard, and articles thereof ......... 4,07 2,329 62
11. Textiles and textile articles .. ........................... §37 8§37 184
12. Footwear, headgear, and artificial flowers ................. 0 0 0
13. Articles of stone or ceramics; glass and glassware . ......... 264 168 136
14. Pearls; precious stones and metals; jewelry; coin ........... 1,003 33 267
15. Base metals and articles ofbasemetal ................... 1,245 944 579
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof .. ............. 15,279 7179 6,494
17. Vehicles, aircraft, and other transport equipment ... ..... ... 227 224 248
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical
INSTUMeNTS . ... ... i aennnn, 2,622 1,864 1,237
19. Arms and ammunition; parts and accessories
thereof . ......... ... ... 0 0 0
20. Miscellaneous manufacturedarticles . .................... 67 67 87
21. Works of art, collectors’ pieces and antiques . ............. 24 24 0
22. Special classification provisions ........................ 536 484 163
Total ... 180,733 161,571 24,631
U.S. imports:
1. Live animals; animalproducts . ......................... 1,283 560 2,078
2. Vegetableproducts ..................... ... ...l 187 159 151
3. Animal or vegetable fats, oils,andwaxes ................. 0 0 0
4. Prepared foodstuffs, beverages, andtobacco . ............. 21,071 14,706 15,378
5. Mineralproducts .............. ... i, 15,869 9,510 3,774
6. Products of the chemical or allied industries ............... 14,961 12,633 9,325
7. Plastics and rubber, and articles thereof ............... ... 101 26 4
8. Hides and skins; leather and articles thereof; '
travel goods, handbags and similar containers ........... 1n7 56 6
9. Articles of wood, cork, or plaiing materials ................ 0 0 0
10. Wood pulp; paper, paperboard, and articles thereof ... ... ... 1 1 33
11. Textiles and textile articles ............................. 565 391 377
12. Footwear, headgear, and artificial flowers .............. ... 2 2 6
13. Anticles of stone or ceramics; glass and glassware ... ....... 228 182 223
14. Pearls; precious stones and metals; jewelry;coin ........... 387 387 0
15. Base metals and articles ofbasemetal . ................ .. 77 22 66
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof .. ............. 1,590 1,134 1,871
17. Vehicles, aircraft. and other transport equipment ........... 16 16 0
18. Optical, photographic, measuring, and medical ap—
atus; clocks and watches; musical
INSIUMENES . . .. ... it e 64 57 10
19. Arms and ammunition; parts and accessories
thereof . ... ... ... ... . 5 5 0
20. Miscellaneous manufacturedarticles . ................. ... 303 212 368
21. Works of art, collectors’ pieces and antiques . ............. 25 19 1
22. Special classification provisions .................. ... ... 478 380 636
Total ... 67,331 40,460 34,307

Note.—Because of rounding, figures may not add to the totals shown.

Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table B-8
U.S. trade with Cambodia, by Schedule B and HTS sections, 1989, January-September 1989, and January-September 1990

(In thousands of dollars)

Jan.-Sept. Jan.-Sept.
Section 1989 1989 1990

U.S. exports:
. Live animals; animalproducts ..........................
Vegetableproducts ...................... ...
. Animal or vegetable fats, oils, andwaxes .................
Prepared foodstuffs, beverages, andtobacco . .............
Mineral products .. ..............ciiuineeinanennenn...
. Products of the chemical or allied industries ...............
Plastics and rubber, and articles thereof ..................
. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ...........
9. Articles of wood, cork, or plaiting materials . ...............
10. Wood pulp; paper, paperboard, and articles thereof .........
11. Textiles andtextilearticles .. ...........................
12. Footwear, headgear, and artificial flowers .................
:2 Articles of stone or ceramics; glass and glassware ..........
15
16

N

00 00000000 O-0000O0
N

ONO NS W

. Pearls; precious stones and metals; jewelry;coin ...........
. Base metals and articles of basemetal ...................
. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof ...............
17. Vehicles, aircraft, and other transport equipment ...........
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical
INSTUMEBNLS . .. ..ttt e e e e e ee e
19. Arms and ammunition; parts and accessories
thereof . ........... i e
20. Miscellaneous manufacturedarticles . ....................
21. Works of art, collectors’ pieces andantiques ..............
22. Special classification provisions . .......................

Total ... e e

OO0 00000000 O-0000O0
00 00000000 0000000

-
Woo0o o

L|Sco0o o
f|Ro00 o

w
IS

S. imports:
1. Liveanimals; animalproducts . .........................
2. Vegetableproducts ....................... ...
3. Animal or vegetable fats, oils,andwaxes .................
4. Prepared foodstuffs, beverages, andtobacco ..............
§. Mineralproducts .................cciiiiiiiiiiii..
6. Products of the chemical or allied industries ...............
7. Plastics and rubber, and articles thereof ..................
8. Hides and skins; leather and articles thereof;

travel goods, handbags and similar containers ...........

9. Articles of wood, cork, or plaiting materials ................

10. Wood pulp; paper, paperboard, and articles thereof . ..... ...
11. Textiles andtextilearticles .. ...........................
12. Footwear, headgear, and artificial flowers .................
13. Anticles of stone or ceramics; glass and glassware .. ........
14. Pearls; precious stones and metals; jewelry;coin ...........
15. Base metals and articles ofbasemetal . ................ ..
16. Machinery and mechanical appliances; electrical

equipment; parts and accessories thereof ...............
17. Vehicles, aircraft, and other transport equipment ...........
18. Optical, photographic, measuring, and medical ap—

paratus; clocks and watches; musical

INSTUMBNTS . .. ...ttt iee e iie i, 75 75
19. Arms and ammunition; parts and accessories

thereof . ........... ... ... 0 0
20. Miscellaneous manufacturedarticles . .. .................. 66 23
21. Works of art, collectors’ pieces andantiques .............. 41 29
22. Special classification provisions .. ...................... 12 12

TOtAl o 314 222 12
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Note.—Because of rounding, figures may not add to the totals shown.
Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table B-9
U.S. trade with Cuba, by Schedule B and HTS sections, 1989, Janunry«%optombof 1989, and January-September 1990

(In thousands of dollars)

Jan-Sepl Jan.-Sept.
Section 1989 1989 1990

U.S. exports:

1. Live animals; animalproducts ..........................
. Vegetableproducts ....................... ... ...
. Animal or vegetable fats, oils, andwaxes .................
. Prepared foodstuffs, beverages, andtobacco ..............
. Mineralproducts ........... .. .. ... ..o i,
. Products of the chemical or allied industries ...............
. Plastics and rubber, and articles thereof ..................

. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ...........
9. Articles of wood, cork, or plaiting materials ................
10. Wood pulp; paper, paperboard, and articles thereof ... ......
11. Textiles and textilearticles .. ...........................
12. Footwear, headgear, and artificial flowers .................
13. Articles of stone or ceramics; glass and glassware .. ........
1
15
16
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. Pearls; precious stones and metals; jewelry;coin ...........
. Base metals and articles ofbasemetal . ............ ... ..
. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof ............... 29
17. Vehicles, aircraft, and other transport equipment ...........
18. Optical, photographic, measuring, and medical ap-
paratus, clocks and watches; musical
INSTUMENES . . . ...ttt eieeeeaneeeenannann
19. Arms and ammunition; parts and accessories
thereof . ... ... ...
20. Miscellaneous manufactured articles . ....................
21. Works of art, collectors’ pieces and antiques . .............
22. Special classificationprovisions . ....................... 2,290

3
-
88 &OOOgOOO 0000000

-
wn

o000 ©o
ﬁooo o
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TJotal ................... e 2,629
.S. imports:

1. Live animals; animalproducts ...................coo....
2. Vegetableproducts .........................0 0.l
3. Animal or vegetable fats, oils,andwaxes .................
g. Prepared foodstuffs, beverages, andtobacco ..............
6
7
8

1121

. Mineralproducts ..............c...cc0iiiiiiiiiei.,
. Products of the chemical or alliedindustries ...............
. Plastics and rubber, and articles thereof ..................
. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ...........
9. Articles of wood, cork, or plaiting materials ................
10. Wood pulp; paper, paperboard, and articles thereof ... ......
11. Textiles andtextilearticles .. ...........................
12. Footwear, headgear, and artificial flowers .............. ...
13. Articles of stone or ceramics; glass and glassware ..........
14. Pearls; precious stones and metals; jewelry;coin ...........
15. Base metals and articles ofbasemetal . ..................
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof ...............
17. Vehicles, aircraft, and other transport equipment ...........
18. Optical, photographic, measuring, and medical ap—
paratus, clocks and watches; musical
INSTUMONLS . .. . ...ttt iiiiiniieenenrenas
19. Arms and ammunition; parts and accessories
thereof . . ... .. ...
20. Miscellaneous manufactured articles . . . ..................
21. Works of art, collectors' pieces and antiques .......... e
22. Special classification provisions .............

00 O000000O0 0000000 § SOOO o
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Total ...

Note.—Because of rounding, figures may not add to the totals shown.
Source: Compiled from official statistics of the U.S. Department of Commerce.



Table B-10

U.S. trade with Czechoslovakia, by Schedule B and HTS sections, 1989, January-September 1989, and

January-September 1990
(In thousands of dollars)
Jan.-Sept. Jan.-Sept.
Section 1989 1989 1990
U.S. exports:
1. Live animals; animalproducts . ...................... ... 32 9 125
2. Vegetable products .. ... B UL L T 145 139 129
3. Animal or vegetable fats, oils, andwaxes ................. 0 0 0
4. Prepared foodstuffs, beverages, andtobacco . ............. 1,048 1,021 221
5. Mineralproducts ............. S B 0 0 0
6. Products of the chemical or allied industries ............... 9,431 9,129 6,933
7. Plastics and rubber, and articles thereof ... ............... 300 263 348
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ........... 14,131 10,622 7,258
9. Articles of wood, cork, or plaitingmaterials . ............... 419 316 791
10. Wood pulp; paper, paperboard, and articles thereof ...... ... 390 390 5,429
11. Textiles and textile articles ............................. 6,586 4,944 6,994
12. Footwear, headgear, and artificial flowers ................. 46 46 37
13. Articles of stone or ceramics; glass and glassware .. .. ... ... 570 460 736
14. Pearls; precious stones and metals; jewelry;coin . .......... 180 180 191
15. Base metals and articles of base metal . .. . . e 221 171 80
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof .. ............. 8,653 5,521 11,926
17. Vehicles, aircraft, and other transport equipment ... ........ 1,669 1,474 467
18. Optical, photographic, measuring, and medical ap-
ratus; clocks and watches; musical
Instruments . ..................... PP 5,217 2,629 4,429
19. Arms and ammunition; parts and accessories .
thereof . ......... .. ... 0 0 7
20. Miscellaneous manufactured articles . ... ................. 28 22 178
21. Works of art, collectors' pieces and antiques . ............. 762 783 351
22. Special classification provisions ........................ 1,457 1,102 1,646
Total ... 51,287 39,088 48,275
U.S. imports: :
1. Live animals; animalproducts .......................... 304 204 150
2. Vegetableproducts ......................0ll 2,515 1,856 5,781
3. Animal or vegetable fats, oils, andwaxes ................. 0
4. Prepared foodstuffs, beverages, and tobacco . ............. 4,862 3411 3,826
5. Mineralproducts ......................cciiiiiiii.. 960 960 143
6. Products of the chemical or allied industries ............... 5§32 483 599
7. Plastics and rubber, and articles thereof ... ............... 4,827 3,014 4,726
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ........... 602 549 321
9. Articles of wood, cork, or plaiting materials ................ 358 299 80
10. Wood pulp; paper, paperboard, and articles thereof . ........ 3,495 3,011 635
11. Textiles and textile articles .. ........................... 9,450 7479 5,246
12. Footwear, headgear, and artificial flowers ................. 11,670 8,500 8,582
13. Articles of stone or ceramics; glass and glassware .. ........ 10,646 7,566 6,076
14. Pearls; precious stones and metals; jewelry;coin ........... 541 431 210
15. Base metals and articles of basemetal . .................. 9,120 2,788 2,1
16. Machinery and mechanical appliances; electrical
equipment,; parts and accessories thereof .. ............. 6,215 4,175 5,360
17. Vehicles, aircraft, and other transportequipment ........... 6,930 4,983 8,064
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical
INSTUMBNES ... .. ... it ie e 1,151 658 700
19. Amfms and ammunition; parts and accessories
thereof . ......... ... .. . . 641 640 61
20. Miscellaneous manufacturedarticles . . ................... 4579 3,394 2,938
21. Works of art, collectors’ pieces and antiques .............. 923 615 540
22. Special classificationprovisions ........................ 1,794 1,235 1,618
Total ... 82,117 56,249 57,765

Note.—Because of rounding, figures may not add to the totals shown.

Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table B-11

U.S. trade with East Germany, by Schedule B and HTS sections, 1989, January-September 1989, and
January-September 1990 ,

(In thousands of dollars)

. Jan.-Sept. Jan.-Sept.
Section : 1989 1989 1990
U.S. exports; .

1. Live animals; animalproducts . ......................... 1,652 450 1,256

2. Vegetableproducts ................ ... ... ... 49,751 37,838 33,557

3. Animal or vegetable fats, oils,andwaxes ................. 0 0 0

4. Prepared foodstuffs, beverages, andtobacco ... ........... 56 56 8
5. Mineralproducts .. ....... ... ... ... 112 98 38

6. Products of the chemical or allied industries ............... 5,442 5,168 1,475

7. Plastics and rubber, and articles thereof ... ............... 766 356 473

8. Hides and skins; leather and articles thereof;

travel goods, handbags and similar containers ........... 37 37 550

9. Articles of wood, cork, or plaitingmaterials . ............... 101 101 0
10. Wood pulp; paper, paperboard, and articles thereof ......... 1,266 851 1,413
11. Textiles andtextile articles .. ........................... 503 392 658
12. Footwear, headgear, and artificial flowers ................. 0 0 9
13. Articles of stone or ceramics; glass and glassware- . . .. ... ... 143 143 44
14. Pearls; precious stones and metals; jewelry;coin ... ........ 95 95 4
15. Base metals and articles ofbasemetal . ....... .. ... ... ... 1,011 713 496
16. Machinery and mechanical appliances; electrical

equipment; parts and accessories thereof .. .. .. ... ... ... 16,555 12,719 8,510
17. Vehicles, aircraft, and other transport equipment ... ..... ... 6,503 4,786 7,537
18. Optical, photographic, measuring, and medical ap-

paratus; clocks and watches; musical :

INSTUMENtS . .. .. ... .o 7918 6,405 3,587
19. Arms and ammunition; parts and accessories

thereof ................. e 231 231 0
20. Miscellaneous manufacturedarticles . .. .................. 188 170 60
21. Works of art, collectors’ pieces and antiques . ............. 15 15 742
22. Special classification provisions .. ............ .. ... ..... 5§50 388 428

Total ... 92,893 71,011 60,845
U.S. imports:

1. Live animals; animal products . ......................... 134 9 0

2. Vegetableproducts .............. ... ... ... 46 33 16

3. Animal or vegetable fats, oils, andwaxes ................. 1,123 752 381

4. Prepared foodstuffs, beverages, andtobacco ............ .. 138 107 267

5. Mineralproducts .......... e 34,557 33,899 17,629

6. Products of the chemical or allied industries ............... 28,731 21,421 10,426

7. Plastics and rubber, and articles thereof . .......... ... ... 12,499 9,806 ) 7,349

8. Hides and skins; leather and articles thereof;

9. Articles of wood, cork, or plaitngmaterials ................ 490 384 305
10. Wood pulp; paper, paperboard, and articles thereof ... ... ... 559 360 167
11. Textiles and textile articles .. ........................... 1,253 985 724
12. Footwear, headgear, and artificial flowers . .......... ... ... 173 148 97
13. Articles of stone or ceramics; glass and glassware . ... ...... 6,830 5,183 4,743
14. Pearls; precious stones and metals; jewelry;coin ... ........ 19 19 109

- 15. Base metals and articlesofbasemetal . ... ............ ... 20,312 16,767 14,021

16. Machinery and mechanical appliances; electrical

equipment; parts and accessories thereof . ... ... ... ... .. 17,050 12,205 14,536
17. Vehicles, aircraft, and other transport equipment .. ... ... ... 214 14 24
18. Optical, photographic, measuring, and medical ap-

paratus; clocks and watches; musical

INStruments . .. .. .. ... 3,386 2,302 2,670
19. Arms and ammunition; parts and accessories )

thereof ... ... ... 14 14 39
20. Miscellaneous manufacturedarticles . .................... 4,585 3,369 4,331
21. Works of art, collectors’ pieces and antiques ........... ... 16 13 690
22. Special classificationprovisions ................... .. ... 814 671 1,852

Jotal ... 134,825 109,844 81,069

Note.—Because of rounding, figures may not add to the totals shown.

Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table B-12
U.S. trade with Hungary, by Schedule B and HTS sections, 1989, January—September 1989, and January-September 1990

(In thousands of dollars)

Jan.—Sept. Jan.-Sept.
Section 1989 1989 1990
U.S. exports:
1. Live animals; animalproducts . ......................... 1,345 411 3,080
2. Vegetableproducts ................ .. ... ... 3,297 3,157 3,491
3. Animal or vegetable fats, oils,andwaxes ................. 1 5 108
4. Prepared foodstufts, beverages, and tobacco 3,660 3,660 3,538
5. Mineralproducts .............. ... iiiiiiiii.., 504 494 137
6. Products of the chemical or allied industries ............... 17,694 11,521 14,097
7. Plastics and rubber, and articles thereof ................ .. 3,238 2,799 1,655
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ........... 1,308 1,109 941
9. Articles of wood, cork, or plaiting materials ................ 8 8 115
10. Wood pulp; paper, paperboard, and articles thereof ... ... ... 1,013 896 728
11. Textiles andtextile articles .. ........................... 3,901 2,520 2,314
12. Footwear, headgear, and artificial flowers ................. 177 152 279
13. Articles of stone or ceramics; glass and glassware .......... 3,611 2,694 4,341
14. Pearls; precious stones and metals; jewelry;coin ........... 425 263
15. Base metals and articles of base metal . . . . . e 1,335 558 1,788
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof .. ........ .. ... 53,069 33,175 29,085
17. Vehicles, aircraft, and other transport equipment ... ... .. ... 12,637 9,178 11,339
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical
INSITUMBNES . . . .. .ottt et 9,302 6,957 8,813
19. Arms and ammunition; parts and accessories
thereof . ... ... .. ... 0 0 0
20. Miscellaneous manufactured articles . .................... 453 411 962
21. Works of art, collectors’ pieces and antiques . ............. 828 828 953
22. Special classification provisions ........................ 1,490 882 4,915
Total ... 119,305 81,678 93,085
U.S. imports:
1. Live animals; animalproducts .......................... 9,605 6,333 5,950
2. Vegetableproducts ...................... . ... 10,933 9,232 4,689
3. Animal or vegetable fats, oils,andwaxes ................ . 4 4 0
4. Prepared foodstuffs, beverages, andtobacco .............. 56,635 45,458 47,259
S. Mineralproducts ...............c.ccoiiiiiiiiiiiiia., 1,391 945 707
6. Products of the chemical or allied industries .. ............. 19,171 13,694 20,913
7. Plastics and rubber, and articles thereof .................. 15,542 11,455 16,313
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ........... 4,333 2,581 351
9. Articles of wood, cork, or plaiting materials ................ 309 244 - 126
10. Wood pulp; paper, paperboard, and articles thereof ......... 548 301 262
11. Textiles and textile articles .. ........................... 66,502 63,501 42,436
12. Footwear, headgear, and artificial flowers .............. ... 11,243 6,274 14,285
13. Articles of stone or ceramics; glass and glassware .......... 8,086 5,841 5,936
14. Pearls; precious stones and metals; jewelry;coin ........... 993 675 1,738
15. Base metals and articles of base metal . .. .. e 29,800 24,297 18,760
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof .. .. ........... 29,312 22,586 17,637
17. Vehicles, aircraft, and other transport equipment ... ..... ... 49,904 37,921 42,398
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical
INSTUMONES . .. ...ttt 1,596 1,350 841
19. Arms and ammunition; parts and accessories
thereof ... ... ... . . . ... 717 688 487
20. Miscellaneous manufactured articles . . ................... 8,242 5,968 5,308
21. Works of art, collectors’ pieces and antiques . ............. 436 218 368
22. Special classification provisions .. ...................... 1,390 1,159 1,431
Total ... 326,694 250,726 251,354

Note.—Because of rounding, figures may not add to the totals shown.
Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table B—-13 .
U.S. trade with Laos, by Schedule B and HTS sections, 1989, January-September 1989, and January-September 1990

(In thousands of dollars)

Jan.-Sept. Jan.-Sept.
Section 1989 1989 1990

U.S. exports:
1. Live animals; animalproducts ..........................
. Vegetableproducts .................... ... ...
. Animal or vegetable fats, oils,andwaxes .................
Prepared foodstuffs, beverages, andtobacco ... ...........
. Mineralproducts .................. e
. Products of the chemical or allied industries ...............
Plastics and rubber, and articles thereof ............... ...
. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers . ..........
9. Articles of wood, cork, or plaiting materials . ...............
10. Wood pulp; paper, paperboard, and articles thereof ... ... ...
11. Textiles and textilearticles .. ......................... ..
12. Footwear, headgear, and artificial flowers .............. ...
13. Articles of stone or ceramics; glass and glassware . ... ... ...
14. Pearls; precious stones and metals; jewelry; coin ... ... . ...
15. Base metals and articles ofbasemetal . ..................
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof . ... .. ..... . ...
17. Vehicles, aircraft, and other transport equipment .. ... ... ...
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical
INSTUMENTS ... . ... ... . . 0
19. Arms and ammunition; parts and accessories
thereof ... ... ... ... ... o]
20. Miscellaneous manufacturedarticles . . . ............... ... g
4
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21. Works of art, collectors’ pieces andantiques . .............
22. Special classificationprovisions .. ................... ... 4.

H
~,OO0O O©
o

Total ... 341 323 439

.S. imports:

1. Live animals; animalproducts .......................... 37
2. Vegetableproducts .................................. 584
3. Animal or vegetable fats, oils, andwaxes .............. ... 0
g. Prepared foodstuffs, beverages, andtobacco ............ ..
6
7
8

Sw
b3
-

0
. Mineralproducts .................................... 0
. Products of the chemical or allied industries ............. .. 10
. Plastics and rubber, and articles thereof ............... ... 1
. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ...........
9. Articles of wood, cork, or plaiting materials ................
10. Wood pulp; paper, paperboard, and articles thereof . .. ... ...
11. Textiles and textilearticles .............................
12. Footwear, headgear, and artificial flowers ............... ..
13. Articles of stone or ceramics; glass and glassware . .........
14. Pearls; precious stones and metals; jewelry;coin ... ... ... ..
15. Base metals and articles ofbasemetal . .............. .. ..
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof .. .. ... ... ... ..
17. Vehicles, aircraft, and other transport equipment ... .... .. ..
18. Optical, photographic, measuring, and medical ap-
paratus; clocks and watches; musical
INSTUMONES . ... ... .
19. Arms and ammunition; parts and accessories
thereof . ... ... ... . ... .. ...
20. Miscellaneous manufacturedarticles . .. ..................
21. Works of art, collectors’ pieces and antiques ..............
22. Special classificationprovisions ........................
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Total ... . 821 821 231

1 Less than $500.

Note.—Because of rounding, figures may not add to the totals shown.
Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table B-14

U.S. trade with Mongolia, by Schedule B and HTS sections, 1989, January—-September 1989, and January-September 1990
(In thousands of dollars)

Section

1989

Jan.—-Sept.
1989

Jan.-Sept.
1990

U.S. exports:
. Live animals; animalproducts ..........................
. Vegetableproducts ......................... ... ...
. Animal or vegetable fats, oils, andwaxes .................
Prepared foodstuffs, beverages, andtobacco . .............
Mineralproducts ........................
Products of the chemical or allied industries
. Plastics and rubber, and articles thereof ..................
. Hides and skins; leather and articles thereof,
travel goods, handbags and similar containers ...........
9. Articles of wood, cork, or plaiting materials . .......... ... ..
10. Wood pulp; paper, paperboard, and articles thereof .........
11. Textiles andtextilearticles .. ...........................
12. Footwear, headgear, and artificial flowers .................
13. Articles of stone or ceramics; glass and glassware . . ........
14. Pearls; precious stones and metals; jewelry;coin ...........
15. Base melals and articles of basemetal . ..................
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof ...............
17. Vehicles, aircraft, and other transport equipment ...........
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical
Instruments . .. ................... P
19. Arms and ammunition; parts and accessories
thereof . ......... ... .. .
20. Miscellaneous manufactured articles . ....................
21. Works of art, collectors’ pieces and antiques ... ...........
22. Special classification provisions ........................

Jotal ... e e,

.S. imports:

1. Live animals; animalproducts ..........................
2. Vegetableproducts ............................0i..
3. Animal or vegetable fats, oils, andwaxes .................
g. Prepared foodstuffs, beverages, andtobacco . .............
6
7
8

ONONB W=

. Mineralproducts .................. A
. Products of the chemical or alliedindustries ...............
. Plastics and rubber, and articles thereof ..................
. Hides and skins; leather and articles thereof; :
travel goods, handbags and similar containers ...........
9. Articles of wood, cork, or plaiting materials ................
10. Wood pulp; paper, paperboard, and articles thereof .........
11. Textiles and textile articles .. ...........................
12. Footwear, headgear, and artificial flowers .................
13. Articles of stone or ceramics; glass and glassware ..........
14. Pearls; precious stones and metals; jewelry;coin ...........
15. Base metals and articles ofbasemetal . ..................
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof ...............
17. Vehicles, aircraft, and other transport equipment ...........
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical
INSTUMeNIS ... .. ...\ttt
19. Arms and ammunition; parts and accessories
thereof ............. ... ... i,
20. Miscellaneous manufacturedarticles . ....................
21. Works of an, collectors’ pieces and antiques ..............
22. Special classificationprovisions ........................

Total ... e
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Note.—Because of rounding, figures may not add to the totals shown.

Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table B-15

U.S. trade with North Korea, by Schedule B and HTS sections, 1989, January-September 1989, and
January-September 1990

(In thousands of dollars)

Jan.-Sept. Jan.-Sept.
Section 1989 1989 P 1990 P

U.S. exports:
1. Live animals; animalproducts ..........................
. Vegetableproducts ................ ... . ...
. Animal or vegetable fats, oils,andwaxes .................
Prepared foodstuffs, beverages, andtobacco ............ ..
. Mineralproducts ........... ... .. ... ...
. Products of the chemical or allied industries ...............
. Plastics and rubber, and articles thereof . .................
Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ...........
9. Anticles of wood, cork, or plaitingmaterials . ............ ...
10. Wood pulp; paper, paperboard, and articles thereof ...... ...
11. Textiles andtextilearticles .. ...........................
12. Footwear, headgear, and artificial flowers .................
13. Articles of stone or ceramics; glass and glassware .. .. ......
14. Pearls; precious stones and metals; jewelry;coin ...........
15. Base metals and articles ofbasemetal . ..................
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof .. .. ... ... .. ...
17. Vehicles, aircraft, and other transport equipment .. ... ... ...
18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical
INStruments . .. .. ... 12 1
19. Arms and ammunition; parts and accessories
thereof . ....... ... .. ... . . . 0
20. Miscellaneous manufacturedarticles . .. .................. 0
0
(o]
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21. Works of art, collectors’ pieces and antiques ..............
22. Special classification provisions ........................

Total ... 16

oo
0000 O

-
]
w
o

. imports:
. Live animals; animal products . .........................
. Vegetableproducts ..................... ... . ...
. Animal or vegetable fats, oils,andwaxes .............. ...
. Prepared foodstuffs, beverages, andtobacco ..............
Mineralproducts ............ ... i 41
Products of the chemical or allied industries ...............
. Plastics and rubber, and articles thereof ............. .. ...
. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ........ ...
9. Articles of wood, cork, or plaitingmaterials . ........... ....
10. Wood pulp; paper, paperboard, and articles thereof
11. Textiles and textilearticles . ..................... ..
12. Footwear, headgear, and artificial flowers .. .......... .. ...
13. Articles of stone or ceramics; glass and glassware
14. Pearls; precious stones and metals; jewelry;coin ........ ...
15. Base metals and articles of basemetal .............. ... .. 9
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof .. ......... ... .
17. Vehicles, aircraft, and other transport equipment . ...... . ...
18. Optical, photographic, measuring, and medical ap—
aratus; clocks and watches; musical
INSHUMENTS . ... ... et ci e 0
19. Arms and ammunition; parts and accessories
thereof . ... ... .. 0
20. Miscellaneous manufacturedarticles . .. ............... ... 0
0
1

H»
-

ONONBEWN=®
OWOOO00O0 0O0O~000O0

0000 OO-—+00O0O0

©O© -

oo @
00 OO00O0000O0 O0O0O000O0O0

OO0 MMOWOo

21. Works of art, collectors’ pieces and antiques . .......... ...
22. Special classification provisions ........................ 1

Total ... 533 5§33
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Note.—Because of rounding, figures may not add to the totals shown.
Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table B-16
U.S. trade with Poland, by Schedule B and HTS sections, 1989, January—September 1989, and January-September 1990

(In thousands of dollars)
" Jan.-Sept. Jan.-Sept.
Section 1989 1989 1990
U.S. exports:
1. Live animals; animalproducts .......................... 6,541 1,657 6,284
2. Vegetable products .. ... PSP 18,053 8,822 47,008
3. Animal or vegetable fats, oils,andwaxes ................. 0 0 50
4. Prepared foodstuffs, beverages, andtobacco .............. 12,088 8,176 19,091
§. Mineralproducts ............ ... ... .. ... ... 9,620 7,399 3,454
6. Products of the chemical or allied industries ............... 28,677 23,311 2,648
7. Plastics and rubber, and articles thereof .................. 3,328 1,329 3,178
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ........... 10,512 9,803 755
9. Articles of wood, cork, or plaiting materials ................ 83 30 871
10. Wood pulp; paper, paperboard, and articles thereof ... ... ... 8,540 5,089 10,357
11. Textiles and textile articles .. ........................... 31,797 17,302 15,730
12. Footwear, headgear, and artificial flowers ................. 163 49 723
13. Articles of stone or ceramics; glass and glassware .. ........ 1,105 543 744
14. Pearls; precious stones and metals; jewelry; coin ........... 1,191 15 1,082
15. Base metals and articles ofbasemetal . .................. 2,323 1,396 674
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof ............... 56,341 43,101 34,900
17. Vehicles, aircraft, and other transport equipment ........... 143,935 140,755 91,205
18. Optical, photographic, measuring, and medical ap—-
paratus; clocks and watches; musical
INSTUMBNES . . ... ... i e 14,129 8,767 8,802
19. Arms and ammunition; parts and accessories
thereof . ...... ... ... 0 0 0
20. Miscellaneous manufacturedarticles . .................... 1,576 1,205 1,911
21. Works of art, collectors’ piecos and antiques . . . 837 837 2,016
22. Special classification provisions ........................ 60,390 44,982 38,423
Total . ... 411,228 324,567 289,907
U.S. imports:
1. Live animals; animalproducts .......................... 16,465 8,631 13,700
2. Vegetable products .. ... IR R L LT 5,569 4,631 11,130
3. Animal or vegetable fats, oils, andwaxes ................. 0 0 0
4. Prepared foodstuffs, beverages, andtobacco .............. 107,064 82,318 72,684
S. Mineralproducts ...............cviiiiiiiiiinini... 12,776 11,213 298
6. Products of the chemical or allied industries ............... 19,048 14,545 14,802
7. Plastics and rubber, and articles thereof .................. 252 158 1,359
8. Hides and skins; leather and articles thereof; ‘
travel goods, handbags and similar containers ........... 1,173 587 1,594
9. Articles of wood, cork, or plaiting materials ................ 3,187 2,561 1,620
10. Wood pulp; paper, paperboard, and articles thereof ... ... ... 255 247 167
1. Textilesand textile articles .. ........................... 51,334 38,001 50,960
12. Footwear, headgear, and artificial fiowers ................. 8,854 6,824 4,661
13. Articles of stone or ceramics; glass and glassware . . ........ 15,080 11,436 14,341
14. Pearls; precious stones and metals; jewelry;coin ........... 634 533 281
15. Base metals and articles of base metal . . .. . e 46,445 31,884 30,919
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof ............... 32,071 22,642 34,494
17. Vehicles, aircraft, and other transport equipment ........... 24,018 19,457 24,481
18. Optical, photographic, measuring, and medical ap—
atus; clocks and watches; musical
Instruments . ..................... e 1,650 1,269 1,646
19. Arms and ammunition; parts and accessories
thereof . ......... ... it 0 0 4
20. Miscellaneous manufacturedarticles . . ................... 10,725 7,888 11,514
21. Works of art, collectors’ pieces and antiques .............. 1,539 1,196 272
22. Special classification provisions ........................ 4,754 3,616 3,421
Total ..o e e 362,862 269,636 294,347

Note.—Because of rounding, figures may not add to the totals shown.

Source: Compiled from official statistics of the U.S. Department of Commerce.



Table B-17
U.S. trade with Romania, by Schedule B and HTS sections, 1989, January-September 1989, and January-September 1990

(In thousands of dollars)

Jan.-Sept. Jan.-Sept.
Section 1989 1989 1990
U.S. exports:
1. Live animals; animalproducts .......................... 72 40 19,375
2. Vegetableproducts ................. ... ... ... ... .. 1,750 1,750 152,253
3. Animal or vegetable fats, oils,andwaxes ................. 997 0 0
4. Prepared foodstuffs, beverages, andtobacco .............. 338 0 357
§. Mineralproducts ........... ... ... ... . ... 71,984 39,777 73,265
6. Products of the chemical or allied industries .. ............. 6,187 4,133 21,385
7. Plastics and rubber, and articles thereof ............. ... .. 169 44 309
8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ........... 51,977 40,957 10,009
9. Articles of wood, cork, or plaiting matenials . ............... 7,726 3,951 11,891
10. Wood pulp; paper, paperboard, and articles thereof . ... ... .. 49 30 2,726
11. Textiles andtextile articles .. ........................... 6,016 5,285 12,638
12. Footwear, headgear, and artificial flowers ............... .. 0 0 929
13. Articles of stone or ceramics; glass and glassware .. ........ 100 36 65
14. Pearls; precious stones and metals; jewelry;coin ... ... .. ... 12 0 40
15. Base metals and articles ofbasemetal . .. ................ 992 655 1,860
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof .. ... ... ... .... 4,663 3,441 4,063
17. Vehicles, aircraft, and other transport equipment ... ... .. ... 412 147 666

18. Optical, photographic, measuring, and medical ap-
ratus; clocks and watches; musical .
INStUMENES . .. .. ... ...t 650 357 804

19. Arms and ammunition; parts ahd accessories
thereof ... ... ... ... ... ... 0 0 0
20. Miscellaneous manufacturedarticles . . ................... 727 568 329
21. Works of art, collectors’ pieces and antiques . ............. 46 46 0
22. Special classification provisions ........................ 444 215 7,527
Total . ... 155,312 101,432 320,492

U.S. imports:

1. Live animals; animalproducts .......................... 247 186 70
2. Vegetableproducts .................................. 564 459 165
3. Animal or vegetable fats, oils, andwaxes ................. 0 0 0
4. Prepared foodstuffs, beverages, andtobacco .............. 8,551 6,333 1,916
5. Mineralproducts ..................... .. ... ... 186,236 123,386 104,500
6. Products of the chemical or allied industries ............ ... 12,088 11,810 288
7. Plastics and rubber, and articles thereof ....... ... ... .. ... 3,655 2,738 1,567

8. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ....... ... 9,816 7,283 4,710
9. Articles of wood, cork, or plaiting materials . ............... 1,279 1,143 281
10. Wood pulp; paper, paperboard, and articles thereof ... ... ... 32 25 30
11. Textiles and textile articles .. ........................... 34,507 25,779 18,816
12. Footwear, headgear, and artificial flowers ........... .. .... 33,144 27,501 14,941
13. Articles of stone or ceramics; glass and glassware . ... ... ... 9,456 7,145 4,151
14. Pearls; precious stones and metals; jewelry;coin ... .. ... ... 1,071 788 779
15. Base metals and articles of basemetal . ............... ... 19,700 13,967 8,839

16. Machinery and mechanical appliances; electrical

equipment; parts and accessories thereof .. ............. 7,702 6,189 4,047
17. Vehicles, aircraft, and other transport equipment ........... 5,479 4,650 3,524

18. Optical, photographic, measuring, and medical ap—
paratus; clocks and watches; musical

INStrUMeNts ... .. ... ... 1,518 1,058 916

19. Arms and ammunition; parts and accessories
thereof ........ ... .. ... .. 0 0 0
20. Miscellaneous manufactured articles . . ................... 11,735 9,273 6,086
21. Works of art, collectors’ pieces and antiques . ............. 488 477 127
22. Special classificationprovisions ........................ 1,033 690 830
Total ... 348,201 250,882 176,583

Note.—Because of rounding, figures may not add to the totals shown.

Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table B-18

U.S. trade with Vietnam, by Schedule B and HTS sections, 1989, January-September 1989, and January-September 1990

(In thousands of dollars)

Jan.-Sept. Jan.-Sept.
Section 1989 1989 1990

U.S. exports:
. Live animals; animal products . ........................
. Vegetableproducts .............. ... ... ...
. Animal or vegetable fats, oils,andwaxes ................
. Prepared foodstuffs, beverages, andtobacco . ............
SMineralproducts .. ... ... L
. Products of the chemical or allied industries .............. 3
. Plastics and rubber, and articles thereof ................. 21
. Hides and skins; leather and articles thereof,
travel goods, handbags and similar containers .. ........
9. Articles of wood, cork, or plaiting materials . ..............
10. Wood pulp; paper, paperboard, and articles thereof ...... ..
11. Textiles andtextilearticles . ... ........................
12. Footwear, headgear, and artificial flowers ............. ...
13. Anticles of stone or ceramics; glass and glassware . ... ... ..
14. Pearls; precious stones and metals; jewelry; coin ... ..... ..
15. Base metals and articles ofbasemetal . ........... ... ..
16. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof .. ... ... ... ... 21
17. Vehicles, aircraft, and other transport equipment ..........
18. Optical, photographic, measuring, and medical ap— .
paratus; clocks and watches; musical
INSIUMEBNTS . . ...ttt e e et 8
19. Arms and ammunition; parts and accessories
thereof ... ... . ... 0
20. Miscellaneous manufactured articles . .. ................. 9
21. Works of ant, collectors’ pieces and antiques . ............ 0 0
22. Special classification provisions .. ..................... 10,208 7,627 5,936

Total ... .. 10,493 7,903 6,410
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. imports:
. Liveanimals; animalproducts .........................
. Vegetableproducts ................... ... .. ...
. Animal or vegetable fats, oils,andwaxes ................
. Prepared foodstuffs, beverages, andtobacco .............
Mineralproducts ......... ... ... ... .. .. .
. Products of the chemical or allied industries .. ... ........
. Plastics and rubber, and articles thereof .................
. Hides and skins; leather and articles thereof;
travel goods, handbags and similar containers ... .. ... ..
. Articles of wood, cork, or plaitingmaterials ...............
. Wood pulp; paper, paperboard, and articles thereof ... ... ..
. Textiles and textilearticles .. ..........................
. Footwear, headgear, and artificial flowers .. .......... .. ..
. Articles of stone or ceramics; glass and glassware .. ..... ..
. Pearls; precious stones and metals; jewelry; coin ... .. ... ..
. Base metals and articles ofbasemetal ..................
. Machinery and mechanical appliances; electrical
equipment; parts and accessories thereof .. ..... ... .. ..

17. Vehicles, aircraft, and other transport equipment ..........
18. Optical, photographic, measuring, and medical ap—

paratus; clocks and watches; musical

INSTUMENTS . .. ...
19. Arms and ammunition; parts and accessories

thereof ... ... ... ... .. ... ...
20. Miscellaneous manufactured articles . .. .................
21. Works of an, collectors’ pieces and antiques . .. ..........
22. Special classification provisions ...... ... ... ... ... .....

Total . ...
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Note.—Because of rounding, figures may not add to the totals shown.

Source: Compiled from official statistics of the U.S. Department ot Commerce.
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APPENDIX C
LEADING ITEMS TRADED WITH THE NONMARKET ECONOMY COUNTRIES,
BY SCHEDULE B AND HTS SUBHEADINGS,
JANUARY-SEPTEMBER 1990, JULY-SEPTEMBER 1989,
AND JULY-SEPTEMBER 1990



Table C-1

Leading items exported to nonmarket economy countries,’ by Schedule B subheadings, January-September 1990, July—
September 1989, and July-September 1990

Schedule B Jan.-Sept. - —
subheading Description 1990 1989 1990
1,000 1,000 1,000
dollars dollars dollars

1005.90 Comn (maize) excludingseed . . ................ ... $1,205,956 $105,442 $42,680
1001.90 Wheat and meslin, excluding durumwheat . . ... ... .. 955,645 §77,622 171,570
8802.40 Airplanes and other aircraft, of an unladen weight

exceeding 15000kg .. .......... ... ... .. ..... 521,110 184,234 127,107
3100.00 Fertilizers . .. ....... ... ... ... ... ... ... ... 519,735 211,639 130,346
2304.00 Oilcake and other solid residues, resulting frOm

the extraction of soybeanoil ................... 272,617 0 15,328
5§201.00 Cotton, notcardedorcombed . .. ............ ... .. 266,052 77,639 105,553
1201.00 Soybeans, whetherornotbroken ............... .. 139,182 0 0
4403.20 Coniferous wood in the rough, whether or not

stripped of bark or sapwood or roughly squared,

not treated with preservatives. . ................. 119,904 32,946 68,581
2917.36 Terephthalicacidanditssalts .................. .. 110,691 30,870 35,409
8803.30 Parts of airplanes or helicopters,nesi. ............. 102,935 61,095 28,338
2701.12 Bituminous coal, whether or not pulverized, but not

agglomerated . ....................... ... ... 83,150 22,403 15,561
0207.41 Cuts and offal, of chickens, other than livers,

frozen .......... ... 80,666 23 22,012
0405.00 Butter and other fats and oils derived from milk . ... .. 78,592 1,081 46,499
§502.00 Anrtificial filamenttow ... ......... ... ... . ... ... 73,083 19,092 29,483
847191 Digital processing units which may contain in the

same housing one or two storage units, input

unitsoroutputunits . ............ ... ... ..... 56,606 15,670 22,588
4804.11 Uncoated, unbleached kraftliner paper or paper-

board, inrolls or sheets,nesi . . ................. 51,466 17,076 17,224
8431.43 Parts for boring or sinking machinery of subheading

8430.410r843049. ................ ... ....... 49,241 23,375 14,292
2603.00 Copperores andconcentrates ................... 43,497 0 21,904
8479.89 Machines and mechanical appliances having indi-

vidual functions, nesl .. ....................... 43,247 23,52 8,717
8479.90 Parts of machines and mechanical appliances

having individual functions, nesi .. .............. 41,291 9,673 11,565

Total ... 4,814,666 1,413,407 934,757
Total, US.exportstoNMEs .. ................ 7,184,322 2,433,713 1,712,423

1 Afghanistan, Albania, Bulgaria, Cambodia, China, Cuba, Czechoslovakia, East Germany, Hungary, Laos, Mongolia, North Ko-
rea, Poland, Romania, the U.S.S.R. (including Estonia, Latvia, and Lithuania), and Vietnam.

Note.—Because of rounding, figures may not add to the totals shown.
Source: Compiled from official statistics of the U.S. Department of Commerce.
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Table C-2

Leading items imported from nonmarket economy countries,' by HTS subheadings, January-September 1990, July-Sep-

tember 1989, and July-September 1990

HTS Jan.-Sept. - —
subheading Description 1990 1989 1990
1,000 1,000 1,000
dollars dollars dollars

6402.99 Footwear with outer soles and uppers of rubber

orplastics, nesi . ................... ... ...... $403,612 $75,930 $165,889
2709.00 Petroleum oils and oils obtained from bituminous

minerals,crude . ................... ... 363,543 154,264 126,630
9503.90 Other toys and models, nesi .. ................... 346,230 143,952 164,194
2710.00 Petroleum oils and oils obtained from bituminous

minerals, other than crude; preparations not else-

where specifiedorincluded . ................... 341,168 155,739 123,640
6110.90 Sweaters, pullovers, sweatshirts, waistcoats

(vests) and similar articles, knitted or crocheted,

of textile materials, nesi .. ..................... 326,798 189,614 190,398
9502.10 Dolls representing only human beings and parts and

accessories thereof, whether ornotdresse . .. ... .. 305,053 107,328 177,898
6403.99 Footwear not covering the ankles, with outer soles

of rubber or plastics or composition leather and

uppersofleather .......... ... ........... ... 293,840 74,133 130,600
0306.13 Shnmps and prawns, frozen .. ................... 246,791 31,082 28,921
9503.41 Stuffed toys representing animals or non—human

creatures and parts and accessories thereof . . . . . .. 180,394 64,299 87,083
8527.11 Reception apparatus for radiotelephony, radio-

telegraphy or radio broadcasting combined with

sound recording or reproducing apparatus . ....... 171,007 63,083 69,373
8517.10 Telephonesets ............................... 166,569 56,348 62,851
4202.92 Trunks, cases, bags and similar containers,

with outer surface of plastic sheeting or of textile

material ........... .. 158,989 31,805 51,937
6702.90 Artificial flowers, foliage & fruit & parts thereof,

& articles made up of artificial flowers, foliage

orfruit,tofmaterials .......................... 139,744 49,821 42,030
6206.10 Women's or girls’ blouses, shirts and shirt—

blouses, not

knitted or crocheted, of silk or silk waste . .. ....... 138,159 25,543 57,365
6203.42 Men's or boys’ trousers, bib and brace overalls,

breeches and shorts, not knitted or crocheted,

ofcotton ....... ... 136,638 38,530 36,775
4202.22 Handbags, with outer surface of plastic sheeting

oroftextiematerials ......................... 135,949 47,420 50,459
9505.10 Articles for Christmas festivities and parts and

accessoriesthereof. . . ........................ 133,962 60,801 84,378
3926.90 Articles of plastics and articles of other materials ‘

of headings 3901t0 3914, nesi ................. 128,247 29,775 44,501
8414.51 Table, floor, wall, window, ceiling or roof fans,

with a self—contained electric motor of an output .

notexceeding125W .. ....................... 123,328 20,714 17,861
9504.90 Bowling alley equipment and other game machines,

nesi, and parts and accessories thereof ....... ... 118,752 60,460 72,221

Total. . ... . 4,358,773 1,480,641 1,775,004
Total, US.importsfromNMEs .. . ............. 12,635,036 4,106,987 4,998,788

! Afghanistan, Albania, Bulgaria, Cambodia, China, Cuba, Czechoslova