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UNITED STATES INTERNATIONAL TRADE COMMISSION 
 

Investigation Nos. 701-TA-610 and 731-TA-1425-1427 (Preliminary) 
 

Refillable Stainless Steel Kegs from China, Germany, and Mexico 
 
DETERMINATIONS 

 
On the basis of the record1 developed in the subject investigations, the United States 

International Trade Commission (“Commission”) determines, pursuant to the Tariff Act of 1930 
(“the Act”), that there is a reasonable indication that an industry in the United States is 
materially injured by reason of imports of refillable stainless steel kegs from China, Germany, 
and Mexico that are alleged to be sold in the United States at less than fair value (“LTFV”) and  
by reason of imports subsidized by the government of China.2  
 
COMMENCEMENT OF FINAL PHASE INVESTIGATIONS  

 
Pursuant to section 207.18 of the Commission’s rules, the Commission also gives notice 

of the commencement of the final phase of its investigations. The Commission will issue a final 
phase notice of scheduling, which will be published in the Federal Register as provided in 
section 207.21 of the Commission’s rules, upon notice from the U.S. Department of Commerce 
(“Commerce”) of affirmative preliminary determinations in the investigations under sections 
703(b) or 733(b) of the Act, or, if the preliminary determinations are negative, upon notice of 
affirmative final determinations in those investigations under sections 705(a) or 735(a) of the 
Act. Parties that filed entries of appearance in the preliminary phase of the investigations need 
not enter a separate appearance for the final phase of the investigations. Industrial users, and, 
if the merchandise under investigation is sold at the retail level, representative consumer 
organizations have the right to appear as parties in Commission antidumping and countervailing 
duty investigations. The Secretary will prepare a public service list containing the names and 
addresses of all persons, or their representatives, who are parties to the investigations. 
 
BACKGROUND 

 
On September 20, 2018, American Keg Company, LLC, Pottstown, Pennsylvania filed a 

petition with the Commission and Commerce, alleging that an industry in the United States is 
materially injured or threatened with material injury by reason of subsidized imports of 
refillable stainless steel kegs from China and LTFV imports of refillable stainless steel kegs from 

                                                 
 1 The record is defined in sec. 207.2(f) of the Commission’s Rules of Practice and Procedure 
(19 CFR 207.2(f)). 

2 Refillable Stainless Steel Kegs From the People’s Republic of China: Initiation of Countervailing 
Duty Investigation, 83 FR 52192, October 16, 2018 and Refillable Stainless Steel Kegs From the People’s 
Republic of China, the Federal Republic of Germany, and Mexico: Initiation of Less-Than-Fair-Value 
Investigations, 83 FR 52195, October 16, 2018. 



China, Germany, and Mexico. Accordingly, effective September 20, 2018, the Commission, 
pursuant to sections 703(a) and 733(a) of the Act (19 U.S.C. 1671b(a) and 1673b(a)), instituted 
countervailing duty investigation No. 701-TA-610 and antidumping duty investigation Nos. 731-
TA-1425-1427 (Preliminary). 

Notice of the institution of the Commission’s investigations and of a public conference 
to be held in connection therewith was given by posting copies of the notice in the Office of the 
Secretary, U.S. International Trade Commission, Washington, DC, and by publishing the notice 
in the Federal Register of September 26, 2018 (83 FR 48652). The conference was held in 
Washington, DC, on October 11, 2018, and all persons who requested the opportunity were 
permitted to appear in person or by counsel. 
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PART V: PRICING DATA 

FACTORS AFFECTING PRICES 

Raw material costs 

Refillable stainless steel kegs are commonly made from 300 series austenitic grade cold-
rolled stainless steel.1 Stainless steel is the largest raw material input cost for refillable stainless 
steel kegs. A commonly referenced benchmark for cold-rolled stainless steel prices is the 
American Metal Market stainless steel grade 304 cold-rolled monthly average prices (figure V-
1). Average prices decreased approximately *** percent from January 2015-January 2016, and 
average prices increased approximately *** percent from January 2016-June 2018. 

 
Figure V-1 
Cold-rolled stainless steel sheet: American Metal Market, monthly average U.S. prices for cold-
rolled stainless steel grade 304: Sheet FOB mill, Average Mid, U.S. dollars per hundredweight, 
January 2015-June 2018 
 
 

*            *            *            *           *            *            * 
 
Steel inputs account for nearly all of the raw material cost of a refillable stainless steel 

keg, the exact percentage will change with the price of steel, which has recently increased 
following the entry into effect of steel tariffs.2 *** and 15 of 28 importers reported having 
familiarity with the section 232 investigation. American Keg reported an overall increase in the 
price of domestic stainless steel resulting from the 232 investigation.3 Of the 15 responding 
importers, 6 reported that the announcement of the 232 investigation affected raw material 
prices, and 10 reported that the tariff imposition affected raw material prices. Additional raw 
materials used to produce refillable stainless steel kegs may include chemicals or paint, but 
these raw material costs are relatively small.4 Raw materials accounted for approximately *** 
percent of the cost of goods sold during 2017.   
 
 
 

 

                                                      
 

1 Petition, p. 15. 
2 Conference transcript, p. 28 (Rubeo). 
3 NPR webpage, https://www.npr.org/2018/03/24/596744980/trumps-tariffs-lead-to-layoffs-at-

steel-beer-keg-company, retrieved October 23, 2018. 
4 Conference transcript, p. 57 (Czachor). 
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Transportation costs to the U.S. market 

Transportation costs for refillable stainless steel kegs shipped to the United States 
averaged 5.7 percent for kegs shipped from China, 7.2 percent for kegs shipped from Germany, 
and 1.3 percent for kegs shipped from Mexico during 2017. These estimates were derived from 
official import data and represent the transportation and other charges on imports.5 

 
U.S. inland transportation costs 

*** 13 of 15 importers reported that they typically arrange transportation to their 
customers. *** while most importers reported costs that ranged from 1 to 11 percent. 

Firms that imported refillable stainless steel kegs for their own use were requested to 
estimate U.S. inland transportation costs (from the port of importation to the point of use). Six 
importers responded that U.S. inland transportation costs for own-use imports of refillable 
stainless steel kegs from China, Germany, or Mexico were between *** of the total cost.  

 
PRICING PRACTICES 

Pricing methods 

As presented in table V-1, American Keg reported using *** for price setting. Importers 
reported using transaction-by-transaction negotiations, contracts, price lists, and other 
methods. Transaction-by-transaction negotiations were the most commonly reported price 
setting method. 

 
Table V-1 
Refillable stainless steel kegs: U.S. producers’ and importers’ reported price setting methods, by 
number of responding firms1 

Method U.S. producers Importers 
Transaction-by-transaction ***  9  
Contract ***  1  
Set price list ***  5  
Other ***  6  
Responding firms ***  16  

1 The sum of responses down may not add up to the total number of responding firms as each firm was 
instructed to check all applicable price setting methods employed. 
 
Source: Compiled from data submitted in response to Commission questionnaires. 

                                                      
 

5 The estimated transportation costs were obtained by subtracting the customs value from the c.i.f. 
value of the imports for 2017 and then dividing by the customs value based on the HTS subheading 
7310.10.0010. There is no dedicated HTS subheading for refillable stainless steel kegs. The petitioner 
identified HTS 7310.10.0010 as a broad tariff classification code through which refillable stainless steel 
kegs enter the United States. These estimated transportation costs are approximations that may vary 
from the actual due to nonsubject products that enter the United States with the same HTS classification 
code.  
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American Keg reported selling ***. Importers of refillable stainless steel kegs for re-sale 
reported selling most of their products in the spot market, and the remainder under short-term 
contracts. As shown in table V-2, U.S. producers and importers reported their 2017 U.S. 
commercial shipments of refillable stainless steel kegs by type of sale. 

 
Table V-2 
Refillable stainless steel kegs: U.S. producers’ and importers’ shares of U.S. commercial 
shipments by type of sale, 2017 

Type of sale 
U.S. producers Importers 

Share (percent) 
Short-term contracts *** 21.9 
Annual contracts *** --- 
Long-term contracts *** --- 
Spot sales *** 78.1 

Source: Compiled from data submitted in response to Commission questionnaires. 
 
 

***. The average duration of importers’ short-term contracts was *** days. Importers’ 
did not report any price renegotiation. Contracts do not fix either quantities or price, and 
contracts are not adjusted in response to price indices. 

Purchasers provided a general description of their firms’ method of purchase for 
refillable stainless steel kegs. Of ten responding purchasers, eight reported individual purchases 
and two reported contract purchases. Three purchasers also indicated that they make bulk 
orders when they anticipate a need.  

 
Sales terms and discounts 

American Keg quotes prices *** Nine of 16 importers quote prices on an f.o.b. basis, 
and the remaining 7 quote on a delivered basis. American Keg reported ***. Twelve importers 
offer quantity discounts, one importer offers total volume discounts, two importers reported 
no discount policy, one importer offers discounts off of the price list on orders of more than 
200 kegs, and one importer reported transaction-by-transaction discounts.  

 

PRICE DATA 

The Commission requested U.S. producers and importers to provide quarterly data for 
the total quantity and f.o.b. value of the following refillable stainless steel kegs products 
shipped to unrelated U.S. customers during January 2015-June 2018. 
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Product 1.--1/2 barrel (also known as a keg); Assembled with no accessories; 300 series 
stainless steel; volume of 15.5 gallons (58.7 liters); approximately 23.25 
inches tall (+/- 0.5 inches) with diameters ranging from 14.5 inches to 17.5 
inches, thickness ranging from 0.050 to 0.060 inches for the body and 0.070 
to 0.090 inches for the handles; rated to a maximum of 60 PSI of pressure; 
unfilled; finish may be dull, polished, painted, or encapsulated in a rubber or 
plastic material. 

Product 2.-- 1/6  barrel; Assembled with no accessories; 300 series stainless steel; 
volume of 5.16 gallons (19.5 liters); approximately 23.25 inches tall (+/- 0.5 
inches) with diameters ranging from 8.5 inches to 9.7 inches, thickness 
ranging from 0.045 to 0.055 inches for the body and 0.055 to 0.070 inches 
for the handles; rated to a maximum of 60 PSI of pressure; unfilled; finish 
may be dull, polished, painted, or encapsulated in a rubber or plastic 
material. 

One U.S. producer and 13 importers provided usable pricing data for sales of the 
requested products, although not all firms reported pricing for all products for all quarters.6 
Pricing data reported by these firms accounted for *** of the U.S. producers’ shipments of 
refillable stainless steel kegs and approximately *** percent of U.S. shipments of subject 
imports from China, *** percent of U.S. shipments from Germany, and *** percent of U.S. 
shipments from Mexico in 2017. 

Price data for products 1-2 are presented in tables V-3 to V-4 and figures V-2 to V-3.  
 

Table V-3 
Refillable stainless steel kegs: Weighted-average f.o.b. prices and quantities of domestic and 
imported product 1 and margins of underselling/(overselling), by quarters, January 2015-June 
2018 
 

*            *            *            *           *            *            * 
 

Table V-4 
Refillable stainless steel kegs: Weighted-average f.o.b. prices and quantities of domestic and 
imported product 2 and margins of underselling/(overselling), by quarters, January 2015-June 
2018 
 

*            *            *            *           *            *            * 
 

 
 

                                                      
 

6 Per-unit pricing data are calculated from total quantity and total value data provided by U.S. 
producers and importers. The precision and variation of these figures may be affected by rounding, 
limited quantities, and producer or importer estimates. 
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Figure V-2 
Refillable stainless steel kegs: Weighted-average prices and quantities of domestic and imported 
product 1, by quarters, January 2015-June 2018 
 

*            *            *            *           *            *            * 
 
Figure V-3 
Refillable stainless steel kegs: Weighted-average prices and quantities of domestic and imported 
product 2, by quarters, January 2015-June 2018 
 

*            *            *            *           *            *            * 
 
 

Import purchase costs 

In addition to price data, the Commission requested that importers provide landed duty-
paid values and quantities for imports used for internal consumption (direct imports). Fourteen 
importers provided such data, and their purchase cost data for imports of products 1 and 2 are 
presented in tables V-5 to V-6 and figures V-4 to V-5, along with U.S. sales prices to end users 
(previously presented). Importer *** reported additional costs related to direct imports but not 
included in landed duty-paid values which included domestic shipping, supply chain 
management, rent, unloading, and palletizing.7  

 
Table V-5 
Refillable stainless steel kegs: Weighted-average f.o.b. prices and landed duty-paid values and 
quantities of domestic and imported product 1, by quarter, January 2015-June 2018 
 

*            *            *            *           *            *            * 
 
Table V-6 
Refillable stainless steel kegs: Weighted-average f.o.b. prices and landed duty-paid values and 
quantities of domestic and imported product 2, by quarter, January 2015-June 2018 
 

*            *            *            *           *            *            * 
 

Figure V-4 
Refillable stainless steel kegs: Weighted-average f.o.b. prices and landed duty-paid values and 
quantities of domestic and imported product 1, by quarter, January 2015-June 2018 
 

*            *            *            *           *            *            * 
  

                                                      
 

7 Importer *** did not estimate the cost share of additional direct import expenses. 
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Figure V-5 
Refillable stainless steel kegs: Weighted-average f.o.b. prices and landed duty-paid values and 
quantities of domestic and imported product 2, by quarter, January 2015-June 2018 
 
 

*            *            *            *           *            *            * 
 
These importers were asked to identify the benefits of directly importing refillable 

stainless steel kegs as opposed to purchasing them from a U.S. producer or importer. Keg 
availability, quality, and cost were the most commonly cited reasons for direct imports. 
Additional reasons reported were warranties, keg aesthetics, customer service of sales 
representatives, established business relationships, the inability of American Keg to produce a 
full range of keg sizes, and the inability of American Keg to supply required quantities. 

Four importers estimated that they saved between 5 and 14 percent of landed duty-
paid value by importing themselves rather than purchasing. Importer *** reported that 
fluctuating steel costs have caused variation in the domestic producer’s margins, while 
domestic prices for refillable stainless steel kegs have remained less volatile. Importer *** 
reported that no U.S. producers offer to sell refillable stainless steel kegs to re-sellers.  
 
 

Price and import purchase cost trends 

In general, prices decreased during January 2015-June 2018. Table V-7 summarizes the 
price trends, by country and by product. As shown in the table, domestic price decreases 
ranged from *** to *** percent during January 2015-June 2018 while import price changes 
ranged from *** to *** percent. Subject country purchase cost changes ranged from *** to *** 
percent.  

 
Table V-7 
Refillable stainless steel kegs: Summary of weighted-average f.o.b. prices for products 1 and 2 
from the United States, China, Germany, and Mexico 
 

*            *            *            *           *            *            * 
 

U.S. producer’s and subject U.S. importers’ indexed prices are presented in figure V-6. 

Figure V-6 
Refillable stainless steel kegs: U.S. producer American Keg’s and subject U.S. importers’ indexed 
prices, January 2015-June 2018 
 

*            *            *            *           *            *            * 
 

Price comparisons 

As shown in table V-8, prices for product imported from China were below those for 
U.S.-produced product in 27 of 28 instances (*** units); margins of underselling ranged from 
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*** percent. In the remaining instance (*** units), prices for product from China were *** 
percent above prices for the domestic product. Prices for product imported from Germany 
were below those for U.S.-produced product in 10 of 28 instances (*** units); margins of 
underselling ranged from *** percent. In the remaining 18 instances (*** units), prices for 
product from Germany were between *** percent above prices for the domestic product. 
Prices for product imported from Mexico were below those for U.S.-produced product in 23 of 
25 instances (*** units); margins of underselling ranged from *** percent. In the remaining 2 
instances (*** units), prices for product from Mexico were between *** percent above prices 
for the domestic product. 
 
Table V-8 
Refillable stainless steel kegs: Instances of underselling/overselling and the range and average of 
margins, by country, January 2015-June 2018 

Source 

Underselling 

Number of 
quarters 

Quantity1 
(units) 

Average 
margin 

(percent) 

Margin range (percent) 

Min Max 

Product 1 35  ***  ***  ***  ***  

Product 2 25  ***  ***  ***  ***  

   Total, underselling 60  ***  ***  ***  ***  

China 27  ***  ***  ***  ***  

Germany 10  ***  ***  ***  ***  

Mexico 23  ***  ***  ***  ***  

   Total, underselling 60  ***  ***  ***  ***  

Source 

(Overselling) 

Number of 
quarters 

Quantity1 
(units) 

Average 
margin 

(percent) 

Margin range (percent) 

Min Max 

Product 1 5  ***  *** *** *** 

Product 2 16  ***  *** *** *** 

   Total, overselling 21  ***  *** *** *** 

China 1  ***  *** *** *** 

Germany 18  ***  *** *** *** 

Mexico 2  ***  *** *** *** 

   Total, overselling 21  ***  *** *** *** 
1 These data include only quarters in which there is a comparison between the U.S. and subject product.   
 
Source: Compiled from data submitted in response to Commission questionnaires. 
 
 

LOST SALES AND LOST REVENUE  

The Commission requested that U.S. producers of refillable stainless steel kegs report 
purchasers where they experienced instances of lost sales or revenue due to competition from 
imports of refillable stainless steel kegs from China, Germany, and Mexico during January 2015-
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June 2018. American Keg submitted *** lost sales and lost revenue allegations. American Keg 
identified *** firms where they lost sales, and the remaining *** firms were identified as lost 
revenue allegations. *** allegations identified China as the country of origin of the lost sales or 
lost revenue, *** identified Germany as the country of origin of *** lost sale, and *** 
allegations did not specify the country of origin.  Most of American Keg’s lost revenue 
allegations did not identify quantities and values that were lost.  However, in *** allegations 
American Keg identified lost sales of roughly *** ½ barrel kegs and over *** 1/6 barrel kegs, 
with a combined estimated loss of approximately ***. Instances of lost sales were alleged from 
mid-2016 until mid-2018, and instances of lost revenues were reported between 2015 and 
2017.   

Staff issued questionnaires to five purchasers ***. Eleven firms ultimately responded to 
the questionnaire, including several that were initially identified as importers. Responding 
purchasers reported purchasing 1,528,895 units of refillable stainless steel kegs during January 
2015-June 2018 (table V-9). 

 
Table V-9 
Refillable stainless steel kegs: Purchasers’ responses to purchasing patterns 
 

*            *            *            *           *            *            * 
 

During 2017, responding purchasers purchased *** percent from U.S. producer 
American Keg, *** percent from China, *** percent from Germany, *** percent from Mexico, 
*** percent from nonsubject countries, and *** percent from “unknown source” countries. Of 
the 11 responding purchasers, one reported increasing purchases of domestic product, one 
reported fluctuating purchases, and nine reported that they did not purchase domestic product 
(table V-10).8 No explanations were provided for changes in purchases of domestic product.  
Explanations for not purchasing domestic product included the domestic producer not meeting 
required quality specifications, lead times, and service expectations.  

 
Table V-10 
Refillable stainless steel kegs: Changes in purchase patterns from U.S., subject, and nonsubject 
countries 

Source of purchases 
Did not 

purchase Decreased Increased Constant Fluctuated 
United States 9  ---  1  ---  1  
China 7  1  1  1  1  
Germany 6  1  ---  2  1  
Mexico 7  ---  1  1  1  
All other sources 6  ---  3  ---  2  
Sources unknown 9  ---  ---  ---  ---  

Source: Compiled from data submitted in response to Commission questionnaires. 
 

                                                      
 

8 Of the 11 responding purchasers, none of the purchasers indicated that they did not know the 
source of the refillable stainless steel kegs that they purchased.  
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Nine of 11 responding purchasers reported that they had purchased imported refillable 
stainless steel kegs since 2015 from China, Germany, or Mexico instead of U.S.-produced 
product. Three of these purchasers reported that subject import prices were lower than U.S.-
produced product, however none of these purchasers reported that price was a primary reason 
for the decision to purchase imported product rather than U.S.-produced product. Purchasers 
identified availability, delivery lead times, quality, supplier recommendations, and technical 
specifications as non-price reasons for purchasing imported rather than U.S.-produced product 
(table V-11). 
 
Table V-11 
Refillable stainless steel kegs: Purchasers’ responses to purchasing subject imports instead of 
domestic product, by firm 
 

*            *            *            *           *            *            * 
 

None of the 11 responding purchasers reported that U.S. producers had reduced prices 
in order to compete with lower-priced imports from subject countries (2 reported that U.S. 
producers did not reduce prices and 9 reported that they did not know).  

In responding to the lost sales lost revenue survey, some purchasers provided additional 
information on purchases and market dynamics. *** reported that it would be interested in 
purchasing refillable stainless steel kegs from a domestic producer if a domestic producer could 
meet the required specifications and lead times, and that price was not the determining 
purchasing factor. *** reported that its supplier relationship existed before any U.S.-produced 
kegs became available. *** reported that Amerian Keg has not attained approval under the 
qualification process of large brewers. *** reported that it is satisfied with the quality and 
specifications provided by its current supplier of subject kegs from Mexico. *** reported that 
the U.S. producer could not meet quality, production, and lead time requirements. 
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PART VI: FINANCIAL EXPERIENCE OF U.S. PRODUCERS 

BACKGROUND 

One U.S. producer, American Keg, reported financial results on refillable stainless steel 
keg operations. The information presented in this section of the report reflects the operations 
of predecessor company Geemacher for the period January 1, 2015 through May 31, 2016 and 
American Keg for the period June 1, 2016 through January-June 2018.1 The manufacturing 
facility, which was acquired by American Keg in May 2016, remained in operation prior to and 
subsequent to acquisition.2   

OPERATIONS ON REFILLABLE STAINLESS STEEL KEGS   

Table VI-1 and table VI-2 present income‐and‐loss data for the U.S. producer’s 
operations on refillable stainless steel kegs and corresponding changes in average per keg 
values, respectively.3  

Revenue 

Because all reported revenue reflects commercial sales, a single revenue line item is 
presented in the tables below.   

 
Table VI-1 
Refillable stainless steel kegs: Results of operations of U.S. producer American Keg, 2015-17, 
January-June 2017, and January-June 2018  
 

*            *            *            *            *            *            * 
 
Table VI-2 
Refillable stainless steel kegs: Changes in average per unit values, 2015-17, January-June 2017, 
January-June 2018  
 

*            *            *            *            *            *            * 
 
 
                                                      
 

1 Financial results were reported on the basis of generally accepted accounting principles (GAAP) and 
for calendar-year periods.  

2 Conference transcript, p. 68 (Czachor). 
3 Changes in product mix during the period reportedly reflect normal variations and were a response 

to customer demand, as opposed to deliberate shifts in product focus. Conference transcript, p. 62 
(Czachor). Petitioner’s postconference brief (Attachment A), p. 36. Because product mix changed 
somewhat during the period and the utility of the Commission’s variance analysis is reduced when 
product mix fluctuates, a variance analysis is not presented in this section of the report. USITC auditor 
notes (preliminary phase).  
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Volume 

The underlying types of kegs reflected in reported sales volume changed somewhat 
during the period; i.e., larger 1/2 kegs *** from *** percent of total kegs in 2015 to *** 
percent in January-June 2018, while smaller 1/6 kegs *** from *** percent in 2015 to *** 
percent in January-June 2018.4 

Total sales volume was at its lowest level in 2016, the year American Keg acquired the 
assets of Geemacher. Following a relatively large increase in capacity and corresponding 
production, total sales volume increased to its highest level in 2017.5 At the end of the period, 
January-June 2018 sales volume was somewhat lower compared to January-June 2017.6 
American Keg noted that lower sales volume in January-June 2018 corresponded with an 
increase in its average sales value.7   

Value 

Average sales value declined throughout the annual period but was somewhat higher in 
January-June 2018 compared to January-June 2017. With the exception of 2016, when average  
sales value declined and average raw material cost increased, the pattern of average sales value 
and average raw material costs was directionally the same.  

Table VI-1 shows that the ratio of raw material costs to sales value, an indicator of the 
extent to which average sales value recovered corresponding raw material costs, fluctuated: 
ranging from a low of *** percent in 2015 to a high of *** percent in 2016.8  

As noted above, American Keg’s revenue reflects the sales of 1/2 kegs and 1/6 kegs. In 
addition to other factors impacting pricing levels, period-to-period changes in product mix 
affected the pattern of average sales value to some extent.      

                                                      
 

4 USITC auditor notes (preliminary phase). American Keg produces in 1/2 keg and 1/6 keg sizes only. 
Conference transcript, p. 67 (Czachor).    

5 As noted above, the manufacturing facility remained in operation prior to and subsequent to the 
acquisition of Geemacher’s assets by American Keg; i.e., while 2016 was a transition year in terms of 
ownership of the underlying assets, this change does not directly account for the lower level of sales 
volume in that year.  

6 Based on information submitted in petitioner’s postconference brief, the estimated average 
number of days in inventory of finished goods increased from a low of around *** days in 2015 to a high 
of around *** days in January-June 2018. Petitioner’s postconference brief, p. 41. Calculated based on 
reported finished goods inventory turnover ratios.    

7 Petitioner’s postconference brief, p. 39. 
8 A lower raw material cost to sales ratio, as compared to a higher ratio, indicates a greater spread 

between sales value and corresponding raw materials. As described in Appendix D and given 
assumptions regarding prevailing sales prices, product mix, raw material costs, available capacity, and 
capacity utilization, American Keg’s feasibility study summary information indicated projected raw 
material cost to sales ratios ranging from *** percent to *** percent. 
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Cost of goods sold and gross profit or loss 

Raw materials 

Raw material cost, primarily reflecting 300-series stainless steel, is the largest 
component of cost of goods sold (COGS) and ranged from *** percent of COGS in 2016 to *** 
percent in January-June 2018.9 Given its poor financial results during the period, a portion of 
American Keg’s material purchases reportedly ***.10  

In large part, the low raw material cost share in 2016 reflects higher levels of 
corresponding direct labor and other factory costs, which in turn coincides with American Keg’s 
purchase of Geemacher’s assets in May 2016. On an average per keg basis, raw material costs 
increased in 2016, declined to their lowest level in 2017, and then increased to their highest 
level of the period in January-June 2018. Like average sales value, changes in the relative share 
of total sales accounted for by larger kegs (1/2 keg) and smaller kegs (1/6 keg), in conjunction 
with other factors, affected the pattern of average raw material costs to some extent.11  

Direct labor and other factory costs 

Notwithstanding the large share of COGS accounted for by raw material costs, the 
manufacture of refillable stainless steel kegs was also characterized as capital intensive.12 In 
2016 and in conjunction with reduced production and capacity utilization, direct labor and 
other factory costs represented *** percent and *** percent of total COGS, respectively, their 
largest and second largest shares of the period.13 The lowest share of direct labor was reported 
in 2015 (*** percent). On an annual basis and as a share of total COGS, other factory costs were 
at their lowest level (*** percent of total COGS) in 2017, which coincides with an increase in 
production, available reported capacity, and capacity utilization.   

                                                      
 

9 In addition to stainless steel and other secondary inputs, reported raw material costs include the D-
system valve and spear assembly. Conference transcript, p. 67 (Rubeo).       

10 Petitioner’s postconference brief, p. 37. American Keg purchases stainless steel on a monthly basis 
from four U.S. mills based on projections adjusted for lead time. Conference transcript, p. 67 (Czachor).  
During the full-year period, the estimated average number of days in inventory of raw material declined 
from around *** days in 2015 to a low of around *** days in 2017 and then reached its highest level in 
January-June 2018 at around *** days. Postconference brief (Attachment A), p. 41. Calculated based on 
reported raw material inventory turnover ratios. 

11 ***. USITC auditor notes (preliminary phase). In addition to underlying input costs, the average 
raw material cost shown in table VI-1 would reflect any yield loss incurred to produce finished kegs.      

12 Conference transcript, p. 78 (Bently); p. 115 (Lewis). Based on feasibility study summary 
information, profitability was estimated at various levels of production, all of which effectively 
represented *** given corresponding levels of available capacity. American Keg’s actual capacity 
utilization ranged from a low of *** percent in 2016 to a high of *** percent in 2017 (see table  
III-3).      

13 ***. Petitioner’s postconference brief (Attachment A), p. 43. ***. Petitioner’s postconference brief 
(Attachment A), p. 45.     
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Cost of goods sold 

Average COGS covered a relatively wide range and increased to its highest annual level 
in 2016, generally reflecting higher conversion costs (the sum of direct labor cost and other 
factory costs) in conjunction with lower capacity utilization. In 2017, average COGS declined to 
its lowest annual level, reflecting both lower average raw material cost and conversion costs. In 
general, the somewhat lower average conversion cost in 2017 is consistent with increased 
production and capacity utilization. Higher average COGS in January-June 2018 compared to 
January-June 2017, primarily reflects an increase in average raw material costs and, to a lesser 
extent, higher conversion costs. 

Gross profit or loss   

America Keg reported gross losses of varying magnitude throughout the period. The raw 
material cost to sales ratio in table VI-1 shows that the amounts by which sales value recovered 
and exceeded raw material costs, while positive, were insufficient to recover the remaining  
components of COGS; i.e., raw material cost to sales ratios ranged from a low of *** percent of 
sales in 2015 to a high of *** percent in 2016.14   

In 2016, the period’s largest gross loss, on an absolute basis and as a ratio to sales, 
coincides with the lowest levels of production, sales volume, capacity utilization, and the 
highest raw material cost to sales ratio. Although remaining negative, the company’s gross 
results improved on an absolute and relative basis in 2017, reflecting declines in the ratios of 
raw material cost, direct labor cost, and other factory costs to sales. In conjunction with 
increases in the ratio of raw material cost to sales and direct labor cost to sales, gross loss was 
higher in January-June 2018 compared to January-June 2017.       

SG&A expenses and operating income or loss 

American Keg inventories its product on-site and sells through a distributor and its 
internal sales group.15  

                                                      
 

14 All things being equal and in order to break even at the gross level, the raw material cost to sales 
ratio indicates that *** conversion costs were necessary. Alternatively, the ratio itself would need to be 
***. As described in footnote 8 and based on staff calculations, American Keg’s feasibility study 
summary information indicated that raw material cost to sales ratios were projected to range from *** 
percent to *** percent.  

15 Conference transcript, p. 65 (Czachor). A company official described marketing activities in general 
as follows: “. . .  we either reach out to those people directly via outbound call, or we see them at 
numerous shows throughout the year. There's a lot of regional shows. There could be a California show 
one month, and the following month there could be a show in Florida. So we see customers at regional 
shows. We see them on our social media. We also market to them, either in print ads or e-mail blasts or 
several other ways that we market to our customers.” Ibid.  
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Total SG&A expenses increased to their highest level in 2016, which coincides with 
American Keg’s acquisition of Geemacher’s assets.16 Table VI-1 shows that SG&A expense ratios  
(total SG&A expenses divided by total revenue) were highest in 2016 and then declined 
somewhat but remained at relatively high levels. Since gross losses were reported throughout 
the period, the relative decline in SG&A expenses only served to reduce the level of operating 
losses.17           

Interest expense, other expenses, and net income or loss 

 Declining levels of interest expense were reported during the annual period. Consistent 
with the *** in 2017 (see footnote 18), *** interest expense was reported in January-June 
2018. Relatively large levels of ***, were reported in 2016 and 2017 only.18 While operating 
and net results were both negative throughout the period, their directional trend diverged in 
2016 and 2017 due to the above-noted inclusion of *** in net results. 

CAPITAL EXPENDITURES AND RESEARCH AND DEVELOPMENT EXPENSES 

Table VI-3 presents the U.S. producer’s capital expenditures and research and 
development (R&D) expenses related to its refillable stainless steel keg operations.   

 
Table VI-3 
Refillable stainless steel kegs: Capital expenditures and research and development (R&D) 
expenses of U.S. producer American Keg, 2015-17, January-June 2017, and January-June 2018   
 

*            *            *            *            *            *            * 
 

American Keg reported its highest level of capital expenditures in 2017 ($*** thousand), 
which the company described as ***.19 The second highest level was reported in 2015 ($*** 
thousand), when Geemacher was owner, and the lowest level was reported in 2016 ($*** 
thousand), the year American Keg acquired Geemacher’s assets. At the end of the period, 
January-June 2018 capital expenditures were somewhat lower compared to January-June 
2017.20 

                                                      
 

16 ***. Petitioner’s postconference brief (Attachment A), p. 43. ***. Petitioner’s postconference brief 
(Attachment A), p. 44.   

17 The company confirmed that its reported SG&A expenses are specific to its U.S. manufacturing 
operations. Conference transcript, p. 66 (Rubeo).   

18 ***. American Keg producer questionnaire, response to III-10. ***. Ibid. 
19 American Keg producer questionnaire, response to III-13 (note 1).   
20 When comparing the pattern of capacity increases reported in table III-3 to the pattern of capital 

expenditures reported in table VI-3, the two are not directly correlated. As described by a company 
official, American Keg was “. . . always working on capacity and productivity and efficiency and reducing 
cycle times to improve . . . capacity . . . the timing of the {2017} CAPX was the second half of 2017. It was 
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American Keg reported *** R&D expenses during the period examined. 

ASSETS AND RETURN ON ASSETS 

Table VI‐4 presents data on the U.S. producer’s total net assets and operating return on 

net assets related to its operations on refillable stainless steel kegs.21    

Table VI-4 
Refillable stainless steel kegs: U.S. producer American Keg’s total net assets and operating return 
on net assets, 2015-17 

 
*            *            *            *            *            *            * 

CAPITAL AND INVESTMENT 

The Commission requested the U.S. producer of refillable stainless steel kegs to describe 
any actual or potential negative effects on its return on investment or its growth, investment,  
ability to raise capital, existing development and production efforts (including efforts to 
develop a derivative or more advanced version of the product), or the scale of capital 
investments as a result of imports of refillable stainless steel kegs from China, Germany and/or 
Mexico. Table VI-5 tabulates the responses on actual negative effects on investment, growth 
and development, as well as anticipated negative effects. Table VI-6 presents the narrative 
response of the U.S. producer regarding actual and anticipated negative effects on investment, 
growth and development. 

 
Table VI-5 
Refillable stainless steel kegs: Negative effects of imports from subject sources on investment, 
growth, and development since January 1, 2015 

 
*            *            *            *            *            *            * 

 
 
                                                      
 
specifically a project that was started earlier, just due to timing was pushed to the second half. It had 
minimal to no impact on capacity. It was more around quality and service and productivity.” Conference 
transcript, p. 63 (Czachor). In 2016, when capacity increased by ***, “. . . there was a series of projects 
that were very minor, non-CAPX projects, some that were minor CAPX projects that were implemented 
through 2016 to improve the production capacity.” Conference transcript, p. 64 (Czachor). Regarding the 
pattern of American Keg’s capital expenditures and reported capacity, the following information was 
also provided: ***. Petitioner’s postconference brief (Attachment A), p. 37.   

21 With respect to a company’s overall operations, staff notes that a total asset value (i.e., the bottom 
line value on the asset side of a company’s balance sheet) reflects an aggregation of a number of current 
and non-current assets, which, in many instances, are not product specific. ***. The ability of a U.S. 
producer to assign total asset values to discrete product line(s) affects the meaningfulness of operating 
return on net assets. 
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Table VI-6 
Refillable stainless steel kegs: Narrative response of U.S. producer American Keg regarding 
actual and anticipated negative effects of imports from subject sources on investment, growth, 
and development since January 1, 2015 

 
*            *            *            *            *            *            * 
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PART VII: THREAT CONSIDERATIONS AND INFORMATION ON 
NONSUBJECT COUNTRIES 

Section 771(7)(F)(i) of the Act (19 U.S.C. § 1677(7)(F)(i)) provides that— 

In determining whether an industry in the United States is threatened 
with material injury by reason of imports (or sales for importation) of the 
subject merchandise, the Commission shall consider, among other 
relevant economic factors1-- 
 

(I) if a countervailable subsidy is involved, such information as may be 
presented to it by the administering authority as to the nature of the 
subsidy (particularly as to whether the countervailable subsidy is a 
subsidy described in Article 3 or 6.1 of the Subsidies Agreement), and 
whether imports of the subject merchandise are likely to increase, 

(II) any existing unused production capacity or imminent, substantial 
increase in production capacity in the exporting country indicating the 
likelihood of substantially increased imports of the subject 
merchandise into the United States, taking into account the 
availability of other export markets to absorb any additional exports, 

(III) a significant rate of increase of the volume or market penetration of 
imports of the subject merchandise indicating the likelihood of 
substantially increased imports, 

(IV) whether imports of the subject merchandise are entering at prices 
that are likely to have a significant depressing or suppressing effect on 
domestic prices, and are likely to increase demand for further imports, 

(V) inventories of the subject merchandise, 

(VI) the potential for product-shifting if production facilities in the foreign 
country, which can be used to produce the subject merchandise, are 
currently being used to produce other products, 

                                                           
 

1 Section 771(7)(F)(ii) of the Act (19 U.S.C. § 1677(7)(F)(ii)) provides that “The Commission shall 
consider {these factors} . . . as a whole in making a determination of whether further dumped or 
subsidized imports are imminent and whether material injury by reason of imports would occur unless 
an order is issued or a suspension agreement is accepted under this title. The presence or absence of 
any factor which the Commission is required to consider . . . shall not necessarily give decisive guidance 
with respect to the determination. Such a determination may not be made on the basis of mere 
conjecture or supposition.” 
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(VII) in any investigation under this title which involves imports of both a 
raw agricultural product (within the meaning of paragraph (4)(E)(iv)) 
and any product processed from such raw agricultural product, the 
likelihood that there will be increased imports, by reason of product 
shifting, if there is an affirmative determination by the Commission 
under section 705(b)(1) or 735(b)(1) with respect to either the raw 
agricultural product or the processed agricultural product (but not 
both), 

(VIII) the actual and potential negative effects on the existing development 
and production efforts of the domestic industry, including efforts to 
develop a derivative or more advanced version of the domestic like 
product, and 

(IX) any other demonstrable adverse trends that indicate the probability 
that there is likely to be material injury by reason of imports (or sale 
for importation) of the subject merchandise (whether or not it is 
actually being imported at the time).2 

Information on the nature of the alleged subsidies was presented earlier in this report; 
information on the volume and pricing of imports of the subject merchandise is presented in 
Parts IV and V; and information on the effects of imports of the subject merchandise on U.S. 
producers’ existing development and production efforts is presented in Part VI. Information on 
inventories of the subject merchandise; foreign producers’ operations, including the potential 
for “product-shifting;” any other threat indicators, if applicable; and any dumping in third-
country markets, follows. Also presented in this section of the report is information obtained 
for consideration by the Commission on nonsubject countries.  

THE INDUSTRY IN CHINA 

The Commission issued foreign producers’ or exporters’ questionnaires to 25 firms 
believed to produce and/or export refillable stainless steel kegs from China.3 Usable responses 
to the Commission’s questionnaire were received from two firms: Qingdao Henka Precision 
Technology Co., Ltd. (“Henka”), and Ningbo Major Draft Beer Equipment Co., Ltd (“Major 
Draft”). These firms’ exports to the United States accounted for the majority of U.S. imports of 

                                                           
 

2 Section 771(7)(F)(iii) of the Act (19 U.S.C. § 1677(7)(F)(iii)) further provides that, in antidumping 
investigations, “. . . the Commission shall consider whether dumping in the markets of foreign countries 
(as evidenced by dumping findings or antidumping remedies in other WTO member markets against the 
same class or kind of merchandise manufactured or exported by the same party as under investigation) 
suggests a threat of material injury to the domestic industry.” 

3 These firms were identified through a review of information submitted in the petition and 
contained in *** records.  
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refillable stainless steel kegs from China in 2017. According to estimates requested of the 
responding producers, the production of refillable stainless steel kegs in China reported in 
questionnaires accounts for approximately *** percent4 of overall production of refillable 
stainless steel kegs in China. Table VII-1 presents information on the refillable stainless steel 
kegs operations of the responding producers and exporters in China. 
 
Table VII-1  
Refillable stainless steel kegs: Summary data for producers in China, 2017  

Firm 
Production 

(units) 

Share of 
reported 

production 
(percent) 

Exports 
to the 
United 
States 
(units) 

Share of 
reported 
exports 
to the 
United 
States 

(percent) 

Total 
shipments 

(units) 

Share of 
firm's 
total 

shipments 
exported 

to the 
United 
States 

(percent) 
Henka *** *** *** *** *** *** 
Major Draft *** *** *** *** *** *** 

Total *** *** *** *** *** *** 
Source: Compiled from data submitted in response to Commission questionnaires. 
 

Changes in operations 

As presented in table VII-2 producers in China reported multiple operational and 
organizational changes since January 1, 2015. 

                                                           
 

4 Despite several attempts from staff to obtain the data, *** did not provide the firm’s estimated 
share of total production in China. The estimated share of production was allocated based on reported 
estimates from imported data. 
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Table VII-2  
Refillable stainless steel kegs: Reported changes in operations by producers in China, since 
January 1, 2015  

 
*            *            *            *            *            *            * 

 

Operations on refillable stainless steel kegs 

Table VII-3 presents information on the refillable stainless steel kegs operations of the 
responding producers and exporters in China. *** reported expanding its production line in 
2017 to address ***. The firm reported increasing its production capacity *** percent from *** 
units in 2015 and 2016 to *** units in 2017; production data follow a similar trend of *** 
percent increase during 2015-17 with 2018 and 2019 projections at *** units. While *** 
exports to the United States remained steady, with an increase of *** percent during 2015-17, 
exports to other country markets increased *** percent during the same period.5 
 
Table VII-3  
Refillable stainless steel kegs: Data for producers in China, 2015-17, January to June 2017, and 
January to June 2018 and projection calendar years 2018 and 2019 
 

*            *            *            *            *            *            * 

 

Alternative products 

Responding firms from China did not report production of other products on the same 
equipment and machinery used to produce refillable stainless steel kegs. 

Exports 

According to GTA, the leading export markets for iron and steel containers (including 
refillable stainless steel kegs) from China are the United States, Germany, the United Kingdom, 
and the Netherlands (table VII-4).6 During 2017, the United States was the top export market 
for iron and steel containers from China, accounting for 22.5 percent, followed by Germany, 
accounting for 6.5 percent. 

                                                           
 

5 Major Draft’s foreign producer questionnaire response, II-8.  
6 The broader coverage is due to official exports statistics of refillable stainless steel kegs including 

other products in the mix. Data for these products may be overstated and are not available in both 
quantity and units; therefore, the data are reported in dollar values. 
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Table VII-4  
Iron and steel containers: Exports from China by destination markets, 2015-17 

Destination market1 

Calendar year 
2015 2016 2017 

  Value (1,000 dollars) 
Exports from China to the United States 195,907  97,171  109,902  
Exports from China to other major destination 
markets.-- 
   Germany 

45,157  28,573  31,905  

United Kingdom 25,482  21,145  22,654  
Netherlands 26,311  17,199  21,455  
Belgium 8,729  7,491  18,356  
Hong Kong 16,115  21,275  17,306  
France 17,848  12,570  16,236  
Japan 14,561  14,259  16,119  
Canada 15,407  14,991  15,693  
All other destination markets 242,949  208,555  219,005  
Total exports from China  608,466  443,229  488,630  
  Share of value (percent) 
Exports from China to the United States 32.2  21.9  22.5  
Exports from China to other major destination 
markets.-- 
   Germany 7.4  6.4  6.5  

United Kingdom 4.2  4.8  4.6  
Netherlands 4.3  3.9  4.4  
Belgium 1.4  1.7  3.8  
Hong Kong 2.6  4.8  3.5  
France 2.9  2.8  3.3  
Japan 2.4  3.2  3.3  
Canada 2.5  3.4  3.2  
All other destination markets 39.9  47.1  44.8  

Total exports from China 100.0  100.0  100.0  
1 Data may be overstated because it includes out-of-scope merchandize. 
 
Source:  Official exports statistics under HS subheading 7310.10 and 7310.29 as reported by China 
Customs in the Global Trade Atlas database, accessed October 9, 2018. 
 

THE INDUSTRY IN GERMANY 

The Commission issued foreign producers’ or exporters’ questionnaires to three firms 
believed to produce and/or export refillable stainless steel kegs from Germany.7 Usable 
responses to the Commission’s questionnaire were received from two firms: Blefa GmbH 
(Blefa), and Schaefer Werke GmbH (Schaefer). These firms’ exports to the United States 

                                                           
 

7 These firms were identified through a review of information submitted in the petition and 
contained in *** records.  
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accounted for virtually all of U.S. imports of refillable stainless steel kegs from Germany in 
2017. According to estimates requested of the responding Germany producers, the production 
of refillable stainless steel kegs in Germany reported in questionnaires accounts for 
approximately *** percent of overall production of refillable stainless steel kegs in Germany. 
Table VII-5 presents information on the refillable stainless steel kegs operations of the 
responding producers and exporters in Germany. 

 
Table VII-5  
Refillable stainless steel kegs: Summary data for producers in Germany, 2017  

Firm 
Production 

(units) 

Share of 
reported 

production 
(percent) 

Exports 
to the 
United 
States 
(units) 

Share of 
reported 
exports 
to the 
United 
States 

(percent) 

Total 
shipments 

(units) 

Share of 
firm's 
total 

shipments 
exported 

to the 
United 
States 

(percent) 
Blefa *** *** *** *** *** *** 
Schaefer *** *** *** *** *** *** 

Total *** *** *** *** *** *** 
Source: Compiled from data submitted in response to Commission questionnaires. 

Changes in operations 

As presented in table VII-2 producers in Germany reported multiple operational and 
organizational changes since January 1, 2015. 

 
Table VII-6  
Refillable stainless steel kegs: Reported changes in operations by producers in Germany, since 
January 1, 2015  

 
*            *            *            *            *            *            * 

 

Operations on refillable stainless steel kegs 

Table VII-7 presents information on the refillable stainless steel kegs operations of the 
responding producers and exporters in Germany. 
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Table VII-7  
Refillable stainless steel kegs: Data for producers in Germany, 2015-17, January to June 2017, and 
January to June 2018 and projection calendar years 2018 and 2019 
 
 

*            *            *            *            *            *            * 

 

Alternative products 

Responding firms from Germany did not report production of other products on the 
same equipment and machinery used to produce refillable stainless steel kegs. 

Exports 

According to GTA, the leading export markets for iron and steel containers (including 
refillable stainless steel kegs) from Germany are the United States, France, and the Netherlands 
(table VII-8).8 During 2017, the United States was the top export market for iron and steel 
containers from Germany, accounting for 11.6 percent, followed by France, accounting for 10.8 
percent.  
 

                                                           
 

8 The broader coverage is due to official exports statistics of refillable stainless steel kegs including 
other products in the mix. Data for these products may be overstated and are not available in both 
quantity and units; therefore, the data are reported in dollar values. 
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Table VII-8 
Iron and steel containers: Exports from Germany, by destination markets, 2015-17 

Destination market1 
Calendar year 

2015 2016 2017 
  Value (1,000 dollars) 
Export from Germany to the United States 72,719  65,563  50,386  
Exports from Germany to other major destination 
markets.-- 
   France 44,867  44,697  47,154  

Netherlands 63,266  55,372  42,787  
Belgium 40,375  43,496  40,429  
United Kingdom 26,752  29,926  35,372  
Switzerland 23,570  30,946  26,825  
Austria 24,397  21,872  23,183  
Poland 14,431  14,019  19,200  
Denmark 10,821  11,808  13,993  
All other destination markets 106,712  109,636  136,326  

Total exports from Germany 427,911  427,336  435,655  
  Share of value (percent) 
Exports from Germany to the United States 17.0  15.3  11.6  
Exports from Germany to other major destination 
markets.-- 
   France 10.5  10.5  10.8  

Netherlands 14.8  13.0  9.8  
Belgium 9.4  10.2  9.3  
United Kingdom 6.3  7.0  8.1  
Switzerland 5.5  7.2  6.2  
Austria 5.7  5.1  5.3  
Poland 3.4  3.3  4.4  
Denmark 2.5  2.8  3.2  
All other destination markets 24.9  25.7  31.3  

Total exports from Germany 100.0  100.0  100.0  
1 Data may be overstated because it includes out-of-scope merchandize. 
 
Source:  Official exports statistics under HS subheading 7310.10 and 7310.29 as reported by Eurostat in 
the Global Trade Atlas database, accessed October 9, 2018. 
 

THE INDUSTRY IN MEXICO 

The Commission issued foreign producers’ or exporters’ questionnaires to four firms 
believed to produce and/or export refillable stainless steel kegs from Mexico.9 A usable 
response to the Commission’s questionnaires was received from one firm: Thielmann Mexico. 
The firm’s exports to the United States accounted for all or virtually all of U.S. imports of 

                                                           
 

9 These firms were identified through a review of information submitted in the petition and 
contained in *** records.  
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refillable stainless steel kegs from Mexico in 2017. According to estimates requested of the 
responding Mexican producer Thielmann Mexico, the production of refillable stainless steel 
kegs in Mexico reported in questionnaires accounts for approximately *** percent of overall 
production of refillable stainless steel kegs in Mexico. Table VII-9 presents information on the 
refillable stainless steel kegs operations of Mexico producer Thielmann Mexico. 

 
Table VII-9  
Refillable stainless steel kegs: Summary data for Mexican producer Thielmann Mexico, 2017  

Firm 
Production 

(units) 

Share of 
reported 

production 
(percent) 

Exports 
to the 
United 
States 
(units) 

Share of 
reported 
exports 
to the 
United 
States 

(percent) 

Total 
shipments 

(units) 

Share of 
firm's total 
shipments 
exported 

to the 
United 
States 

(percent) 
Thielmann Mexico *** *** *** *** *** *** 
Source: Compiled from data submitted in response to Commission questionnaires. 
 

Changes in operations 

As presented in table VII-2 Mexican producer Thielmann Mexico reported multiple 
operational and organizational changes since January 1, 2015. 

 
Table VII-10  
Refillable stainless steel kegs: Reported changes in operations by Mexican producer Thielmann 
Mexico, since January 1, 2015  

 
*            *            *            *            *            *            * 

 

Operations on refillable stainless steel kegs 

Table VII-11 presents information on the refillable stainless steel kegs operations of the 
responding producers and exporters in Mexico. 
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Table VII-11  
Refillable stainless steel kegs: Data for Mexican producer Thielmann Mexico, 2015-17, January to 
June 2017, and January to June 2018 and projection calendar years 2018 and 2019 
 

*            *            *            *            *            *            * 

 

Alternative products 

Thielmann Mexico did not report production of other products on the same equipment 
and machinery used to produce refillable stainless steel kegs. 

Exports 

According to GTA, the leading export markets for iron and steel containers (including 
refillable stainless steel kegs) from Mexico are the United States, Brazil, and Argentina (table 
VII-12).10 During 2017, the United States was the top export market for iron and steel 
containers kegs from Mexico, accounting for 86.1 percent, followed by the Brazil, accounting 
for 3.0 percent. 
 

                                                           
 

10 The broader coverage is due to official exports statistics of refillable stainless steel kegs including 
other products in the mix. Data for these products may be overstated and are not available in both 
quantity and units; therefore, the data are reported in dollar values. 
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Table IV-12  
Iron and steel containers: Exports from Mexico, by destination markets, 2015-17 

Destination market1 
Calendar year 

2015 2016 2017 
  Value (1,000 dollars) 
Exports from Mexico to the United States 98,613  89,284  90,399  
Exports from Mexico to other major destination 
markets.-- 
   Brazil 2,124  2,161  3,197  

Argentina 6  1,127  1,823  
Malaysia ---  ---  1,311  
Spain 286  415  1,297  
Guatemala 508  968  994  
Colombia 384  397  958  
Costa Rica 825  930  837  
Chile 1,717  1,531  831  
All other destination markets 2,694  3,574  3,342  

Total exports from Mexico 107,157  100,387  104,989  
  Share of value (percent) 
Exports from Mexico to the United States 92.0  88.9  86.1  
Exports from Mexico to other major destination 
markets.-- 
   Brazil 2.0  2.2  3.0  

Argentina 0.0  1.1  1.7  
Malaysia ---  ---  1.2  
Spain 0.3  0.4  1.2  
Guatemala 0.5  1.0  0.9  
Colombia 0.4  0.4  0.9  
Costa Rica 0.8  0.9  0.8  
Chile 1.6  1.5  0.8  
All other destination markets 2.5  3.6  3.2  

Total exports from Mexico 100.0  100.0  100.0  
1 Data may be overstated because it includes out-of-scope merchandize. 
 
Note.--Shares and ratios shown as "0.0" represent values greater than zero, but less than "0.05" percent. 
 
Source:  Official exports statistics under HS subheading 7310.10 and 7310.29 as reported by INEGI in 
the Global Trade Atlas database, accessed October 9, 2018. 
 

SUBJECT COUNTRIES COMBINED 

Table VII-13 presents summary data on refillable stainless steel kegs operations of the 
reporting subject producers in the subject countries. 
 
Table VII-13  
Refillable stainless steel kegs: Data on the industry in subject countries, 2015-17, January to June 
2017, and January to June 2018 and projection calendar years 2018 and 2019 
 

*            *            *            *            *            *            * 
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U.S. INVENTORIES OF IMPORTED MERCHANDISE 

Table VII-14 presents data on U.S. importers’ reported inventories of refillable stainless 
steel kegs. 

 
Table VII-14  
Refillable stainless steel kegs: U.S. importers’ end-of-period inventories of imports by source, 
2015-17, January to June 2017, and January to June 2018 
 

*            *            *            *            *            *            * 

U.S. IMPORTERS’ OUTSTANDING ORDERS 

The Commission requested importers to indicate whether they imported or arranged for 
the importation of refillable stainless steel kegs from China, Germany, or Mexico after June 30, 
2018. As shown in table VII-15, arranged imports of subject product from China between July 
2018 and June 2019 account for *** percent of total arranged imports of subject sources and 
*** of all import sources. Subject product from Germany, between July 2018 and June 2019, 
account for *** percent of total arranged imports of subject sources and *** of all import 
sources. Subject product from Mexico accounts for *** of total subject sources and *** percent 
of all import sources. 

 
Table VII-15  
Refillable stainless steel kegs: Arranged imports, July 2018 through June 2019 
 

*            *            *            *            *            *            * 

 
ANTIDUMPING OR COUNTERVAILING DUTY ORDERS IN THIRD-COUNTRY MARKETS 

 
There are no known trade remedy actions on refillable stainless steel kegs in third-

country markets. Both petitioner witnesses and respondent witnesses testified that they were 
not aware of any antidumping or countervailing duty orders on these kegs imported from 
China, Germany, or Mexico into third-country markets.11 

 
INFORMATION ON NONSUBJECT COUNTRIES 

 
According to Table VII-16, the five largest global exporters of iron and steel containers 

(including refillable stainless steel kegs), by value in 2017, were Italy, Korea, the United 
Kingdom, Poland, and the Netherlands. These top five nonsubject countries accounted for 
approximately 22 percent of global exports by value in that year. 
 

                                                           
 

11 Conference transcript, pp. 87 (Rolig), 127 (Willenbrink). 
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Table VII-16 
Iron and steel containers:  Global exports by exporter, 2015-17 

Exporter 
Calendar year 

2015 2016 2017 
  Value (1,000 dollars) 
United States 429,255  441,626  474,841  
China 608,466  443,229  488,630  
Germany 427,911  427,336  435,655  
Mexico 107,157  100,387  104,989  

Subject sources 1,143,534  970,952  1,029,274  

All other major reporting exporters.-- 
   Italy 241,946  261,193  285,046  

Korea 127,027  156,805  174,243  
United Kingdom 64,213  59,921  149,801  
Poland 94,710  106,588  117,035  
Netherlands 81,493  81,516  113,951  
Portugal 94,105  90,232  98,362  
Czech Republic 80,897  80,756  91,113  
Belgium 75,031  73,161  89,379  
France 95,664  77,695  82,832  
Spain 75,321  77,735  75,356  
All other exporters 1,147,552  1,108,600  968,427  

Total global exports 3,750,747  3,586,780  3,749,660  
  Share of value (percent) 
United States 11.4  12.3  12.7  
China 16.2  12.4  13.0  
Germany 11.4  11.9  11.6  
Mexico 2.9  2.8  2.8  

Subject sources 30.5  27.1  27.4  

All other major reporting exporters.-- 
   Italy 6.5  7.3  7.6  

Korea 3.4  4.4  4.6  
United Kingdom 1.7  1.7  4.0  
Poland 2.5  3.0  3.1  
Netherlands 2.2  2.3  3.0  
Portugal 2.5  2.5  2.6  
Czech Republic 2.2  2.3  2.4  
Belgium 2.0  2.0  2.4  
France 2.6  2.2  2.2  
Spain 2.0  2.2  2.0  
All other exporters 30.6  30.9  25.8  

Total global exports 100.0  100.0  100.0  
 Note.--Shares and ratios shown as "0.0" represent values greater than zero, but less than "0.05" percent. 
 
Source:  Official exports statistics under HS subheading 7310.10 and 7310.29 reported by various 
national statistical authorities in the Global Trade Atlas database, accessed October 9, 2018. 
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The Commission makes available notices relevant to its investigations and reviews on its 
website, www.usitc.gov.  In addition, the following tabulation presents, in chronological order, 
Federal Register notices issued by the Commission and Commerce during the current 
proceeding.   

 

Citation Title Link 
83 FR 48652 
September 26, 2018  

Refillable Stainless Steel Kegs 
From China, Germany, and 
Mexico; Institution of Anti-
Dumping and Countervailing 
Duty Investigations and 
Scheduling of Preliminary Phase 
Investigations 

https://www.gpo.gov/fdsys/pkg/FR-
2018-09-26/pdf/2018-20926.pdf 

83 FR 52192 
October 16, 2018 

Refillable Stainless Steel Kegs 
From the People's Republic of 
China: Initiation of 
Countervailing Duty 
Investigation 

https://www.gpo.gov/fdsys/pkg/FR-
2018-10-16/pdf/2018-22483.pdf 

83 FR 52195 
October 16, 2018 

Refillable Stainless Steel Kegs 
From the People's Republic of 
China, the Federal Republic of 
Germany, and Mexico: 
Initiation of Less-Than-Fair-
Value Investigations 

https://www.gpo.gov/fdsys/pkg/FR-
2018-10-16/pdf/2018-22482.pdf 

 

http://www.usitc.gov/
https://www.gpo.gov/fdsys/pkg/FR-2018-09-26/pdf/2018-20926.pdf
https://www.gpo.gov/fdsys/pkg/FR-2018-09-26/pdf/2018-20926.pdf
https://www.gpo.gov/fdsys/pkg/FR-2018-10-16/pdf/2018-22483.pdf
https://www.gpo.gov/fdsys/pkg/FR-2018-10-16/pdf/2018-22483.pdf
https://www.gpo.gov/fdsys/pkg/FR-2018-10-16/pdf/2018-22482.pdf
https://www.gpo.gov/fdsys/pkg/FR-2018-10-16/pdf/2018-22482.pdf
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APPENDIX B 

LIST OF CONFERENCE WITNESSESES 





CALENDAR OF PUBLIC PRELIMINARY CONFERENCE 

Those listed below appeared as witnesses at the United States International 
Trade Commission’s preliminary conference: 

Subject: Refillable Stainless Steel Kegs from China, Germany, and 
Mexico 

Inv. Nos.: 701-TA-610 and 731-TA-1425-1427 (Preliminary)

Date and Time: October 11, 2018 - 9:30 a.m. 

Sessions were held in connection with these preliminary phase investigations in the Main 
Hearing Room (Room 101), 500 E Street, SW., Washington, D.C. 

OPENING REMARKS 

In Support of Imposition (Andrew W. Kentz, Picard Kentz & Rowe, LLP) 
In Opposition to Imposition (Craig A. Lewis, Hogan Lovells, LLP) 

In Support of the Imposition of 
Antidumping and Countervailing Duty Orders: 

Picard Kentz & Rowe, LLP 
Washington, DC 
on behalf of 

American Keg Company, LLC 

Paul Czachor, Chief Executive Officer, American Keg Company, LLC 

Steve Rubeo, Controller, American Keg Company 

Scott Bentley, Owner, American Keg Company 

Kathreen Mangaluz, Trade Analyst, Picard Kentz & Rowe, LLP 

Andrew W. Kentz ) 
Nathan M. Rickard ) – OF COUNSEL 
Whitney M. Rolig ) 
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In Opposition to the Imposition of 
Antidumping and Countervailing Duty Orders: 

Hogan Lovells, LLP 
Washington, DC 
on behalf of 

Thielmann Mexico S.A. de C.V. 
Thielmann US LLC 

(collectively “Thielmann”) 

Alejandro Galvez, Chief Commercial Officer, Thielmann AG 

William Stacy, Managing Director, Thielmann 

Craig A. Lewis ) 
Jonathan T. Stoel ) – OF COUNSEL 
Michael G. Jacobson  ) 

Pepper Hamilton LLP 
Washington, DC 
on behalf of 

Blefa GmbH  
Blefa Kegs, Inc. 

(collectively “Blefa”) 

Justin Willenbrink, Sales Director, North America Blefa Kegs, Inc. 

Gregory C. Dorris ) – OF COUNSEL 

REBUTTAL/CLOSING REMARKS: 

In Support of Imposition (Nathan M. Rickard, Picard Kentz & Rowe, LLP) 
In Opposition to Imposition (Craig A. Lewis, Hogan Lovells, LLP) 

-END- 
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Table C-1
Refillable stainless steel kegs:  Summary data concerning the U.S. market, 2015-17, January to June 2017, and January to June 2018

Jan-Jun
2015 2016 2017 2017 2018 2015-17 2015-16 2016-17 2017-18

U.S. consumption quantity:
Amount................................................... *** *** *** *** *** *** *** *** ***
Producers' share (fn1)............................ *** *** *** *** *** *** *** *** ***
Importers' share (fn1):

China................................................. *** *** *** *** *** *** *** *** ***
Germany............................................ *** *** *** *** *** *** *** *** ***
Mexico............................................... *** *** *** *** *** *** *** *** ***

Subject sources............................ *** *** *** *** *** *** *** *** ***
Nonsubject sources........................... *** *** *** *** *** *** *** *** ***

All import sources.................... *** *** *** *** *** *** *** *** ***

U.S. consumption value:
Amount................................................... *** *** *** *** *** *** *** *** ***
Producers' share (fn1)............................ *** *** *** *** *** *** *** *** ***
Importers' share (fn1):

China................................................. *** *** *** *** *** *** *** *** ***
Germany............................................ *** *** *** *** *** *** *** *** ***
Mexico............................................... *** *** *** *** *** *** *** *** ***

Subject sources............................ *** *** *** *** *** *** *** *** ***
Nonsubject sources........................... *** *** *** *** *** *** *** *** ***

All import sources.................... *** *** *** *** *** *** *** *** ***

U.S. importers' U.S. shipments of imports from.--
China:

Quantity............................................. 298,684 284,048 277,403 153,293 142,739 (7.1) (4.9) (2.3) (6.9)
Value................................................. 23,790 20,562 19,569 10,609 10,259 (17.7) (13.6) (4.8) (3.3)
Unit value........................................... $80 $72 $71 $69 $72 (11.4) (9.1) (2.5) 3.8
Ending inventory quantity.................. *** *** *** *** *** *** *** *** ***

Germany:
Quantity............................................. *** *** *** *** *** *** *** *** ***
Value................................................. *** *** *** *** *** *** *** *** ***
Unit value........................................... *** *** *** *** *** *** *** *** ***
Ending inventory quantity.................. *** *** *** *** *** *** *** *** ***

Mexico:
Quantity............................................. *** *** *** *** *** *** *** *** ***
Value................................................. *** *** *** *** *** *** *** *** ***
Unit value........................................... *** *** *** *** *** *** *** *** ***
Ending inventory quantity.................. *** *** *** *** *** *** *** *** ***

Subject sources:
Quantity............................................. 848,937 785,173 855,628 464,139 410,010 0.8 (7.5) 9.0 (11.7)
Value................................................. 71,655 58,993 61,607 33,512 30,756 (14.0) (17.7) 4.4 (8.2)
Unit value........................................... $84 $75 $72 $72 $75 (14.7) (11.0) (4.2) 3.9
Ending inventory quantity.................. *** *** *** *** *** *** *** *** ***

Nonsubject sources:
Quantity............................................. *** *** *** *** *** *** *** *** ***
Value................................................. *** *** *** *** *** *** *** *** ***
Unit value........................................... *** *** *** *** *** *** *** *** ***
Ending inventory quantity.................. *** *** *** *** *** *** *** *** ***

All import sources:
Quantity............................................. *** *** *** *** *** *** *** *** ***
Value................................................. *** *** *** *** *** *** *** *** ***
Unit value........................................... *** *** *** *** *** *** *** *** ***
Ending inventory quantity.................. *** *** *** *** *** *** *** *** ***

U.S. producers':
Average capacity quantity...................... *** *** *** *** *** *** *** *** ***
Production quantity................................. *** *** *** *** *** *** *** *** ***
Capacity utilization (fn1)......................... *** *** *** *** *** *** *** *** ***
U.S. shipments:

Quantity............................................. *** *** *** *** *** *** *** *** ***
Value................................................. *** *** *** *** *** *** *** *** ***
Unit value........................................... *** *** *** *** *** *** *** *** ***

Export shipments:
Quantity............................................. *** *** *** *** *** *** *** *** ***
Value................................................. *** *** *** *** *** *** *** *** ***
Unit value........................................... *** *** *** *** *** *** *** *** ***

Ending inventory quantity....................... *** *** *** *** *** *** *** *** ***
Inventories/total shipments (fn1)............ *** *** *** *** *** *** *** *** ***
Production workers................................. *** *** *** *** *** *** *** *** ***
Hours worked (1,000s)........................... *** *** *** *** *** *** *** *** ***
Wages paid ($1,000).............................. *** *** *** *** *** *** *** *** ***
Hourly wages (dollars per hour)............. *** *** *** *** *** *** *** *** ***
Productivity (unit per 1,000 hours)......... *** *** *** *** *** *** *** *** ***
Unit labor costs (dollars per unit)............ *** *** *** *** *** *** *** *** ***

Table continued on next page.

(Quantity=units; Value=1,000 dollars; Unit values, unit labor costs, and unit expenses=dollars per unit; Period changes=percent--exceptions noted)

Calendar year Comparison yearsJanuary to June
Period changes
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Reported data



Table C-1--Continued
Refillable stainless steel kegs:  Summary data concerning the U.S. market, 2015-17, January to June 2017, and January to June 2018

Jan-Jun
2015 2016 2017 2017 2018 2015-17 2015-16 2016-17 2017-18

U.S. producers':
Net sales:

Quantity............................................. *** *** *** *** *** *** *** *** ***
Value................................................. *** *** *** *** *** *** *** *** ***
Unit value........................................... *** *** *** *** *** *** *** *** ***

Cost of goods sold (COGS).................... *** *** *** *** *** *** *** *** ***
Gross profit or (loss)............................... *** *** *** *** *** *** *** *** ***
SG&A expenses..................................... *** *** *** *** *** *** *** *** ***
Operating income or (loss)..................... *** *** *** *** *** *** *** *** ***
Net income or (loss)............................... *** *** *** *** *** *** *** *** ***
Capital expenditures............................... *** *** *** *** *** *** *** *** ***
Unit COGS.............................................. *** *** *** *** *** *** *** *** ***
Unit SG&A expenses.............................. *** *** *** *** *** *** *** *** ***
Unit operating income or (loss)............... *** *** *** *** *** *** *** *** ***
Unit net income or (loss)......................... *** *** *** *** *** *** *** *** ***
COGS/sales (fn1)................................... *** *** *** *** *** *** *** *** ***
Operating income or (loss)/sales (fn1)... *** *** *** *** *** *** *** *** ***
Net income or (loss)/sales (fn1).............. *** *** *** *** *** *** *** *** ***

Notes:

fn1.--Reported data are in percent and period changes are in percentage points.
fn2.--Undefined. 

Source:  Compiled from data submitted in response to Commission questionnaires.

Comparison years
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(Quantity=units; Value=1,000 dollars; Unit values, unit labor costs, and unit expenses=dollars per unit; Period changes=percent--exceptions noted)

Reported data Period changes
Calendar year January to June
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The length of domestic production operations 

Prior to Geemacher and now American Keg Company, the only U.S. manufacturer of 
refillable stainless steel kegs was Spartanburg Stainless Products, Inc., in South Carolina. In 
November 2006, Franke Beverage Containers, a Swiss company which also owns German keg 
manufacturer, Franke Blefa, acquired Spartanburg Stainless. ***.1  

Geemacher LLC, the predecessor to American Keg, LLC, reported commencing trial 
production of refillable stainless steel kegs in February 20, 2014 and starting its commercial 
production on December 17, 2014.2 Geemacher had been registered as limited liability 
company in Pennsylvania in February of 2007. The petitioner reports that Geemacher initially 
imported refillable stainless steel kegs, but began large-scale manufacturing of refillable 
stainless steel kegs in 2015.3 In May 2016, American Keg purchased the assets of Geemacher.4 
Production volumes prior to January 1, 2017 are as follows: 

Year Trial production (units) Commercial production (units) 
2014 *** *** 
2015 *** *** 
2016 *** *** 
2017 *** *** 
Source: Compiled from data submitted in response to Commission questionnaires. 

 
The characteristics of domestic production 

American Keg reports no production of other products in the Pottstown, Pennsylvania, 
facility prior to producing refillable stainless steel kegs.5 According to the petition, there are 
approximately six sizes of imported refillable stainless steel kegs. However, American Keg 
estimates that 1/6 barrel kegs and 1/2 barrel kegs constitutes over *** percent of the U.S. 
market. Consistent with the market demands, American Kegs states that production and sale of 
*** and *** kegs are the principal focus of the company’s domestic manufacturing operations.6 
Both of the major sizes were produced in each full and partial year, and sold in every quarter. 
No start or stoppage was reported during the transition from Geemacher to American Keg. 

 
The size of domestic operations 

 
According to American Keg’s response to question II-7 and the petition, p. 49, the 

company’s production capacity was *** units in 2015, and *** to *** units in 2017, while the 

                                                 
1 Petition, pp. 4-5, and Staff telephone interview with Justin Willenbrink, Sales Director, North 

America Blefa Kegs, Inc., October 10, 2018. 
2 U.S. producer questionnaire responses to questions II-16a and II-16b. 
3 Petition, p. 3. 
4 U.S. producer questionnaire response to question II-15. 
5 U.S. producer questionnaire responses to questions II-16d and II-16e. 
6 Petition, p. 11 and p. 36. 
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company’s production was *** in 2015, declined to *** in 2016 and then increased to *** in 
2017. Capacity utilization ranged from *** percent to *** percent during 2015 to 2017. 

Whether the proposed domestic industry has reached a reasonable  
financial “break‐even” point 

The U.S producer questionnaire requested that feasibility studies and/or breakeven 
studies related to refillable stainless steel kegs operations be submitted. In response, American 
Keg submitted summary information from a February 2016 spreadsheet (“Bridge File”), which 
projected financial results under various production levels by keg type (1/2 keg and 1/6 keg). 
Pro forma production levels were based on increments of total kegs produced per day (ranging 
from *** kegs per day and *** kegs of annual production to *** kegs per day and *** kegs of 
annual production). Increases in daily production capacity were a function of specific capital 
expenditures identified by increment (*** kegs per day) and were cumulative; e.g., in order to 
achieve the *** kegs per day increment, capital expenditures to reach production of *** kegs 
per day were implied.7 The average cost by keg type and increment of production in the 
feasibility study were adjusted downward for costs savings associated with ***. 

In order to estimate financial results by increment of production, sales value by keg type 
($*** for 1/6 keg and $*** for 1/2 keg) were applied to ***.8 Pro forma revenue and cost 
assumptions indicate that manufactured keg operations could transition to a modest gross 
profit at a production/sales volume of *** kegs per year (*** kegs per day): 1/6 kegs generating 
a *** and 1/2 kegs generating a ***.9 

While pro forma financial results were termed ***.10 As such, calculated pro forma 
financial results are more analogous to ***. In order to recover both COGS and SG&A expenses 
and break even at the operating results level, the feasibility study summary information, in 
conjunction with the SG&A expenses reported in American Keg’s U.S. producer questionnaire, 
                                                 

7 The amount of total capital expenditures incurred by American Keg during the period is *** than 
the total amount identified in the feasibility study summary information to reach an annual production 
amount of *** kegs; i.e., the amount of cumulative capital expenditures identified to reach the annual 
production amount of ***. ***. 

8 In Part VI of this report, table VI-1 shows that the actual average per keg sales value was at its 
highest in *** ($*** per keg) and then ranged from $*** per keg (***) to $*** per keg (***). By way of 
comparison, the average per keg sales value in the feasibility study summary information was around 
$***. USITC auditor notes (preliminary phase). The feasibility study summary information average per 
keg sales value is based on a product mix of *** percent 1/6 keg and *** percent 1/2 keg. As described 
in Part VI of this report, the actual share of revenue accounted for by 1/6 kegs and 1/2 kegs ***, 
respectively, during the period.    

9 Based on information in the feasibility study summary information and assuming the lowest level of 
production and without identified ***, material costs were projected to average around $*** per keg 
(*** percent as a ratio to sales). At the highest level of production, corresponding capacity, and material 
cost savings, material costs were projected to be around $*** per keg (*** percent as a ratio to sales). 
Ibid. As shown in table VI-1 and with respect to reported financial results, average per keg raw material 
costs ranged from a low of $*** (***) to a high of $*** (***). As a ratio of sales, raw material costs 
ranged from *** percent (***) to *** percent (***).   

10 Costs assigned were as follows: ***. 
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indicates that total production/sales would need to be around *** kegs (*** kegs per day).11 
***.    

 
Whether the activity is more in the nature of introducing a new product line 

by an already established business 

Geemacher, the predecessor company, began producing refillable stainless steel kegs on 
a trial basis in early 2014 with commercial production commencing at the end of that year.   At 
its inception, the manufacturing of refillable stainless steel kegs was of a product that was no 
longer produced in the United States.  While Geemacher was an experienced importer of 
refillable stainless steel kegs and therefore familiar with marketing and selling this product, the 
company was not an established business with respect to the production and marketing of its 
own manufactured kegs. While the underlying facility has been in operation since production 
began in 2014, it was acquired by American Keg in May 2016. American Keg subsequently 
modified and upgraded the facility in order to increase available capacity and production of the 
two keg types produced (1/2 keg and 1/6 keg). American Keg itself did not have other 
manufacturing operations prior to its acquisition of Geemacher’s keg production assets.  

                                                 
11 Ibid. Annual capacity under Geemacher was *** kegs per year in 2015 and, subsequent to 

American Keg’s acquisition, progressively increased to reach *** kegs per year in 2017. Based on 
information provided at the staff conference and in American Keg’s U.S. producer questionnaire, the 
company increased capacity to ***.      
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Table E-1 presents American Keg’s U.S. shipments, exports shipments, and total 
shipments. U.S. shipments of small and large refillable stainless steel kegs increased *** and *** 
percent respectively, during 2015-17, while overall average unit values for all sizes decreased 
from $*** to $*** dollars per unit during 2015-17. Overall decrease in average unit value 
reflects, in part, changing product mix, including the growth of shipments of ***. 

 
Table E-1 

   Refillable stainless steel kegs:  U.S. producer American Keg’s U.S. shipments, by product types, 
2015-17  
 

*            *            *            *            *            *            * 
 

Table E-2 presents U.S. importers’ U.S. shipments, by product type and source, during 
2015-17. 
  
Table E-2 
Refillable stainless steel kegs: U.S. importers’ U.S. shipments, by product type and source, 2015-17 

Item 
Calendar year Comparison years 

2015 2016 2017 2015-17 2015-16 2016-17 
  Quantity (units) Period change (percent) 
U.S. shipments: China.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes 298,684 284,048 277,403 (7.1) (4.9) (2.3) 

  
Quantity (1,000 pounds tare 

weight) 
Period change (percent) 

U.S. shipments: China.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes 6,012 5,763 5,655 (5.9) (4.1) (1.9) 
  Value (1,000 dollars) Period change (percent) 
U.S. shipments: China.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes 23,790 20,562 19,569 (17.7) (13.6) (4.8) 
  Unit value (dollars per unit) Period change (percent) 
U.S. shipments: China.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes 80 72 71 (11.4) (9.1) (2.5) 
Table continued on the next page. 
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Table E-2--Continued 
Refillable stainless steel kegs: U.S. importers’ U.S. shipments, by product type and source, 2015-17 

Item 
Calendar year Comparison years 

2015 2016 2017 2015-17 2015-16 2016-17 

  
Unit value (dollars per pound tare 

weight) 
Period change (percent) 

U.S. shipments: China.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes 3.96 3.57 3.46 (12.5) (9.8) (3.0) 
  Ratio (pounds tare weight per unit) Period change (percent) 
U.S. shipments: China.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes 20.1 20.3 20.4 1.3 0.8 0.5 

  
Share of quantity based on unit 

(percent) 
Period change  

(percentage points) 
U.S. shipments: China.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes 100.0 100.0 100.0 --- --- --- 

  
Share of value (percent) Period change  

(percentage points) 
U.S. shipments: China.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes 100.0 100.0 100.0 --- --- --- 
Table continued on the next page. 
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Table E-2--Continued 
Refillable stainless steel kegs: U.S. importers’ U.S. shipments, by product type and source, 2015-17 

Item 
Calendar year Comparison years 

2015 2016 2017 2015-17 2015-16 2016-17 
  Quantity (units) Period change (percent) 
U.S. shipments: Germany.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 

  
Quantity (1,000 pounds tare 

weight) 
Period change (percent) 

U.S. shipments: Germany.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
  Value (1,000 dollars) Period change (percent) 
U.S. shipments: Germany.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
  Unit value (dollars per unit) Period change (percent) 
U.S. shipments: Germany.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
Table continued on the next page. 
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Table E-2--Continued 
Refillable stainless steel kegs: U.S. importers’ U.S. shipments, by product type and source, 2015-17 

Item 
Calendar year Comparison years 

2015 2016 2017 2015-17 2015-16 2016-17 

  
Unit value (dollars per pound tare 

weight) 
Period change (percent) 

U.S. shipments: Germany.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 

  
Ratio (pounds tare weight per 

unit) 
Period change (percent) 

U.S. shipments: Germany.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 

  
Share of quantity based on unit 

(percent) 
Period change  

(percentage points) 
U.S. shipments: Germany.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 

  
Share of value (percent) Period change  

(percentage points) 
U.S. shipments: Germany.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
Table continued on the next page. 
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Table E-2--Continued 
Refillable stainless steel kegs: U.S. importers’ U.S. shipments, by product type and source, 2015-17 

Item 
Calendar year Comparison years 

2015 2016 2017 2015-17 2015-16 2016-17 
  Quantity (units) Period change (percent) 
U.S. shipments: Mexico.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 

  
Quantity (1,000 pounds tare 

weight) 
Period change (percent) 

U.S. shipments: Mexico.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
  Value (1,000 dollars) Period change (percent) 
U.S. shipments: Mexico.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
  Unit value (dollars per unit) Period change (percent) 
U.S. shipments: Mexico.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
Table continued on the next page. 
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Table E-2--Continued 
Refillable stainless steel kegs: U.S. importers’ U.S. shipments, by product type and source, 2015-17 

Item 
Calendar year Comparison years 

2015 2016 2017 2015-17 2015-16 2016-17 

  
Unit value (dollars per pound 

tare weight) 
Period change (percent) 

U.S. shipments: Mexico.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 

  
Ratio (pounds tare weight per 

unit) 
Period change (percent) 

U.S. shipments: Mexico.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 

  
Share of quantity based on unit 

(percent) 
Period change (percentage 

points) 
U.S. shipments: Mexico.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 

  
Share of value (percent) Period change (percentage 

points) 
U.S. shipments: Mexico.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
Table continued on the next page. 
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Table E-2--Continued 
Refillable stainless steel kegs: U.S. importers’ U.S. shipments, by product type and source, 2015-17 

Item 
Calendar year Comparison years 

2015 2016 2017 2015-17 2015-16 2016-17 
  Quantity (units) Period change (percent) 
U.S. shipments: Subject 
sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes 848,937 785,173 855,628 0.8 (7.5) 9.0 

  
Quantity (1,000 pounds tare 

weight) 
Period change (percent) 

U.S. shipments: Subject 
sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes 17,865 16,961 17,573 (1.6) (5.1) 3.6 
  Value (1,000 dollars) Period change (percent) 
U.S. shipments: Subject 
sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes 71,655 58,993 61,607 (14.0) (17.7) 4.4 
  Unit value (dollars per unit) Period change (percent) 
U.S. shipments: Subject 
sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes 84 75 72 (14.7) (11.0) (4.2) 
Table continued on the next page. 
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Table E-2--Continued 
Refillable stainless steel kegs: U.S. importers’ U.S. shipments, by product type and source, 2015-17 

Item 
Calendar year Comparison years 

2015 2016 2017 2015-17 2015-16 2016-17 

  
Unit value (dollars per pound tare 

weight) 
Period change (percent) 

U.S. shipments: Subject 
sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes 4.01 3.48 3.51 (12.6) (13.3) 0.8 
  Ratio (pounds tare weight per unit) Period change (percent) 
U.S. shipments: Subject 
sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes 21.0 21.6 20.5 (2.4) 2.6 (4.9) 

  
Share of quantity based on unit 

(percent) 
Period change (percentage points) 

U.S. shipments: Subject 
sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes 100.0 100.0 100.0 --- --- --- 
  Share of value (percent) Period change (percentage points) 
U.S. shipments: Subject 
sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes 100.0 100.0 100.0 --- --- --- 
Table continued on the next page. 
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Table E-2--Continued 
Refillable stainless steel kegs: U.S. importers’ U.S. shipments, by product type and source, 2015-17 

Item 
Calendar year Comparison years 

2015 2016 2017 2015-17 2015-16 2016-17 
  Quantity (units) Period change (percent) 
U.S. shipments: 
Nonsubject sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 

  
Quantity (1,000 pounds tare 

weight) 
Period change (percent) 

U.S. shipments: 
Nonsubject sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
  Value (1,000 dollars) Period change (percent) 
U.S. shipments: 
Nonsubject sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
  Unit value (dollars per unit) Period change (percent) 
U.S. shipments: 
Nonsubject sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 
All sizes *** *** *** *** *** *** 

Table continued on the next page. 
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Table E-2--Continued 
Refillable stainless steel kegs: U.S. importers’ U.S. shipments, by product type and source, 2015-17 

Item 
Calendar year Comparison years 

2015 2016 2017 2015-17 2015-16 2016-17 

  
Unit value (dollars per pound tare 

weight) Period change (percent) 
U.S. shipments: 
Nonsubject 
sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
  Ratio (pounds tare weight per unit) Period change (percent) 
U.S. shipments: 
Nonsubject 
sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 

  
Share of quantity based on unit 

(percent) 
Period change (percentage points) 

U.S. shipments: 
Nonsubject 
sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
  Share of value (percent) Period change (percentage points) 
U.S. shipments: 
Nonsubject 
sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
Table continued on the next page. 
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Table E-2--Continued 
Refillable stainless steel kegs: U.S. importers’ U.S. shipments, by product type and source, 2015-17 

Item 
Calendar year Comparison years 

2015 2016 2017 2015-17 2015-16 2016-17 
  Quantity (units) Period change (percent) 
U.S. shipments: All 
import sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
  Quantity (1,000 pounds tare weight) Period change (percent) 
U.S. shipments: All 
import sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
  Value (1,000 dollars) Period change (percent) 
U.S. shipments: All 
import sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
  Unit value (dollars per unit) Period change (percent) 
U.S. shipments: All 
import sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
Table continued on the next page. 
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Table E-2--Continued 
Refillable stainless steel kegs: U.S. importers’ U.S. shipments, by product type and source, 2015-17 

Item 
Calendar year Comparison years 

2015 2016 2017 2015-17 2015-16 2016-17 

  
Unit value (dollars per pound tare 

weight) 
Period change (percent) 

U.S. shipments: All 
import sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
  Ratio (pounds tare weight per unit) Period change (percent) 
U.S. shipments: All 
import sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 

  
Share of quantity based on unit 

(percent) 
Period change (percentage points) 

U.S. shipments: All 
import sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
  Share of value (percent) Period change (percentage points) 
U.S. shipments: All 
import sources.-- 
   Small kegs *** *** *** *** *** *** 

Medium kegs *** *** *** *** *** *** 
Large kegs *** *** *** *** *** *** 
Other kegs sizes *** *** *** *** *** *** 

All sizes *** *** *** *** *** *** 
Note.--Shares and ratios shown as "0.0" represent values greater than zero, but less than "0.05" percent. 
 
Source:  Compiled from data submitted in response to Commission questionnaires. 
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